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FACTS 

The  Cleveland  Press  publishes 
more  local  advertising  six  days  a  week 
than  The  News  or  News-Leader  and 
Plain  Dealer  in  seven  days. 

Arguments  prove  nothing. 

Figures  prove  facts,  and  then  figures 
establish  one  fact  beyond  all  question: 

1  hat  m  giving  The  Cleveland  Press 
precedence  in  the  six  day  field,  the 
advertisers  of  Greater  Cleveland  rec¬ 
ognize  the  potential  selling  strength 
behind  the  highly  concentrated  circu¬ 
lation  of  The  Press. 


<iMe,mb&r  (^Scripps  M^Rae  League  Newspapers 

CLEVELAND  PRESS 

DOMINATES  GREATER  CLEVELAND 

ALLIED  NEWSPAPERS,  Inc. 

Publishers*  Direct  Representatives 

New  York  Chicago  Cincinnati 

Atlanta  San  Francisco  Cleveland 

MEMBER  OF  AUDIT  BUREAU  OF  CIRCULATIONS 


St.  Louis 


MINIATURE  MOVIES 


BILLY 

YOUNGCHAP 


A  thrilling 
drama  from  real 
life  in 

Philadelphia 

Directed  by 
TIM 


Billy  Youngchap,  an  enterprising,  success, 
full  young  man  with  a  couple  of  thousand 
dollars.  He  intends  to  buy  an  automobile, 
but  is  not  “sold”  on  any  particular  make — so 


He  invests  two  cents  in  a  Bulletin,  for  he  knows 
sride*wake  automobile  manufacturers  and  agents 
choose  The  Philadelphia  Bulletin  to  carry  their 
ads  in  this  territory. 


He  ’phones  the  agent,  and  tells  him  he 
would  like  a  demonstration.  The  agent 
and  Billy  agree  on  the  time,  and  the  very 
neat  morning 


Billv  carefully  reads  the  advertisements  of 
the  various  cars  selling  around  the  price  he 
wants  to  pay.  One  hits  his  fancy  smd 


MORAL 


through 
The  Bulletin 


So  the  deal  U  doted  at  toon  at  they  get  back*  The 
taletman  it  tatitSed,  becaute  hit  firm  advertised 
in  the  newspaper  **nearly  everybody'*  reads — The 
Bulletin*  B^y  hat  the  very  car  he  wanted  becaute 
he  read  the  automobile  adt  in  The  Bulletin* 


The  talesman  shows  how  the  car  performs  on  a 
quick  run  through  the  Park,  and  out  the  Main 
Line.  The  car  it  right«*the  price  suits  Billy* 


The  circulation  of  The  Philadelphia  Bulletin  i»  larger  than  that  of  any  other  daily  or  Sunday  newspaper 
published  in  Pennsylvania  and  is  one  of  the  largest  in  America. 

U.  S.  Post  Office  and  A.  B.  C.  reports  of  net  paid  daily  average  circulation  for  six  months  ending  September 
30,  1922 — 485,145  copies  a  day. 
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SECOND  GUESSES  UNKNOWN  IN  THIS  PRESSROOM 

When  Foreman  Duffy  Tells  What’s  to  Be  Done,  It’s  Done  First,  Then  Argued  If  Necessary,  and  the  Daily 

News  Gets  Over  Half  a  Million  a  Day  from  Four  Presses 


V^HEX  a  newspaper  plant  turns  out  By  ARTHUR  T.  ROBB,  Jr. 

”  six  days  a  week,  over  a  million  ...  -  -u 

copies  of  a  24,  28  or  32-page  morning  tabloid  pages  to  a  plate.  Three  rolls  of  which  is  stuck  in  the  mud  of  lo  or  20 

newspaper——  newsprint  were  threaded  through  each  years  ago.  You  can’t  teach  an  old  prcss- 

When  even  its  contemporaries  (or  their  press.  Three  more  lay  on  the  extension  man  to  do  things  the  way  you  want  them 
executives  when  speaking  strictly  “in  the  arms,  one  to  each  deck,  while  overhead  done.  He’s  got  his  way  and  won’t 
lodge’’)  concede  that  its  appearance  is  a  tiny  travelling  hoist  shunted  additional  change.  He  won’t  follow  your  stride  and 
the  finest  in  the  city  and  probably  in  a  paper  supplies  to  spots  where  they  could  you  can’t  get  results  unless  things  are 

far  wider  field -  lie  handled.  A  dozen  men  and  four  boys  done  just  as  you  want  them  done.’’ 

When  everybody  knows  that  there  is  weaved  swiftly  in  and  out  between  the  _  “Taking  young  men  is  a  mighty  fine 

nothing  extraordinary  in  the  mechanical  machines,  with  no  conversation,  no  shov-  idea,”  the  reporter  agreed,  “but  what 


equipment  used  to  achieve  these  re-  ing,  no  confusion. 


about  the  tales  you  hear  that  the  young 


Wouldn’t  a  "how  it  is  done”  story  be  room.  Foreman  Ed  Duffy  and  the  re- 
extremely  readable?  porter  stood  and  watched  through  a  glass  were  up  to  a  few  years  ago?  Have  you 

That  makes  it  unanimous.  partition.  The  foreman  was  cordial,  found  that  true?” 

Then  take  the  case  of  the  New  York  shared  his  cigars  with  the  visitor,  hung  “To  some  extent,  yes,”  was  his  an- 

Daily  News,  tabloid  and  replete  with  pic-  his  overcoat  in  a  locker  and  waited  for  swer.  “F'lyboys  in  most  offices  aren’t 
tures.  The  above  conditions  are  fairly  what  was  coming  next.  He  knew  Edi-  given  the  chance  to  learn  the  business  by 
well  met  in  its  plant.  For  instance —  tor  &  Publisher — surprisingly  in  detail  actual  experience  and  they  get  journey- 
Three  Goss  octuples  and  one  Wise  — and  further  question  brought  out  that  men’s  cards  before  they  deserve  them  by 
Wood  machine,  not  an  unusally  large  he  had  read  it  every  week  for  several  the  old  standards. 

press  battery,  during  the  past  few  months  years.  That  made  things  easier.  No  pre-  “We  avoid  that  here.  If  I’m  short  a 
have  reeled  out  over  500,000  copies  of  liminary  barrage  was  needed.  journeyman  or  two,  I  don’t  ask  the 

the  Daily  News  every  week  day  morning.  Some  mighty  interesting  tales  had  been  American  or  the  Herald  or  the  Tribune 
They  are  turning  out  over  570,000  a  day  told  of  Mr.  Duffy’s  prowess  as  a  press-  to  send  me  some  extras.  I  put  a  boy  on 
now.  They  do  it  without  running  into  niau  and  a  leader  during  times  of  stress  for  the  night  in  the  journeyman’s  place, 
overtime  except  in  widely  separated  — epics  of  achievement  in  the  day’s  work  giving  the  boy  a  chance  to  earn  a  little 
emergencies.  And  their  reproduction  of  —and  we  hinted  at  one  or  two  of  them  as  extra  money  and  to  get  experience  in 


Over  their  heads  at  one  end  of  the  pressmen  of  toilay  don’t  know  their  jobs 


-aren’t  competent  all-around  men  as  they 


“We  avoid  that  here.  If  I’m  short  a 
journeyman  or  two,  I  don’t  ask  the 


the  numerous  half-tone  cuts  on  practical¬ 
ly  every  page  has  never  been  excelled  in 
everyday  newspaper  printing. 

So  there  are  really  two  stories — one. 


a  feeler. 


every  job  on  the  press.  It  works  out 


The  feeler  went  to  its  mark  and  the  well  here  and  can  be  worked  anywhere 
stories  will  not  be  told.  Mr.  Duffy  ad-  else  if  the  foreman  wants  to  do  it.” 
mitted  their  truth,  admitted  that  every-  One  night  last  March  when  the  New 


on  how  they  get  the  quantity;  two,  how  body  whose  ears  are  open  knows  them.  York  pressmen  were  bucking  the  Man- 
they  get  the  quality.  ’  but  preferred  that  they  be  not  given  ton  arbitration  award  hard,  chiefly  by 

The  second  story  won’t  be  written,  not  eternal  life  in  type.  They’ll  be  written  failing  to  “show  in  at  edition  time,  there 
today  at  any  rate.  You  get  plenty  of  some  day.  _  were  10  vacancies  on  the  Daily  News 


courtesy,  but  not  much  information  when  Several  tentative  leads  followed  with-  presses.  Called  upon  to  supply  the  miss- 
you  ask  the  I)aily  News  people  how  they  out  bringing  home  the  vital  spark.  This  ing  crews,  the  union  officials  met  the 

do  it,  for  New  York  is  a  highly  com-  man  looked  as  difficult  to  quote  as  a  emergency  by  jssuing  journeymen’s  cards 

petitive  field  and  the  paper’s  chiefs  want  President.  Then  we  quit  talking  about  to  ten  appr^tices  and  ordering  them  to 

several  nights’  sleep  over  the  decision  to  Duffy  and  turned  to  the  presses.  We  the  News  planL  ^ 

make  their  formulas  public  property.  talked  “how”  questions  and  got  answers.  “Four  of  them  are  still  with  us,’  Mr. 
But  when  the  InQuirinir  Renorter  looked  “The  foundation  of  our  policy  here,  Duffy  replied  to  our  question.  The  other 

.  ..  ^  *.  ..  1-* _ !J  441 _ t _ _ _ : _  4;4. 


into  the  quantity  production  by  the  com-  he  said,  ”has  been  to  build  an  organiza-  six  didn  t  fit  our  scheme  of  things, 
pact  group  of  machinery,  better  fortune  tion  of  young  men.  I  believe  that  by  tak-  Several^  other  members  of  the  force 
awaited.  He  found  that  the  Daily  News  ing  young  men,  you  are  making  a  per-  drew  their  cards  in  19K.  ^^One  young 
had  a  young  pressroom  foreman  who  manent  structure,  one  which  is  going  to  man  in  “pressman’s  white’  shirt  and 
combined  mechanical  skill  with  ability  to  grow  with  your  newspaper  and  not  one  trousers  was  handling  the  tension  screws 
get  full  value  out  of  a  crew  of  pressmen 

and  yet  retain  their  complete  confidence  ■'  ■■■  ' 

and  respect.  He  was  known  in  every 

pressroom  along  the  “Row,”  and  among  - 

those  whose  words  carried  most  weight 
about  him  were  workmen  and  executives 

who  had  known  him  before  he  took  his  r 

present  berth  a  year  ago  last  August. 

“If  you  want  to  see  a  real  pressroom 
and  get  a  story  on  a  real  foreman  in 

action,”  said  one,  “drop  into  the  Daily  #*91 

News  office  any  night  after  ten  and  see 

Ed  Duffy — Edward  J.  Duffy — and  give  « 

your  eyes  a  treat.  His  plant  looks  like  a  Plmy  fair  md  m|uw«,  tUnk  oat  what 
battleship.”  rou  want  dona,  tfve  jrour  inatructiaas, 

So  a  few  nights  ago  the  aforesaid  re-  and  atajr  rirht  behind  than  evor  step 

porter  went  to  see  and  admire.  The  until  they  are  executed— and  you  are 

pressroom  did  look  like  a  warship  in  this  (oUowin*  Edward  J.  Duffy’a  rule  for 

respect — that  you  could  shave  in  front  xettlnv  maxlmuni  printing  preaa  pro- 

of  the  brass  ca{»  that  cover  the  shaft  ductioa. 

keys  on  the  cylinders.  The  steel  was  ^  ^ 

bright  and  rustless.  Not  a  spot  of  ink 
was  to  be  seen  unless  you  looked  on  the 
No  streaks  of  coursed  down 
the  beams  or  the  gear-housings.  No 

gummy  grime  oozed  around  cylinder  ’• 

bearings.  We’ve  been  of  press- 

rooms  which  would  consider  themselves 

unfurnished  without  these  trimmings.  _ 

Twenty  minutes  before  edition  time, 

crews  were  plating  up  two  presses,  two  ' 


of  the  towering  Wise  Wood  machine. 
“He  got  his  card  only  three  months  ago,” 
explained  the  foreman  as  we  looked  in¬ 
quiringly.  “He’s  got  the  knack  of  a  ten- 
sionman,  which  is  a  gift  few  have,  and 
he’s  filling  the  job.” 

A  few  moments  later  we  stood  near  one 
of  the  Goss  machines  at  the  other  end 
of  the  room.  A  new  roll  had  been 
dropped  into  position.  The  reporter’s" 
eyes  popped  as  he  saw  what  looked  like 
the  same  dark  trim  tensionman  adjusting 
the  screws  as  the  new  web  passed 
through. 

“Wliat  kind  of  wizardry  is  this?”  we 
asked.  “Does  this  boy  wonder  perform 
on  four  presses  at  once  ?” 

Duffy  grinned.  “That’s  his  twin 
brother,  (jot  his  card  about  the  same 
time  and  has  the  same  knack  at  hitting 
the  tension.  It’s  hard  to  tell  them  apart.” 

“But  don’t  get  the  idea  that  this  is  an 
all  young  man  organization,”  he  con¬ 
tinued.  “The  young  men  give  us  the 
speed,  but  look  around  here  and  you’ll 
see  some  men  who  were  on  presses  be¬ 
fore  we  were  born.  We’ve  got  to  have 
their  skill  and  their  experience  to  give 
us  a  balanced  force,  and  I  wouldn’t  con¬ 
sider  trying  to  do  without  them.  When 
I  was  with  the  Sun  and  Herald,  we  had 
a  young  force,  but  it  also  included  some 
men  who  had  been  with  the  paper  for  30 
and  40  years.” 

Veteran  and  youth  alike  were  giving 
full  pressure  every  second.  The  present 
presses  are  not  equipped  with  magazine 
reels,  as  will  the  new  press  to  fie  in¬ 
stalled  shortly,  but  new  rolls  crashed  into 
the  sockets  almost  as  the  shaft  holding 
the  remains  of  the  old  was  jerked  out 
and  a  new  roll  took  its  place  on  the  ex¬ 
tension  arms. 

“Act  first  and  argue  afterwards,”  was 
Duffy’s  answer  to  a  query  on  how  he 
maintained  the  strict  discipline  and  yet 
kept  the  confidence  and  respect  of  the 
force  that  was  evident  half  a  dozen  times 
during  our  visit. 

“Know  what  you  want,  tell  them,  and 
see  that  it  is  done.  We  don’t  have  any 
discussions  about  the  foreman’s  orders 
here.  They  are  carried  out.  If  there’s 
any  question.  I’m  glad  to  hear  about  it 
right  at  this  desk  and  if  I’m  wrong.  I’ll 
admit  it.  But  the  job  is  done  first.” 

“Second  guesses  don’t  go  here,”  then, 
was  our  comment,  “you  can’t  change  your 
mind  under  that  rule.” 

“That’s  something  I  never  do,”  was 
the  curt  disposal  of  the  second  guess 
theory. 

“The  whole  secret  of  getting  the  pro¬ 
duction  is  to  play  fair  and  square,  to 
think  out  what  you  want  done,  give  your 
instructions  and  stay  right  behind  them 
every  step  until  they  are  executed.” 

“I  suppose  polished  brass  on  the  presses 
is  another  way  of  keeping  everybody  on 
the  job,”  said  the  tiring  reporter — it  was 
now  almost  midnight  of  a  long  day. 

“Those  brasses  aren’t  polished,”  Mr. 
Duffy  smiled.  “The  whole  press  is 
washed  down  every  morning  at  the  end 
of  the  run.  It  is  stripped  and  every 
roller  and  cylinder,  every  bar  and  post 
is  washed  with  kerosene.  It  doesn’t  cost 
much,  it’s  done  on  the  office  time  and  the 
men  like  to  work  and  can  do  better  work 
(Continutd  on  page  24) 
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GOOD  TYPOGRAPHY  IN  NEWSPAPER  MAKING 

Study  of  a  Few  Standard  Books  on  T3rpe  and  Its  Use,  Plus  Close  Study  of  Work  in  Hand,  Will  Minimize 
Many  Faults — Present  Newspaper  Composition  System  Prevents  Good  Typography, 


By  H.  FRANK  SMITH 

Article  III 

EDITORIAL  NOTE — Mr.  Smith  is  a  special  lecturer  in  the  Department  of  AdvertisiiiR 
and  Marketing  at  New  York  University.  Newspaper  typography  in  all  its  pha,ses  will  he 
discussed  in  this  department  in  the  last  issue  of  each  month.  Complete  newspapers,  as 
well  as  individual  items — such  as  headings,  advertisements,  editorial  pages,  features,  etc. — 
will  be  reviewed,  and  goixl  and  bad  examples  illustrated  and  ci>mmented  upon.  Publishers, 
editors,  advertisers  ai  d  readers  are  invited  and  urged  to  send  in  specimens  and  to  take 
full  advantage  of  the  author's  desire  to  help  them  with  their  type  problems  and  make-up. 

Address  Inquiries  to  H.  Frank  Smith,  Kditor  &  Publisher,  World  Building, 

New  York. 

Rel'lics  Cannot  Be  Made  By  Mail 


CIN'CE  the  second  installment  of 

these  informal  talks  on  newspaper 
typography  was  published,  we  have  been 
Hooded  with  in¬ 
quiries  and  most 
of  which  were  re¬ 
quests  for  first 
aid.  It  would 
take  more  time 
and  space  than 
we  have  at  our 
disposal  to  an¬ 
swer  only  a  small 
number  of  these 
queries,  and 
since  many  of 
them  concern 
matters  of  im¬ 
portance  only  to 
the  particular 
newspaper  or  ad¬ 
vertiser  concerned 
we  believe  it 
might  be  more 
helpful  to  all  if  we  called  attention  to 

certain  books  where  the  desired  informa¬ 
tion  may  be  found  in  much  better  form 
than  it  can  be  presented  here — even  if  we 
had  the  space. 

The  substance  of  most  of  the  inquiries 
might  be  summed  up  in  the  question : 
'“How  can  I  become  acquainted  with  the 
rudiments  of  good  typography,  and  where 
can  /  get  the  necessary  information  for 

reference  and  study?”  I  will  try  to 

answer  that  question  in  a  manner  that 
will  help  the  more  ambitious  get  started 
fairly  well. 

Good  practical  typography  has  its  basic 
principles  the  same  as  any  of  the  other 
arts  and  crafts,  and  some  of  these  funda¬ 
mental  principles  are  so  simple  that  most 
any  one  who  is  sincerely  interested  can 
easily  understand  and  apply  them.  That 
is  to  say,  that  the  rudiments  of  reason¬ 
ably  good  newspaper  typography  can 
readily  be  learned  by  anyone  who  will 
devote  a  little  thought  and  study  to  the 
prdDlem. 

In  the  first  place,  to  become  at  all 
familiar  with  typography  (type,  borders, 
initials,  engravings)  and  its  proper  use, 
one  must  be  serious.  Every  good 
typographer  I  know  accepts  a  new  “take” 
as  a  brand-new  problem — and  goes  about 
its  layout  and  composition  as  if  it  was 
the  only  thing  of  its  kind  he  ever  did — 
hut  he  applies  certain  principles  that  have 
been  handed  down  to  us  from  the  early 
masters. 

I  would  say  then  that  the  very  first 
thing  one  should  do,  who  intends  to 
work  with  type  problems,  is  to  develop  a 
little  library'  of  reference  material — 


IT  is  better  to  add 
milk  to  your  reg¬ 
ular  diet  and  pre¬ 
serve  your  health 
than  to  be  compelled, 
at  some  future  time, 
to  adopt  an  exclu¬ 
sive  diet  of  milk  to 
restore  your  heal^^  , . 

DAfRTMKN^  ItACLT 
CO-oruATivt  AssociAitoN.  txc, 
imCA.  N  T. 


Sfeomek  No.  1 

An  advertiaement  that  !•  attractive  becauae 
it  ia  veil  planned,  aet  in  the  aama  family  of 
type  througfamit,  and  encloaed  hi  a  border 
that  “keys”  with  typo  and  initial. 


which  might  consist  of  two  major  divi¬ 
sions  : 

1.  Books  written  by  men  who  have  de¬ 
voted  a  good  part  of  their  business  lives 
to  working  with  type  problems. 

2.  Specimens  of  good  practical  typog¬ 
raphy  which  might  be  clipped  from  news¬ 
papers,  magazines  and  printing-trade 
journals. 

B(X)ks  ox  Advertising  Typography 

For  the  benefit  of  those  who  may  not 
know  about  books  on  advertising  typog¬ 
raphy  1  will  mention  the  titles,  authors 
and  publishers  of  four  volumes  which 
are  exceptionally  good; 

“Making  Type  Work,”  Sherbow,  Cen¬ 
tury  Co.,  New  York. 

“Effective  Type-Use  for  Advertising,” 
Benjamin  Sherbow,  Patchogue,  N.  Y. 

“Typography  of  Advertisements  That 
Pay,”  Farrar,  Appleton  &  Co.,  New 
York. 

“Typography  of  Advertisements,”  Tre- 
zise.  Inland  Printer,  Chicago. 

These  four  volumes  concern  the  typog¬ 
raphy  of  advertisements  mostly  and 
should  be  a  part  of  the  tool-kit  of 
anyone  having  to  work  with  type. 

There  is  another  good  volume  entitled 
“The  .\rt  and  Practice  of  Typography,” 
by  Gress  (Oswald  Publishing  C^pany, 
New  York),  which  is  more  elaborate 
than  those  mentioned  above,  and  which 
will  prove  exceptionally  helpful  to  the 
man  or  woman  who  works  on  type  prob¬ 
lems  in  the  so-called  “newspaper  and  job 
shop” —  or  combination  plant.  This  vol¬ 
ume  covers  most  all  the  important 
phases  of  typography,  and  has  two  chap¬ 
ters  of  especial  interest  to  newspaper 
workers :  one  entitled  “Advertisements” 
and  the  other  “Newspapers.” 


HELP  WANTED! 


OU  will  find  good 
positions  for  Kun- 

Idreds  of  Industrial,  Com¬ 
mercial  and  Domestic 
workers  advertised  in  the  i 
Help  Wanted  and  Em¬ 
ployment  'Agency  col¬ 
umns  in 

i 

I  j  Sunday's 

\  }  WANT  AD  SECTION 

it,  M 

[  THE  NEW  YORK  HERALD 

■  280  Broadway  Telephone  Worth  loooo 


Specimen  No.  2 

Thii  ad  ia  unattractive  hecauae  it  waa  car*- 
leaaly  laid  out;  main  display  line,  initial,  dash 
and  border  clash;  and  there  are  too  many  dif¬ 
ferent  faces  of  type  used. 


The  most  complete  work  on  type  and 
its  use,  however,  is  Sherbow’s  Type 
Chart.s — published  in  four  volumes  by 
Benjamin  SherJxiw.  Patchogue,  N.  Y. — 
and  which  covers  the  subject  in  a  man¬ 
ner  so  thorough  and  so  simple  that  it  is 
almost  impossible  to  do  poor  work  with 
them.  Sherbow's  Type  Charts  should 
he  in  the  reference  library  of  every 
newspaper  publisher  who  has  any  desire 
to  help  advertisers  get  the  most  out  of 
the  space  they  use  in  his  newspaper — 
as  well  as  for  the  use  of  editors,  solici¬ 
tors  and  ad  writers  in  preparing  copy  for 
the  composing  room. 

Specimens  of  Advertising  Typography 
NE  of  the  simplest  ways  to  become  ac¬ 
quainted  with  good  advertising  typog¬ 
raphy  is  to  start  a  clipping  file  of  speci¬ 
mens — arid  study  these  specimens  and 
compare  them  with  the  typography  of 
your  own  paper.  Qip  every  ad  that  ap¬ 
peals  to  you  and  classify  these  ads  for 
easy  reference.  No  elaborate  system  is 
necessary.  This  file  should  be  devoted 
to  “Typography”  only — do  not  complicate 


it  by  trying  to  mix  “other  ideas”  with  it. 

Two  of  the  best  sources  of  ideas  tor 
good  typography  are  the  New  York 
Times  and  the  Chicago  Tribune — espe¬ 
cially  the  Sunday  editions.  Subscribe  to 
the  Sunday  editions  of  each  of  these 
two  papers  for  three  months — then  study 
the  ads.  You  will  get  enough  ideas  in 
one  edition  of  each  paper  to  keep  you 
pepped  up  for  a  month.  With  the  ex- 
ceiition  of  its  own  advertisements,  the 
New  York  Times  is  a  veritable  gold 
mine  of  examples  showing  the  whole 
range  of  typographic  detail — from  fine 
l.Tyouts  to  splendid  compositions  of  type 
and  related  ornament :  including  margins, 
spacing,  leading,  initials,  width  of  lines, 
emphasis,  orderly  arrangement,  easy 
reading ;  in  fact,  one  will  find  in  the 
Times  an  answer  to  most  any  question  of 
typography  that  might  come  up. 

Then,  of  course,  there  are  the  business 
papers  covering  the  field  of  graphic  art, 
and  most  all  of  which  devote  considerable 
space  to  the  fine  points  of  correct  com¬ 
position  :  besides  reproducing  specimens 
of  the  best  examples  of  current  typog¬ 
raphy.  The  type  founders,  and  the  com¬ 
posing-machine  and  paper  manufacturers 
also  furnish  specimens  that  make  valu¬ 
able  reference  material  and  all  of  which 
may  be  obtained  by  merely  asking  for  it. 

The  important  point  is,  if  you  intend 
to  become  familiar  with  some  of  the  im¬ 
portant  points  as  well  as  the  simple  rules 
of  good  typography — whether  for  news¬ 
paper  practice  or  any  other  reason — you 
will  have  to  go  about  it  in  a  determined 
and  systematic  manner ;  keep  in  touch 
with  the  styles  set  by  master  typogra- 


THE  NE»-  YORK  TtHES.  ntlDAT  OfTAEFft  l\  11*?: 


The  plain  dealer 

is  Cleveland’s  Greatest  Salesman 
of  ANY  PRICED  MERCHANDISE 


The  {nAvkSttaTi  having  h  rettrktcJ  to  hn 
0«Bi  nrcdfto'unMlIir  «>  and  diveniott.  It 

b  only  at  a  fiart  of  At  family  that  the  huvirig- 
power  o4  the  tnJiY-idual  man,  woman,  hoy  or 
girl  forms  the  merchant’s  mainatay. 

For  the  American  family  talks  things  fwer, 
nmilly  at  breakfast  srhile  the  Home  Manager 
as  pouring  codec.  If  dad  gross*  complacenr 
garding  hi*  eloches,  his  skxMnen-fblks  prod  him 
iolo  better  appearaaoe.  Mother  ami  the  girls 


TW*e  w*  hiefcwd  f— iTn  k  V—  m-rr— im 
t»  dwe  iwniii  niJ  mws  Itsiii  ul-Cfc.  TWv  atv  Mt 
Misneerf  h*  mi  <em  sf  iSi  twuMg  md  ms  hmmsm 
ispir— IM.  TWv  wi  ‘iWcmJ  «  hoev'  «wl  «cH  dwtkv 

•ovfMl  tmmdi  htvwf-rwwf  m  iW  v«vMarv  yitsaBa 

sWofW  tW  AewricM  kirs  md  iwmss  ec  Ammtm 

bmdi^ttdard^ 

Wmkmidmm 

TW  Sew  rtf  Ml  tmdh  b  s  Mw^nr-sll  — rgmiT  fWTs 
TW  iwegv  MMW  W  iWtfrv  m  pfci^eM  and  N  wgi  MM  h«  m 


at  least  amsidrr  the  Other’s  and  brother's  oplta* 
km*  regarding  their  next  gosm  or  kai->they'rc 
a  handy  delegation  of  sihat-aen.likc.  And 
Sonny'sekehes  would  be  much  more  outspoken 
if  be  reallv  bouidit  as  he  thinks  he  does. 

The  mdn-idiMri  denJre  needs  arc  increaaed 
ten-fold,  a*  they  arc  merged  in  the  family’s  all- 
inclusise  daily  requirement*  for  fumtcure, 
carpets,  comfccts,  cons'cniencc*  or  hygiene,  in 
all  of  srhkh  each  ‘ita*  his  say.** 


m  mt  wrh  1  UmHi  IB  iW  ■  iiLlwie 


•mm.  PRtCCkMfMMc 

«  enepevMM  bmlv  iWn 

.  Ii  U  oclv  T^nni^  noW 


The  Plain  Dealer  is  Cleveland's  Qreatest  Sale.sman  of 
ANY  PRICED  MERCHANDISE,  because  it  ii  read  and  believed  by 
MORE  AMERICAN"  FAMILIES  than  any  other  Clc\'etand  New-spaper 

The  Plain  Dealer 

First  Newspaper  of  Qeveland.  Fifth  City 


Notable  Example  of  Pubushers’  Own  Advertising 

TbU  advertisement  embodiei  many  of  tbe  fine  points  of  rood  typom^by,  and  is  an 
exceptional  example  of  splendid  practkal  use  of  type  and  desicn.  Note  that  it  is  set  in 
one  scries  of  type,  thst  border,  initial  and  type  harmonize;  alao  note  the  careful  rroupinc  and 
tpacinc,  and  tbe  two-column  erranRcment  of  text.  Do  your  ads  size  in>  ae  well? 


H.  Frank  Smith 

Former  Newspaper  Man 
Who  Specializes  on 
Newspaper  Typography 
and  Make-up. 


consider  two  or  three  of  the  fundamentals  A  Close-Up  of  One  Simple  Rule  of 

of  good  typography.  Refer  to  Specimens 

1  and  2 — both  of  which  are  composed  in  Good  Typography 

type  founders  material,  and  therefore  ^  r  o  r 

started  off  practically  equal  so  far  as  ma-  t^igHT  here  might  be  a  good  place  to  type,  will  follow  this  simple  rule  your  ad- 
terial  to  work  with  is  concerned.  Jt\  attention  to  one  simple  way  of  vertisements,  as  well  as  the  typographic 

Briefly  analyzing  Specimen  1  we  find  getting  reasonably  good  looking  ads.  by  details  of  your  whole  iwper,  will  imme- 
(1)  that  it  is  well  organized  and  orderly  using  borders,  rules,  initials  and  dashes  diately  show  a  marked  improvement, 
arranged;  (2)  that  it  is  set  in  the  same  (hat  “key”  or  go  with  the  display  type  This  same  simple  rule  applies  to  any 
series  or  family  of  type  throughout;  (3)  used  in  the  ad.  Let’s  get  a  close-up  of  border,  dash,  initial  used  with  type.  In 
that  a  lilHTal  amount  of  white  space  is  (he  border  and  type  used  in  these  same  other  words  if  the  type  selected  for  dis- 
very  carefully  used;  (4)  that  the  initial  (wo  ads.  In  Specimen  1  the  following  play  is  of  a  style  distinguished  by  heavy 
and  border  harmonize  with  the  type ;  style  border  and  type  are  used :  and  light,  or  thick  and  thin  lines,  like 


Note  to  Publishers 


Have  You  a  Problem  in 
Typography  or  Make-up? 


.  Publishers  may  have  the  benefit  of 
Mr.  Smith’s  suggestions  by  merely  send¬ 
ing  to  Editor  &  Publisher  a  copy  of 
their  paper — or  better  still  write  Mr. 
Smith  direct  about  any  problem  of 
typography  or  make-up  that  might  be 
bothering  you.  The  suggestions  will  be 
mad:  promptly  and  frankly — and  in  a 
spirit  of  helpfulness.  What’s  on  your 
mind  now — typographically  ? 

Address  Letters  and  Papers  to 
If.  Frank  Smith,  Editor  &  Publisher, 
World  Huilding,  Xew  York  City. 


==============^  The  BODONI  Tyne 

CASLON  BOLD  Or  CASLON  Type 
Heavy  and  Light 


you  cannot  go  very  far  astray  if  you  se¬ 
lect  borders,  rules,  dashes  and  initials  of 
the  same  characteristics  to  work  with 
these  type  faces. 


— which  go  well  together,  because  the 
rule  bonier  is  made  up  of  the  same 
heavy  and  light  lines  that  distinguish  tlie 
thick  and  thin  strokes  of  the  Caslon  Bold 
TiTie  used  for  text  and  initial. 

In  Specimen  2  we  find  a  monotone  type 
(of  equal  weight  color)  used  for  the 
main  display  line  and  a  border  made  up 
of  a  heavy  and  light  line  like  this 


HAIR  line  and  two  IHJINT 


HAIR  LINE  FACE 


But  if  the  display  type  is  of  a  style 
distinguished  by  the  same  weight  or 
thickness  of  line  like 


HELP  WANT  Cheltenham  BOLD 

A  Poor  Combination  Or  Bookman  TYPE 


—  then  you  will  have  to  use  a  style  of 
border,  rule,  dash  or  initial  having  the 
same  characteristics  if  you  Irope  to  com- 
— which  do  not  go  well  together,  as  you  pose  your  advertisements  in  materials 
can  readily  see  when  you  compare  this  that  go  well  together, 
example  with  the  one  above.  A  mono¬ 
tone  border,  one  with  no  sharp  contrasts 
of  light  and  heavy  lines,  will  always  look 
better  with  monotone  types  like  Chelten¬ 
ham  Bold,  Bookman,  Antique,  etc.,  as 
you  will  note  from  the  example  below: 


Why 

WiUiam  Fdlowcs  Morgan 

t««fathc 

I  Evening  Post 


TRIPLE  ONE  POINT  PACE 


There’s  sunshine  in  the 

rainy  day— if  you  save 


PARALLEL  TWO  POINT  PACE 


ONE  POINT  PACE 


These  suggestions  are  not  intended  to. 
^  ,,  ,  be  hard  and  fast  rules.  Any  rule  can 

DC t ter  L^ombination  be  busted  if  you  know  how— in  fact,  it 

is  because  some  chaps  know  how  to  bust, 
these  as  well  as  many  other  recognized, 
principles  of  good  typ^raphy  that  they 
You  can  test  out  this  rule  on  any  piece  are  able  to  create  individual  styles  that 
of  typography  that  please.s  you — ■  stamp  their  work  as  exceptional.  It  is 
whether  it  is  an  advertisement,  panelled  nevertheless  true,  that  most  of  the  besti 

heading,  title  page  of  a  book,  or  what-  specimens  of  typography  incorporate  in 

not — and  find  that  it  is  applied  in  nine  one  way  or  another  the  simple  rule 

cases  out  of  ten.  Furthermore,  if  the  illustrate  above,  and  since  we  do  not 

fellows  who  lay  out  your  ads,  and  the  pretend  to  be  master  typographers  we 
compositors  who  put  your  copy  into  can  afford  to  follow  these  simple  sug- 


fbenmg 


New  York  American 


Too  IMiich  Horror 
IIall.s  Digostion 


A  nf  '•r*eT  (wnfianinn  shnwU  not  be  tne  mowwe. 
Dnrtors  say  that  a  stnwic  cmalinn  will  check  the 
flow  <if  difntn'e  (hnds. 

Now,  wv  would  not  go  to  br  a«  to  slate  that  a 
newspaper  wht.*  can  actiuly  five  h»  readm  dys 
pepua.  Rut  it  IS  ohsuaM  that  the  neo-s  cf  the  ilay 
can  he  arranced  and  prevrnt.'fl  m  a  way  that  westhcr 
more  chcrrfld  <«  less  rheerflil. 

In  this  Vale  of  Tears  there  ts  much  to  he  'aid  m 
bvne  4i#hring  happy  as  much  of  the  time  as  wr  can. 
ewrpt  when  duty  esanmands  ua  to  cope  with  the 
lad  things  of  kfr. 

Thdcf'ce,  a  newspaper  d«ws  frundlv  lefsrirc  when 
it  ftrivrs  to  tefl  its  readers  <4  the  vast,  variegat-d. 
dady  doings  of  the  wmeU  m  terms  cfkmdnrss  rat  h<r 
than  <4  n  niciscn.  knd  <4  hope  rather  than  of  gbnun 
Hie  gtonmy  rrtaibr  I'f  larts  may  hr  wrtmg.  and  the 
irpivter  whii  weaves  a  (n*  threads  of  goki  among 
the  wmhre  Ua>  k  may  he  presenting  a  truer  psrture 
cf  the  mottled  seek  of  human  lifr.  At  any  rale,  he 
«  highly  daairwhh  at  breakfast  lune^ 


Easy  Divorce-ls  It  Right: 


What**  New 
in  Financial  News 

f/’ripner.  ^  .4  ^ 


Says  Moa  George 
A  BoriUctf  who 
won  Dmc  is  rbc 
Reno  Itidgc  pre¬ 
siding  ovfT  nuny 
,  nocci!  truk 


To  Pimi  a  Satisfactory 
Apartaent 


The  Quicketi  Wiy  (• 

Fwi  a  Satiifaclery 
ARartetBt 


S»y«  Rev .  Faihcf 
t:  P.  Ti\  nan,  &  J, 
PrvsKk-nc  <il  Ford- 
ham  Inivcrsity 
and  notable  rclig- 
:  lous  thinker. 


Apartment 

House 

Directory 


Apartiacat 

Hoase 

Dlrcctary 


A  feaRlEss  discussion  of 
DIVORCE  PROBLEM 


Nieio^otblilribum 


SUNDAYr#  NEWS 


Specimen  4— Typicai,  Examples  of  Newspaper  Tvpocjiaphy. 

Tliesa  specimens  represent  the  t«neral  nm  of  newspaper  typofraphy— the  assemhlinff  fci 
one  unit  of  different  thinfs  that  never  were  intended  to  to  tofetl^.  Cbahint  ideM— . 
whether  in  clothea.  house  fumishants,  or  typotraphy— are  always  'Irritatint.  Publishers 
should  think  of  their  own  announcements  In  terms  of  ad vartitirtt'  instead  of  -fUIera.— 


Specimen  3 — Exceptional  Examples  of  Publishers’  .\DVERTisiNa 

Here  are  four  advertisements  that  prove  that  tha  typoyraphy  of  the  publishers'  own 
•dvei-liseinents  can  be  done  carefully  if  some  attention  is  paid  to  it.  You  will  observe 
that  in  all  these  ads  the  borders,  initials,  trade  marks  and  type  faces  “to  well  totethcr”. 
We  therefore  attractive,  invite  attention  and  cnoouraER  reading. 


8 


Editor  &  Publisher  for  November  25,  1922 


COST  OF  COMMODITIES  WORRIES  A.  N.  A.  can  protect  only  trade-marks  used  in 

_  interstate  or  foreign  commerce.  With 

IN  CONVENTION  AT  ATLANTIC  CITY  several  well  known  exceptions,  any  mark 

used  as  a  trade-mark  by  the  applicant, 
which  has  acquired  a  secondary  meaning 

Retailers*  Sins  Against  Society  Detailed  by  William  G.  Shepherd  'dratifying  the  applicant’s  goods  may  be 
_  D  ei.  n.jr.  •j.m  'w'iksi  registered  under  the  proposed  law,  and 

George  B.  Sharpe  Elected  President — New  Xrade  Mark  such  registration  “Shall  be  priina  facie 

Legislation  Outlined  by  Investigator  for  Bar  Assn.  evidence  of  ownership.” 

Second;  The  additional  register  cre- 
ated  by  the  trade-mark  act  of  1920,  for 
By  JOHN  F.  REDMOND  marks  communicated  under  the  Pan- 

A  ^  ^  .\merican  trade-mark  convention  and  for 

TLANTIC  CITY,  X.  J.,  Nov.  23. —  emphasizing  what  has  been  done  by  news-  “all  other  marks  *  ♦  *  in  bona  fide  use 
Reducing  cost  of  commodities  and  papers  in  tying  up  local  dealers,  through  for  not  less  than  one  year  in  interstate 
distribution  and  thereby  the  cost  of  living,  merchandising  departments,  retail  publi-  or  foreign  commerce”  will  be  continued 
has  been  the  leading  topic  to  date  before  cations  and  other  forms  of  helps  for  the  under  the  proposed  law.  This  registra- 
the  members  of  the  As.sociation  of  Na-  national  advertiser.  They  said,  however,  tion,  however,  will  be  merely  “evidence 
tional  Advertisers  in  annual  convention  that  demands  for  so-called  co-operation  of  the  date  on  which  the  application  for 
at  the  Hotel  Ambassador.  The  meeting  have  grown  to  such  an  extent  that  the  registration  was  received  in  the  patent 
opened  yesterday  and  will  close  tomor-  newspapers  must  limit  themselves  to  defi-  office.” 

row._  For  the  first  time,  the  association  uite  standards,  such  as  the  code  of  the  Third:  Unregistered  trade-marks 
admitted  to  the  meeting  representatives  of  National  Association  of  Newspaper  which  now  comorise  an  unnumbered 


-  .  ,  ,  .  .  _  - -te  standards,  such  as  the  code  of  the  Third:  Unregistered  trade-marks 

admitted  to  the  meeting  representatives  of  National  Association  of  Newspaper  which  now  comprise  an  unnumbered 
the  trade  press.  The  seriousness  of  the  Executives.  multitude  and  a  constant  menace  to  all 

«tuation  was  brought  home  by  an  ad-  Wallace  Richardson  of  the  Standard  trade-mark  owners,  will  for  the  most 
•dress  this  morning  by  Congressrnan  Syd-  Farm  Papers,  said  the  publications  in  his  part  ^come  promptly  known,  recorded 
ne>’  Anderson  of  Minnesota,  chairman  of  organization  now  guarantee  the  honesty  and  classified  through  the  operation  of 

of  all  advertising  in  their  columns.  the  proposed  law;  upon  payment  of  a  fee 

Phillips  Wyman  and  E.  W'.  Bachman,  of  one  dollar,  any  mark  used  in  inter¬ 
speaking  for  the  magazines,  said  their  state  or  foreign  commerce  may  be  de- 


the  proposed  law;  upon  payment  of  a  fee 
of  one  dollar,  any  mark  used  in  inter¬ 
state  or  foreign  commerce  may  be  de- 


class  of  media  is  now  prepared  to  give  posited  with  the  commissioner  of  patents 
the  advertisers  more  complete  circulation  within  one  year  after  its  adoption.  Fol- 
analysis  than  ever  before  through  the  lowing  one  year  after  its  adoption,  no  suit 
Audit  Bureau  of  Circulations.  for  infringement  for  such  mark  can  be 

Jesse  .M.  Neal  said  the  trade  and  busi-  begun  until  such  mark  is  so  deposited 


Audit  Bureau  of  Circulations.  for  infringement  for  such  mark  can  be 

Jesse  .M.  Neal  said  the  trade  and  busi-  begun  until  such  mark  is  so  deposit^ 
ness  press  is  constantly  working  to  make  the  fee  for  such  belated  deposit  is 

their  readers  realize  the  value  of  handling  raised  to  $50. 

advertised  goods  and  of  advertising  them-  “Fourth  ;  The  requirement  of  the 

.selves.  present  law  that  the  words  ‘Registered 

George  W.  Fowler,  of  Colgate  &  Co.,  off’  be  added  to  the  trade- 

New  York,  for  the  national  advertisers,  rnark  will  be  abolished. 

.said  he  believed  in  advertising  censorship  “Fifth  :  Marks,  names  and  devices 


by  publications  but  that  when  a  piece  of  which  are  not  affixed  to  any  merchandise, 
copy  is  rejected  an  explanation  ought  ^^d  therefore  are  not  trade-marks  under 


to  be  forthcoming  ’  ‘he  existing  law,  may  be  registered  for 

Thorough  modernizing  of  the  United  associations,  clubs,  and  institu- 

States  trade  mark  laws  is  contemplated,  societies,  by  hotels,  railroads, 

xj  _ _  taxicab  concerns  and  others  who  deal  in 


according  to  Gilbert  H.  Montague  of  the  .u  lu  wa 

New  York  bar  who  told  the  convention  merchandise, 

that  a  committee  of  the  American  Bar 

Association,  assigned  to  draft  a  new  trade  rpnrps#>^tatinn  mav  shptI  h 
mark  ,c,,,o  supersede  a,  ,0  future  regi,.  XTS 


George  B.  Sharpe  Congress.  .extended  to  everyone.” 

If  It  b^omes  a  law,  several  great  According  to  William  G.  Shepherd,, 
the  joint  committee  on  agricultural  in-  changes  will  accomplished,  said  Mr.  ^ho  has  been  studying  the  reasons  for  the 
quiry,  who  told  the  convention  that  if  Montague.  The  outstanding  features  of  high  cost  of  living  for  Collier’s  Weekly, 
some  way  is  not  soon  found  to  eliminate  ‘he  report  wdl  be :  the  big  cause  is  the  excess  of  retail  stores 

the  waste  that  is  keeping  up  the  cost  of  First  :  Trade-rnarks  consisting  of  in  the  United  States, 
distribution,  the  government  will  enact  P^oper  names,  descriptive  words  and  gw-  “An  analysis  shows  that  the  average 
npfpcsarv  lawc  to  nrntert  the  niihlic’s  in-  graphical  terms,  which  now  are  forbidden  retail  store.”  he  said,  “is  almost  a  one- 


.uirK  act  lo  superseoe  as  lo  luiure  regis-  ^j^o  is  injured.  The  right  of  prosecii- 
j^ation  all  existing  Federal  legislation  on  ^hich  now  exists  only  in  public 

this  subject,  has  completed  its  work  and  prosecutors  and  similar  officials  is  thus 


the  waste  that  is  keeping  up  the  cost  of 
distribution,  the  government  will  enact 
necessary  laws  to  protect  the  public’s  in- 


the  big  cause  is  the  excess  of  retail  stores 
in  the  United  States. 

“An  analysis  shows  that  the  average 
retail  store,”  he  said,  “is  almost  a  one- 


terests.  He  said  he  hoped  such  a  step  registration  under  the  trade-mark  act  of  rnan  affair.  The  percentage  is  a  little  bit 
would  never  be  needed,  for  it  would  mean  1905,  wn  be  registered  under_  the  ^  pro-  over  one,  and  in  this  percentage  there  does 
a  straight-jacketing  of  business  that  he  posed  law  and  such  registration  “shall  not  appear  the  help  that  is  given  in  so 


believed  should  never  occur  in  America. 

This  afternoon  the  following  officers 
were  elected ;  President.  George  B. 


be  prima  facie  evidence  of  ownership.” 
Protection  will  thus  be  obtainable  by  an 
important  class  of  common  law  trade- 


Sharpe,  Boroughs  Adding  Machine  Com-  marks,  and  American  trade-mark  law  will  pensive  ‘dub’  stoi% 


many  small  .stores  by  members  of  the 
storekeeper’s  family.  It  is  because  there 
are  too  many  stores  that  we  have  the  ex- 


pany,  Detroit ;  vice-presidents,  P.  L.  confo 
Thomson,  Western  Electric  Company,  mess. 

New  York;  G.  Lynn  Sumner,  Interna-  _ 

tional  Correspondence  Schools,  Scranton. 

Pa. ;  and  E.  T.  Hall,  Ralston  Purina 
Company,  St.  Louis. 

Directors  elected  are :  E.  I.  La  Beaume, 

E.  I.  du  Pont  de  Nemours  Company, 
Wilmington,  Del. ;  Carl  J.  Schuman,  Hylo 
Varnish  Company,  Brooklyn ;  H.  V.  Jami¬ 
son,  American  Sheet  &  'Tin  Plate  Com¬ 
pany,  Pittsburgh ;  A.  H.  Wichert,  Mellens 
Food  Company,  Boston,  and  R.  E.  Miller, 
Hamilton  Watch  Company,  Lancaster,  Pa. 

It  is  possible  that  before  the  convention 
adjourns  a  permanent  division  of  spe¬ 
cialty  advertisers  (foods,  soaps,  cosmet¬ 
ics,  etc.)  will  be  formed  to  consider  mat¬ 
ters  peculiar  to  these  businesses,  as  often 
as  is  required  through  the  year,  func- 
•  tioning  through  the  A.  N.  A. 

A  resolution  was  passed  authorizing 
the  executive  committee  to  assess  any 
amount  necessary  to  furnish  immediately 
the  complete  report  of  the  convention  for 
submission  to  executives  of  membership 
business  firms. 

As  part  of  the  discussion  of  “What 
Co-operation  May  Advertisers  Reason¬ 
ably  Expect  from  Publbhers,”  represen¬ 
tatives  of  various  forms  of  published 
media  were  invited  yesterday  to  appear 
before  the  convention. 

W.  A.  Thomson  and  Thomas  H. 
Moore  of  the  A.  N.  P.  A.  Bureau  of 
Advertising,  spoke  for  the  newspapers, 


conform  with  the  practice  of  modern  bus¬ 
iness.  Congress,  under  the  Constitution, 


“The  Agricultural 
Washington  reported ; 


Commission  in 
When  a  retailer 


NEAR  EAST  TRUTH 


IN  its  next  issue,  Editor  &  Publisher  will  issue  as  a  special 
supplement  the  complete  confident  King-Crane  report  on  the 
Near  Ea.st.  This  will  be  the  first  publication  of  this  important 
document. 

This  report  was  made  by  an  impartial  commission  of  Americans 
for  the  guidance  of  the  American  Delegates  to  the  Peace  Con¬ 
ference. 

It  is  a  story  of  conditions  in  the  Near  East  written  by  Ameri¬ 
cans  and  from  the  American  viewpoint.  The  cloak  of  diplomacy 
is  torn  from  national  greeds ;  Americans  talk  frankly  for 
Americans. 

This  report  should  be  on  every  editorial  desk,  in  every  school 
room  and  every  reference  library.  It  will  be  the  first  publication 
anywhere  of  the  truth  about  the  Near  East  stripped  of  all  foreign 
propaganda  and  lies.  It  shows  the  nations  of  the  world  in  their 
true  light  and  was  supipressed  by  the  United  States  Department 
of  State.  Editor  &  Publisher  presents  it  for  the  guidance  of 
.\merican  editors  who  write  on  international  subjects.  Extra 
copies  of  the  supplement  will  be  supplied  for  25  cents  a  copy. 

EDITOR  &  PUBLISHER  NEXT  WEEK 


enters  business  he  assumes  a  responsibility 
of  performing  a  public  function — that  of 
providing  commodities  and  services  to  his 
community,  economically  and  conveniently 
and  maintaining  such  environment  as  is 
necessary  and  desirable  to  the  consumers 
who  support  him. 

■‘Consumers  are  astonished  when  they 
know  how  much  it  costs  to  operate  re¬ 
tail  stores.  My  groceryman  takes  almost 
17  cents  of  every  dollar  I  give  him  just 
to  run  his  grocery  store  and  make  his 
profits.  My  meat  man  keeps  almost  19 
cents  of  every  dollar,  the  hardware  man 
25  per  cent,  the  shoe  man,  26  per  cent,  the 
clothing  man,  24  per  cent.  Twenty  cents 
out  of  every  dollar  I  give  a  retailer  is 
my  share  of  helping  him  run  his  store. 

It  means  that  one-fifth  of  all  working 
hours,  of  all  the  working  people — farm¬ 
ers,  factory  hands,  office  workers  and 
other  producers — is  spent  in  paying  the 
rent  of  buildings,  the  wages  of  help  and 
other  costs  of  operations.” 

Support  by  the  national  manufacturer 
of  the  work  of  the  Harvard  University 
Bureau  of  Business  Research  to  make 
better  business  men  of  the  retailer  deal¬ 
ers  was  asked  by  A.  W.  Shaw  of  Chicago. 

“The  Bureau’s  analysis  of  total  ex¬ 
penses  of  doing  business  in  the  retail 
shoe  business,  for  instance,  for  the  years 
1919-1921,”  Mr.  Shaw  said,  “showed  an 
increase  of  nearly  four  cents  in  the  con¬ 
sumer’s  dollar — from  24  per  cent  of  sales 
to  27.8  per  cent — and  all  but  seven- 
tenths  of  the  increase  is  in  the  expense 
of  selling.  There  you  have  an  almist 
perfect  epitome  of  the  retailer’s  problem 
and  my  problem  and  the  country's  prob¬ 
lem.” 

“Hook  up  the  local  dealer  with  na¬ 
tional  advertising  copy,”  was  the  advice 
of  Harry  J.  Winsten  of  the  Hill-Win- 
sten  Company  on  how  to  bridge  the  gap 
between  advertiser  and  consumer.  “Use 
all  names  and  addresses  all  the  time  in¬ 
stead  of  doing  what  so  many  national  ad¬ 
vertisers  have  done  for  years  in  saying 
‘Our  goods  handled  by  all  dealers.’  The 
public  soon  finds  that  all  dealers  haven’t 
them  and  an  irreparable  injury  is  done  to 
the  reputation  of  the  advertiser.” 

National  advertising  in  newspapers  and 
magazines  increased  the  business  of  tae 
Fuller  Brush  Company  96  per  cent  in 
1921  over  1920,  according  to  Everett  R. 
Smith,  advertising  manager.  “It  has 
made  direct  selling  to  the  housewife  pos¬ 
sible  to  the  extent  of  a  $12,500,000  busi¬ 
ness  last  year.” 

Necessity  for  accurate  cost  of  business 
records,  especially  on  selling  operations, 
was  brought  out  by  O.  D.  Street,  gen¬ 
eral  manager  of  distribution  for  the 
Western  Electric  Company, 

“What  advertising  needs  to  accomplish 
its  part  in  reducing  distribution  costs,  is 
copy  that  the  people  will  read  and  buy 
from,”  said  G.  Llynn  Sumner  of  the  In¬ 
ternational  Correspondence  Schools. 
“Purchased  space  means  nothing  to  the 
advertiser  except  an  opportunity  to  tell 
his  story.”  Mr.  Sumner  complimented 
the  Chicago  Tribune  for  its  work,  just 
started,  to  teach  readers  how  to  write 
classified  advertising  that  will  bring  re¬ 
sults. 

Buying  printed  matter  on  a  simplifica¬ 
tion  basis  was  discussed  in  the  report  of 
the  paper  size  simplification  committee, 
the  recommendations  of  which  were  re¬ 
cently  printed  in  Editor  &  Publisher. 

Henry  H.  Morse,  chief  of  the  division 
of  specialties  of  the  Bureau  of  Foreign 
and  Domestic  Commerce,  said  his  bureau 
is  ready  to  help  firms  desiring  to  do  busi¬ 
ness  abroad  and  urged  that  they  call  on 
the  bureau  whenever  in  need  of  informa¬ 
tion  on  tariffs  and  trade  marks,  routings 
for  salesmen,  advertising  media  informa¬ 
tion,  lists  of  dealers,  data  on  competitive 
conditions,  duties  and  bonds  necessary  on 
samples,  introductions  to  consuls,  etc. 

The  ladies  of  the  convention  party  en¬ 
joyed  a  program  of  social  events  today. 
The  first  affair  was  a  card  party  fol¬ 
lowed  by  a  tea.  This  was  held  in  the 
solarium  of  the  Ambassador.  In  the  eve¬ 
ning  they  joined  their  husbands  at  dinner 
in  the  European  grill  at  which  Carl 
Ackerman,  war  writer,  was  the  speaker. 
Following  this,  they  enjoyed  an  exhibi¬ 
tion  of  swimming  and  diving  by  the  -Am¬ 
bassador  Swimming  Club  held  in  the 
hotel’s  swimming  pool. 
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THEY  ARE  ALL  IN  THE  DAY’S  NEWS 


Youth  is  a  wonderful  thine — Governor  All.  A. 
T^lor,  of  Tennessee,  was  all  ready  to  siky. 


Chroniclei,  when  some  person  remarked,  I 
"The  Constitution  will  not  permit  the  Sena-  [ 
torial  title  at  that  aye.**  It's  a  shame,  but 
Guy  is  still  publisher. 


'if 


a 


I 


A  " 


O' 


Hear,  hear,  shouted  America  and  the  whole  world  listened.  Georees  Clemenceau,  great 
Frenra  editor,  arrived  and  delivered  his  message  this  week.  From  wricome  ship  to  welcome 
ship  is  all  in  the  day’s  work  after  eighty. 


Here  they  are:  Left  to  right,  Frank  McCurdy, 
Houston;  Dick  Means,  Houston;  Dale  Rogers, 
president  Houston  Advertising  Association; 
Ed  W.  Bateman,  Dallas,  president  Associated 
Advertising  CIuIm  of  Tenth  District;  John  L. 
Babcock,  Dallas;  Harold  Kay  ton.  Tenth  Dis¬ 
trict  Vice-president  Associated  Advertising 
Clubs  of  Worid;  P.  L.  Michaels,  Houston; 
W,  C.  Branum,  of  Cove  Hunting  and  Fishiag 
Club;  King  Williford,  Houston,  and  the  lone¬ 
some  duck  he  seciasd.  Kneeling:  Richard 
Brown,  Dallas;  H.  C.  Howard,  Houston;  Paul  J. 
Cohan,  Houston;  S.  Desuie  Wasson,  San  An- 
tooio,  and  Jim  Mason,  Houston,  chairman 
duck  hunt  comanittee. 


They  are  still  filling  gas  tanks  from  one-gallon 
cans  over  on  the  other  side,  according  to 
Frank  G.  Carpenter  (right),  who  is  globe¬ 
trotting  again,  and  to  prove  it  he  sends  this 
photograph,  t^en  on  the  scene. 


Now,  nothing  is  free,  and  who  esura.  A.  B.  C. 
and  everyhody  present.  Take  a  look  (left  to 
right,  around  the  table)  Mason  Britten,  Stan¬ 
ley  VL  Latshaw,  C.  C.  Younggreen,  E.  R.  Shaw, 
Ralph  Starr  Butler,  F.  W.  Stone,  W.  F.  Hoff¬ 
mann,  £.  W.  Chandler,  Miss  Grace  Walker, 
W.  A.  Whitney,  David  B.  Pluns,  F.  R.  Davis, 
L.  B.  Jones,  O.  C.  Ham,  Stanley  Clague,  Will¬ 
iam  Laughlin,  E.  1.  Mitchell,  Marco  Morrow, 
F.  E.  Taylor;  (Back)  W.  A.  Strtmg,  L.  L. 
K-'ng,  Wsdter  Hine,  L.  Lynn  Sunmer. 


si 
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DETROIT  NEWS  STAFF  ASKS  AND  GETS 
INSTANT  REFERENCE  SERVICE 


Library  Now  Contains  Almost  18,000  Books  and  *‘Scraparium,*' 
Known  Elsewhere  as  a  “Morgue,”  Is  Alphabetically  In¬ 
dexed  and  Is  as  Accessible  as  an  Encyclopedia 


By  LEE  A.  WHITE 

Editorial  Secretary,  l>ctroit  News 


TGNORAXCE,  according  to  a  para- 

phrase  of  Artemas  Ward,  ain’t  so 
much  not  knowing  as  it  is  knowing  such 
a  lot  that  ain’t  so.  It  is  seldom  perverse, 
though  it  is  prevalent  in  all  circles.  The 
chief  sin  of  the  ignorant  is  in  ignoring, 
if  not  avoiding,  avenues  of  escape  from 
error.  Unfortunately  for  the  journalist, 
his  mistakes  are  a  matter  of  record,  and 
cursed  with  fecundity  so  that  they  breed 
new  mistakes  witlaiut  number,  unless 
they  are  swatted  early  and  hard, 

I’erhaps  the  major  portion  of  the  errors 
,of  the  press,  for  which  newspaper  men 
are  so  constantly  taken  to  task,  arc  di¬ 
rectly  due  to  the  fallibility  of  human 
witnesses;  and  it  is  unfair  to  the  insti¬ 
tution  and  the  individual  to  hold  them 
resixiiisible  in  the  face  of  the  everlasting 
conspiracy  against  truth  which  they  en¬ 
counter  always  and  everywhere.  Hut  the 
writer  for  the  daily  press  is  not  without 
b.ame ;  sometimes  laziness  produces  a 
rather  resolute  indifference  to  available 
checks  upon  inaccuracy ;  sometimes  the 
obliging  cloak  of  anonymity  tempts  him 
to  ponderous  judgments  that  are  at  once 
Jovian  and  a  joke;  sometimes  tremendous 
zeal  in  the  telling  of  a  tale  leads  him 
away  from  e.xact  truth. 

And  as  for  the  traditional  t'morgue,”  it 
merits  the  name.  It  is  usually  left  to 
the  mercies  of  a  pensioner,  or  an  incom¬ 
petent  outcast  of  the  editorial  room,  or 
to  such  of  the  office  boys  or  girls  as  may 
be  spared  from  time  to  time  from  the 
more  pressing  tasks  of  mail  and  paper 
distribution,  pencil  -  sharpi’iiing,  copy  - 
carrying  and  paste-mixing.  The  system 
of  tiling  is  almost  invariably  haphazard 
and  defective,  and  not  really  understood 
by  the  ctistodian  who,  i)erplexed  by  the 
mysterious  plan  of  some  remote  prede¬ 
cessor,  gives  up  all  hope,  and  is  content 
to  get  the  daily  flood  of  clippings  under 
cover,  in  whatever  guise  and  under  what¬ 
ever  classification. 

It  was  with  a  view  to  combating  this 
whole  tendency  in  the  equipment  ann  op¬ 
eration  of  reference  departments  that  the 
Detroit  News  made  special  plans  two 
years  before  its  new  building  was  com¬ 
pleted.  The  result  is,  t(Klay,  unque'ition- 
ably  the  l>est  stocked  and  managed  news¬ 
paper  library  in  this  country,  at  least,  and 
a  scraparium  (the  word  "morgue”  is 


anathema  in  the  News)  that  yields 
priority  to  none  in  ixiint  of  eflicieiit  or¬ 
ganization  for  service  and  to  few'  in  point 
of  (piantity  of  useful  material  available. 
As  for  the  physical  equipment  of  the 
reference  departments  of  the  Detroit 
News,  the  iihotographs  offer  abundant 
evidence. 

The  publishing  business,  probably  like 
all  other  businesses,  is  rich  in  anomalies. 
Xi’hen  C.  M.  I’ahner  recently  effected  the 


value.  He  knew  this  as  a  product  of 
many  years  experience  as  a  newspaper 
broker ;  and  every  publisher  will  appreci¬ 
ate  the  soundness  of  his  judgment.  Yet 
the  cavalier  attention  that  is  given  to 
the  upbuilding  and  maintenance  of 
"morgues”  is  in  sharp  contrast  to  this 
final  critical  judgment.  Perhaps  the  cor- 
jioration  ta.x  laws  have  served  journalism 
well  in  forcing  publishers,  on  taking  in¬ 
ventory,  to  consider  the  material  as  well 
as  the  intangible  value  of  reference  de¬ 
partments. 

To  George  B.  Gatlin,  scholarly  veteran 
of  the  news  and  editorial  writing  staffs 
of  the  News,  was  given  the  task  of  or¬ 
ganizing  the  reference  departments  and 
selecting  the  library.  It  was  thought 
liy  the  editors  and  directors  that  5,000 
books  would  probably  satisfy  the  needs 
of  the  paper,  allowing  for  moderate  ac- 
(piisitions  to  keep  the  library  up-to-date, 
and  for  elimination  from  time  to  time  to 
offset  this  natural  increase.  Two  de- 
cisi'ms  were  of  the  utmost  imixirtance ; 
first,  that  Mr.  Cathn  should  have  carte 


The  Detroit  New*  librery  is  not  only  without  a  peer  in  quantity  and  character  of  books, 
IS.tM  in  number,  hut  in  charm  and  convenience  of  equipment  and  arrangement  with  stained 
glass  windows  hy  Bonawit,  vaulted  and  finely  modeled  ceilings,  Elizabethan  woodwork  and 
colorful  bindings.  At  one  end  of  the  library  are  the  offices  of  the  editor-in-chief,  Mr.  George 
E.  Miller,  and  at  the  other  the  passageway  through  the  bound  files  room  to  the  scrapsuium. 
The  interrelation  of  these  three  reference  departments  is  essential  to  their  successful  operation. 


sale  of  the  Detroit  Journal  to  the  News, 
acting  for  Ixith  parties,  he  was  under  gen¬ 
eral  instruction  not  to  buy  any  of  the 
plrjsical  plant.  .Nevertheless  he  did  take 
over  the  bound  files  of  the  paper  and  the 
morgue,  lie  knew  that  these  alone  were 
things  II  t  to  lx-  duplicated,  and,  how- 
ei'Cr  badly  handled,  still  of  inestimable 


blanche  to  purcha.se  what  he  thought  de¬ 
sirable  ;  second,  that  he  should  have  time, 
for  5,000  books  cannot  be  bought  with 
(hie  attention  either  to  character  or  econ- 
cniy,  overnight.  For  two  years  he  pored 
over  liook  lists  for  new  and  second-hand 
it, ms  (for  much  that  is  of  great  value  iiedias. 


is  out-of-print,  and  must  be  gathered  in 
as  chance  offers),  and  he  made  frequent 
trips  to  centers  of  the  book  trade  fur 
oliscure  items  and  to  discover  useful 
works  of  reference.  A  portion  of  the 
new  building  was  designed  to  receive  the 
books  which  were  rapidly  accumulating 
in  storage,  and  when  the  News  moved, 
a  magnilicent  collection  was  instantly 
available,  catalogued,  book-plated,  perfor¬ 
ated  and  ready  for  use. 

The  library  was  so  complete  a  realiza¬ 
tion  of  the  dreams  of  publishers  and 
editors,  and  so  promptly  justified  the  ex- 
iK-nditure  in  the  improvement  of  the  con¬ 
tent  of  the  paper  and  economizing  the 
time  of  the  writers,  that  the  limit  upon 
its  size  was  removed.  Four  years  from 
the  date  of  entry  into  the  new  building, 
extensive  alterations  had  been  completed 
whereby  the  reference  departments  were 
renxived  to  more  commodious  and  hand- 
>;ome  quarters.  Today,  the  books  nuni- 
iier  close  to  17.(X)0  and  there  is  room  for 
piThaps  d.CKK)  or  4,(A)0  more  before  a 
rigorous  policy  of  e.xclusion  need  be  in¬ 
stituted. 

h'mphasis,  in  the  purchases  for  the 
library,  is  of  course  put  upon  “fact 
l,(x'ks,”  particularly  those  reference  works 
which  amplify  the  day’s  run  of  news  and 
fortify  the  editorial  writer’s  opinions, 
such  as  all  encylclopexlias,  the  Stateman’s 
Year  Hixik.  Who’s  Who  (.American  and 
foreign).  International  Year  Hook, 
Moody’s  .Analy.ses,  Poor’s  F'inancial  Ser¬ 
vices,  the  many  almanacs  including  the 
New  York  World’s,  the  Chicago  Daily 
News’,  the  Hrcxiklyn  Eagle’s,  Whitaker’s 
and  Hazell’s,  .Ayer’s  Newspaper  .Annual 
and  Directory,  the  New  York  Times  In¬ 
dex.  etc.,  etc.  Authoritative  works  on 
biography,  socio-economics,  history,  ge¬ 
ography  (including  travel)  and  political 
science  are  constantly  sought.  General 
literature,  including  essays,  fiction  and 
poetry,  constitutes  about  ten  per  cent  of 
the  library  and  is  carried  for  its  cultural 
value  to  the  staff  and  for  the  effect  it 
has  in  furthering  interest  in  the  library 
and  use  of  its  resources. 

\'isiting  newspaper  folk  are  wont  to 
remark,  on  looking  into  the  library,  that 
the  News  must  get  a  great  many  IwoW: 
for  review.  The  inference  is  that  the 
collection  is  composed  of  such  books.  On 
the  contrary,  the  library  staff  of  the 
News  adds  only  such  books  as  are 
genuinely  desired,  and  these  are  pur- 
chaseil.  Hooks  which  reach  the  Detroit 
News  for  review  become  the  property  of 
the  reviewer,  and  the  relationship  be¬ 
tween  the  reviewer  and  library  extends 
only  to  the  latter’s  purcha.ses  on  recom¬ 
mendation  of  the  critic.  Monthly  accre¬ 
tions  amount  to  from  100  to  150  books. 
In  the  first  nine  months  of  1922,  the  ac- 
(|uisitions  totaled  957  voium'-s,  classified 
roughly  as  follows;  (jeiicTal  (cncyclo- 
alir.anacs.  year-liooks,  etc.),  10 


Below  is  shown  the  other  end  of  the  room  with  the  clippinrs  cases  on  richt.  On  desk  at 
left  is  pigeon-hole  file  in  which  clippings  are  first  distributed  by  letter  before  going  to  filing 
clerks.  Second  desk  shows  raised  inclined  reading  board  on  which  local  papers  are  read  by 
first  assistant  and  marked  for  classificati(m  of  stories  to  be  filed.  Director  at  next  desk.  Five 
typewriters  s^rve  nine  people,  two  being  moved  about  on  stands,  as  shown  here. 


Four  desks  are  at  tha  end  of  room  where  photographer  stood  when  taking  this  picture; 
four  are  at  the  farther  end.  Cut  esses,  holding  by  t  inch  envelofies,  in  loregroinidL  Photo 
and  pssnphlet  files  (correspondence  sin)  in  center,  aa  are  part  of  clipping  files.  Clippings  in 
S  z  t  envelopes  are  also  at  farther  end,  rrhere  two  double  blacks  occupy  same  space  as  cut 
case  block  in  foreground.  Other  cut  cases  are  at  left  foreground,  out  of  picture,  and  other 
clippings  cases  are  out  of  sight  around  left  comar  in  backgrromul.  Fifteen  more  units  have 
hem  aMed  since  photo  was  taken  and  are  placed  along  wall  between  two  doors. 
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cyclopt'dia,  universal  in  scope  and  infinite  ro  on  forever;  an  endless  progression 
in  its  problems  of  management.  In  this,  through  the  files  for  the  correction  of 


however,  it  differs  from  a  library: 


library  requires  money  and  judgment,  of  obsolete  matter. 


errors  in  judgment  and  the  subtraction 


but  a  scrafnirium  also  re<iuires  time. 


Nothing  is  more  important  than  a  right 


publisher  desiring  to  advance  the  authori-  l)oginning.  That  Ix'ginning  may  be  a 
ty  of  his  newspaper  may  accumulate  for  shoe  1k>.\  half  full  of  envel<)pes;  and  it 


it  a  library  as  fast  as  his  executives  can  (.xpawl  until,  as  with  the  News,  the 

write  checks  and  book  dealers  ship  scrapariuin  contains  a  half  million  order- 


volumes ;  hut  a  sertiparium  is  the  accre-  ly  and  instantly  accessible  clippings  eover- 
ticn  of  clippings  from  magazines  and  ing  80,000  subjects ;  75.1KIO  relatively  new 


lieriodicals,  plus  pictures,  pamphlets  and  and  entirely  usable  photographs,  and  50,- 
engravings,  such  as  nothing  but  long  and  (X)0  engravings,  none  of  which  is  out  of 


assiduous  as^  well  as  intelligent  search  date.  A  right  system  will  apply  to  tnese 
will  yield.  Such  q  department,  down  at  two  extremes,  but  it  cannot  exist  so 


the  heels,  cannot  hope  to  function  well  i„„g  as  “morgues”  are  harbors  for  in- 
nor  to  conimand  the  re.spect  of  the  edi-  digents,  {lensioiiers  or  novices ;  nor  so 


torial  stalf  without  an  ample  staff,  cor-  long  as  succeetling  custodians  are,  for 
rect  _  system,  and  live  or  more  years  of  want  of  time,  eiiuipment,  money  or  help. 


application  to  the  task  of  upbuilding. 


forced  to  put  up  with  and  perpetuate  the 


When  the  News  moved  to  its  new  home  -errors  and  indiscretions  of  their  pre¬ 
in  1917,  it  left  behind  it  a  negligible  decessors.  There  must  tie  continuity  of 


library  and  found  the  l',est  in  the  jour-  puriMise,  and  freedom  to  work,  intel- 
nalistic  world.  Hut  the  staff  could  go  to  ligeiitly. 


the  new  sera pariti lit,  new  in  name  and  the  entire  ITiitwl  States  there  are 


ni,;del  in  isiuipmeiit,  with  no  new  hoix-s  |>robably  not  more  than  a  dozen  such  de- 
or  expectations.  The  jMst  is.  for  such  a  ;',arttnents  o|K'ratitig  on  anything  like  an 


rkpartment,  irrecoverable.  Not  even  the 
imblished  content  of  the  parent  news- 


efficient  basis,  and  with  intelligent  under¬ 
standing  of  the  problems  of  scrapariuin 


paper  is  available  except  at  intolerable  management  and  their  solution.  To  avoid 


cost  in  money  and  energy  expended  on  the  errors  common  tii  "morgues,’'  the 
bound  volumes  which  in  themselves  are  \\.ws  sent  memlKis  of  the  staff  through 
se  (lorn  if  ever  duplicable,  and  hence  not  the  impf)rtant  publishing  centers  of  the 


available  for  mutilation  and  filing. 


Country  in  search  of  the  product  of  the 


The  modern  aversion  to  the  term  exixTieiice  of  others,  and  this  was  per- 
“morgue  ’  is  justifiable.  The  old  time  haps  the  best  investment  it  ever  made  in 


morgue  merited  the  name;  the  newer  the  reference  deiiartmeiit. 


type  is  no  longer  cemeterial  in  associa-  When  the  first  director  of  the  new 


tion  or  in  methfxl ;  it  is  vastly  more  than  scrapariuin,  Harry  Pence,  resigned,  tlie 
a  collection  of  “obits.  Its  attendants  News  promoted  its  virile  and  well- 


are  not  working  with  the  spirit  of  sextons  trained  telegraph  editor.  Floyd  J  Miller, 
burying  the  dead,  but  are  keen  in  their  to  the  |K)sition ;  and  he  in  turn  studied 


The  Bound  File*  Repository  (Georce  Cstlin,  librsrian,  resdiny).  The  open  esses  at  the  anticipation  of  a  demanded  resurrection  painstakingly  the 


riyht  show  how  the  stod  curtains  divide,  rolling  upward  and  downward,  exposing  the  bound 
vdumes.  Thess  volumes  are  filed  horizontally  on  eksleton  shelves  fitted  with  rollers.  Damage 
to  books  by  dust  and  abrasion  is  thus  obviated.  Early  volumes  of  the  paper  are  in  verti<^ 
steal  files  close  to  the  ceiling,  but  the  heavy  modem  volumes  cannot  be  filed  in  this  manner 
without  destructive  strain  upon  bindings.  Closed  cases  are  not  only  a  proteetkm  against  fire 
and  theft,  but  against  light  and  dust,  both  of  which  do  great  harm  to  modem  newsprint.  This 
room  is  between  the  library  and  scraparium,  and  serves  both.  Its  custodian  is  the  director 
of  the  scraparium,  in  whose  department  an  index  to  the  paper  is  prepared. 


of  useful  information.  They  know  they  throughout  the  country.  As  a  result. 


are  dealing  with  things  not  yet  in  books ; 


serviceability  of  the  scraparium  is  at 


and  they  know  equally  well  that,  once  a  very  high  ixiint.  and  the  product  of 


the  matter  they  collect  and  file  w  in  the  efforts  of  the  nine  members  of  the 


books,  it  will  be  well  nigh  obsolete  and  ^taff  is  as  readily  available  to  the  seeker 
a  new  welter  of  fact  will  harass  them,  after  facts  as  arc  the  contents  of  an  en- 


|)er  cent ;  religion,  2  per  cent,  philosophy 
and  p.sychology,  3’/j  per  cent ;  sociology 


There  are  scraparia  whose  directors  pride  cyclopedia. 


The  success  of  the  library  may  be  themselves  on  limitless  accumulation,  but  An  average  month’s  filing  in  this  de- 


and  economics,  22  per  cent ;  philology,  1 


judged  ill  part  by  the  fact  that,  since  the  better  tendency  seems  to  be  one  based  partmeiit  includes  1 1. (MX)  clippuigs,  3.000 


per  cent ;  science,  4'/i  per  cent ;'  useful 


it  wa.s  developed  practically  no  use  has  on  a  policy  of  constant  exclusion  and  photographs,  750  cuts.  500  negatives  and 
been  made  of  the  Detroit  Public  Library’s  elimination,  as  well  as  of  search  and  in-  50  pamphlets.  An  exceptional  month. 


arts.  6  per  cent;  fine  arts,  13  per  cent;  800.0(K)  volumes  and  its  generous  spirit  elusion.  t)therwise  an  imponderable  such  as  .August,  1922,  sees  the  filing  of 
general  literature,  4  per  cent;  history-  and  of  helpfulness  in  the  pursuit  of  fact  and  mass  will  be  built  up  around  every  sub-  as  many  as  5,000  photographs.  Xeces- 


travel,  20  per  cent ;  biography,  a  per  the  substantiation  of  opinion.  Even  the  ject-heading,  defying  separation  and  anal-  sary  to  such  productivity  is  a  vast  amount 


cent;  heraldry,  one  tenth  of  1  per  cent  Question  and  Answer  editor,  whose  tele- 
(one  book)  ;  fiction,  8  per  cent.  Seem-  phone  is  never  still  and  whose  desk  is 


y^fis  under  pressure. 


of  inflowing  printed  matter ;  and  it  is 


Ft  will  not  do  occasionally  to  turn  a  the  general  policy  of  the  News  that  all 
ing  underemphasis  on  some  topics  of  ever  heaped  with  queries  ranging  from  whirlwind  into  the  files  and  expect  the  publications  not  permanently  kept  shall, 
obvious  journalistic  interest,  such  as  the  miist  urgent  to  the  most  absurd,  finds  useless  to  be  eliminated  and  the  goo<l  to  after  their  usefulness  to  the  addressee  is 


biography,  is  due  to  the  infrequent  ap-  the  library  adequate  to  serve  his  almost  (k-  retained.  This  was  tried  by  the  News  over,  go  to  the  scraparium  for  final  judg- 


pearance  of  necessary  works  under  this 
classification  and  to  the  thoroughness  of 


when  it  moved,  and  the  result  was  that  ment  as  to  availability  of  their  contents 


the  earlier  searches  for  personality  books,  along  the  lines  of  utmost  efficiency  large- 
Naturally,  the  investigator  wants  to  ly  bcraiise.  by  its  demonstrated  utility,  it 


rhe  News  library  is  able  to  develop  under  the  strain  of  the  task  human  judg¬ 
ing  the  lines  of  utmost  efficiency  large-  rnents  atrophied,  and  the  elimination  ne- 


for  future  use. 

T'he  test  of  such  a  department  is,  of 


came  mechanical,  with  the  result  that  course,  not  in  the  quantity  of  material 

know  to  what  extent  the  library  serves  has  earned  the  right  to  operate  without  several  years  elapsed  Ix-fore  gaps,  ruth-  store<l  but  the  extent  to  v-hich  this  ma- 

fhe  purposes  of  the  editorial  staff,  a  Innlget.  If  the  only  comprehensive  ami  lessly  made,  were  filled.  Like  the  paint-  terial  is  Used.  The  record  hv  years 

•Monthly  reports  are  issued,  that  for  July  accurate  work  of  reference  on  China  is  ing  of  Brooklyn  Bridge,  this  work  must  (Coiiliiiucd  on  />(!-.•  .V)) 

showing  1.50  b(M)ks  received  and  acces-  the  one-volume  bi-lingual  atlas  published 
sioned ;  415  Injok.s  circulated,  and  352  by  the  .North  China  Daily  News  and 
reference  calls  answered  in  person  and  Herald,  and  cost  and  carriage  amount  to 
2fi8  by  telephone.  The  technical  librarians  $1(M)  or  more,  the  librarian  is  privileged 
catalogue<l  134  new  lxx)ks,  typed  1,050  to  buy  it  without  inquiry  or  rebuke:  for 
reference  and  cross-reference  cards  to  the  News  must  have  the  best  available 
facilitate  use  of  the  books,  and  listed  450  books  upon  all  subjects  within  its  natural 
illustrations  which  might  lx-  of  value  for  purview. 

reproduction  or  for  the  guidance  of  the  By  the  occasional  publication  to  the 


reproduction  or  for  the  guidance  of  the 


art  department  in  its  pen  and  ink  and  staff  of  reading  lists,  covering  issues  and 
color  work  for  daily  and  Sunday  issues,  problems  of  the  hour,  the  librarians  are 


But  these  figtires  do  not  include  the  ser¬ 
vice  rendered  by  the  library  to  the  edi- 


aF)le  to  acquaint  the  writers  constantly 
with  the  sco|)e  of  the  collection,  and  to 


torial  writers,  whose  desks  are  in  the  stimulate  the  natural  recourse  to  the 
library,  nor  do  they  .suggest  the  presence  library.  The  result  is  clearer  thinking 


of  constantly-used  periodicals,  two  score  and  more  authoritative  writing.  Insofar 
foreign  and  domestic  newspapers  and  as  the  librarians  are  able  to  anticipate 


about  75  foreign  and  domestic  magazines,  the  needs  and  interests  of  the  staff,  pur¬ 


weekly,  monthly  and  quarterly. 

The  utilization  of  the  library 


chasing  for  and  carrying  to  them  the 
things  they  need,  so  far  are  they  able  to 


creases,  as  one  might  expect  it  to,  pre-  do  more  than  merely  justify  the  cost  of 
ci.sely  in  proportion  to  its  demonstrat-.d  the  department. 


value.  A  .staff  inured  to  disappointments.  The  reference  departments  of  the  News 


soon  learns  not  merely  to  expect  nothing  include  the  library,  the  scraparium  and 
from  a  newspaper  library  but  to  seek  the  repository  for  bound  files,  with  a  part 


nothing  in  it.  The  staff  also,  ami  rightly,  interest  in  a  valuable  new  adjunct  of  the 
demands  instant  service,  the  exigencies  of  newspaper  plant,  a  bindery.  Unquestion- 


newspaper  production  not  permitting  that  ably,  the  average  newspaper  man  would 
leisure  which  is  so  well  known  in  public  allot  to  the  scraparium  the  honor  of  the 


libraries.  As  a  consequence  special  stress  highest  usefulness,  if  properly  organized 
must  be  laid  upon  analytical  indexing  and  and  administered,  so  far  as  the  daily 


cross  leference;  and  the  staff  must  he  tasks  of  news  production  are  concerned, 
familiar  not  merely  with  titles  but  with  In  fact  the  scraparium  (call  it  “morgue” 


TTm  Datroit  Nawz  biiulary  was  aatabliahad  for  tha  proper  maintenance  of  the  bbrarr.  rto 
pnlrlac  a»wl  reModina  books  which  suffer  tmder  much  handlinc;  stampinp  “call  numbers’’  on 
new  books;  bindinK  the  News  and  other  papers  which  are  permanently  preserved  and  mara- 
ztoao  and  pamphlets  which  have  more  than  ephemeral  value.  Tha  binder  has  (otmd  it  poa- 
eible,  in  aUitkm.  to  render  yreat  service  to  the  busineas  office  and  other  departments  in 
upkeep,  devisinc  chsckin«  and  clippinc  files,  manufacture  of  cease,  etc. 


the  contents  of  the  books  to  serve  an  or  ‘biographical  department”  if  you 
editorial  department  with  a  personnel  ch«x>se)  is.  however,  nothing  :nore  than 


numbering  more  than  150. 


a  loose  leaf  library,  a  day  to  day  en- 


} 
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AMERICA’S  CRADLES  THE  MODELS  FOR  1 

PORTLAND  TELEGRAM’S  HOME  ^AS'afie^s,  T^TORYJIOME 

with  a  bench-saw  and  a  full  set  of  tools.  Portland  Preta- Herald  Will  Occupy 

Colonial  Architecture  and  Modem  Business  Allied  to  Make  a  Suspension  lights  are  hun^g  at  regukr  p^ur  Roor.,  Equipped  With  All 

.a  1  .  intervals,  although  skylights  and  win-  m  u-  i 

Plant  Where  Newspaper-Making  Goes  on  dows  afford  excellent  light.  The  floor  Machinery— Located 

Without  Eddies  or  Backwash  com^sing  room  measurw  in  Ciric  Center 

60x100  feet,  of  which  one  area,  40x100  - 

feet,  is  without  post  or  column.  The  The  Portland  Press-Herald  expects  to 
By  ARIEL  E.  V.  DUNN  depth  of  the  story  is  15  feet.  The  have  ready  for  occupancy  on  June  1  a 

SOMETHING  reminiscent  of  Faneuil  is  necessary.  In  the  back  of  the  room  is  -^tereonpe  matrix  room  is  40x40  feet.  m^ern  i^ws^per  plant 

^  and  Independence  Halls  appears  in  the  company  safe,  while  adjoining  is  the  The  mam  feature  ot  the  art  and  en-  .  .  -Q^j.^uction  of  a  seven-storv 

the  new  home  of  the  Portland  (Ore.;  railed-off  space  used  for  the  office  of  the  graving  d^rtm^ts  are  its  two  dark 
Telegram  at  11th  and  Washington  business  manager.  This  room  measures  rooms,  eimbling  the  staff  to  develope  and  bricK  gilding 

a  thr«  au.ry,  red  brkk  s.rac-  dOxMalS  feet  The  entire  first  floor  pr^  ed  the  ^roe  ttme^  “1 ’Zfpletf Sera  newspaper  plant 

ture,  crowned  by  a  cloCK  tower  the  exact  including  the  40x12  fwt  entrance  ^d  ^eVfor  Sing  ^  will  be  installed  in  the  basei^t  and 

rep  ica  of  the  tower  on  Inde^nd^  s  ores  at  either  extremity,  measures  lOOx  first  three  floors  of  the  structure.  The 


MAINE  PAPER  BUILDS 
7-STORY  HOME 

Portland  PreM- Herald  Will  Occupy 
Four  Floors,  Equipped  With  All 
New  Machinery — Located 
in  Civic  Center 

The  Portland  Press-Herald  expects  to 


depth  of  the  story  is  15  feet.  The  have  ready  for  occupancy  on  June  1  a 


stereotype  matrix  room  is  40x40  feet. 
The  main  feature  of  the  art  and  en- 


modern  newspaper  plant. 

Work  will  be  started  at  once  on  exca- 


Hall.  The  entrance  is  finished  in  white  luo  icci.  •  i  j  ,  ,  ,i,  art  Vooni  '^bout  20x30  f«t  and  the  en-  tipper  three  floors  will  be  devoted  to  o£- 

terra  cotta  with  steps  of  ,  white  marble.  1  he  editorial  department  on  the  sec-  irreS  ar  fices.  The  building  will  have  exposures 

while  oyer  the  doorway  m  Renaissance  end  floor  (See  plan  at  lower  right  on  Federal.  Exchange  and  Market^reets. 

letters,  is  cut  the  name  of  the  newspaper,  corner)  is  m  a  high-ceiled  airy  room.  ^  *^t.  inis  opens  mio  xnc  eoiiiposnuj  e>  , 

The  exterior  is  New  England  Colonial  The  copy  desk  takes  up  one  comer,  ^  t  - - 

style.  Colonial  windows,  with  rounded  adjacent  to  the  city  and  assistant  city  The  tower  room  me^ures  feet. 

arches  on  the  second  floor  and  square  editors.  Beyond  these  are  long  desks  Intpesting  information  regarding  the 

arches  above,  are  grouped  in  threes,  with  used  by  the  reporters.  Desks  for  the  principle  of  the  Portland  Telegram  and  > 


dimensions  of  these  two  departments  are : 


The  exterior  is  New  England  Colonial  The  copy  desk  takes  up  one  comer,  ro^.  . 

style.  Colonial  windows,  with  rounded  adjacent  to  the  city  and  assistant  city  The  tower  room  me^ures  feet, 

arches  on  the  second  floor  and  square  editors.  Beyond  these  are  long  desks  Intpesting  information  regarding  the 

arches  above,  are  grouped  in  threes,  with  used  by  the  reporters.  Desks  for  the  principle  of  the  Portland  Telegram  and 
separating  brick  columns  reaching  to  the  society,  market  and  sport  editors  are  some  of  its  history  were  brought  to  light 
terra  cotta  cornice  and  balustrade  which  separate  from  the  others.  In  the  north-  in  an  interview  with  L.  R.  Wheeler,  its 
crown  the  walls  of  the  building  proper,  east  corner  of  the  room  are  the  phone  vice-president. 

Between  the  first  and  second  floors  is  a  booths.  In  the  opposite  corner  is  the  “In  1914,  the  Telegram,  then  known 
white  terra  cotta  belt  and  beneath  each  morgue.  The  dimensions  of  this  room  as  the  Evening  Telegram,  was  taken  over, 
group  of  three  windows  on  the  third  are  40x73x15  feet.  The  desks,  for  the  through  purchase,  by  my  brother  and  my- 
floor  are  set  festoon  panels  of  the  same  most  part,  are  painted  a  light  grey  while  self.  We  were  then  situated  in  the 
material  after  the  fashion  of  Indepen-  the  walls  and  ceiling  are  cream  color.  Oregonian  building,  moving  from  there 

dence  Hall.  A  recent  photograjA  is  Opening  directly  into  this  department  on  Febmary  27,  1915,  to  the  Pittock 
shown  below.  is  the  Associated  Press  room  in  the  south-  Block,  where  we  have  remained  until 


shown  below.  is  the  Associated  Press  room  in  the  soutii-  Block,  where  we  have  remained  until 

From  the  main  arched  entrance  of  cast  corner  25  feet  on  a  side.  This  room  now.  We  changed  the  name  of  the 
rather  severe  New  England  “spiderweb”  is  over  the  business  office.  A  hallway  paper  to  the  Portland  Telegram  Decem- 
window  to  the  narrow  iron  balcony  rail-  on  the  east  side  also  leads  into  the  room,  ber  1,  1918. 

ing  above  the  entrance  and  the  group  of  Two  rooms  14x16  feet  each,  overlooking  “On  October  14  the  Telegram  moved 
large  windows  belonging  to  the  Associ-  the  street,  and  opening  into  the  hallway  to  its  permanent  home  at  11th  and  Wash- 
ated  Press  Room,  the  tower  facade  rises  are  occupied  by  the  owners  of  the  paper,  ington  streets.  This  structure  was  erected 
to  the  front  of  the  engraving  room  under  L.  R.  and  J.  E.  Wheeler.  by  the  W.  D.  .Andrews  Construction  Com- 

the  level  of  the  comice.  From  this  front.  The  circulation  department  is  opposite  pany,  while  the  plans  were  drawn  by  the 
in  three  distinct  steps,  the  tower  proper,  the  elevator  and  occupies  the  north  east  Rasmussen-Grace  Company  of  Portland, 
mounts  above  the  roof  level  to  the  white  part  of  the  second  floor.  It  is  similar  with  consulting  architects.  With  the 
clock  tower  and  the  open  lantern  with  to  the  business  office  with  respect  to  the  help  of  these  agencies,  the  Telegram  has 
its  rounded  bronze  dome  and  Colonial  counter  and  railed-off  space  for  the  man-  complied  with  and  exceeded  the  best  re- 
finial.  The  flagpole  extends  out  over  the  ager,  as  well  as  in  its  general  color  quirements  of  housing  all  elements  of 
street,  from  the  level  of  the  balustrade.  scheme.  This  department  measurer  40x  working  staff. 

The  side  entrance  opens  into  a  large  35x15  feet. 


^ 


street,  from  the  level  of  the  balustrade.  scheme.  This  department  measurer  40x  working  staff. 

The  side  entrance  opens  into  a  large  35x15  feet.  “We  were  attracted  to  the  Indepen¬ 

hallway  leading  to  the  elevator  at  the  Across  from,  this  a  large  auditorium  dence  Hall  design,  not  only  by  the  beauty 


IBBB  Rl 


Dr.^wing  of  Portland  Press-Herald’s 
Projected  Building. 


left,  .\djoining  the  lift  is  a  stairway  to  has  been  arranged  for  meetings  of  the  of  its  architecture,  but  by  the  feeling  that  assuring  adequate  lighting.  It  will  be 
the  sub-basement  mailing  room  and  the  staff.  This  room  takes  up  nearly  the  it  would  also  be  a  memorial  to  the  solid  fire-proof,  of  gray  brick  and  granite, 
basement,  while  on  the  other  side  is  the  entire  center  of  the  floor  and  is  ^x48  American  ideals  to  which  we  have  stead-  The  architect  is  Henri  Desmond  of 
rear  entrance  of  the  business  office,  feet.  It  is  ventilated  by  a  court  in  the  fastly  .sought  to  devote  this  newspaper.  Boston. 

-Across  from  this  is  a  large  staircase  lead-  rear  of  the  structure,  extending  from  top  “Thoroughly  modern  provision  for  all  The  heating  plant  will  be  located  in 
ing  to  the  mezzanine  and  second  floors,  to  bottom,  and  is  artificially  lighted,  departments  of  the  Telegram  has  been  the  sub-basement,  and  accommodations 
In  the  basement  are  two  Hoe  sextuple  Three  doors,  one  on  the  south  side  and  made.  Natural  and  artificial  ventilation  for  storage  will  be  provided  there.  The 
presses  with  a  conveyor  running  to  dis-  two  on  the  east  side  open  into  the  hall-  and  light  are  abundant  and  the  staff  of  basement  proper  will  be  used  for  stereo- 
tribution  and  mailing  rooms.  The  dimen-  way.  Adjoining  the  auditorium  is  the  the  paper  is  universally  enthusiastic  about  typing,  press  and  mailing  rooms.  New 


sions  of  the  basement  are  110x114  feet  record  room  and  the  store  room,  both  its  airy  and  spacious  quarters.  Stereo-  machinery  will  be  installed  throughout, 
and  except  under  the  east  sidewalk  and  22x14  feet.  On  the  opposite  side  of  the  type,  press,  composing  and  news  rooms  The  press  will  be  a  new  Hoe  sextuple. 


sub-basement  floor,  22  feet  deep.  It  in-  hallway  are  the  offices  of  the  managing  are  high-ceilinged  and  spacious  and 
eludes  the  stereotype  room  in  rte  north-  ^itor,  associate  editors  and  the  advertis-  where  possibfe  flooded  with  daylight. 


The  general  business  offices  will  be  on 
the  first  or  main  floor,  the  editorial  staff 


east  corner,  and  the  compressor  room,  ing  department,  each  measuring  10x15  Mechanical  conveyors  handle  papers  and  on  the  second  floor  and  the  composing 


The  balance  of  the  basement  is  used  for  feet 
storing  paper.  The  general  color  scheme  of  cream-  dumbwaiters  and  chutes  cart  y  the  heavier  Equipment  throughout  the  Press-Her- 

On  the  sub-basement  level  is  the  mail-  white  is  carried  oat  throughout  the  en-  materials ;  it  is  a  fraction  of  a  minute  aid  offices  will  be  completely  new  and 


messages,  quietly  and  rapidly.  Electric  rooms  on  the  third. 


ing  room,  which  takes  up  the  southeast  tire  second  floor. 


from  one  department  to  another,  and  the  modern.  Double  passenger  elevators  and 


quarter  overlooking  the  press  room,  the  Opening  onto  the  mezzanine  landing  is  work  of  issuing  a  modern  newspaper  pro-  a  freight  elevator  will  be  installed. 


dimensions  being  42'x52'xl0'.  On  the  the  telephone  exchange  room  12x20 


same  level  is  the  men’s  locker  room  and  In  the  composing  room  on 
shower  bath,  18'xl8'.  the  third  floor  (See  plan  in 

The  first  floor  houses  the  business  of-  lower  left  corner)  are  17  elec- 
fice  and  the  advertising  department,  with  trically  operated  multiple  maga- 
a  wide  counter.  The  walls  and  ceilings  zine  Intertypes.  This  room 
and  cream-white,  and  little  artificial  light  covers  nearly  the  whole  floor 

exception 

'  =;;::iillU  of  the  art  depart- 

j  ment  and  the  en- 

graving  room  in 
the  southeast  cor- 
__  ner  and  the  stereo- 


cresses  in  a  continuous  flow,  without  The  office  entrance  will  be  on  Exchange 

_ I  eddies  or  backcurrents.  The  street,  and  the  Press-Herald  entrance  on 

various  department  heads  were  Federal  street. 


constantly  consulted  during  The  civic  center,  composed  of  City 
the  work  on  the  plans  and  as  Hall,  the  Federal  and  county  court  houses 
far  as  it  was  humanly  and  and  Federal  streets,  in  the  heart  of  the 
structurally  possible,  they  business  section, 
have  been  given 

everything  they  UTl  1 _ f  illlHlllllll  I— T" 

considered  neces-  I  ■  I  ■  m  T  7!5Si 

sary  for  efficient  '  I'  ^ 

and  healthful  oper-  |  *  . .  > 

ation.”  .  I  I 

o,^,ce  I  I  ASSMOlY  I  CIRCULATION 

DEPT 
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FiiH  Significance  of 

FULL  COPY 


BOSTON  AMERICAN  has  fvill-copy  contracts  with  twenty-seven  of 
the  largest  and  wisest  local  advertisers.  Every  one  of  these  contracts 
covers  a  period  of  one  year.  The  list  is  diversified — 

THREE  DEPARTMENT  STORES 
FOUR  WOMEN’S  SHOPS 
FOUR  MEN’S  SHOPS 
SEVEN  FURNITURE  HOUSES 
FOUR  PIANO  STORES 
FOUR  JEWELERS 
ONE  RESTAURANT 


Many  other  wise  local  advertisers  give  us  full  copy  though  not 
under  contract  to  do  so. 

What  is  the  full  significance  of  all  this  to  the  advertiser  who  has  some¬ 
thing  to  sell  in  Boston  or  New  England  generally? 

We  shall  be  glad  to  advise  you,  by  mail  or  personal  call. 

Our  Merchandising  Service  Department  is  ready  to  assist  in  making  you 
AT  HOME  in  America’s  richest  purchasing  field. 


LARGEST  EVEWNG  g  ClRCULATlOt^ 


NEW  ENGLAND 


80  SUMMER  ST.,  BOSTON  8,  MASS. 

MR.  C.  I.  PUTNAM,  2  COLUMBUS  CIRCLE,  NEW  YORK  CITY 
MR.  J.  F.  FITZPATRICK.  504  HEARST  BUILDING,.  CHICAGO 
MR.  ARTHUR  BOOTH.  58  SUTTER  STREET,  SAN  FRANCISCO 


14 


Editor  &  Publisher  for  November  25,  1922 


DIRTY  PRESSROOMS,  SLOVENLY  PAPERS 
AND  RED  INK  BALANCES  ARE  TRINITY 

New  Washstand  and  Hot  Water  for  Pressmen  Ended  Over¬ 
time  on  One  Paper — Grimy  and  Filthy  Shop  Reflects 
on  Owner  in  Employees’  Eyes 

By  JAMES  SINCLAIR 

SOME  years  ago  a  large  modern  bugs  of  all  sizes  and  descriptions. 

newspaper  plant  was  started  in  1  asked  Mr.  Business  Manager  if  he 
operation  in  a  large  Eastern  city,  and  would  come  in  some  morning,  go  through 
after  running  a  short  time,  it  was  the  the  motions  of  changing  clothes,  take  a 
principal  topic  of  conversation  in  all  the  look  in  the  washroom  and  shower  baths, 
other  pressrooms  of  that  city,  that  the  then  go  down  to  the  pressroom  floor,  and 
new  plant  had  porters  to  polish  the  brass  tell  me  if  his  stomach  was  helping  him 
hand  rails  on  the  press  platforms,  and  to  feel  like  starting  in  to  give  an  honest 
had  an  electric  scrubbing  machine  to  day’s  work  to  his  employer.  In  other 
scrub  the  maple  pressrotim  floor  daily,  words  1  asked  him  to  put  himself  in  one 
‘^nch  an  innovation  was  certainly  enough  of  his  pressmen’s  place.  He  declined, 
to  startle  even  the  student  of  conditions  Being  a  real  business  manager,  he  saw 
in  newspaper  plants  of  that  day.  In-  the  iKiint  immediately,  and  started  to 
cidentally  that  same  patier  is  still  the  out-  figure  out  how  many  thousands  a  year 
standing  leader  in  the  opinion  of  keen  the  absence  of  ample  washroom  facilities 
judges,  as  the  producer  of  the  best  printed  had  been  costing  the  paper.  The  very 
sheet  in  the  field.  The  man  who  laid  out  ne.\t  morning  he  ordered  twenty  feet 
and  for  a  while  ran  that  plant,  possessed  more  of  porcelain  sinks,  a  250-gallon  hot 


a  vision  far  ahead  of  his  time. 


water  Iwiler,  painting  of  wash  and  dress- 


On  another  paper,  the  men,  before  and  ing  rooms,  and  hired  an  extra  porter  to 
between  runs  were  generally  busy  with  a  keep  them  spotlessly  clean.  The  result — 
rag  “shinin’  her  up’’  under  the  ever  in  2  weeks,  when  the  improvements  were 
watchful  eye  of  a  foreman  who  really  complete,  from  his  own  observation  he 
knew  his  business,  and  did  not  waste  half  could  see  those  boys  hit  the  floor  in  the 
bis  time,  telling  people  what  a  wonder  he  morning  with  a  spring  in  their  step,  that 
was.  In  this  plant  even  the  press  pits  meant  they  were  going  to  try  to  do  a 
were  spotlessly  clean,  the  main-drive  real  day’s  work,  instead  of  going  through 
shafts  in  the  pits  shone  like  burnished  the  motions.  No  more  washing  up  be- 
silver.  Possibly  this  looked  like  useless  fore  the  presses  were  stripped  was  al 
labiir,  but  after  studying  it  out.  I  arrived  lowed,  the  production  per  hour  increased, 
at  the  conclusion  that  here  was  a  man  and  overtime  was  eliminated, 
who  wanted  a  clean-looking  sheet,  and  If  you  want  clean  wash  and  toilet 
to  secure  that  result,  it  was  necessary,  facilities  for  yourself,  see  that  your  men 
in  his  mind,  to  have  clean  presses,  and  have  a  clean  washroom  too.  It  costs 
a  clean  pressroom  to  produce  it.  The  money  but  it  pays  dividends, 
sheet  that  man  turned  out  was  well  The  printing  crafts  are  keen  observers 
worthy  of  your  admiration,  even  if  you  and  quickly  sense  from  the  cleanliness 


visitors  through,*  again  if  these  things 
mean  anything  to  you,  start  cleaning  up 
from  cellar  to  roof,  and  at  the  end  of 
2  months,  take  stock  and  see  for  your¬ 
self,  if  your  organization  and  plant  have 
not  increased  considerably  in  value  in 
IX)LL.\RS  as  a  going  concern,  also  1 
think  you  will  find  your  personal  stock 
has  increased  immeasurealily  with  your 
employes.  Anyhow,  there  is  the  pre¬ 
scription,  TRY  IT. 


AGE-HERALD  SALE  COMPLETED 

Thompson  in  Control — Mrs.  Barrett 
Married  November  18 

Final  details  of  the  transfer  of  the 
Birmingham  Age-Herald,  which  was  re¬ 
cently  sold  by  Mrs.  Lewis  B.  Barrett 
were  completed  on  November  16.  The 
sale  was  made  on  October  17.  Frederick 
I.  Thompson,  owner  of  the  Mobile 
Register  the  purchaser  succeeds  Mrs. 
Barrett  as  president  and  Donald  Comer  is 
vice-president.  He  will  go  to  Birming¬ 
ham  within  a  few  days  to  make  his  home 
and  take  active  charge  of  the  paper. 
Many  changes  and  additions  will  be  made 
to  the  paper  within  a  few  days  according 
to  C.  M.  Stanley,  for  many  years  manag¬ 
ing  editor.  Most  of  the  present  staff  will 
be  retained  but  others  will  be  added  and 
departments  iK*rsonels  enlarged.  Since 
the  sale,  Mrs.  Barrett  has  been  acting 
president  for  Mr.  Thompson.  She  retired 
November  16. 

The  Sunday  edition  of  the  .\ge-Herald 
has  added  a  16-page  magazine  section  of 
stories  and  local  features  since  Frederick 
I.  Thompson  assumed  charge  and  the 


did  not  read  a  line  of  it. 


(or  lack  of  it)  of  the  plant  and  equip- 


He  had  a  sink  for  them  to  wash  up 
in  that  would  accomrrKxlate  6  men  at  a 
time.  Consequently  it  had  been  the  prac¬ 
tice  for  years,  beginning  at  5.30  for  one 
man  of  each  crew  to  start  washing  up. 
As  a  matter  of  fact  it  was  a  standing 
joke  that  there  were  generally  2  men 
from  each  crew  washing  up  at  a  time, 
and  as  this  was  during  the  busiest  part  of 
the  day  it  meant  as  a  rule  2  less  men 
to  lead  up  the  sheet  on  breaks,  with  the 
result  of  overtime  every  night. 

The  hot  water  supply  was  totally  in¬ 
adequate.  only  a  5()-gallon  tank,  which 
was  soon  emptied,  with  the  result  that 
late  comers  to  the  washroom  often  had 
to  wait  an  hour  to  get  hot  water  to 
wash  up  with,  the  slabs  of  the  shower 
baths  were  coated  with  filth,  ha’f  an 
inch  thick,  the  floors  were  dirty,  and  the 
stench  from  discarded  and  sweaty  work- 
tna:  clothes  wou'd  turn  your  stomach, 
net  to  mention  a  generous  supply  of 


First  in  Home 
Ownership 

Of  the  twenty-five  largest 
cities  in  the  United  States,  Balti¬ 
more  ranks  first  in  home  owner¬ 
ship,  62  per  cent,  of  the  homes 
in  the  city  being  owned  by  the 
families  occupying  them. 

And  into  the  great  majority  of 
these  homes,  located  in  every 
section  of  the  city,  the  Sun- 
papers — morning,  evening  and 
Sunday — are  ready  to  carry 
your  message,  for 

Everything  in  Baltimore 
Revolves  Around 


THE 

Morning 


Evening 


SUN 

Sunday 


daily  paper  now  carries  practically  two 
pages  of  state  news.  On  Sunda\s  an 
entire  section  is  devoted  to  State  news. 

Mrs.  Lewis  Butt  Barrett,  widow  of 
the  late  Edward  Ware  Barrett,  publisher 
of  the  Birmingham  Age-Herald,  and 
Robert  R.  Meyer,  prominent  hotel  man 
and  laundry  owner  of  Birmingham,  were 
married  November  18  by  the  Rev.  Dr. 
George  R.  Stuart  of  the  First  Metli'dist 
Church. 

Since  the  death  of  her  husband  four 
months  ago  Mrs.  Meyer  has  been  presi¬ 
dent  of  the  .\ge-Herald  Company.  The 
property  was  turned  over  officially  to  the 
new  owners  last  week  and  the  wedding 
followed  immediately.  Plans  for  the 
wedding  had  not  been  announced  either 
by  the  bride  or  the  groom. 

Mr.  Meyer  owns  and  operates  a  chain 
of  hotels  in  cities  throughout  the  >outh 
and  having  the  controlling  interest  in 
the  Peerless  Laundry  Corporation,  which 
operates  four  of  the  leading  laundries  in 
Birmingham. 

Mr.  and  Mrs.  Meyer  left  immediately 
after  the  wedding  ceremony  for  a  trip 
east. 

Another  12  H  Recruit 

The  Superior  (Wis.)  Evening  Tele¬ 
gram  on  Novemlx-r  16  changed  from  7 
columns  13  ems  to  8  columns  12j4  ems. 
Its  column  length.  20)4  inches,  remains 
practically  unchanged. 

World  Gets  5  More  Machines 

The  New  York  World  has  recently  in- 
'■tailed  five  Intertype  slug  casting  ma¬ 
chine*. 


Dirt  and  filth  are  recognized  by  ment,  whether  there  are  real  executives 
physicians  as  aids  to  the  propagation  and  at  the  head  or  not,  and  I  might  say  in 
spread  of  disease,  and  generally  when  passing  that  in  investigation  will  general- 
you  pick  up  an  unkempt  looking  sheet,  you  ly  disclose  that  a  paper  w  ith  dirty  me- 
can  trace  it  back  to  a  dirty  plant,  and  a  chanical  departments  has  just  as  dirty  a 
slovenly,  grumbling  force  of  employees,  financial  statement. 

You  will  al.so  find  that  discipline  and  any  Where  you  find  cleanliness,  order,  and 
spirit  of  loyalty  are  entirely  lacking  in  infinite  attention  to  the  smallest  details 
the  mechanical  force  of  that  organization,  you  will  also  find  loyalty,  csf’rit  dc  corf's 
There  arc  a  lot  of  us  who  have  yet  to  and  a  prosperous  pajier. 
grasp  the  big  idea  that  you  cannot  bring  It  means  a  lot  of  hard  up-hill  work  to 
a  man  in  to  work  on  a  dirty  machine,  in  clean  up  a  dirty  plant,  and  it  is  often 
a  dirty  room,  and  expect  to  get  a  real  that  you  feel  like  saying,  “Why  not  let 
day’s  work  from  him.  Possibly  he  may  well  enough  alone,  it  is  not  any  dirtier 
show  some  speed  for  the  first  week  or  than  some  others  I  know.’’  When  you 
so,  but  then  the  dirty  general  conditions  have  finally  cleanexl  it  up  to  the  best  of 
work  into  his  system,  and  he  becomes  an  your  ability,  the  satisfaction  that  comes 
unconscious  member  of  the  “Just  Get  By  automatically  from  the  improved  morale 
Club.’’  of  employees  more  than  comjiensates  for 

I  h.ad  a  case  a  few  years  ago  where  the  your  labors, 
pressroom  results  were  driving  the  pub-  Tf  you  want  a  clt*an  kxiking  sheet  that 
lisher  and  the  business  manager  daffy,  comes  out  on  time,  a  smile  from  your 
.\  large  part  of  their  circulation  had  to  employees  when  you  meet  them  on  the 
be  printed  between  5  and  7  p.  m.  and  street  or  in  the  plant,  a  feeling  of  loyalty 
everything  after  7  p.  m.  was  overtime,  towards  you  and  the  paper  that  permeates 
!n  analyzing  some  of  the  causes  of  his  the  very  atmosphere,  mechanical  depart- 
trouble,  to  the  business  manager,  who  ments  that  you  can  take  pride  in  showing 
was  a  real  broad-gauged  executive.  I 
brought  to  his  attention  these  facts;  I 

That  he  had  a  pressroom  force  of  38  I  r**  ■  •  WJ 


'll.  ' 


Survey  the  Washington  Field 

You’ll  find  many  interesting  features  true  of 
the  National  Capital,  that  are  not  true  of  any 
other  community. 

Opportunities  for  the  successful  promotion 
of  any  meritorious  product  that  interests  well- 
to-do  people. 

.And  the  wonderful  part  about  it  is — you  can 
reach  this  nearly  half  a  million  people  with 
just  ONE  medium — The  Star. 

If  there’s  anythinf  you  want  to  know 
about  Washington  our  Service  Bureau  will 
be  glad  to  furnish  the  information. 

WITH  SUNDAY  MORNING  EDITION 

WASHINGTON,  D.  C. 

Write  us  direct  or  through  our 
New  York  Office  Chicago  Office 

Dan  A.  Carroll  Paris  Office  J.  E.  Lutz 

IS*  Nassau  Street  S  Rue  Lamartine  Tower  Building 


Chicago  Office 
J.  E.  Lutz 
Tower  Building 
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There  Is  Not  Another  City 
in  the  United  States 


W  ith  a  population  the  size  of  Toledo  that  can 
boast  of  a  newspaper  with  a  circulation  more 
than  100,000. 

The  T  oledo  Blade 

In  its  report  filed  with  the  Post  Office  Depart¬ 
ment  shows  the  net  paid  circulation  of  The 
Blade  for  six  months  ending  Sept.  30th,  1922,  to 
hav  e  been 

100,317  Copies  Daily 


This  is  more  than  fifty  per  cent  larger  than 
the  circulation  of  any  other  Toledo  newspaper 


PAUL  BLOCK,  INC. 

ISational  Advertising  Representatives 


NEW  YORK 


CHICAGO 


DETROIT 


BOSTON 
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TIGHT  BUT  COMPLETE  AND  EFFICIENT 
IS  WIDE  WORLD  PHOTOS’  NEW  HOME 

One  Room  Houses  All  Production,  With  Dark  Chambers  for 
Printing  and  Developing,  Storage  for  Sundries,  Work-Table 
for  Captions,  and  Executives’  Desks 

By  LEO  M.  SOLOMON 

TO  meet  increasing  demands  upon  Though  designed  primarily  for  paper 
its  dark  room  and  production  facil-  i)rinting  and  development,  these  rooms 
ities.  Wide  World  Photos,  the  photo-  can  also  be  used  for  plate  development, 
graphic  syndicate  of  the  New  York  each  room  being  provided  with  ruby 
Times,  recently  installed  a  new  work-  lights  for  plate  and  film  dpelopment, 
room  that  for  economy  of  space  and  com-  orange  lights  for  paper  printing  and  de¬ 
plete  equipment  is  believed  to  set  a  new  velopmcnt,  a  white  light  for  work  in  the 
record.  Economy  of  space  was  com-  room  and  a  ruby  light  set  in  the  turn  of 
pulsory,  for  the  syndicate,  on  the  ninth  the  blind  door  to  illuminate  the  entrance 
floor  of  the  Times  Annex,  must  share  to  the  room. 

that  floor  with  the  Sunday,  rotogravure  Each  dark  room  has  an  individual  fire 
pictorial,  art  and  auditor’s  departments,  sprinkler  as  well  as  an  exhaust  vent 
The  Wide  World  was  confronted  with  connected  with  the  ventilating  system, 
the  problem  of  utilizing  a  space  27  feet  The  air  thus  drawn  off  is  replaced  by 
6  inches  by  38  feet  for  its  entire  produc-  fresh  air  through  the  blind  door, 
tion  facilities  —  printing  dark  rooms.  Printing  and  enlarging  equipment  con- 
photographer’s  developing  stalls,  drying  sists  of  one  contact  printing  machine  for 
racks,  rotary  dryer,  assorting,  mailing,  extra  large  negatives,  and  four  Eastman 
and  store  room.  The  space  allotcd  is  in  8  by  10  inch  revolving-back  enlarging 
the  centre  of  the  floor,  precluding  direct  cameras.  Anastigmat  lenses  are  used 


Plenty  of  room  to  swingf  a  cat  by  the  taiL  but  none  of  it  could  be  wasted  when  the 
Wide  World  Photos  had  to  get  their  entire  working  equipment  into  it.  This  plan  is  an 
excellent  study  in  economy  of  space. 

window  ventilation  and  making  an  air  throughout.  They  include  two  B.  &  L. 
blower  system  essential.  Zeiss  Tes.sars  of  8;4-inch  focus,  one  8j4 

All  production  departments  were  there-  inch  focus  Ross  Express  lens,  and  one 
fore  housed  in  one  large  room  instead  of  8'4  inch  focus  Wollensak  Velostigmat. 
in  a  scries  of  smaller  rooms.  The  dark  .411  these  lenses  have  a  speed  of  F4:5. 
rooms,  which  had  to  be  partitioned  off  Illumination  for  enlargements  is  pro¬ 
to  prevent  entrance  of  light,  form  a  sub-  vided  in  two  of  the  dark  rooms  by 
division  at  one  side  of  and  within  the  Cooper  Hewitt  “M”  tubes.  The  other 
larger  room.  The  table  for  pasting  on  two  rooms  are  equipped  with  1,000-watt 
captions  and  the  assorting  photographs  nitrogen  lamps. 

was  placed  on  the  other  side  of  the  room  While  both  types  of  light  can  be  used 
with  the  drying  apparatus  at  either  end.  normally,  each  is  adapted  to  certain  types 
Space  was  also  provided  for  the  desks  of  of  negatives.  The  Qxiper  Hewitt  lights 
the  assistant  manager  in  charge  of  pro-  are  u.sed  to  avoid  flat  black  and  white 
duction  and  the  caption  writers.  tones  in  printing  from  dense  contrasting 

The  Wide  World  now  has  in  this  negatives.  They  require  no  light  con- 
limited  space  four  ample  dark  rooms  for  denser,  and,  becau.se  of  their  low  ratio 
printing  photographic  enlargements  and  of  heat  to  light,  are  useful  when  prints 
four  smaller  dark  rooms  used  as  plate  are  required  from  wet  negatives.  “M” 
developing  stalls.  Each  printing  room  is  tubes  are  used  for  concentration  of  light 
7  feet  3  inches  by  9  feet  6  inches  after  and  economy  of  space, 
deducting  space  occupied  by  their  en-  The  nitrogen  lamps  are  used  for  mak- 
trances  and  the  booths  to  hold  enlarg-  ing  snappy  enlargements  from  very  thin 
ing  lights  .4ccess  to  these  rooms  is  or  very  flat  negatives.  They  are  equip- 
provided  by  blind  doors  which  permit  pod  with  condensers  and  rest  on  specially 
altering  or  leaving  the  dark  rooms  while  designed  brackets  so  that  they  can  be 
development  or  printing  is  in  progress,  moved  toward  or  away  from  the  camera 
The  blind  doors  also  permi*  a  steady  flow  and  be  raised  or  lowered  to  center  light 
of  air  into  the  dark  rooms.  As  these  on  the  negative. 

doors  do  not  take  the  entire  width  All  photographic  syndicates  are  con- 
of  the  front  partition  of  the  print-  fronted  with  the  necessity  for  making 
ing  rooms,  Ixxiths  were  built  in  the  enlargements  from  negatives  that  have 
room?  at  the  side  of  these  doors  to  not  been  dried  and  the  consequent  danger 
house  the  projection  lights  used  in  mak-  of  the  emulsion  melting  from  the  heat  of 
ing  enlargements.  the  lamp  in  the  enlarging  camera.  To 

Each  printing  room  is  equipped  with  overcome  this,  ducts  were  constructed 
hot  and  cold  water,  two  large  tanks,  one  from  the  intake  ventilator  through  the 
for  running  water  and  the  other  for  a  roof  of  the  dark  rooms  to  a  point  directly 
fixing  solution  of  h>'po-sulphite,  and  a  over  the  negative  holder  in  the  enlarging 
tray  for  developing.  These  as  well  as  cameras,  bringing  a  flow  of  fresh  cool 
the  safe  lights  are  arranged  along  one  air  that  constptly  circulates  about  the 
side  of  each  printing  room.  Across  the  negative.  This  arrangement  also  drys 
dark  room  are  the  enlarging  camera,  an  the  negative  while  it  is  being  printed, 
easel  to  hold  printing  paper,  which  runs  Four  developing  stalls  adjoin  the  print- 
on  tracks  and  is  fitted  with  a  device  for  ing  rooms.  'Two  of  them  are  4  feet  6 
securely  locking  it  in  any  position,  and  a  inches  x  4  feet,  while  the  other  two  are 
cabinet  under  the  easel  track.  3  feet  9  inches  x  5  feet.  These  rooms 


also  are  equipped  with  ventilators,  white  metal  in  three  individual  units  set  side 
light  for  illumination,  fire  sprinkler  and  by  side.  Each  unit  contains  35  compart- 
hot  and  cold  running  water.  Each  room  ments  for  the  ferrotype  tins  on  which 
has  a  Wratten  safe  light  for  development  prints  are  dried  and  a  heat  chamber  at 
and  facilities  for  developing,  fixing  and  the  left  side  of  the  unit.  Heat  is  fur¬ 
washing  plates.  nished  by  an  electrical  coil  running  ver- 

Pasting  of  captions  and  assorting  and  tically  down  the  center  of  the  heat  chain- 
mailing  of  prints  are  done  on  a  table  that  her.  Four  twelve-inch  fans  placed  one 
extends  along  the  side  opposite  the  dark  above  the  other  and  between  the  heat 
rooms.  This  table  is  28  feet  4  inches  unit  and  the  drying  compartments  keep  a 
long,  3  feet  ^  inch  wide  and  3  feet  2  stream  of  heated  air  constantly  flowin.; 
inches  from  the  floor.  Its  top  is  con-  over  the  photographs  This  equipment 
structed  of  maple,  fitted  together  with  dries  prints  in  10  minutes, 
tongue-and-groove  joints  to  provide  the  Facing  these  drying  units  is  a  squeegee 
smoothest  possible  wooden  surface.  At  .set  so  that  there  is  no  lost  motion  in  the 
the  rear  of  this  table  and  extending  along  steady  stream  of  prints  coming  from  the 
its  entire  length  are  baskets  into  which  dark  rooms  to  the  work  room  where  they 
the  captioned  photographs  are  distributed,  are  placed  on  ferro  type  tins  and  then 
One  end  of  the  table  is  set  aside  for  a  run  through  the  rotary  squeegee  to  re- 
p.aper  cutter  and  the  mimeograph  on  move  the  excess  water  before  being 
which  captions  ate  printed.  placed  on  the  drying  racks. 

Store  room  space  in  the  production  At  the  end  of  the  room  opposite  the 
room  is  provided  by  a  cabinet  under  the  dryer  for  ferro-typed  prints,  a  modern 
entire  lengtn  of  the  table.  This  cabinet  rotary  dryer  has  been  installed.  While 
is  divided  into  sections  which  in  turn  are  this  is  a  considerably  faster  method  of 
partitioned  off  by  a  shelf  running  hori-  drying  prints,  it  is  used  only  when  photo- 
zontally  through  the  centre  of  each  com-  graphs  must  be  rushed  through  the  pro- 
partment.  "nie  compartments  are  in-  duction  processes  to  catch  mail  trains  or 
dosed  in  sliding  doors  equipped  with  editions  going  to  press.  Though  slower, 
locks.  They  are  used  to  store  cameras,  ferrotyping  produces  better  prints,  with 
lenses,  photographic  plates,  printing  a  higher  gloss  and  a  smoother  surface, 
paper  mailing  envelopes  and  similar  sun-  both  important  factors  in  good  newspaper 
dries.  or  rotogravure  reproductions. 

At  one  end  of  the  room  the  drying  In  the  center  of  the  room  on  a  line 
racks  have  been  erected.  These  can  hold  with  the  squeegee  the  copying  camera 
700  6  X  8-inch  prints  or  450  8  x  10-inch  used  to  reproduce  photographs  sent  in 
prints.  Several  original  ideas  were  em-  from  abroad  or  by  the  Wide  World’s 
bodied  in  these  racks,  constructed  in  the  .American  correspondents  is  set  up.  The 
Times’  own  shops  in  accordance  with  equipment  used  is  an  Eastman  copying 
plans  worked  out  by  the  dark  room  camera  fitted  with  a  Goerz  Dagor  F6:8 
manager  and  the  chief  electrician.  The  lens  Before  the  required  enlargements 
racks  are  constructed  entirely  of  sheet  (Continued  on  page  33) 


Folks  worth  speaking  to 

INCINNATI  is  a  city  of  unusual  qualities. 

It  has  the  only  complete  municipally 
owned  university  in  the  country.  It  has  one 
of  the  really  great  symphony  orchestras  of  the 
world.  It  is  a  center  of  art. 

Cincinnati  folks,  over  85  per  cent  American 
born,  are  progressive,  always  in  the  lead  in 
education,  music,  art  and  industry — the  highest 
type  of  American  citizens.  Cincinnati  folks 
appreciate  good  merchandise,  and  the  Cincin¬ 
nati  merchants  have  most  economically  and 
effectively  reached  these  substantial  and  per¬ 
manent  buyers  for  over  fifteen  years  by  using 
more  display  advertising  in  the  TIMES-STAR 
than  in  any  other  Cincinnati  paper,  including 
those  with  Sunday  editions. 

This  tested  preference  of  the  local  merchants 
has  been  successfully  followed  by  most  national 
advertisers — more  than  150  of  them  using 
the  TIMES-STAR  exclusively. 

To  make  a  success  of  this  rich,  conservative, 
responsible  market  you  must  talk  to  Cincin¬ 
natians  through  their  own  favorite  newspaper 
— the  TIMES-STAR,  which  is  owned,  edited 
and  managed  by  Cincinnatians. 


aNONNATI  TIMESSIM 

CHARLES  P.  TAFT.  Publiiher  C.  H.  REMBOLD,  Manager 

Member  of  Audit  Bureau  of  Circulations 


Editor  &  Publisher  for 


The  Editor-in-Chief  of  the  Scripps-McRae 
League  of  Newspapers  Has  Quit  His 
Job  to  Set  Up  Shop  as 

PUBLISHERS’  COUNSELLOR 

There  are  many  seas,  charted  and  uncharted,  in  the  newspaper 
world;  and  here’s  a  mariner  who  has  sailed  most  of  the  charted 
and  some  of  the  uncharted.  He  wants  to  put  at  your  call  his 
experience,  his  skill,  his  knowledge,  everything  that  he  has 
learned  in  his  contracts  with  newspapers  of  every  sort,  from  the 
small  weekly  to  the  great  metropolitan  daily.  It’s  a  100  to  1 
shot  that  the  problem  perplexing  you  at  this  instant,  whether  of 
cost,  of  content,  of  circulation,  has  been  met  before — and  met 
successfully,  solved.  Therefore  costly  experiments  are  unneces¬ 
sary.  Only  the  foolhardy  lean  in  the  dark. 

Are  you  contemplating  change  from  a 
small  to  a  big  wire  service  and  are  you  in 
doubt  as  to  whether  the  results  will  justify 
the  increased  cost? 

Are  your  profits  too  low  in  comparison 
with  your  volume  of  business? 

Are  you  satisfied  with  your  paper’s 
dress?  Do  you  want  to  know  what  would 
happen  if  you  changed  from  7  point  to  8 
point  or  vice  versa,  or  from  8  poi«t  to  9 
point  or  vice  versa? 

Are  you  about  to  start  a  new  newspaper 
and  are  you  in  need  of  practical  informa¬ 
tion  as  to  the  plant  and  your  organization 
generally? 

Are  you  in  doubt  as  to  certain  details  of 
contents — your  Sport  Page,  your  Woman’s 
Page,  your  Market  Page,  your  Page  One 
make-up,  etc.?  Do  you  want  to  know  how 
these  can  be  made  most  effective  at  the  least 
expenditure  of  money  and  space? 

If  this  announcement  interests  you,  and  if  you  are  minded 
to  pursue  the  subject  further,  address 

VICTOR  H.  MORGAN 

Former  editor-in-chief  of  the  Scripps-McRae  League  of  Newspapers 

540  Leader- News  Building 
Cleveland,  Ohio 


The  24-hour  paper,  without  change  of 
nameplate  or  advertising  content,  is  the  big¬ 
gest  new  idea  in  the  daily  field.  This  idea 
had  its  first  and  most  thorough  working  out 
under  the  direction  of  this  editor. 

The  Saturday  Supplement  is  another  new 
idea  on  which  this  editor  has  definite  and 
practical  data,  particularly  as  to  cost,  con¬ 
tent  and  results. 

The  editorial — there  is  a  new  form  of  edi¬ 
torial — the  only  development  this  feature  of 
the  daily  newspaper  has  undergone  in  years. 
The  new  form  is  more  pointed,  more  effec¬ 
tive  and  vastly  more  readable  than  the 
conventional  sort. 

Are  you  losing  circulation  without  ex¬ 
actly  knowing  why? 

Are  you  interested  in  the  picture  paper 
or  the  tabloid  newspaper — as  a  supplement 
or  otherwise? 

Are  you  satisfied  with  your  Composing 
Room  management?  Is  your  cost  system  in 
this  department  satisfactory? 
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GOOD  TYPOGRAPHY  IN  NEWS¬ 
PAPER-MAKING 

{Continued  front  pa^ie  1) 


SiMi'i.iciTv  Kkynote  of  All  Good 
Tvfography 

GEXKRALLY  speaking  those  adver¬ 
tisements  which  attract  us  quickest 
and  interest  us  most  are  set  up  in  the  sim¬ 
plest  manner.  Everything  foreigti  to  the 
thing  advertised  is  eliminated.  Usually 
good  looking  ads  consist  of  the  following 
four  main  elements : 

1.  Display  type  set  in  one  series  or 
type  family. 

2.  Text  type  set  in  narrow  columns 
and  opened  up  with  one  or  two-point 
leads. 

3.  Borders  and  initials  that  “key,"  or 
go  with,  the  display  type,  or  illustration 
if  one  is  used. 

4.  Orderly  grouping  with  fair  amount 
of  white  space  carefully  distributed 
throughout  ad. 

Refer  again  to  the  specimens  shown  in 
Example  3  and  you  will  note  these  four 
elements  in  every  sp^imen.  And  if  you 
will  carefully  examine  Example  4  you 
will  see  that  most,  if  not  all,  of  these 
four  elements  are  lacking  in  every  speci¬ 
men. 

The  trouble  with  advertisements  set  up 
in  the  newspaper  composing  room  is  that 
no  one  seems  to  care  anything  about  what 
happens  after  the  copy  is  sent  in.  In 
fact,  the  copy  is  usually  handed  out  in 
“takes”  and  each  compositor  exercises 
his  own  judgment,  with  the  result  that 
when  the  ad  is  finally  completed  it  is  apt 
to  have  as  many  different  elements  in  it 


as  there  were  compositors  working  on 
it.  This  method  is  dead  wrong — and 
everyone  who  knows  anything  about  ad¬ 
vertising  typography  knows  it.  It  is  so 
wrong  that  advertisers  prefer  to  pay  out¬ 
siders  to  compose  their  ads  rather  than 
to  trust  their  copy  to  the  newspaper — a 
very  serious  reflection  on  the  executives 
in  general  and  the  composing  room  in 
particular,  and  which  can  and  should  be 
remedied. 

There  is  no  reason  in  the  w'orld  why 
a  newspaper  composing  room  should  not 
1k“  able  to  do  reasonably  good  typography 
— but  it  can’t  under  the  present  system, 
and  it  never  will  be  able  to,  until  it  de¬ 
velops  a  system  to  take  care  of  its  ty- 
I)ography  the  same  way  as  it  developed 
systems  and  methods  to  take  care  of  its 
other  departments — and  none  of  which 
are  any  more  important  than  advertis¬ 
ing  typography,  not  to  mention  the  ty¬ 
pography  of  all  the  other  important  fea¬ 
tures  a  newspaper  carries. 

The  refinements  that  have  taken  place 
in  advertising  typography  during  the 
past  few  years  have  made  it  so  simple 
that  it  is  almost  straight  matter — yet  the 
newspajK'r  composing  room  makes  an  in¬ 
tricate  job  out  of  mo.st  every  advertise¬ 
ment  sent  to  it  for  composition.  The 
newspaper  certainly  can  appoint  a  layout 
man  (the  head  compositor  would  fill  this 
IKjsition  admirably)  and  then  encourage 
him  to  clean  up  the  typography  of  the 
whole  paper — and  by  all  means  back  him 
up. 

This  layout  man  will  earn  his  salary 
a  half  a  dozen  times,  by  saving  rafts  of 
time  and  money  by  simplifying  composi¬ 
tion  all  along  the  line,  by  eliminating  re¬ 
settings,  by  killing  the  intricate-justifica¬ 
tion  stuff — besides  brightening  up  the 
pages  of  the  paper  and  in  this  manner 
pleasing  readers  and  advertisers. 


up  your  little  fillers?  He  knows  what  to 
do  and  how  to  do  it. 

Democrat,  Wilmington,  Ohio. — Very 
neatly  set  and  printed  paper.  Pyramid¬ 
ing  ads  on  one  side  of  page  is  fine. 
Front  page  carefully  laid  out  and  bal¬ 
anced.  Generally  speaking  the  Democrat 
measures  up  w’ell. 

/.  H.  Shaw,  Mirror,  Greeley,  Colo. — 

I  would  certainly  kill  those  gothic  cap 
heads  and  use  an  upper-and-lower  case 
head  on  all  articles  in  the  Mirror.  It 
might  be  unreasonable  to  expect  old-estab¬ 
lished  papers  with  old-fashioned  ideas 
about  typography  to  change  from  gothic 
to  something  modern,  but  there  should  be 
no  reason  why  students  of  journalism 
establishing  a  new  paper  should  not 
start  off  on  the  right  (typographic)  foot 
by  following  the  lead  of  progressive  pub¬ 
lishers  and  use  a  good-looking,  easy-to- 
read  upper-and-lower-case  head  letter. 
Your  heads  and  subheads  are  too  solid — 
open  them  up  a  little.  Make-up  is  good 
all  through  paper.  Think  editorial  col¬ 
umn  would  look  better  and  read  easier  if 
set  19)4  picas  intead  of  Zbyi-^making 
two  columns  out  of  three.  Setting  most 
of  ads  in  uniform  style  of  Iwrder  is  fine 
and  distribution  of  ads  on  page  excel¬ 
lent.  Bold  face  head  used  on  editorials 
in  October  11  issue  is  better  than  light- 
face  heads  u.sed  October  18.  Be  careful 
of  those  mourning  borders  you  let  creep 
in  the  October  18  issue.  The  Mirror  is 
too  lively  looking  to  start  wearing  crepe. 

News,  Springdale,  Ark. — Typography 
of  advertisements  very  good,  and  the 
placing  of  ads  on  one  side  of  paper  is 
the  ideal  arrangement.  You  should  try 
to  run  a  trifle  more  color — issue  we 
have  is  pale-looking.  Don’t  mix  con¬ 


densed  types  with  regular  faces  if  you 
can  avoid  it.  First  page  stacks  up  very 
well  for  small  city  paper,  although  you 
can  improve  it  if  you  take  a  little  more 
care  with  it. 

Truth,  Elklvardt,  hid. — Replacing  the 
many  solid  six-point  rule  borders  you  use 
around  ads  with  something  more  attrac¬ 
tive,  minimizing  use  of  gothic  type,  and 
using  fewer  all  cap  lines  will  go  a  long 
way  toward  refining  typography  of  The 
Truth.  You  can  easily  improve  make¬ 
up  of  many  of  your  pages  by  better 
grouping  of  ads.  Someone  ought  to  pay 
a  little  more  attention  to  this  important 
detail  of  the  paper. 


SPHINX  CLUB  HAS  181ST  DINNER 

L.  T.  Russell  Speaks  on  Government 
and  the  Newspaper 

The  Sphinx  Club  held  its  181st  dinner 
Noveml)er  21  at  the  Waldorf-Astoria, 
New  York.  Lucius  T.  Russell,  editor  of 
the  Newark  (N.  J.)  Ledger,  spoke  on 
Newspaper  Relationship  to  (jovernment. 

“We  see  daily  what  public  officials  do,” 
said  Mr.  Russell  in  the  course  of  his 
speech.  “The  publisher  has  the  best  man 
he  can  get.  to  see  what  is  being  done  in 
matters  of  public  business,  and  therefore 
it  is  not  audacity  when  he  attacks  a  par¬ 
ticular  program,  or  goes  so  far  as  to 
criticise  the  courts  or  executives  in  the 
Government.  And  I  do  not  hesitate  to 
attack  any  court,  attack  it  openly  and  di¬ 
rectly,  and  as  vigorously  as  I  know  how, 
if  I  know  a  decision  is  not  right.” 

Harry  C.  Spellman  was  the  other 
speaker. 


Comment  and  Criticism 

A  Review  of  Newspapers  with  the  Idea  of  Making  Friendly 
and  Helpful  Suggestions  to  Improve  Typography 

By  H.  FRANK  SMITH 


Mark  G.  DuBois,  Sunday  Courier, 
Poughkeepsie,  N.  Y. — Your  make-up  is 
rea.sonably  good,  but,  of  course,  could 
be  improved  if  more  attention  was  paid 
to  it.  The  typography  of  yoiw  ads  can 
be  greatly  refined  by  getting  some  new 
border  slides — something  that  goes  better 
with  the  Cheltenham  Bold  type  which 
you  use  so  liberally.  Discard  most  of 
those  six-point  and  heavier  borders,  and 
use  more  of  the  kind  of  borders  that  en¬ 
close  the  ads  of  Grant’s  Wall  Paper  & 
Paint  Store  and  Luckey,  Platt  &  Co. — or 
refer  to  your  typefounders’  specimen 
books  and  select  some  of  the  style  bord¬ 
ers  they  use  in  displaying  the  Cheltenham 
Bold  type.  Your  Builders’  Guide  Page 
would  be  improved  if  you  used  the  same 
style  border  around  all  the  ads  appear¬ 
ing  on  this  page — making  the  ads  uni¬ 
form.  Your  presswork  needs  attention, 
too — the  halftones  in  the  issue  we  have 
are  very  muddy  looking. 

Robert  P.  Holliday,  Evening  Outlook, 
Santa  Monica,  Calif. — I  do  not  see  any¬ 
thing  worth  serious  criticism  in  the  Out¬ 
look.  Make-up  and  advertising  typog¬ 
raphy  is  much  better  than  average.  _  I 
would  kill  all  those  6-point  and  12-point 
solid  rule  borders,  and  use  a  uniform 
style  of  border  on  the  Home  Builders’ 
and  Church  Page.  Your  front  page  and 
Editorial  Page  are  unusually  well  han¬ 
dled.  Try  to  use  fewer  all-cap  lines. 
Follow  some  of  these  suggestions  and 
let’s  see  revised  copies  of  the  Outlook. 

G.  E.  Cosgrove,  Telegraph-Herald, 
Dubuque,  la. — Your  November  12th 
first  page  is  very  carefully  planned,  live¬ 
ly  looking  and  attractive.  Too  bad  you 
still  use  that  funeral  gothic  for  your 
streamer.  Why  don’t  you  select  some¬ 
thing  more  modern  like  Cheltenham 
Bold  Condensed,  and  better  still,  set  your 
streamers  in  upper  and  lower  case  and 
get  the  jump  on  some  of  your  contem¬ 
poraries.  After  you  stereotype  your 
next  first  page,  substitute  any  big  bold 


type  you  have  available  for  the  gothic 
you  now  use,  get  a  few  good  stone 
proofs  and  see  if  the  page  does  not 
look  a  whole  lot  better.  Don’t  mind 
what  the  “old-timers”  say  when  you  sug¬ 
gest  the  change — go  ahead  and  get  the 
proofs. 

E.  P.  Hilt,  Citizen,  Butler,  Pa. — Make¬ 
up  of  your  first  page  well  handled.  I 
would  put  a  one-point  rule  around  items 
on  either  side  of  title.  Can  the  funeral 
type  used  in  Majestic  Theatre  ad.  Use 
uniform  borders  around  ads  on  classi¬ 
fied  page.  Presswork  in  issue  before  us 
is  very  poor.  Ask  the  pressman  why — 
he  knows.  Reset  your  masthead — it’s 
worn  out. 

Homer  Card,  Evening  Journal,  Hamil¬ 
ton,  Ohio. — So  far  as  the  layout  of  your 
first  and  last  pages  is  concerned,  it  is 
reasonably  good.  You  use  too  many  dif¬ 
ferent  faces  of  type,  however,  and  the 
border  you  use  around  some  of  your 
heads  does  not  key  with  the  type — espe¬ 
cially  the  Bodoni  heads.  Why  don’t  you 
eliminate  the  gothic  entirely  and  select 
a  more  pleasing  type  face  for  your  domi¬ 
nant  heads?  You  could  also  tone  down 
some  of  the  solid  rule  borders.  Reset 
the  head  over  your  classified — it’s  pretty 
well  battered — and  use  solid  type  instead 
of  outline. 

Louis  J,  Moore,  Evening  Journal,  New 
York. — The  clippings  of  the  little  single 
column  ads  you  sent  us  are  very  poor 
specimens  of  typography.  The  type  does 
not  jibe  with  the  border  at  all — see  com¬ 
ments  on  page  7.  If  you  continue  using 
this  border,  change  display  to  Bodoni  and 
text  type  to  Bodoni  Book  or  any  light- 
face  type  and  open  body  with  one  or  two- 
point  leads — then  note  the  improvement. 
Or  continue  using  the  same  type  faces 
and  change  border  to  a  parallel  two-point 
or  triple  one-point  rule,  open  body  with 
one  or  two-point  leads,  and  the  ad  will 
look  neater.  Why  don’t  you  let  the  fel¬ 
low  who  laid  out  the  “622-749”  card  set 


The  Ludlow 

For  Constant  Variety  Without  Stops 

don’t  you  put  a  keyboard  on 
»  ▼  your  machine?”  is  one  of  the 
questions  frequently  asked.  Keyboards 
cannot  profitably  do  Ludlow  work. 
Count  your  display  lines  in  any  issue. 
Behold  the  variety  of  sizes,  styles  and 
measures!  That  would  require  a  machine 
change  every  minute.  But  not  with  the 
Ludlow. 

Understand  These  Points  at  the  Start 


“The  Ludlow  Ty- 
poRraph  produces  un¬ 
limited  new  type  on 
slugs,  from  12  to  60 
point  in  bold  and  ex¬ 
tended  faces.  It  cov¬ 
ers  this  wide  range 
of  faces  without  mold 
or  machine  changes. 
An  ordinary  matrix 
cabinet,  less  than  two 
feet  stjuarc.  will  con¬ 
tain  twenty  fonts  of 
matrices.  This  ma¬ 
chine  is  a  great  suc¬ 
cess.”—  THE  CHI¬ 
CAGO  DAILY  TRI¬ 
BUNE. 


Not  a  typesetting  ma¬ 
chine:  No  typesetting  is 
done  by  the  Ludlow. 
There  is  no  movable  type 
involved  in  the  system  in 
any  manner  whatever.  This 
does  away  with  type  cases, 
racks,  and  distribution  of 
forms. 

Not  a  sorts  caster:  No 
sorts  casting  is  done  in  the 
Ludlow  System.  This  re¬ 
quires  no  extra  salaries, 
because  your  regular  com¬ 
positor  operates  it.  It 
eliminates  storage  of  sorts, 
laying  of  cases  and  re¬ 
quires  no  space  in  which 
to  keep  type  cases  and  cab¬ 
inets. 

No  keyboard  limitations: 
The  Ludlow  takes  all  kinds 
of  single  lines,  various 
combinations  in  lines,  alter¬ 
nating  large  and  small 
sizes,  and  constant  chang¬ 
ing  of  styles  and  measures 
— without  mold  or  ma¬ 
chine  changes.  No  key¬ 
board  machine  can  do  that. 


No  long  straight  runs  of 
body  matter  can  be  eco¬ 
nomically  handled  on  the 
Ludlow.  It  was  not  de¬ 
signed  for  that  purpose. 
The  Ludlow  is  a  jobbing 
machine  and  in  the  field  of 
job  composition  it  is  the 
fastest,  most  efficient  and 
least  expensive  method. 

No  machine  spacing  is 
done  by  this  system.  Lud¬ 
low  lines  are  all  hand  set 
and  hand  spaced — and  lines 
several  slugs  long  are  set 
with  one  justification,  and 
cast  in  a  long  stick. 

No  heavy  investment: 
You  cannot,  either  at  the 
start  or  over  a  period  of 
years,  put  as  much  money 
into  the  Ludlow  and  its 
upkeep  as  you  would  in 
any  other  system.  Ex¬ 
penses  for  new  types,  metal 
storage,  big  repair  bills, 
floor  space  and  salaries  of 
specialists  are  conspicu¬ 
ously  absent. 


Ludlow  Typograph  Company 
2032  Clybourn  Avenue,  Chicago 

Eaitern  Office:  World  Building,  New  York  City 
LUDLOW  QUALITY  8LUO  COMPOSITION  ASOVC  lO  PT. 
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— the  greatest  “kidder” 

is  “he  who  kiddeth  himself.” 

In  assaying  the  value  of  ad¬ 
vertising  prestige,  consider  pre¬ 
cisely  who  it  is  that  acknowl¬ 
edges  this  elusive  thing. 

The  only  prestige  that  is  nego¬ 
tiable  is  that  admitted  by 
enough  of  the  right  people 
where  your  goods  are  on  sale. 

If  your  profitable  groups  are  in 
cities  where  you  have  distribu¬ 
tion,  they  are  reached  best  by 
daily  Newspapers. 

Daily  Neivspapers  sell  more 
merchandise  than  any  other  class 
of  advertising  medium. 


I 


Invest  in  Newspaper  Advertising  | 

i 

I 

I 

E.  Katz  Special  Advertising  Agency 

Established  1888  = 

Publishers’  Representatives 

Chicago  ^  V  1,  Atlanta  | 

Kansas  City  San  Francisco  | 


I 

I 

I  This  is  Number  69 

I  Accuracy — our  watchword 

E.  Katz  Special  Advertising  Agency 
58  West  40th  Street,  New  York  City 


WANT  AD  SOLD  FARMER 
HIS  OWN  PROPERTY 


“If  an  error  is  made  in  your  ad,  don’t 
be  too  severe  with  him.  He  is  hu.nan 
and  will  resent  it,  too.  He  will  do  all 
he  can  to  rectify  the  error.  Don’t  ask 
him  for  news  publicity  gratis.  If  he 
thinks  you  should  have  it,  he  will  sug¬ 
gest  it  to  the  news  department,  and  if 
the  story  is  news,  it  will  be  published.’’ 


ARBITRATORS  LOCKED 
ON  SCALE  APPEALS 


No  Decision  on  Cincinnati,  Troy  and 
Scranton  Cates — Albany  Mailers’ 
Dispute  to  Kellogg  and 
C.  N.  Smith 


The  HochTs  Magnificent  New  Building  Juet  Conaiileled  in  Aa  Heart  of  Tokyo 


Japan’s  Oldest  Evening  Newspaper 
With  Large  Morning  Edition 


The  Hochi  Shimbun  was  established  in  1872  by  the  late 
Marquis  Okuma,  and  continuously  since  that  early  date 
has  lent  all  its  influence  to  the  support  of  its  great  founder’s 
lofty  ideals. 

In  the  foreign  news  field  the  Hochi  has  built  up  a  service 
which  is  unexcelled,  and 

which  has  earned  for  it  j----------------- -j 

many  readers  who  are  in-  i  •  i 

tensely  interested  in  per-  •  »  i  •  .  ■ 

sons  and  events  abroad,  j  Advertising  Rates  j 

This  interest  has  been  •  i  i 

t  A  4.  *  'A  'Per  line . Y  1.25  i 

found  to  exert  consider-  «  i 

able  influence  on  their  •  Per  Column.  .Y  170.00  S 

taste  in  the  purchase  of  •  Per  inch _ Y  12.50  • 

imported  commodities  and  •  aa  • 

undoubtedly  has  increased  ]  Per  page. ..  .Y2,000.00  ; 

their  consumption  of  prod-  j  i 

ucts  from  abroad. 


TOKYO,  JAPAN 
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The  Washington,  D.  C.,  Newspaper  Consolidation 

The  Washington  Herald  and 
The  Washington  Times 

With  the  issue  of  Monday,  November  20th,  The  Washington 
Herald  was  published  as  a  Hearst  morning  newspaper  in 
Washington.  With  a  separate  editorial  department  and  a  sep¬ 
arate  and  distinct  circulation  department,  the  morning  Herald 
will  not  duplicate  to  any  appreciable  extent  the  circulation  of 
The  Evening  Times. 

The  Sunday  Washington  Herald,  and  Sunday  Washington 
Times  have  been  combined  in  circulation  and  will  be  called 

^Washington  Citnes-llemlh 

While  the  editorial  and  circulation  departments  will  be 
separate  units,  the  advertising  rates  will  cover  both  the  morn¬ 
ing  and  evening  papers  at  one  cost. 

The  advertising  rates  will  be  the  lowest  for  the  circulation. 
No  other  combination  of  papers  in  Washington  will  be  as 
attractive. 

Per  line —  Circulation  Per  line — .  Circulation 

Daily:  25c  Daily:  115,896  Sunday:  28c  Sunday:  132,157 


^  Da0hm0ton  BemUt 


G.  Logan  Payne,  Publisher 

PAYNE,  BURNS  &  SMITH 
New  York  Boston 
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G.  LOGAN  PAYNE  COMPANY 
Chicago  Detroit 

St.  Louis  Los  Angeles 


^^Are  You  Keeping  Up  With  The  Times? 


INDIANAPOLIS  SAYS  “PITTSFORD”  WHEN 
IT  WANTS  PIE  FOR  SUPPER 


Ten-Week  Newspaper  Campaign  Added  1,000  Pies  a  Day  to 
Production  of  Bakery — One  Variety  Sold  by  Each  Piece 
of  Copy — Salesmen  Cover  Local  Stores  Thrice  a  Week 


By  HAMMOND  EDWARD  FRANKLIN 

TN  twelve  years  of  steady  growth,  the  concert?  placed  behind  the  newspaper  copy 
Pittsford  Purity  Pie  Company  of  highly  aggressive  merchandising. 
Indianapolis  built  up  an  excellent  busi-  The  newspaper  campaign  consists  of  ten 
ness  for  its  pies.  1.500-line  advertisements,  six  columns 

It  reached  a  production  of  4,000  a  day.  wide  by  250  lines  deep,  run  at  intervals 
Then  it  put  ncwspafjer  advertising  along  of  one  week  in  the  Indianapolis  News, 
the  most  modern  lines  to  work.  Within  The  advertisements  were  worked  up  care- 
a  short  time  it  has  succeeded  in  raising  fully  and  plated  a  number  of  weeks  in 
the  production  to  5,000  pics  a  day.  advance  by  the  Fred  Millis,  Inc..  .'Xdver- 
Twelve  years  were  necessary  to  reach  tising  Agency,  Indianapolis,  which  has 
4,(K)0  pics  a  day ;  it  took  three  weeks  to  charge  of  the  account.  After  the  first  two 
increase  that  4,000  to  5,000,  when  news-  advertisements,  the  size  of  the  space  was 
pajKr  advertising  on  approved  lines  increased  to  280  lines  by  seven  columns. 


richness  of  Indiana  soil,  great  yellow 
pumpkins  have  grown  and  npened  all 
through  the  summer  to  be  made  mto 
golden,  autumn  pies  for  you. 

A  PinsfonJ  pumpkin  pw  u  an  old-fashtoncd  pie,  rich 
with  milk  and  sugar  and  seaaoned  with  the 
Ung  oT ipice  and  cinnamon,  filled  deep  and  full  with 
a  nth  and  tempting  filling.  The  cruai  ts  tender,  flaky 
and  brown. 

A  Pittsford  pie  is  baked  in  kitcheru  that  are 
and  clean  as  your  oiwi,  it  is  made  with  care  and  skill 
and  deep  sense  of  our  responsibility  to  you.  A  Pittsford 
pw  u  a  perfirA  pie. 


Nl:  'I'MlNCi  At  ONI:  comjJetrt  a  meal  eiuAly 
right  tliese  talc  autumn  days  miner  pie— good,  old  fash¬ 
ioned  mime  pte  filled  deep  and  hill  with  rKh.  ^Iickhis  mince 
meat  made  like  this:  lean,  tender  beet  rliopped  fine  with 
tart.  wiiM-y  applies,  fine  white  suet  added  to  give  it  tone  and 
iKhnrss,  raisins  anti  rurratus,  sugar  and  spres,  frrsli  apple 
Cklrr,  a  little  candied  ciimn,  a  trace  of  cider  vinegar,  and 
a  little  orange  and  lemon  perl  to  give  tt  flasor. 

That's  the  recipe  fiir  Pittsford  mince  meat,  made  in  our  osvn 
spotless,  immaculate  kitclwns,  made  with  old  fashioned  regard 
for  the  ancient  art  of  cookery  And  a  Pittsford  mirsce  pte  is 
luked  in  a  flaky,  tender,  g.dden  ersist,  svurthy  of  the  rare 
delwKHisneu  within  IL 

Your  grocer  has  a  Pittsford  mince  pie  for  you.  Order  ytmtt 
tomorrow.  Be  sure  you  ask  for  Pt/n/bn/ mince  pie  and  have 
the  best  you  ever  tasted 


Pittsfi>rd. 

Vurity 


Pittsford 

'Purity 

Pies__. 


Appeal  to  Hooaier  state  pride,  than  which  there  is  no  stronfer,  ie  made  when  pun^ikins 
and  ptmipkin  pies  enter  the  picture. 


The  royal  Thanksgivingr  bird  has  **gt)ne  South,**  but  the  dinner  wouldn*t  be  complete 
without  mince  or  pumpkin  pie-  It  %iron*t  be  the  fault  ol  the  advertiser  or  his  copy  if  rrace 
Xwfter  meals  isn't  said  by  Pittsford  pie-eaters. 


stepped  in.  This  is  an  excellent  example  in  order  to  give  an  ample  margin  of  white 
of  successful  newspaper  advertising  in  a  space  around  the  illu.stration. 
local  field.  Both  the  copy  and  the  large,  distinctive 

The  humble  pic  has  long  been  the  prod-  work  intrigue  the  appetite  and  make 
uct  only  of  the  housewife.  In  these  mod-  ‘he  reader  want  to  devour  whichever  pie 
ern  times  of  the  suMivision  of  labor,  being  featurecl.  A  pie,  large  size,  ap- 
even  pie  is  made  outside  the  home  more  Pc’ars  in  each  advertisement, 
and  more.  piece  of  copy  shows  a  farmer  out 

^  ‘  II  1  •  j  r  •  n/T _  in  the  field  gathering  pumpkins.  In  the 

But  there  are  all  ki^s  of  pies  Many  foreground  a  large  Pittsford  pumpkin  pie, 

according  to  pure  food  authorities^  such  one  piece  cut  out,  is  reproduced! 

w  ^  w-i  The  copy,  which  incidentally  plays  upon 

W.  Wiley,  are  concoctions  which  are  t.,.i:o.,o  r,V:.i«  co„c.  j  i  j 

artificially  colored  and  flavored,  made  **  -  y  • 

from  doubtful  ingredients.  Pittsford  pies,  /‘Who  is  the  lloosier  who  can  resist  the  lure 
however,  are  of  the  real  home-inade  va- 

riety,  made  of  the  best  of  inf^^rcdients  and  the  fertile  richness  of  Indiana  soil,  great  yellow 
toothsome  and  delicious.  The  product  pumpkins  have  grown  and  ripened  all  through 
<  «  .  the  summer  to  be  made  into  golden,  autumn 

was  right.  .  ,  ,  ^  .  pi«  for  you. 

The  company  also  had  the  advantage  "A  Pittsford  pumpkin  pie  is  an  old-fashioned 
of  a  reputation  which  had  been  built  up  pie.  rich  with  milk  and  sunr  and  eggs,  ^s^ed 

_ u  u . with  the  tang  of  spice  and  cinnamon,  filled  deep 

through  twel>^  years  by  word  of  mourn,  ^  tempting  fUling.  The 


Re<Imi  Fe.IIe.r« 


The  Jackson  Citizen  Patriot  is 
the  new  paper  this  week. 


Furnished  full  page  matrices,  black  alone,  black  and  red,  and 
black  and  three  colors;  or,  as  the  first  page  of  a  printed 
comic  section. 

HERALD-SUN  SYNDICATE,  280  B’way,  New  York  City 
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9  TRADE 


Every  important  speed  record 
has  been  made 
on  a  Linotype 


Cotnpottd  mtirtly  on  tht  LINOTYPE  in  tin  Btntdictin*  Strut 


THE  BIG  SCHEME  OF  SIMPLE  OPERATION 


THE  LINOTYPE  KEYBOARD 

From  Copy  to  T ype  by  the  Most  Direct  Route 


The  designers  of  the  Linotype  at  no  time 
ask  themselves,  ‘‘will  it  be  simple  to  build 
They  only  ask,  “will  it  be  simple  to  oper¬ 
ate  They  have  put  into  the  Linotype 
every  convenience  of  mechanism  that  can 
be  devised  to  save  the  operator’s  time,  to 
eliminate  unnecessary  movements,  and  to 
insure  the  maximum  of  production  with 


continuous  operation.  On  any  Multiple- 
Magazine  Linotype  the  operator  can  make 
a  complete  change  of  face  and  body  without 
leaving  his  chair.  Every  control  of  mold 
and  magazine  is  within  easy  reach.  The  lay¬ 
out  of  the  keyboard  brings  the  most  used 
characters  close  together.  The  response  is 
instant  and  unfailing. 


LINOTYPE 


} 


i 
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PHOTO  -  ENGRAVINGS 
ARE  COMMODITIES 


Federal  Trade  Commission  So  Rules  in 
Reviewing  Agreement  Between 
New  York  Engravers 
and  Union  No.  1 


The  Federal  Trade  Commission  has 
decided  that  photo-engraving  plates  are 
commodities  in  the  legal  sense  of  the  tenn 
and  subject  to  the  regulations  of  inter¬ 
state  commerce.  The  commission’s  deci¬ 
sion  was  reached  in  connection  with  the 
request  that  the  body  review  certain  al¬ 
leged  agreements  between  the  Photo- 
Engravers’  Board  of  Trade  of  New 
York  and  the  Photo-Engravers’  Union 
No.  1,  of  New  York,  by  which  a  uni¬ 
form  scale  of  prices  was  adopted  and 
maintained  for  photo-engraving  products. 
To  bring  the  question  before  the  commis¬ 
sion  formally  a  complaint  has  been  issued 
citing  the  officers  and  members  of  the 
Board  of  Trade  and  the  Union  to  appear 
and  make  answer.  The  date  of  the  hear¬ 
ing  has  not  been  fixed. 

In  a  like  case  involving  the  Photo- 
Engravers’  Club  of  Chicago,  the  com¬ 
mission  did  not  make  the  local  union 
party  to  the  proceedings  in  the  first  in¬ 
stance  but  later,  upon  motion  of  the 
union’s  counsel,  the  Chicago  Photo- 
Engravers’  Union  No.  5  was  permitted 
to  intervene  and  become  a  party  at  in- 
terest. 

The  complaint  in  the  New  \ork  case 
recites  an  agreement  between  the  board 
and  the  union  to  adopt  and  maintain  a 
scale  of  prices  below  which  no  members 
of  the  board  would  sell  products.  A 
joint  commission  of  the  board  and  the 
union  to  see  that  the  agreement  is  car¬ 
ried  out.  The  union  in  pursuance  of  the 
agreement,  is  alleged  to  require  its  mcm- 
lK;rs  to  cease  working  for  any  member 
of  the  board  who  fails  to  maintain  the 
prices  agreed  upon,  and  in  order  to  ascer¬ 
tain  the  prices  readily,  the  union  has 
prepared  a  chart  designated  as  the  Selling 
Base  for  Photo-Engravers  for  use  by  the 
manufacturers  of  photo-engraving  prod¬ 
ucts.  Further,  agreed  union  members 
will  work  only  for  members  of  the  board 
but  requests  the  board  to  admit  all  photo¬ 
engraving  firms  to  its  membership. 

The  board,  it  is  charged,  follows  the 
union’s  price  chart,  employs  only  mem¬ 
bers  of  the  union,  and  acquiesces  to  the 
union’s  request  as  to  the  admission  of 
firms  in  the  board’s  membership. 

As  the  result,  the  commission  is  in¬ 
formed,  virtually  all  of  the  manufacturers 
of  photo-engraving  products  in  New 
York  have  been  compelled  to  join  the 
Photo-Engravers’  Board  of  Trade  of 
New  York,  Inc.,  giving  the  members  ot 
the  board  a  monopoly  of  the  business  and 
enabling  them  to  practice  what  is  al¬ 
leged  to  be  unfair  competition. 


Capital  Bureau  for  Ad  Industry 

The  question  establishing  a  Washing¬ 
ton  bureau  to  represent  the  advertising 
industry  will  be  considered  at  the  meet¬ 
ing  of  the  National  .\dvertising  Com¬ 
mission  to  be  held  in  Washington  Janu¬ 
ary  9  and  10.  It  will  be  attended  by 
the  officers  of  the  Associated  .Advertis¬ 
ing  Clubs  of  the  World  and  the  adver¬ 
tising  exhibits  shown  at  the  Milwaukee 
convention  will  again  be  on  display. 


File  Briefs  in  Buffalo  News  Case 

Briefs  were  filed  November  20  with 
Justice  Marcus  in  Buffalo  in  the  case 
whereby  Frank  X.  Schwab,  mayor  of 
Buffalo,  is  seeking  to  compel  employes 
of  the  Buffalo  Evening  News  to  divulge 
the  sources  of  information  for  a  series 
of  articles  regarding  vice  conditions  in 
the  city.  Justice  Marcus  has  not  stated 
when  lie  will  hand  down  his  decision. 


Alumni  Honor  Dean  Williams 

Dean  Walter  Williams  of  the  Uni¬ 
versity  of  Missouri  School  of  Journalism 
was  the  guest  of  the  New  York  alumni 
of  the  school  at  a  dinner  at  the  News¬ 
paper  Club,  November  23.  The  Wash¬ 


ington  alumni  gave  a  dinner  in  his  honor 
the  previous  night,  attended  by  about 
forty  members  and  guests. 


N.  E.  A.  WILL  MEET  IN  NEW  YORK 


Convention  at  Buffalo  Followed  by  Trip 
Across  State  to  Seaboard 

New  York  State  has  been  selected  for 
the  1923  convention  of  the  National  Edi¬ 
torial  Association,  Oklahoma  withdraw¬ 
ing  its  bid  until  1924.  Business  meetings 
will  be  held  at  Buffalo,  according  to 
present  plans,  at  dates  which  will  be  de¬ 
cided  shortly.  From  Buffalo  the  editors 
will  go  to  Alexandria  Bay,  then  through 
the  Adirondacks  to  Lake  Cieorge,  Sara¬ 
toga  and  Albany,  then  on  a  daylight  trip 
down  the  Hudson  to  New  York  City, 
where  three  days  will  be  sjK'nt.  Wallace 
Odell,  editor  of  the  Tarrytown  Daily 
News,  atid  vice-president  of  the  associa¬ 
tion,  is  in  charge  of  convention  arrange¬ 
ments. 


Report  Waterloo  Tribune  Sold 

W.^TERLoo,  la.,  Nov.  23. — The  Water¬ 
loo  Morning  Tribune,  purchased  a  few 
months  ago  by  H.  N.  Kellogg,  chairman 
of  the  special  standing  committee  of  the 
.\.  N.  P.  ,A.,  will  probably  be  sold  within 
the  next  few  days.  Mr.  Kellogg  has  not 
been  active  in  the  conduct  of  the  property 
since  a  month  after  he  bought  it  from  W. 
W.  Marsh,  treasurer  of  the  Democratic 
National  Committee,  and  it  is  reported 
that  a  deal  has  already  been  closed  for  its 
sale.  W.  A.  Shaw,  a  former  advertising 
solicitor  on  the  Waterloo  papers  and  now 
publisher  of  an  oil  magazine  at  Galesburg, 
111.,  has  been  canvassing  business  men  of 
this  city  to  raise  the  funds  needed  to 
finance  purchase  of  the  Tribune.  It 
is  reported  that  $15,000  will  con¬ 
summate  the  transaction.  .AiKJther  report 
is  that  the  paper  will  be  changed  to  the 
afteriKJon  field  with  Republican  instead 
of  Democratic  editorial  policies. 


Frank  Bacon,  Actor-Editor,  Dead 

brank  Bacon,  aged  58,  who  achieved 
fame  as  an  actor  in  “Lightnin’,”  died  in 
Chicago,  November  18.  When  he  was 
19  years  old  he  was  an  advertising  solici¬ 
tor  on  the  San  Jose  (Cal.)  Mercury. 
Two  years  later  he  bought  the  Napa  City 
(Cal.)  Reporter  and  later  established  the 
Mountain  View  (Cal.)  Register.  His 
newspaper  ventures  failed  and  after  a 
brief  time  in  politics  Mr.  Bacon  became 
an  actor. 


SECOND  GUESSES  UNKNOWN 
IN  THIS  PRESSROOM 


iConiinitfd  from  fage  5) 


in  a  clean  shop  than  they  can  on  dirty, 
grimy  machinery.  They  leave  their 
presses  every  morning  ready  for  the  next 
night’s  work  to  begin.” 

New  man-size  brooms  are  always 
handy  in  the  foreman’s  office  and  their 
frequent  use  is  at  least  encouraged.  Not 
many  loose  scraps  of  papers  reach  the 
floor  and  those  that  do  don’t  stay  there 
long. 

.Another  time  and  labor  saving  stunt 
that  is  not  universal  pressroom  practice 
is  using  the  vacant  deck  of  a  press  plated 
at  less  than  capacity  for  holding  the 
narrower  paper  rolls  that  are  used  on 
various  page  combinations.  It  is  pointed 
out  by  Air.  lEiffy  that  the  roll  is  ready 
for  an  instant  start  if  the  next  day’s 
issue  happens  to  call  for,  say  a  28-page 
paper.  “It  helps  the  getaway  and  there’s 
another  roll  ready  for  its  place  before  it 
is  unreeled,”  he  explained. 

He’s  also  a  strong  believer  in  a  tacho¬ 
meter.  Three  presses  are  set  for  24,000 
revolutions  per  hour,  one  for  30,000  and 
the  tachometer  shows  whether  they  main¬ 
tain  that  speed,  how  long  they  ran,  how 
often  they  stopped  and  for  how  long. 
The  red-inked  needle  traces  its  story  on 
the  clock-work-moved  card  which  rotates 
in  a  locked  glass  case.  The  cards  are 
changed  daily  and  are  kept  in  the  office  as 
a  press  operation  record. 


Their  record  was  favorable  that  night 
and  the  delivery  room  Klaxon  shrieked 
“Enough  papers”  at  midnight,  ten  min¬ 
utes  to  the  good.  Two  more  crews  ar¬ 
rived  ■as  the  edition  stopped,  plated  their 
presses  and  were  off  at  the  12 :30  start¬ 
ing  signal  like  crack  liners.  A  few  mo¬ 
ments  later  their  music  was  augmented 
by  the  return  to  action  of  the  first  two 
machines,  which  had  washed  their  rollers 
and  replatcd.  The  interval  between  edi¬ 
tions  is  just  about  enough  for  a  washup. 

With  the  presses  quiet  and  a  can  of 
tea — that’s  quite  true — on  the  desk  be¬ 
fore  us,  the  talk  veered  back  to  Duffy. 
He’s  a  New  York  City  native,  born  30 
years  ago  in  the  shadow  of  Brooklyn 
Bridge. 

Fifteen  years  ago  he  started  to  earn 
a  living  for  his  widowed  mother,  four 
sisters  and  a  brother.  His  weekly  wage 
as  a  Times  flyboy  was  needed  and  he 
si)ent  years,  that  others  devote  to  Latin, 
history  and  dancing,  in  the  hundred  chores 
a  press  apprentice  inherits.  But  his  press 
— or  his  part  of  it — moved  and  looked 
better  than  the  average.  He  caught  the 
eye  of  Charles  F.  Hart,  mechanical  super¬ 
intendent  of  the  Times,  and  he’s  held  it 
ever  since. 

Other  men  of  the  Times’  mechanical 
staff  were  attracted  by  the  alert  business¬ 
like  conduct  of  the  kind  around  the 
presses  and  at  least  one  of  them  took 
enough  interest  in  the  boy  to  supply  him 
with  books  and  articles  on  the  elements 
of  mechanics  which  did  not  require  the 
higher  mathematics  that  Duffy  didn’t 
have.  According  to  this  friend,  Duffy 
didn’t  debate  whether  to  study  during  his 
time  off ;  he  grabbed  all  the  mechanical 
literature  that  came  his  way,  and  he’s 
said  to  l)e  one  of  the  few  pressmen  in 
New  York  who  knows  the  difference  be¬ 
tween  a  micrometer  and  a  thermometer. 

He  left  the  Times  after  getting  his 
journeyman’s  card  and  moved  to  Boston, 
where  he  worked  on  the  American.  With¬ 
in  a  year  he  was  back  in  New  York  with 
Mr.  Hearst’s  morning  paper  here.  Them 
in  1915  he  began  a  career  on  the  Evening 
Sun.  He  came  to  the  top  like  a  cork  in 
that  organization.  In  a  short  time  he  was 
placed  in  charge  of  the  Evening  Sun’s 
pressroom  and  later  took  over  supervision 
of  l)oth  the  morning  and  evening  Sun 
forces.  When  the  Sun  and  the  llerald 
were  consolidated  he  continued  in  charge 
of  the  morning  and  evening  shifts,  giving 
direct  attention  to  the  evening  pajK'r.  It 
was  a  well  printed  sheet  he  turned  out, 
too — as  one  of  his  friends  said,  “YOu 
could  read  it  across  a  subway  train.” 

Late  in  1920  he  received  an  offer  from 
the  American  Magyar  Nepszava,  a  New 
York  Hungarian  daily  which  had  a 
tough  presswork  problem.  He  left  the 
Sun  and  Herald  and  he  took  away  with 
him  a  handsome  Tiffany  watch,  the  gift 
of  the  Munsey  papers’  pressroom  chapels 
and  of  the  paper  handlers,  who  raised  a 
lusty  protest  when  they  found  that  the 
pressmen  had  not  included  them  as  par¬ 
ticipants  in  the  gift.  Duffy  stayed  with 
the  Hungarian  daily  for  several  months, 
during  which  the  Daily  News  was  look¬ 
ing  for — and  thus  found — a  pressman  who 
knew  the  mechanics  of  his  job  thoroughly 
and  who  at  the  same  time  could  keep  a 
crew  of  pressmen  industrious  and  happy. 

Troubles  have  been  few  since  then  and 
they  have  been  met  man  fashion  when 
they  have  arisen.  Its  printing  is  con¬ 
sidered  the  best  in  the  city,  but  Duffy 
won’t  talk  about  that  or  take  any  credit 
for  it.  When  he  was  asked  how  it  was 
done,  there  wasn’t  a  second’s  hesitation  in 
his  answer — 

“That’s  something  I’m  not  going  to  tell 
you.  It’s  the  result  of  strict  attention  to 
detail  all  down  the  line,  and  of  problems 
that  have  been  overcome  in  every  depart¬ 
ment  by  the  closest  kind  of  study  during 
the  past  three  years. 

“The  office  is  responsible  for  most  of  the 
ideas  that  make  the  Daily  News  a  well- 
printed  newspaper.  The  proprietors  have 
given  all  their  time  and  thought  to  making 
both  the  Chicago  Tribune  and  the  Daily 
News  and  the  story  of  how  they  do  it  is 
their  secret.  It’s  not  mine  to  tell  and  you 
are  not  the  first  that  I’ve  turned  down 
when  they  asked  me.  Friends  of  mine  in 
every  office  in  this  city  and  publishers 
from  a  good  many  others  have  gone  over 
this  room  from  top  to  bottom  looking  for 
an  idea  and  some  of  them  would  pay  well 


to  get  it.  But  competition  is  too  kten 
here  for  us  to  tell  in  a  half  hour  what 
it  has  taken  us  three  years  and  more 
energy  and  expense  than  you  would 
imagine  to  accomplish.” 

That  couldn’t  be  answered  very  well, 
so  back  we  went  to  Duffy.  The  clock 
was  working  into  the  early  hours  of  the 
morning  and  we  noticed  that  the  fore¬ 
man  hadn’t  said  fifty  words  to  men  on 
the  floor  in  the  three  hours  we  had  been 
watching.  He  hadn’t  taken  off  his  collar 
and  tic.  He  hadn’t  spent  more  than  half 
an  hour  out  of  his  glass-fronted  office. 

“Is  this  a  regular  night’s  work?”  we 
asked. 

“Just  about,”  he  answered.  “Once  in 
a  while  it  doesn’t  go  as  smoothly  as  this 
and  I’ve  got  to  get  into  overalls  and  keep 
things  moving.  But  that  doesn’t  happen 
very  often.  The  men  know  what  they 
have  to  do  and  I  guess  you’ve  seen  that 
they  do  it.  They  keep  on  their  toes  and 
usually  they  get  the  job  done  well  within 
the  limit.” 

Morning  newspaper  workers  as  a  rule 
don’t  get  much  chance  for  the  recrea¬ 
tion  that  their  friends  who  work  by  day 
enjoy,  but  Duffy  manages  to  squeeze  in 
a  boxing  match  or  a  ball-game  now  and 
then.  We  had  been  told  that  he  was  fair¬ 
ly  skilful  at  the  manly  art  of  self-defense, 
but  he  wouldn’t  confirm  it.  The  square 
ring  and  the  padded  gloves  are  his  favor¬ 
ite  instruments  of  sjiort,  he  admitted,  but 
they  aren’t  part  of  his  working  equipment. 
Most  of  that  is  carried  behind  a  firm 
chin  and  a  pair  of  eyes  !han  can  laugh, 
and  probably  freeze,  too,  if  occasion  re- 
([uires.  He  s  done  every  stunt  that  can 
be  done  in  a  pressroom  and  report  has  it 
that  once  or  twice  he’s  done  them  all  at 
once  single-handed— but  that’s  one  of  the 
stories  we  promised  not  to  tell. 
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The  South  Wants  to  Buy 
as  Well  as  Sell 


The  South  is  a  big  territory,  big 
in  area,  big  in  buying  centers,  big 
in  any  way  you  look  at  it.  It  is  a 
territory  of  thriving  growing 
cities,  rich  rural  sections  sur¬ 
rounding,  and  each  city,  the 
center  of  big  purchasing  power. 

The  South  of  today  possesses 
so  many  big  permanent  cash- 
yielding  resources  that  her  cash 
buying  capacit}^  is  nothing  short 
of  staggering. 

Where  the  Money  Comes  From 

The  South  is  now  producing 
farm  products  valued  at  $9,365,- 
000,000.  Mineral  products  valued 
at  $2,285,000,000;  half  of  the  coun¬ 
try’s  lumber;  sixty  per  cent  of  the 
world’s  supply  of  cotton;  over  one 
third  of  the  world’s  production 
of  petroleum. 

No  broad  visioned  business 
man  can  know  these  facts  with¬ 
out  realizing  that  the  South  has 
established  herself  as  a  great, 
growing  and  permanent  market. 

The  way  to  reach  this  market 
is  by  advertising  in  this  list  of 
Southern  daily  newspapers. 


ALABAMA. 

Clrctda- 

tion 

2433 

linaa 

13,333 

Unao 

tBirmintbam  News  . 

. (E) 

(s,«sa 

.1$ 

.1$ 

tBirmiiif ham  News  . 

. (S) 

n.m 

.1$ 

.1$ 

*Mobile  News-Item  . 

. (E) 

l*Jt2 

JS 

4$ 

“Mobile  Register  . 

. (M) 

a.2M 

M 

47 

**Mobile  Register  . . 

. (S) 

32,71$ 

.33$ 

.333 

FLORIDA. 

tJacksonville  Journal  . 

. (E) 

U,»M 

.37 

.37 

**FIori<la  Times-Union,  Jacksonvills  (MAS) 

S«,172 

J3(3cS)  .33(3cS) 

'Pensacola  New*  . 

. (E) 

4,7>S 

43 

43 

'Pensacola  News  . 

. (S) 

S.2tl 

43 

43 

tSt.  Petersburg  Independent.... 

. (E) 

MM 

MS 

.3223 

GEORGIA. 

“Augusta  Chronicle  . 

. (M) 

It,Wl 

.34$ 

44$ 

“Augusta  Chronicle  . 

. (S) 

ll.t7S 

.34$ 

44$ 

'Augusta  Herald  . 

. (E) 

124M 

.3$ 

.3$ 

*Auirusta  Herald  . . 

. (S) 

124t3 

4$ 

4$ 

'Columbus  Ledger  . 

....(EAS) 

8.72$ 

44 

44 

“Macon  Telegrapb  . 

. (M) 

23,117 

.33 

43 

“Macon  Telegraph  . 

. (S) 

2443$ 

.M 

.33 

'Savannah  Morning  News  .... 

....(MAS) 

2347$ 

.35$ 

.3$ 

KENTUCKY. 

*Lexififtoii  Leader  . 

. (E) 

13,733 

4$ 

4$ 

'Lexington  Leader  . 

. (S) 

13,333 

4$ 

4$ 

tLouisville  Herald  . 

. (M) 

44439 

43 

43 

tLouisville  Herald  . 

. (S) 

$4.1S3 

.33 

.H 

NORTH  CAROLINA. 


'Asheville  Times  . 

. (E) 

3,333 

44 

.34 

“Asheville  Citizen  . 

. (M) 

12,333 

.34$ 

.345 

“Asheville  Citizen  . 

. (S) 

11,33$ 

.34$ 

.34$ 

“Durham  Herald  . 

. (M) 

7,333 

44 

44 

“Greensboro  Daily  News . 

. (M) 

13437 

.35 

.35 

“Greensboro  Daily  News . 

. (S) 

27,2S3 

.33 

.33 

“Raleigh  News  and  Observer.... 

. (M) 

24433 

.33 

43 

"Raieirb'  New*  and  Observer . 

. (S) 

23,333 

43 

43 

“RalcigU  Times  . 

. (E) 

347$ 

44 

49 

SOUTH  CAROLINA. 

'Columbia  State  . 

. (M) 

234M 

43 

43 

'Columbia  State  . 

. (S) 

21,733 

.33 

.M 

“Greenville  New*  ...*. . 

. (M) 

13433 

45$ 

4$ 

Greenwood  Index  Journal . 

...(EAS) 

4,13$ 

42S 

42$ 

'Spartanburg  Journal  . 

. (E) 

4,13$ 

44 

44 

'Spartanburg  Herald  . 

..(MAS) 

$411 

44 

44 

TENNESSEE. 

"Chattanooga  News  . 

. (E) 

22414 

43 

43 

“Chattanooga  Time*  . 

. (M) 

23,337 

.37 

.37 

“Chattanooga  Times  . . 

. (S) 

23,S33 

47 

.37 

tMemphis  Commercial  Appeal... 

. (M) 

34432 

.13 

J$ 

tMemphis  Commercial  Appeal.. 

. (S) 

111,173 

.13 

.13 

'Nashville  Banner  . 

. (E) 

41,733 

47 

47 

'NashviDe  Banner  . 

. (S) 

42,331 

43 

.33 

VIRGINIA. 

tBristol  Herald  Courier . . 

...(MAS) 

3.$S2 

44 

44 

tDanville  Register  and  Bee  .... 

..(MAE) 

12,332 

44$ 

445 

Newport  News  Timee-Herald... 

. (E) 

3,341 

45 

4$ 

Newport  News  Daily  Press.... 

...(SAM) 

3,3S1 

.3$ 

4$ 

'Roanoke  Times  A  World-New*.  (MAE) 

21,423 

47 

43 

'Roanoke  Times  . 

. (S) 

14,S33 

47 

43 

Government  Stmtement,  April  1,  IfZZ. 

*A.  B.  C.  Publisher*’  Ststement,  April  1,  U22. 
**A.  B.  C.  PubUsbers’  Statement.  Oct.  1,  US. 
tincludes  Bristol,  Tenn. 
tCovemment  Statement,  October  1,  M22. 
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WARD  NEFF  MADE  HEAD 
OF  SIGMA  DELTA  CHI 


Dean  William  Elected  Honorary  Na> 
tional  Pretident  at  Eighth  Conven¬ 
tion — Dehaaement  of  Press 
Censured 


Ward  A.  XofF,  editor  of  the  Chicago 
Daily  Drovers’  Journal  and  vice-president 


of  the  Corn  Uelt 


Ward  A.  Neff 


Farm  Dailies,  was 
elected  national 
president  of  Sig¬ 
ma  1  )elta  Chi, 
professional  jour¬ 
nalistic  frater¬ 
nity,  at  its  eighth 
national  conven¬ 
tion  held  at  the 
Kansas  State  Ag¬ 
ricultural  Col¬ 
lege,  Manhattan, 
Kan.,  November 
15,  16  and  17, 
and  Walter  Wil¬ 
liams,  dean  of  the 
Missouri  School 
of  Jour  nalism 
and  president  of 
t  h  e  Press  Coo- 


Dean  Walter  Williaus 


gress  <if  the  World,  was  elected  honorary 
national  president. 

Other  officers  chosen  were:  firsit  vice- 
president,  Peter  V'ischer,  the  New  York 
Workl ;  second  vice-i)resident,  II.  11.  Her¬ 
bert,  director.  School  of  Journalism,  the 
I'niversity  of  Oklahoma;  national  secre¬ 
tary,  T.  Hawley  Tapping,  editor,  the 
Acacia  Magazine,  .'\nn  .‘\rhor,  Mich.; 
national  treasurer,  (ieorge  Pierrot,  as¬ 
sistant  managing  editor,  the  .Xmerican 
Hoy,  Detroit;  editor,  the  Quill,  official 
publication  of  the  fraternity,  (diester  W. 

I  leveland,  Chicago;  and  alumni  secre¬ 
tary.  Donald  Clark,  managing  editor, 
the  I’nderwriters’ 

Review,  1)  e  s 
M  (lines,  Iowa. 

This  last  office 
was  created  by 
this  convention. 

'I'he  following 
were  elected  to 
the  executive 
council :  R.  Har- 
tow,  mcmlR-r  of 
the  journalism 
faculty,  the  Uni¬ 
versity  of  Min¬ 
nesota  ;  William 
F.  1  trips,  mem- 
l(er  of  the  jour¬ 
nal  i  s  in  faculty, 

Iowa  State  College;  Paul  F.  h'lagg,  the 
Kansas  City  Journal  and  Post ;  and 
(leroid  Robinson,  associate  editor,  the 

lYecman,  New  York. 

Minnesota  won  the  1923  convention, 

and  the  convention  committee  recom- 
mendtxl  that  Indiana  be  given  favorable 
consideration  for  the  1924  meeting. 

The  Chester  Wells  memorial  key, 
awarded  annually  to  the  member  who  has 
given  the  greatest  service  to  Sigma  Delta 
Chi,  went  to  T.  Hawley  Tapping,  na¬ 
tional  secretary. 

Iowa  State  Chapter  was  awarded  the 
cup  for  chapter  efficiency.  Chief  con¬ 
sideration  in  making  the  award  was  activ¬ 
ities  outside  chapter  and  school  toward 
promoting  the  standards  of  journalism 
for  which  the  fraternity  stands. 

A  charter  was  granted  by  the  con¬ 
vention  to  an  alumni  group  of  thirteen 
memlHTS  in  greater  Kansas  City.  The 
charter  members  of  the  Kansas  (Zity 
Chapter  arc  Erie  H.  Smith,  Tom  Collins, 
W.  D.  Meng,  Paul  Jones,  Homer  Dye, 
Jr.,  Clifford  T.  Hutcher,  Raymond  .\. 
Fagan,  Merton  T.  Akers,  Camille  11. 
Nohe,  Walter  G.  Heren,  Charles  O.  Puf¬ 
fer,  Ray  Runnion  and  Paul  E.  h'lagg.  .Ml 
arc  active  ncwsiiaper  men  on  Kansas  City 


dailies. 

The  charter  of  the  University  of  Vir¬ 
ginia  was  withdrawn  at  the  request  of 
the  active  meinlx-rs  liecause  instruction 
in  joilrnalism  is  not  given  enough  em¬ 
phasis  in  the  institution  to  insure  main¬ 
tenance  of  a  chapter  meeting  the  rigid 
professional  standards  of  the  fraternity. 

North  Carolina  Chapter  was  expelled 
for  failure  to  send  a  delegate  to  the  con¬ 


vention  and  failure  to  respond  to  national 
officers  who  sought  to  get  in  touch  with 
the  chapter. 

The  following  declaration  of  profes¬ 
sional  ethics  was  approved  by  the  con¬ 
vention  : 

“.Signi.T  Dflta  Clil,  iiation.il  journalistic  fra¬ 
ternity,  declares  itself  as  solidly  ojiposed  to  the 
ih-liasenient  of  the  press  as  an  institution  and 
of  journalism  as  a  profession  hy  any  caterintt  to 
morbid  and  depraved  curiosity.  fts  members 
believe  firmly  that  the  go*  <1  taste  and  intelli¬ 
gence  of  the  public  are  often  greatly  under¬ 
estimated  with  resultant  production  ot  publica¬ 
tions  that  neither  honor  journalism  nor  serve 
democracy.  The  press  will  render  a  distinct 
service  to  the  public  if  it  will  moderate  its  re- 
lorts  with  resiiect  to  transgressions  cf  moral 
aws.  Sordid  details  and  gross  overemphasis  of 
the  importance  of  such  news  are  too  common 
to  need  citation,  and  merit  unreserved  con¬ 
demnation.” 

The  report  of  the  policy  committee, 
adopted  in  full,  touched  upon  the  en¬ 
forcement  of  the  con.stitution  provision 
relating  to  memlx-rship  in  the  fraternity, 
stressed  alumni  relationships,  sounded  a 
caution  that  the  quality  of  (htsoiis  elect¬ 
ed  to  associate  membership  in  the  fra¬ 
ternity  he  of  a  high  order,  and  offered 
suggestions  to  local  chapters  concerning 
the  selection  of  delegates  to  conventions. 
The  rejKirt,  as  adopted,  was: 

“More  strict  adherence  !>y  local  cha|»ters  to 
Article  4,  section  4,  of  the  (.'onstitutioiu  which 
irovides  that  candidates  for  membership  must 
lave  done  actual  and  proficient  work  in  jour* 
nalism,  either  in  or  out  of  collcKe,  and  must 
have  a  definite  intention  of  following  journal¬ 
ism  as  a  profession. 

“It  is  the  observation  of  the  committee  that 
too  many  men  are  admitted  to  Sigma  Delta 
('hi  who  have  no  intention  of  following  jour¬ 
nalism  as  a  profession. 

2.  “That  tlie  present  forward-looking  policy 
of  Sigma  Delta  (  hi  indicates  the  work  of  the 
fraternity  must  necessarily  extend  further  into 
the  actual  field  of  journalism,  and  that  in  so 
doing  some  provision  for  changing  the  name 
of  the  fraternity  may  become  necessary  outside 
the  undergratluate  field. 

“The  committee  does  not  now  recommend 
any  change  in  the  name  Sigma  Delta  Chi, 
either  inside  or  outside  the  umlergraduate  field, 
hut  calls  to  the  attention  of  Sigma  Delta  (  hi 
membership  the  need  of  extending  the  iileals 
and  aims  of  the  fraternity  to  the  entire  jour¬ 
nalistic  profession,  even  if  this  entails  some 
alteration  In  the  present  form  of  the  fraternity 
itself.  The  time  may  come  eventually  when 
Sigma  Delta  (  hi  can  take  over,  or  at  least  back, 
th*  establishment  of  a  natiimal  association  of 
advanced  journalists,  and  this  committee  be¬ 
lieves  it  is  well  t«>  look  forward  to  that  devel¬ 
opment  with  open  mind. 

.1.  “Inasmuch  as  the  .'rnliment  of  the  con¬ 
vention  has  been  toward  greater  activ  ty  in  the 
alumni  fiHd,  the  cc.mmittee  recommends  that  all 
undergraduate  chapters  take  immediate  steps  to 
co-operate  fullv  with  the  national  alumni  secre¬ 
tary  in  maintaining  contact  with  all  alumni  and 
in  enlisting  their  support. 

“The  committee  bel  eves  that  each  chapter  by 
following  this  policy  will  discover  a  means  of 
getting  into  closer  touch  with  the  professi<»n 
outside  the  undergraduate  world. 

4.  “A  further  recommendation  of  the  com¬ 
mittee  is  that  local  chapters  limit  the  number 
of  associate  members,  taking  particular  care  in 
(he  select'on  of  these  men  to  prevent  any  ]»os- 
sibility  of  lowering  the  ideals  and  purposes  of 
Sigma  Delti  C  hi. 

5.  “Care  must  be  exercised  by  local  chapters 
in  choosing  delegates  to  the  national  conven¬ 
tions.  The  delegate  is  the  closest  link  lielweeii 
the  national  fraternity  and  his  local  chapter, 
and  much  of  th?  future  success  of  a  chapter 
depends  on  the  completeness  with  which  the 
delegate  has  grasped  the  mean  ng  and  policies 
of  the  convention  and  upon  the  ability  he  has 
to  put  them  into  practice.** 

The  social  featurc.s  of  the  convemioii 
were  a  presentation  of  the  Servant  in  the 
House  hy  Mr.  and  Mrs.  Charles  Rann 
Kennedy;  a  smoker  given  the  .Manhattan 
Chamber  of  Commerce  on  Wednesday 
night ;  a  luncheon  given  by  Theta  Sigma 
Phi,  journalism  sorority,  Thursday  m  on  ; 
a  dance  Thursday  night,  arxl  the  banquet 
of  Friday  night. 

.'\  revised  ritual,  the  work  of  Ix'e  .\. 
White  and  Cyril  .Arthur  Player,  of  the 
staff  of  the  IX'troit  News,  was  adopted 
by  the  convention.  The  revised  ritual 
calls  for  the  use  of  a  copy  of  an  .Ameri¬ 
can  newspaiier  regarde(l  as  worthy  of 
lieing  employed  in  the  ceremony  of  initia¬ 
tion.  The  convention  adopted  the  New 
York  Times  for  use  in  ceremony  during 
the  next  year.  The  policy  of  adopting  a 
different  newspaiK'r  every  year  was  ap¬ 
proved  by  the  convention. 

The  revised  ritual  is  to  be  supplement¬ 
ed  by  an  alumni  ritual  which  will  lie  in 
the  nature  of  a  memorial  service  to  Ix' 
read  by  each  alumni  chapter  one  time 
each  year. 


Another  Iowa  Daily  to  Start 

J.  I'rank  Neuman,  who  recently  discon¬ 
tinued  the  Clinton  (Iowa)  Clinton 
County  Mirror,  will  establish  a  morning 
daily  at  Lyons,  Iowa,  shortly. 


SCRIPPS-HOWARD  POST 
OUT  IN  BALTIMORE 


First  Issue  Nov.  20,  Had  12  Pages,  No 
Advertising,  Local  News  and 
Features  and  Few  Cuts, 
Though  It’s  Tabloid 


The  Haltinxire  Daily  Post,  new  Scripps- 
Howard  evening  paper,  and  the  second 
tabloid  newspaper  to  appear  in  Balti¬ 
more  in  the  last  three  weeks,  made  its 
bow  Monday.  Like  the  Times,  the  eve¬ 
ning  tabloid,  which  Ix'gan  publication 
three  weeks  ago,  it  is  live  columns  wide. 
Its  columns  are  a  full  inch  longer  than 
those  of  the  Times,  being  15,''^  inches. 
The  first  issue  was  12  pages  in  size. 

While  the  times  is  now  devoting  5  full 
pages  of  its  16  to  photographs  and  scat¬ 
tering  jihotographs  elsewhere  throughout 
the  ixqx-r,  the  Post  devotes  its  first  page 
to  news  with  a  3-column  cut  centered  at 
the  top.  The  first  photograjih  was  of  a 
group  of  its  own  newslxiys.  Its  leading 
Items  on  the  first  page  were  one  de¬ 
scribing  the  well-known  visit  of  Gov¬ 
ernor  Parker  of  Louisiana  to  Washing¬ 
ton  and  another  discussing  a  suit  which 
has  been  filed  here,  to  force  the  placing 
of  fire  e.scapes  on  public  .school  buildings. 

The  Post  devotes  two  pages  to  sports 
and  has  a  full-tledged  woman’s  page. 
Miss  Ciene  Brown,  who  has  Ix-en  con¬ 
ducting  the  woman’s  page  on  the  live¬ 
ning  Sun  for  several  years,  left  that 
paix  r  to  go  to  the  Post.  Martin  Porter, 
formerly  assistant  city  editor  of  the 
American,  is  the  city  editor. 

In  its  first  issue,  the  Post  contained 
the  following  editorial  under  the  caption 
‘A'our  Newspaptr"; 

“Tlie  Haltiiiiorc  Daily  pDst  aspire*^  to  be  just 
that. 

“At  the  masthead  of  this  column  you  will  see 
the  wortls  *.\n  ln<lei>etnlent  New s|Ki|k!t*.  'Phere 
is  one  U  ss  we  will  reo^nize,  however,  an  I  only 
one  the  reader. 

“The  object  of  the  Post  will  Ik?  to  inform, 
instruct,  entertain  and  render  public  service 
to  the  t»eonlc  of  Baltimore, 

“^■ou  all  know  the  placard  that  adorns  th; 
walls  of  so  many  business  places  *lf  we  please 
you.  tell  your  friends,  if  not,  tell  us*. 

“Well  we  want  you  to  apply  that  rather 
bromidic  phrase  to  us,  but  more.... also  tell  us 
when  we  please  you  and  why.  For  it  is  only 
bv  kecynng  in  intimate  touch  with  your  Readers 
that  we  can  hope  to  realize  our  aspiration  to  be 
VOl’R  newsjNiper. 

*‘The  first  step  toward  recognizing  the  su¬ 
premacy  of  the  Reader  was  the  decision  to 
nublish  the  Post  in  tabloid  form.  We  will  not 
iiurden  you  with  .'irguments  in  favor  of  this 
type  of  newspaper;  vou  will  find  arguments 
enough  of  your  own.** 

,A  gomiinely  loathcr-lungcd  man  has 
Ix-cii  adverti.sing  the  advent  of  the  Post 
on  the  downtoiVn  streets  since  its  first 
issue.  He  can  lx:  heard  for  a  square. 

No  advertising  appeared  in  the  first 
issue. 


Hearst  Keep*  Old  Herald  Staff 

With  the  addition  of  three  heads  of 
departments,  the  Washington  Herald 
under  the  management  of  William  Ran¬ 
dolph  Hcarst  is  being  published  with  the 


editorial  staff  of  the  old  Herald.  All  the 
men  and  women  of  the  old  Herald  were 
taken  into  the  Hearst  organization  in 
Washington  and  are  working  on  the  new 
morning  newspaixT.  Michael  Flynn,  for¬ 
merly  Sunday  txlitor  of  the  Washington 
Times,  is  managing  editor  of  the  Herald; 
.A.  Cloyd  Gill,  formerly  of  the  Times,  city 
editor,  and  Bryan  Morse,  formerly  of 
the  sports  staff  of  the  Times,  is  sporting 
editor.  The  memlxTS  of  the  old  HeraH 
staff  who  have  been  settled  on  tbe  new 
Herald  are  as  follows:  E.  V.  Harris, 
formerly  managing  editor,  head  of  the 
copy  desk;  Thomas  R.  Henry,  editorial 
writer;  J.  J.  W.  Riseling,  formerly  city 
editor,  assistant  city  editor ;  Fred  Shapiro, 
copy  reader ;  Angus  .A.  Acrec,  copy 
reader;  Harry  L.  Olney,  cojiy  reader;  J. 
Harold  Keen,  formerly  assistant  city  edi¬ 
tor,  rewrite;  Mrs.  Evelyn  Hunt,  sixriety 
editor;  Miss  Gourley  Edwards,  assistant 
society  editor;  William  T.  Coyle,  sport 
writer;  .A1  Connolly,  sports  writer;  Stu¬ 
art  S.  Hayes,  Ixr  Friday,  Rudolph  Per¬ 
kins,  I'Zdward  Bratburd.  J.  Cloyd  Byars, 
Matthew  Tight,  Jr.,  James  N.  Doyle, 
Paul  Mefiovern,  Rolxrt  O’Connor.  Her- 
Ix-rt  Hollander.  Edward  Folliard,  Osgood 
Rolx'rts,  William  Mason.  William  Peake, 
John  .A.  Kennedy  and  Irvin  Shapiro,  re¬ 
porters. 


St.  John  Journal  Sold  Again 

The  St.  John  (N.  B.)  Journal  has  been 
acipiired  by  a  group  headed  by  P.  W. 
Thomson,  of  the  New  Brunswick  Power 
Company  and  H.  P.  Robinson,  of  the 
New  Brunswick  Telephone  Company. 
This  paper  was  founded  as  the  Standard 
12  years  a.go  and  has  had  seven  changes 
in  its  ownership.  Iv.  S.  Carter  is  the 
managing  editor  under  the  new  owners 
and  is  spending  the  winter  in  California. 
C.  H.  Crandall,  formerly  managing 
editor,  the  Montreal  Star,  is  acting  man¬ 
aging  editor. 

HOTALING’S 
News  Stand 

IN  NEW  YORK 
At  the 

North  End  of  the  Times  Building 
Broadway  and  Forty-third  Street 


Sells  more  oiU-of-totcn  newspapers  than 
any  other  news  stand  in  America 


“Perhaps  lh«  ihmI  eosmopolitan  spot  in  New  York 
City  it  Forty-third  Siroot  and  Broadway .. .Here  it  a 
mammoth  newt  ttaod  which  tallt  newtpaptrt  from 
every  city  in  the  world. .  .Every  town  hat  timilar 
standt,  but  none  at  huge  at  thit,  and  none  at  varied 
and  at  pirturetqua  in  ilt  patronaKa.**~0otloit  Tran- 
wripl,  Oct.  £9,  1921. 
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NEWS  SERVICES: 

(Via  laaaad  wfra  or  laid  dowa  la  Naw  York,  Waaktevtaa.  Chicaga, 

Claveland,  Dallaa,  Saattia  or  San  Fraadaco) 

PUBLIC  LEDGER  COMBINATION  NEWS  SERVICE. 

PUBLIC  LEDGER  F0REI(;N  NEWS  SERVICE. 

PUBLIC  LEDGER  DOMESTIC  NEWS  SERVICE. 

PUBLIC  LEDGER  BUSINESS  NEWS  SERVICE. 

FEATURE  SERVICES: 
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Batrbrior).  Dallr;  "Polllei  of  the  Pamlni  Rhow”  (Hanlon),  Weekly.  FICTION;  Pilly  and  Weekly  Dflertlie 
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GlNwta”  "Farnelle  Rerlpei  of  Famoua  Women."  "Rharpenlof  Dp  Your  Memory."  "Pam’f  Parla  Paetab."  "The 
Chlldren'a  Hour."  "HbDuy  of  Your  Name."  "Who-Why-What-When-WhereP’  "Human  (Sirloi."  "What  Are  Yo* 
Good  Porf  "Maklnf  More  Money."  "Dilly  Fun  Hour."  "Cen  You  Tellf  "Owrert  Engllib.”  "Reed  Yoai 
OierMter  "  HOME  PAGE  FEA’n'RER;  "A  Dai«bl<r  of  Fre,"  "The  Utoat"  (Park  Perhlona),  "Home  Cooklni." 
by  Oueen  Vlrtorla'e  eooli.  "Ae  Women  to  Wouiin."  "Dreimlend  Adrerturea."  RPnRTR  FEATURES:  ‘“n)*  Sport- 
folio."  "Wbe  Tennli  ’Hpe"  (TUdro).  PUZZLES.  CUT-OUTS.  TRKTCS  and  MAGIC. 
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NEW  YORK  STATE 

First  in  Volume  of  Federal  Income  Tax  Paid 


Incomes  indicate  more  directly  than  wealth  the  strength  for  immediate 
business  activity  and  purchasing  power. 

The  importance  of  New  York  State  as  a  potential  market  for  the  sale 
of  ad\  ertised  goods  is  shown  by  the  latest  official  figures. 

FIRST  IN  POPULATION 
FIRST  IN  ASSESSED  VALUATION 
FIRST  IN  MANUFACTURED  PRODUCTS 
FIRST  IN  NATIONAL  BANK  RESOURCES 
FIRST  IN  NUMBER  OF  AUTOMOBILES 


The  market  is  here.  The  demand  is  here.  Dealers  are  here.  Jobbers  are 
here.  Money  is  here.  All  kinds  of  people  are  included  in  this  market 
— those  who  buy  because  of  price  and  those  who  buy  in  spite  of  price. 

Localized  “National  Campaigns”  run  in  daily  newspapers,  linking 
merchandise  with  local  merchants,  and  reaching  customers  through 
the  local  channels  pay.  These  daily  newspapers  cooperate  and  help 
national  advertisers  localize  their  product. 
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WEST 

VIRGINIA 

The  richest  area  for  its  size  in 
natural  resources  has  scarcely  a 
square  mile  of  surface  that  is  not 
in  commercial  timber  or  fertile 
farms,  underlaid  with  one  of  the 
greatest  continuous  bituminous 
coal  fields  in  the  world,  petroleum 
oil  and  natural  gas. 

West  Virginia  is  a  hustling  state, 
and  the  people  of  this  state  re¬ 
spond  readily  to  the  right  mer¬ 
chandising  appeal  when  they  see 
it. 

Newspaper  advertising  gives  a 
national  business  a  chance  to  pick 
its  territory  and  strengthen  its  dis¬ 
tribution  in  detail. 

West  Virginia  is  probably  the  ter¬ 
ritory  that  offers  the  greatest  op¬ 
portunity  for  the  smallest  invest¬ 
ment. 

Give  these  daily  newspapers  your 
message. 
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LINEAGE  FOR  LONDON  DAILIES  KILLED 
BY  DAY-TO-DAY  SOLICITATION 


Saturday  Issues  Weakest  of  All  Because  No  Effort  Has  Been 
Made  to  Secure  Regular  Users  of  Space — Mail  Order  Copy 
and  Grouping  of  Instalment  Business  Recommended 

By  HERBERT  C.  RIDOUT 

London  Editor,  Editob  &  Publisher 


of  the  strangest  things  about 
^  the  British  publisher  is  his  view  of 
advertising  and  what  it  should  do  when 
he  himself  becomes  an  advertiser.  I 
know  of  not  more  than  two  exceptions 
to  that  rule  among  London  publishers. 
The  view  is  that  results  from  his  busi¬ 
ness-getting  publicity  matter,  his  promo¬ 
tion  literature  and  his  solicitors,  must  be 
got  ai  once. 

He  is  not  concerned  with  any  period 
beyond  a  week  ahead,  unless  it  be  some 
special  feature  that  takes  a  little  longer 
in  the  planning.  In  other  words,  from 
established  custom  and  habit,  he  runs  his 
department  on  the  principal  of 

“Take  no  thouKht  for  the  nn.rrow. 

Live — just  live  for  today” 

seeking  immediate  results  from  his  efforts 
to  fill  the  columns  of  the  coming  few 
days.  There  is  no  effort  to  build  for  the 
future;  only  to  get  business  at  once. 

It  is  not  that  British  newspapers  are 
unstable  or  that  their  advertisement  man¬ 
agers  feel  they  will  be  here  today  and 
possibly  gone  tomorrow.  The  system 
has  grown  up  with  the  papers  because  it 
is  not  realized  that  the  man  who  gets  the 
advertisements  in  should  be  something 
more  than  a  solicitor — should  be,  indeed, 
just  as  much  an  advertising  man  as  the 
publicity  ruler  of  any  commercial  house. 

That  is  one  of  the  reasons  why  the 
advertisement  side  of  the  average  British 
newspaper  (or  other  publication,  for  that 
matter)  only  concerns  itself  with  get¬ 
ting  advertisements  from  day  to  day,  so 
to  speak,  and  docs  no  creative  work 
among  advertisers  and  makes  no  effort  to 
build  for  its  own  advertising  future. 

That  is  one  reason,  too,  why  British 
publishers,  faced  with  the  prcililem,  as 
many  of  them  are,  of  Saturday  as  a  thin 
day  for  advertising,  will  fail  to  solve 
that  difficulty  so  long  as  they  ignore  the 
neces.sity  of  building  for  the  future. 

As  previously  mentioned  in  these 
columns,  Monday  has  been  successfully 
brought  into  recognition  generally  as  a 
day  for  concentration  upon  advertising  to 
women.  This  was  brought  about  by  the 
London  Daily  Mail  in  an  endeavor  to 
regularize  certain  forms  of  advertising 
and  to  secure  tile  co-operation  of  the 
London  stores  in  making  Monday 
woman’s  day.  It  did  not  happen  all  at 
once,  but  by  intensive,  persistent  cultiva¬ 
tion  of  the  idea,  and  to-day  Monday  is 
ladies’  day  in  practically  every  London 
daily. 

If  this  publisher  or  any  other  had  set 
out  week  by  week  soliciting  merely  to 
fill  the  succeeding  Monday’s  paper  with 
advertisements  of  women’s  wear,  the  in¬ 
cessant  fret-work  would  have  annoyed 
advertisers  and  as  soon  as  their  patience 
was  exhau.sted  the  Monday  idea  would 
have  fallen  fiat. 

It  was  the  idea  that  was  planted, 
boosted,  and  cultivated,  among  readers 
as  well  as  advertisers,  and  so  well  was 
it  done,  that  the  idea  took  root  and  Mon¬ 
day  as  ladies’  day  is  now  an  institution 
that  runs  on  like  a  well-kept  chronometer. 
These  arc  the  methods  that  will  and 
must  come  into  vogue  sooner  or  later — 
the  building  for  the  future.  These  are 
the  lines,  too,  upon  which  must  be  laid 
the  plans  for  overcoming  the  Saturday 
problem.  .At  present,  there  are  solicitors 
scouring  the  country  in  search  of  ideas 
for  Saturday  features,  while  the  money 
their  trips  cost  spent  upon  the  develop¬ 
ment  of  a  single  idea  would  in  six  months 
or  so  (possibly  less)  transform  the  prob¬ 
lem  of  Saturday  into  one  of  not  know¬ 
ing  what  to  leave  out.  The  present 
methods  suggest  that  no  publisher  could 
wait  six  months  to  see  his  plans  come 
to  fruition.  That  is  preposterous  on  the 
face  of  it,  of  cour.se,  but  the  hand-to- 


mouth  soliciting  methods  suggest  the 
idea. 

Saturday  would  be  transformed  into  a 
healthy  advertising  day,  and  with  very 
little  more  effort  than  was  needed  to 
make  Monday  the  ladies’  own.  But  ad¬ 
vertisers  will  have  to  be  educated ; 
readers  educated,  too. 

Reference  was  made  to  the  fact  that 
many  advertisers  avoiding  the  Saturday 
issues  are  consistent  users  of  the  papers 
issued  on  Sunday — a  day  when  there  are 
no  shopping  facilities  and  no  means  of 
obtaining  post-office  money  orders. 

Now  Saturday  offers  two  special  ad¬ 
vantages  for  a  certain  class  of  adver¬ 
tisers.  It  offers  something  of  the  leisure 
of  Sunday,  and  it  offers  (what  Sunday 
can  not)  open  post-offices  for  obtaining 
money  orders.  Why  not  then  make 
Saturday  a  special  Mail  Order  Adver¬ 
tisers  day?  Shopping  by  Post — Shopping 
from  an  Armchair — ^From  Factory  to 
User — a  hundred  slogans  suggest  them¬ 
selves  for  promoting  the  idea. 

Saturday  is  specially  suitable  for  fea¬ 
turing  this  convenient  method  of  trad¬ 
ing;  the  potential  field  is  without  limita¬ 
tion;  there  are  hundreds  of  advertisers 
who  could  be  shown  the  worth  of  estab¬ 
lishing  a  Saturday  habit  in  this  way. 

The  Mail  Order  Day  is  an  idea  no 
publisher  has  yet  attempted.  Why  should 
it  not  help  both  parties — publishers  on 
his  probleiy  day  and  advertiser  in  the 
cultivation  of  and  concentration  upon 
the  idea. 

Another  phase  of  trading  that  might 
be  capitalized  in  this  way  is  the  Hire 
Purchase  or  Instalment  System.  This 
method  is  as  yet  in  comparative  infancy, 
but  conditions  are  such  that  it  is  spread¬ 
ing  rapidly.  At  one  time  it  was  applied 
only  to  furniture,  pianos  and  sewing 
machines ;  now  it  is  selling  automobiles, 
gramophones,  and  a  hundred  other  lines. 
Many  retail  hou.scs  are  encouraging  the 
instalment  business ;  many  private  persons 
are  finding  the  system  a  real  convenience. 
Bring  them  together  by  making  Satur¬ 
day  the  dav  for  featuring  this  class  of 
business.  The  advertiser  will  need  edu¬ 
cation  to  bring  him  in ;  the  reader  will 
need  telling  where  to  look  for  the  best 
variety  of  advertisements  detailing  these 
offers.  Rut  it  is  a  big  field — as  yet  un¬ 
exploited. 

Then  there  are  other  undeveloped  ideas 
such  as  Home  Page  day — for  boosting 
domestic  efficiency  and  all  the  appliances 
that  make  for  it;  a  Bargain  Day — and 
what  a  circulation-booster  as  a  regular 
Saturday  feature  that  would  be! 

But  there  are  a  score  of  other  phases 
of  business  that  lend  themselves  to  solv¬ 
ing  the  dread  Saturday  (or  any  other 
day)  problem  of  publishers.  It  is  not 
within  my  province  here  to  do  more  than 
hint  at  them,  but  I  know  the  problem  to 
Ix!  felt  such  an  acute  one  in  many  quar¬ 
ters  that  T  thin'ic  the  foregoing  discussion 
of  ways  and  means  will  be  welcomed. 


Milie  Bunnell  to  Retire 

Milie  Bunnell,  publisher  of  the  Duluth 
(Minn.)  News-Tribune,  will  retire  from 
the  paper  on  November  30.  He  has  sold 
60  per  cent  of  the  outstanding  stock  of 
the  paper  to  his  son,  Miron  Bunnell,  and 
to  James  E.  Rockwell,  editor  of  the 
Fargo  (N.  D.)  Forum  since  1917,  and 
has  agreed  to  sell  the  remainder  to  them 
and  to  R.  D.  Handy.  Miron  Bunnell, 
who  is  general  manager  of  the  paper, 
will  become  president  and  general  man¬ 
ager  and  Mr.  Rockwell  will  become  vice- 
president,  secretary  and  editorial  man¬ 
ager.  Mr.  Handy  will  continue  as  treas¬ 
urer  and  business  manager  of  the  paper 
and  succeed  Milie  Bunnell  as  a  member 
of  the  Associated  Press. 
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FREE  PAPERS  GET  YEAR 
TO  REFORM 


Audit  Bureau  Director*  Adopt  Patter*on 
Resolution — Defer  Action  on 
Metropolitan  Plan  Until 
Next  Meeting 


The  final  step  for  the  removal  of  free- 
circulation  papers  from  membership  in 
the  Audit  Bureau  of  Circulations  was 
accomplished  in  New  York,  November  21, 
when  the  board  of  directors  of  the  bureau 
met  in  the  Hotel  Biltmore  and  adopted 
unanimously  the  resolution  passed  by  the 
bureau’s  recent  convention.  This  pro¬ 
hibits  membership  to  publications,  which, 
on  and  after  January  1,  1924,  have  not 
a  paid  circulation  in  accordance  with 
the  rules  of  the  bureau.  For  the  purpose 
a  publication  with  a  paid  circulation  has 
been  defined  as  “one  of  which  50  per  cent 
or  more  of  its  subscribers  qualify  as 
paid  subscribers  under  the  rules  of  the 
bureau.’’ 

In  giving  the  free-circulation  publica¬ 
tions  until  this  date  to  comply  it  is  the  in¬ 
tention  of  the  bureau  to  afford  as  many 
as  possible  ample  time  to  make  the  neces¬ 
sary  changes.  Some  of  these  publications 
have  already  notified  the  bureau  that  by 
that  time  they  will  be  in  condition  to  con¬ 
tinue  membership.  Others  have  stated 
frankly  that  they  will  not  continue  as 
members. 

A  number  of  changes  especially  effect¬ 
ing  newspapers  were  adopted  by  the  board 
of  the  bureau.  First  of  these  is  the  de¬ 
cision  that  only  total  net  paid  subscrip¬ 
tions  will  be  given  in  the  first  page  of  the 
bureau’s  publisher’s  statement  form. 
This  will  be  effective  with  forms  sent  out 
for  the  six  months’  period  ending  March 
31,  1923,  and  so  will  effect  the  period  from 
October  1,  1922. 

This  resolution,  unanimously  adopted, 
for  which  Paul  Patterson,  president  of 
the  American  Newspaper  Publishers’ 
Association  is  given  the  credit  of  being 
the  instigator,  is  as  follows; 

"It  has  been  moved  and  seconde<f  that  the 
committee  on  standard  forms  of  the  A.  B.  C.  be 
instructed  to  study  and  make  a  change  in  the 
first  page  of  the  audit  of  the  daily  newspaper  so 
that  the  ‘net  paid’  only  will  appear  on  the  first 
page. 

"It  is  moved  and  seconded  that  the  standard 
forms  committee  of  the  A.  B.  C.  be  instructed 
to  change  the  standard  form  for  all  publications, 
publisher  members  of  the  A.  B.  C.  so  as  to 
show  on  the  first  page  the  ‘net  paid’  only.*’ 

An  other  change  of  the  bureau’s  pub¬ 
lisher’s  statement  form  was  also  adopted. 
The  printing  is  below  the  net  press  run 
figures  in  Paragraph  9  the  following  sen¬ 
tence  “Includes  spoiled  in  distribution, 
free  copies,  unsold  and  allowances.’’ 

The  question  of  segregating  city  cir¬ 
culations  by  carrier,  counter,  etc.,  by 
papers  in  cities  of  500,000  or  less  under 
the  so-called  Metropolitan  plan  was  de- 
fered  by  the  board  until  its  next  meeting. 
The  resolution  passed  by  the  oonventifin 
making  it  compulsory  for  all  members  in 
cities  of  500,000  or  less  to  list  towns  in 
which  they  have  a  circulation  of  25  or 
more  copies  was  unanimously  adopted 
by  the  board.  This  rule  which  is  effec¬ 
tive  for  all  audits  for  the  period  ending 
December  31,  1922  is  as  follows: 

"It  shall  be  obligatory  on  all  publishers  of 
daily  newspapers  to  furnish  a  list  of  towns  re¬ 
ceiving  25  or  more  copies  for  answer  to  Para¬ 
graph  17  of  auditors’  reports.  such_  lists  to  be 
compiled  by  the  publishers  and  vertified  by  the 
auditors.” 

The  question  of  the  use  of  figures 
from  bureau  reports  for  publicity  pur¬ 
poses  was  referred  to  a  committee  con¬ 
sisting  of  David  B.  Plum,  general  man¬ 
ager  of  the  Troy  (N.  Y.)  Record,  and 
W.  A.  Strong,  business  manager  of  the 
Chicago  News,  who  are  to  report^  at  a 
later  meeting  on  methods  of  abolishing 
any  unfair  practices  in  the  use  of  these 
figures.  The  following  rule  in  this  mat¬ 
ter  was  submitted  to  the  board  when  it 
considered  the  matter. 

“Hereafter,  members  of  the  Audit  Bureau  of 
Circulations  shall  confine  their  use  cf  circulation 
figures  to  the  figures  shown  in  either  the  last 
publisher’s  statement  or  the  last  auditor’s  report, 
and  if  the  figures  represent  the  total  distribvy 
tion,  the  net  paid  shall  also  be  st.afed.  When  it 
is  desired  to  show  figures  later  than  those  shown 
in  these  reports,  the  publisher  may  insert  current 
figures  in  his  masthead,  and  if  the  figures  so 


shown  represent  the  total  distribution,  the  net 
paid  shall  be  also  stated;  (If  figures  quoted  are 
daily  figures,  this  provision  may  apply  to  the 
monthly  total  only.)  Figures  shown  in  the  mast¬ 
head  may  be  either  daily,  weekly  or  monthly, 
and  such  figures  shall  be  subject  to  audit  by  the 
A.  B.  C.  at  the  time  of  the  regular  audit  and 
shall  be  either  covered  in  the  remilar  auditor’s 
report  or  be  covered  in  a  special  bulletin.” 

O.  C.  Harn,  president  of  the  bureau 
formed  a  Canadian  advisory  board  and 
appointed  as  members  of  it,  J,  Murray 
Gibbon,  the  Canadian  Pacific  Railway 
Company,  Montreal ;  William  Findlay,  of 
A.  McKim,  Ltd.,  Montreal  and  Toronto; 
and  Fred  I.  Ker,  business  manager,  the 
Hamilton  (Ont.)  Spectator. 

The  members  of  the  board  present 
were  O.  C.  Harn,  the  National  Lead 
Company;  W.  Laughlin,  Amour  &  Co., 
Chicago;  Ernest  1.  Mitchell,  the  Mitchell- 
Faust  Advertising  Company,  Chicago ; 
F.  R.  Davis,  the  General  Electric  Com¬ 
pany.  Schenectady,  N.  Y. ;  W.  A.  Strong, 
the  Chicago  News;  E.  R.  Shaw,  Power 
Engineering,  Chicago;  Ralph  Starr  But¬ 
ler,  the  United  States  Rubber  Company, 
New  York;  Walter  Hine,  Frank  Sea¬ 
man,  Inc.,  New  York;  L.  B.  Jones,  the 
Eastman  Kodak  Company,  Rochester, 
N.  Y. ;  L.  L.  King,  the  Goodyear  Tire 
&  Rubber  Company,  Akron,  Ohio;  S.  R. 
Latshaw,  the  Butterick  Publishing  Com¬ 
pany,  New  York;  Marco  Morrow,  the 
Capper  Farm  Press,  Topeka,  Kan. ; 
David  A.  Plum,  the  Troy  (N.  Y.) 
Record;  F.  W.  Stone,  the  American  Re¬ 
view  of  Reviews,  New  York;  G.  Lynn 
Sumner,  the  International  Correspond¬ 
ence  Schools,  Scranton,  Pa.;  E.  E.  Tay¬ 
lor,  the  Carnation  Milk  Products  Com¬ 
pany,  Chicago ;  W.  A.  Whitney,  the 
Phelps  Publishing  Company,  Springfield, 
Mass.;  and  C.  C.  Younggreen,  the  J.  1. 
Case  Plow  Works  Company,  Racine, 
Wis.,  J.  Murray  Gibbon  and  B.  H. 
Bramble  were  the  only  directors  absent. 
Mr.  Gibbon  was  detained  in  Montreal  be¬ 
cause  he  was  the  chairman  of  the  large 
charity  drive  which  was  at  its  height  at 
the  time  of  the  meeting.  Ill  health  kept 
B.  H.  Bramble  away. 


HENRY  N.  CARY  DEAD 


Had  Direct  New*  and  Business  on 
Many  Dailies 

Henry  N.  Cary,  aged  64.  since  1911 
general  manager  of  the  Chicago  News¬ 
paper  Publishers’  Association,  died 
November  23.  Starting  his  newspaper 
career  by  learning  the  printer’s  trade  on 
the  La  Cygne  (Kan.)  Journal.  Mr.  Carv 
was  at  various  times  managing  editor  on 
the  Milwaukee  Sentinel,  the  Chicago 
Times,  the  New  York  Times,  Western 
manager  the  New  York  Associated  Press, 
and  a  member  of  the  staff  of  the  St.  Louis 
Post  Dispatch  and  the  New  York  World. 

At  the  close  of  the  Spanish-American 
War  he  published  the  Verdict  in  New 
York  for  two  years  and  then  became 
managing  editor  of  the  New  York  Morn¬ 
ing  Telegraph  and  later  its  publisher. 
In  1907  Mr.  Cary  was  appointed 
general  manager  of  the  Detroit  I'ree 
Press.  The  next  year  assumed  the  same 
post  on  the  St.  Louis  Republic. 


Bradford  50  Years  on  the  Times 

Edward  A.  Bradford,  of  the  editorial 
staff  of  the  New  York  Times,  was  the 
guest  of  honor  at  a  luncheon  held  by  the 
staffs  of  the  paper  on  November  17  to 
commemorate  his  50  years  of  service  on 
the  Times.  More  than  100,  representing 
all  departments  of  the  paper,  were  pres¬ 
ent.  Adolph  Ochs,  publisher  of  the 
Times,  presided,  .\mong  those  who  spoke 
were  Rollo  C)dgen.  editor-in-chief;  F.  T. 
Birshall.  night  managing  editor;  Louis 
Wiley,  business  manager,  and  W.  Lints 
Smith,  managing  director  of  the  London 
Times.  Mr.  Bradford,  in  his  reply,  told 
of  the  first  story  he  wrote  for  the  Times, 
a  report  of  a  football  game  between  Yale 
and  Columbia  on  November  16,  1872. 

Loyless  Out  of  Enquirer-Sun 

Thomas  W.  Ixiyless,  president  and 
editor  of  the  Columbus  (Ga.)  Enquirer- 
Sun.  has  severed  his  connection  with  the 
paper  controlled  jointly  by  himself  and 
Tulian  Harris. 


ILLINOIS 


A  GREAT  COMMERCIAL  STATE 

Geographically  Illinois  is 
Central. 

The  Center  of  Rail  Trans¬ 
portation. 

The  Center  of  Water  Trans¬ 
portation. 

The  Center  of  Crops. 

The  Center  of  Grain  Distri¬ 
bution. 

The  Center  of  Farm  Imple¬ 
ment  manufacture. 

The  Center  of  Population. 

Everything  tends  to  making 
Illinois  a  great  commercial 
state,  as  well  as  the  meeting 
ground  of  people  from  all 
parts  of  the  United  States. 

As  a  tryout  territory  Illinois 
is  second  to  none.  Illinois 
Newspapers  are  to  the  Middle 
West  what  New  York  news¬ 
papers  are  to  the  East. 

They  cover  a  tremendous  ter¬ 
ritory  outside  of  the  state  in 
*  which  they  are  published  and 
exert  a  potential  influence. 

Illinois  newspapers  are  de¬ 
cidedly  the  Best  Medium  for 
getting  Illinois  business. 
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THE  GREATER  SERVICE 

A1*'TER  giving  up  all  idea  of  entering  the  ministry 
as  the  l)est  means  of  rendering  the  greatest  pos¬ 
sible  service  to  his  fellow  men,  the  late  Frank¬ 
lin  K.  Lane  took  up  newspaper  work  and  won  rapid 
promotion.  At  heart  Lane  continued  a  newspaper 
man  throughout  his  life,  and  at  the  time  of  his  re¬ 
tirement  from  public  life  it  was  said  that  he  had  an 
ambition  to  again  become  an  editor. 

This  gives  added  interest  to  a  letter  he  wrote  to  an 
etlitor-friend  on  the  subject  of  the  .American  press  in 
1919,  which  is  now  made  public.  In  it  he  said : 

“If  the  papers  were  things  of  thought,  and  not  of 
passion,  prejudice  and  sensation  and  interest,  they 
could  do  the  work  that  ixtlice  and  courts  are  called 
upon  to  do.  .  .  .  Tell  me  why  workmen  don’t  believe 
what  you  print,  unless  it  is  some  slander  on  a  rich 
man.  or  some  story  that  falls  in  with  prejudices  and 
hatred.  .  .  .  .Answer  me  that  and  you  will  know 
why  the  people  sit  indifferent  while  papers  are  sup¬ 
pressed,  speakers  harried,  and  espionage  is  king. 
Mind  you,  I  am  not  saying  that  you  are  alone  to 
blame.  Congress  is.  The  States  are.  The  cities  are 
The  people  are.  They  have  let  everything  drift.’ 

We  do  not  believe  the  .same  conditions  prevail  in 
journalism  texlay  as  in  1919,  nevertheless,  there  is 
still  plenty  of  food  for  thought  in  the  points  then 
raised  by  Mr.  I^ne.  We  believe  that  the  people  are 
rapidly  swinging  back  to  the  plane  where  they  want 
to  think  things  out  and  the  newspapers  that  are  going 
to  hold  their  place  under  the  changed  conditions  must 
edit  accordingly. 

We  have  evidence  on  every  hand  that  newspaiK-r 
editors  are  awake  to  the  new  demands  and  are  pre¬ 
paring  to  meet  them.  Within  the  last  few  weeks  edi¬ 
tors  of  two  important  newspapers,  Edmund  W.  Booth, 
of  the  Grand  Rapids  Press,  and  Tom  Finty,  Jr.,  of 
the  Etallas  News,  have  made  addresses  touching  on 
the  subject,  and  this  week  Sigma  Delta  Chi,  the  na¬ 
tional  journalistic  fraternity,  at  its  annual  convention, 
condemned  appeal  to  morbid  and  depraved  curiosity 
and  gave  its  opinion  that  public  good  taste  and  in¬ 
telligence  is  often  underestimated. 

It  is  to  the  credit  of  American  journalism  that  its 
own  workers  recognize  its  wrongs  and  have  been  the 
first  to  take  up  the  battle  to  correct  them. 


TO  SPREAD  AMERICANISM 

An  agitation  has  Ix'en  started  in  the  .American 
community  in  Shangliai  for  an  American  daily 
newspaper  in  that  city.  It  is  pointed  out  that 
such  a  newspajier  is  needed  to  advance  the  .American 
viewpoint  if  we  are  to  hold  our  friendships  in  the 
Far  East. 

The  British  are  well  supplied  with  newspaiwrs 
throughout  the  Ear  E'ast  with  the  result  that  the 
British  viewpoint  and  British  ideals  are  at  all  times 
kept  to  the  front. 

There  is  no  question  that  there  is  a  great  need  for 
.American  owned,  controlled  and  edited  daily  news¬ 
papers  not  only  in  China  but  in  several  other  great 
countries  of  the  world  where  this  nation  and  its  inter¬ 
ests  suffer  because  they  are  undefended  and  garbled 
in  presentation. 

Here  is  a  virgin  field  for  .American  service  as  im¬ 
portant  as  the  founding  of  colleges  and  asylums  that 
should  attract  the  attention  of  those  of  our  men  and 
women  who  have  enlisted  in  the  fight  to  carry  the 
principles  on  which  this  Government  is  founded  to 
the  world. 


■C*  H.ALDEM.AN-JULIUS  paid  a  pretty  tribute 
to  journalism  during  an  address  at  Kansas 
State  .Agricultural  College  last  week.  It  is  a  fitting 
motto  to  hang  on  your  news  room  wall  to  inspire  the 
better  story  that  plays  such  an  important  part  in  mak¬ 
ing  one  newspaper  stand  out  from  its  competitors. 
The  speaker  contended  that  literature  and  journal¬ 
ism  are  one  and  the  same  thing  and  he  added.  “Good 
literature  is  the  flower  of  journalism.”  Reporters  are 
merely  interpreters  of  life  and  they  achieve  more  than 
passing  importance  when  they  catch  and  hold  its 
aesthetical,  physical  and  spiritual  values.  Good  re¬ 
porters  spend  a  great  deal  of  their  labor  in  attempting 
what  Mr.  Haldeman-Julius  has  well-named  the 
flowers. 


I  A  L 


Crt  lla  (lUtue 

Co.Mpn.Ki)  BY  Ch.\ri,es  VV.  Miller 
Vicksburjj  (Mis.s.)  Herald 

OFFER  unto  God  thanksgiving;  and  pay  thy  vows 
unto  the  most  High:  .And  call  upon  Me  in  the 
day  of  trouble:  I  will  deliver  thee,  and  thou 
shah  glorify  Me.— (Ps.  1  :  14.  15;  Ps.  50  :  14,  15.) 

1  exhort  therefore,  that,  first  of  all,  supplications, 
prayers,  intercessions,  and  giving  of  thanks,  be  made 
for  all  men :  For  kings,  and  for  all  that  are  under 
authority ;  that  we  may  lead  a  quiet  and  peaceable 
life  in  all  godliness  and  honesty.  For  this  is  good  and 
acceptable  in  the  sight  of  (iod  our  Saviour ;  Who 
will  have  all  men  to  be  saved,  and  to  come  unto  the 
knowledge  of  the  truth.  For  there  is  one  God.  and 
fme  mediator  between  God  and  men,  the  man  Christ 
Jesus ;  Who  gave  himself  a  ransom  for  all,  to  be 
testified  in  due  time. —  (1.  Tim.  ii  :  1-6.) 

I  have  planted,  Apollos  watered ;  but  God  gave  the 
increase.  So  then  neither  is  he  that  planteth  any 
thing,  neither  he  that  watereth ;  but  God  that  giveth 
the  increase.  Now  he  that  planteth  and  he  that  water¬ 
eth  are  one :  and  every  man  shall  receive  his  own  re¬ 
ward  according  to  his  own  labour.  For  we  are  la¬ 
bourers  together  with  God;  ye  are  God’s  husbandry, 
ye  are  God’s  building.  .According  to  the  grace  of  God 
which  is  given  unto  Me.  as  a  v/ise  masterbuilder,  I 
have  laid  the  foundation,  and  another  buildeth  thereon. 
But  let  every  man  take  heed  how  he  buildeth  there¬ 
upon.  P'or  other  foundation  can  no  man  lay  than  that 
is  laid,  which  is  Jesus  Christ.  Now  if  any  man  build 
upon  this  foundation  gold,  silver,  precious  stones, 
wood,  hay,  .stubble;  Every  man’s  work  shall  be  made 
manifest :  for  the  day  shall  declare  it,  because  it  shall 
l>e  revealed  by  fire ;  and  the  fire  shall  try  every  man’s 
work  of  what  sort  it  is.  If  any  man’s  work  abide 
which  he  hath  built  thereupon,  he  shall  receive  a  re¬ 
ward.  Kn’ow  ye  not  that  ye  are  the  temple  of 
God,  and  that  the  Spirit  of  God  dwelleth  in  you?  If 
any  man  defile  the  temple  of  God.  him  shall  God  de¬ 
stroy  ;  for  the  temple  of  God  is  holy,  which  temple  ye 
are. —  (I.  Cor.  iii  :  6-14.  16,  17.) 

God  that  made  the  world  and  all  things  therein, 
seeing  that  He  is  Lord  of  heaven  and  earth,  dwelleth 
not  in  temples  made  with  hands ;  Neither  is  He  wor¬ 
shipped  with  men’s  hands,  as  though  He  needed  any 
thing,  seeing  He  Giveth  to  all  life,  and  breath,  and 
all  things ;  .And  hath  made  of  one  blood  all  nations 
of  men  for  to  dwell  on  all  the  face  of  the  earth,  and 
hath  determined  the  times  licfore  appointed,  and  the 
bounds  of  their  habitation ;  That  they  should  seek 
the  Lord,  if  haply  they  might  feel  after  Him,  and 
find  Him.  though  He  he  not  far  from  every  one  of 
us;  E'er  in  Him  we  live,  and  move,  and  have  our 
Iieing:  as  certain  also  of  your  own  poets  have  said. 
For  we  are  also  His  offspring.  Forasmuch  then  as 
we  are  the  offspring  of  God.  we  ought  not  to  think 
that  the  Godhead  is  like  unto  gold,  or  silver,  or  stone, 
graven  by  art  and  man's  device. —  (.Acts  xvii  ;  24-29.) 
Ifvery  creature  of  God  is  good,  and  nothing  to  be 
refused,  if  it  be  received  with  thanksgiving:  For  it 
is  sanctified  by  the  word  of  God  and  prayer. — (I.  Tim. 
iv  :  4.  5.) 

.And  he  (David)  appointed  certain  of  the  Levites 
to  minister  before  the  ark  of  the  Lord,  and  to  record, 
and  to  thank  and  praise  the  Lord  God  of  Israel.  Then 
on  that  day  David  delivered  first  this  psalm  to  thank 
the  Lord  into  the  hand  of  .Asaph  and  his  brethren. 
Give  thanks  unto  the  I^rd,  call  upon  His  name,  make 
known  His  deeds  among  the  people.  Sing  unto  Him, 
sing  psalms  unto  Him,  talk  ye  of  all  His  wondrous 
works.  Glory  ye  in  His  holy  name:  let  the  heart  of 
them  rejoice  that  seek  the  Lord.  Seek  the  Lord  and 
His  strength,  seek  His  face  continually.  Remember 
His  marvellous  works  that  He  hath  done.  His  won¬ 
ders.  and  the  judgments  of  His  mouth. — (I.  (Thron. 
xvi  :  4,  7-12.)  And  to  stand  every  morning  to  thank 
and  praise  the  Lord,  and  likewise  at  even. —  (I.  Chron. 
23  :  30.) 


LEADING  THE  WORLD 

The  length  of  the  memlx;rship  life  of  publications 
of  free  circulation  in  the  .Audit  Bureau  of  Cir¬ 
culations  has  been  fixed  as  January  1,  1924. 
This  was  only  one  of  several  important  matters  set¬ 
tled  at  the  meeting  of  the  Board  of  Directors  in  New 
York  this  week,  but  over.shadowed  the  others  because 
it  has  been  a  warmly  debated  subject  and  point  of  dis¬ 
agreement  for  several  years. 

The  final  passing  of  the  free  circulation  publications 
from  the  .A.  B.  C.  merely  shows  the  new  tendency  to 
make  labels  o:i  the  outside  of  goods  sold  mean  what 
they  say  alxmt  the  contents,  and  it  clearly  indicates 
other  rapid  advances  that  are  to  be  made  in  placing  a 
just  value  on  advertising  values  in  the  next  few  years. 

The  audit  bureau  idea  is  growing,  and  as  it  gains 
strength  other  evils  will  be  abolished,  because  the  en¬ 
tire  trend  in  business  torlay  is  toward  honesty.  The 
-A.  B.  C.  has  demonstrated  that  honesty  is  ixjssible 
even  in  a  product  as  loosely  handled  as  the  daily  news¬ 
paper  with  its  many  avenues  for  loss  and  waste. 

In  England  and  Australia  they  already  have  audit 
bureaus  that  are  showing  real  strength,  and  in  Japan 
the  newspaiiers  and  business  publications  are  now  pre¬ 
paring  to  launch  a  bureau  modeled  along  the  lines  of 
the  A.  B.  C. 

It  is  a  high  tribute  to  the  .American  publishing  and 
advertising  business  that  it  has  been  the  pioneer  in 
this  great  work  and  this  should  have  a  bearing  on  its 
deliberations  in  the  future.  It  must  at  all  times  re¬ 
member  that  it  is  fixing  a  standard  of  honesty  for  the 
most  influential  business  in  the  world. 


HENRY  N.  CARY 


“U'.ANK”  C.ARY  is  dead.  His  passing  will  be 
J[  mourned  in  hundreds  of  newspaper  offices  and 
in  the  out  of  the  way  places  of  the  world 
where  correspondents  of  another  day — seekers  of  ad¬ 
venture  who  won  fame  in  the  latter  days  of  the  last 
century — foregather  to  spin  yarns. 

Henry  N.  Cary  was  a  real  newspaper  man  thor¬ 
oughly  trained  according  to  the  rules  of  a  rapidly 
passing  school.  Began  his  labors  in  his  boyhood  in 
the  shop  of  the  home  town  paper  out  in  La  Cygne, 
Kansas,  and  came  to  the  front  office  from  the  printer's 
case. 

When  the  Spanish-.American  War  broke,  Cary  went 
to  Cuba  in  charge  of  the  field  staff  of  the  New  York 
World  and  as  a  war  correspondent  won  sufficient  fame 
to  have  made  his  life  work  worth  while. 

During  his  64  years  he  had  been  p*  inter,  reporter, 
publisher  and  editor.  Since  1911  he  had  been  gen¬ 
eral  manager  of  the  Chicago  Newspaper  Publishers’ 
Association. 

His  outstanding  characteristic  was  his  ability  to 
make  friends  and  hold  them. 


ANOTHER  ANSWER  TO  THE  OLD  QUESTION 

ANEWSP.APER  advertisement  spread  over  4 
columns  and  containing  only  644  lines  caused  a 
riot  in  New  A'ork  last  Tuesday. 

The  advertisement  appeared  in  a  number  of  eve¬ 
ning  newspapers  Monday  and  in  several  morning 
newspapers  Tuesday.  Women’s  coats,  suits  and 
dresses  were  the  offering.  .At  7 :30  o’clock  Tuesday 
morning  the  policeman  on  duty  was  compelled  to 
telephone  for  help  in  handling  the  crowd  that  was 
gathering  in  Union  Square;  at  noon  50  policemen 
were  doing  what  they  could  to  keep  order  among 
the  5,000  women  that  were  storming  the  entrances 
of  S.  Klein’s  already  over-crowded  store.  The  same 
conditions  prevailed  throughout  the  day. 

We  do  not  know  anything  about  the  values 
S.  Klein  was  offering  his  customers  but  we  do  know 
that  his  copy  pulled  and  demonstrated  what  every 
student  of  advertising  knows,  namely,  that  newspaper 
advertising  is  read  more  carefully  today  than  ever 
before  and  that  the  direct  results  from  each  adver¬ 
tisement  are  up  to  the  advertiser  and  not  the 
newspaper. 

The  newspaper  proves  its  power  to  create  business 
every  time  the  advertiser  gives  it  an  opportunity — it 
has  the  reader  interest  and  the  only  thing  needed  is  a 
timely  message. 
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work  after  an  operation  which  kept  him  DAVIS  IS  COAST  MANAGEIR 

in  a  hospital  two  weeks.  - 

John  H.  W’ootls,  formerly  a  member  of  Gilman,  Nicoll  &  Ruthmann  AUo  Add 


PERSONAL 


•  I  the  Kvai'sville  (Ind. )  Courier  editorial 

•n  u  r^MiAUA  uf  1.  r  au  Staff,  Has  startetl  the  Ft.  Branch  (Ind.) 
E  H.  o  HARA.  publisher  of  the  a  weekly  paper. 

^  Syracuse  Herald,  is  author  of  a 


DAVIS  IS  COAST  MANAGER  Miss  Enid  Griffis,  fomerly  on  the  Cal- 

-  gary  .\lbertan,  in  charge  of  the  women’s 

Gilman,  Nicoll  &  Ruthmann  Al.o  Add  ‘’a*  resigned  and  is  doing  freelance 

work. 

to  ew  or  ta  RolK’rt  .\.  Bakeman,  formerly  dis- 

Robert  J.  Davis  has  just  been  appointed  trict  man  for  the  Lynn  (Mass.)  Tele- 
nianagcr  of  the  new  San  Francisco  office  gram-\ews.  was  elected  mayor  of  Pea- 


new  book,  The  World  War  and  Its  _  _B.  Miley,  of  Washington,  D.  C.,  has  of  Gilman,  Nicoll  &  Ruthmann,  news-  Inidy,  Mass.,  at  the  recent  city  primaries. 
Climax,  soon  to  be  issued  from  the  joined  the  reporting  staff  of  the  Milwau-  paper  representa-  defeating  Henry  F.  Duggan,  present  Pea- 

Roycroft  print  shop.  It  contains  his  Wisconsin  News. 


experiences  and  observations  on  the  VV.  H.  Bradfield,  formerly  of  the  St. 


battlefront  as  one  of  the  fourteen  Star,  is  now  telegraph  editor  on  the 

editors  invited  by  the  British  govern-  Milwaukee  Wisconsin  News. 


ment  from  this  country  to  inspect  the 
world  war  battle  lines. 


Frank  Munsey,  publisher  of  the  New 
York  Herald,  has  bought  the  Louis 
Sherry  estate  of  300  acres  at  Manhasset, 
N.  Y. 


James  Higgs,  formerly  on  the  St. 
Louis  Globe  Democrat,  is  now  on  the 
Milwaukee  Wisconsin  News  copy  desk. 


tives.  He  has  xnly  district  man  for  the  Telegram-News, 
been  as.sociated  Mark  W.  Staples,  formerly  on  the  ed- 
with  the  new^  and  it„rial  staff  of  the  Boston  Christian  Sci- 
business  staffs  of  Monitor,  is  now  on  the  night  desk 

daily  newspa^Ts  Salem  (Mass.)  News. 


ledo^Li^mT’Ohk)'  -'''thur  I-.  Millett,  of  the  Gloucester 
and  Pittsburgh  Daily  Times,  has  been  appoint- 

ly  has  been  asso-  David  VV.  Perkins,  former  Portland, 

dated  as  an  ac-  newspaper  man.  has  been  .apiniinted 

count  executive  nwnager  of  the  Palace  Theatre  at  New 

with  the  J  Ro-  Bedford,  Mass.,  owned  by  the  Famous 

land  Kay  Com-  I’layers-I.asky  Corporation. 

„  ,  ,  ,  pany  and  Porter-  Roy  .\.  Sullivan  has  resigned  as  night 

i>BK»T  J.  .wis  b'.astman  -  Byrne,  city  editor  of  the  Broekton  (Mass.) 

Inc.,  Chicago  ad-  Times,  to  join  the  editorial  staff  of  the 
vertising  agencies.  The  San  Francisco  Keene  (N.  H.)  Daily  Sentinel. 


George  T.  Hargraves,  manager  of  the 
Universal  Service,  is  back  after  a  four 
months’  leave  of  absence  during  which 
he  spent  his  time  roughing  it  in  the 
Adirondacks  and  in  Pennsylvania  on  ac¬ 
count  of  his  health.  ' 


.Mfred  M.  Gurney,  formerly  on  the 
Providence  Journal,  has  become  publicity 
agent  for  Brown  University. 

Miss  Lucille  Saunders,  formerly  of  the 
Portland  Oregonian  news  staff  and  now 
on  the  staff  of  the  Standard  News  ser¬ 
vice,  New  York,  and  Harold  1).  McDon¬ 
ald  have  announced  their  engagement. 
They  will  be  married  next  month. 


Rolx-rt  P.  Scripps,  editorial  director  VVells  has  returned  to  the  copv  office  of  (iilinan,  Nicoll  &  Ruthmann  has 


Kobebt  j.  D.kvis 


ly  has  been  asso¬ 
ciated  as  an  ac¬ 
count  executive 
with  the  J.  Ro¬ 
land  Kay  Com¬ 
pany  and  Porter- 


w  newspaper,  and  Chicago  Evening  Journal  been  completely  organized. 


Mrs  Scripps;  Roy  VV.  Howard,  chairman  ^  small  paper, 

of  the  lx)ard  of  directors  of  the  same  r-  i  ..  i  i 


papers,  and  .Mrs.  Howard,  and  .Mr.  and  ^.‘'P?''- 

Mrs.  Thomas  Sidio  sailed  from  Xew  Brockton  (Mass.)  hn- 

York,  November  19,  on  board  the  Ohio,  ‘erprise  to  become  night  editor  of 
E.  VV.  Scripps’  new  yacht.  They  saileil  Brockton  Times, 
for  Jacksonville,  Fla.,  and  will  siiend  sev-  Fred  Smith  is  the  new  day  city  edi 
eral  weeks  cruising  along  the  Florida  of  the  Chicago  Herald  and  Examiner, 
coast.  William  Hallowell  has  ioined  the 


Jeff  Willoughby  has  returned  to  the 

,  ...  „  .  ,  i-  ■  ,  ■  .  ,  news  staff  of  the  Milwaukee  Wisconsin 

after  editing  a  small  paper.  An  addition  to  this  tirm  s  New  York  New.s. 

Frank  McDermott  has  left  the  repor-  soliciting  staff  is  John  J.  Bradley,  for  r  Moak  formerlv  manaeing 

torial  staff  of  the  Brockton  (Mass.)  F'n-  some  time  with  I  A.  Klein,  newspajH-r  Malison  (VV’is.)  State 

terprise  to  become  night  editor  of  the  rcpre.sentative,  and  subse<iuently  with  the  j„urnal,  is  now  managing  editor  of  the 

,  ■,  h-, 

Fred  Smith  is  the  new  day  city  editor  (ieorge  S  VV’iers  recently  became  asso-  Krissty  Simpson,  society  editor  of 

of  the  Chicago  Herald  and  Examiner.  ^  the  Bellingham  (Wash.)  Herald  and  Re- 

William  Hallowell  has  joined  the  re-  ceived  his  early  training  on  the  Chicago  'cille,  has  returned  from  a  10,(XX)-milc 
write  staff  of  the  Chicago  Herald  and  Tribune,  subse<iuently  he  was  with  John  automobile  tour  around  the  northern  and 
Examiner.  1)_  Ross,  farm  paper  representative,  and  southern  rims  of  the  United  States. 

J.  P.  Buckley,  of  Wheeling,  W.  Va.,  more  recently  with  Home  F’olks  Maga-  James  H.  I.anyon,  former  sports  editor 
is  a  new  addition  to  the  staff  of  the  zine.  of  the  Cleveland  Plain  Dealer,  has  re- 

Qeveland  Plain  Dealer.  _ _ _  signed  and  is  publicity  man  for  the  Cleve- 

A.  L.  Higginbotham,,  state  editor  on  .Autonwhilc  Show  management, 

the  Oeveland  Plain  Dealer,  is  on  leave  Stanley  R.  Pizeck,  formerly  on  New  Ernest  Lind,  who  has  been  with  the 


■ocKion  limes.  - . * . .  ‘ 

F'red  Smith  is  the  new  day  city  editor  ' 

.Un  ‘  ''  icrs  recently  became 


•Arthur  M.  Howe,  editor  of  the  Brook-  wde  staff  of  the  (Tiic 
lyn  Eagle,  has  been  appointed  chairman  Examiner, 
of  the  financial  committee  of  the  Brook-  J.  P.  Buckley,  of  W! 
lyn  Boy  Scout  Council.  is  a  new  addition  to 

Franklin  H.  Case,  associate  editor,  the  Cleveland  Plain  Dealer. 

Syracuse  (N.  Y.)  Journal,  returned  No-  A.  L.  Higginbotham,,  state  editor  on 


vember  20  after  a  trip  around  the  world  the  Oeveland  Plain  Dealer,  is  on  leave 


which  took  26  months. 


J.  P.  Buckley,  of  Wheeling,  W.  Va.,  more  recently  with  Home  F’olks  Maga- 
is  a  new  addition  to  the  staff  of  the  zine. 


J.  B.  Sherrill,  editor,  the  Concord  (N.  '^Is  to  spend  the  winter. 


of  absence  and  has  gone  to  Sioux  Rap-  York  and  Philadelphia  newspapers,  has  Cleveland  branch  of  the  National  Safety 


C.)  Daily  Tribune,  was  elected  to  the 
state  legislature  in  the  recent  elections. 
Albert  R.  Hawken,  for  30  years  ed- 


Herman  West,  for  many  years  state  J 
editor  of  the  Richmond  (Va.)  News  ' 
Leader,  is  now  with  the  Richmond  Times- 


itor  of  the  Hagerstown  (Md.)  Daily  Dispatch  news  staff 


Mail,  was  guest  of  honor  at  a  dinner  Edward  V.  Mitchell,  formerly  sports  ^e  editorial  staff  of  the  Wichita 


bought  the  Middletown  (DeL)  New  Era,  Council,  has  returned  to  the  news  staff 
a  weekly  from  Caleb  J.  Freeman,  its  pub-  of  Cleveland  Plain  Dealer, 
lisher  for  the  past  35  years.  Nathaniel  Howard,  of  the  Cleveland 

Walter  L.  Brown,  formerly  news  ed-  P'^'"  Dealer  reporting  staff,  has  been 
itor  of  the  Denison  (Tex.)  Herald,  is  ch'^f  of  the  city  copy  reading  desk. 


given  by  the  Herald-Mail  directors  and  editor  of  the  Richmond  (Va.)  Times-  (Kan.)  Eagle. 


,A.  Van  Dusen,  for  the  last  two 


employees  in  celebration  of  his  26th  wed-  Dispatch  and  more  recently  on  the  copy  George  Smith,  music  critic  of  the  Syra- 

ding  anniversary.  Mr.  Hawken  was  de.sk  of  the  News  Leader,  is  back  with  the  cuse  (  N.  Y.)  Herald  and  teacher  of  VISITORS  TO  NEW  YORK 

presented  with  a  silver  dish  by  the  em-  Times-Dispatch  doing  general  assign-  (liaiio  in  the  College  of  Fine  .Arts  at  t  t  'rAm'c>  .  it  n 
ployees.  ments.  Syracuse  University,  will  be  the  soloist  L.-*-  Vk  \i  r  r  i 

Mary  F'.  Jenkins,  president  of  the  Syra-  Ross  H.  Coller,  business  reporter  for  Sunday  with  the  Cleveland  Sym- 

cuse  (N.  Y.)  Herald,  has  been  elected  a  the  Lansing  (Mich.)  State  Journal,  has  phony  Orchestra.  R„ti,.r^  R„fF-,ir,^ 


VISITORS  TO  NEW  YORK 


ployees. 

Mary  F'.  Jenkins,  president  of  the  Syra¬ 
cuse  (N.  Y.)  Herald,  has  been  elected  a 


member  of  the  advisory  committee  of  resigned  and  will  become  news  editor  of 
the  City  Bank  Trust  Company  of  Syra-  the  Dowagiac  (Mich.)  Daily  News. 


Charles  .Angell,  former  night  editor  of 


•Anne  Trotter  has  joined  the  editorial 
staff  of  the  Syracuse  (N.  Y.)  Herald. 

-Al  Carson,  of  the  New  York  F'vening 


Frank  Hussey — Chicago  Post. 

F'.  11.  Butler — Buffalo  News. 

VV.  E.  Lowe — Detroit  F'ree  Press. 

Col.  J.  H.  Long — Huntington  (VV'.  Va.) 
Adverti.ser. 


Col.  Henry  W.  Shoemaker,  president  the  Lansing  (Mich.)  State  Journal,  is  Telegram  staff,  and  Mrs.  Carson  are  the  losenh  B  Finan _ ^Cumberland  (Md  ) 


of  the  Altoona  (Pa.)  Tribune,  has  been  row  news  editor  of  the  Grand  Rapids  parents  of  a.daughter  born  November  17  Times. 


reapix)inted  a  member  of  the  State  For-  Chronicle.  at  Oneonta.  N.  Y. 

estry  Commission  by  Governor  Sproul.  Frank  Sallows,  police  reporter  of  the  Miss  Helen  I.ethbridge  is  now  assistant 

Earl  C.  Deland,  lately  of  the  Yonkers  I.ansing  (Mich.)  State  Journal,  has  re-  on  the  women’s  page  of  the  Calgary 
(N.  Y.)  Statesman,  is  now  editor  and  turned  to  work  after  several  weeks’  ill-  (.Alta.)  Herald, 
general  manager  of  the  South  Norwalk  ness. 

(Conn.)  Sentinel,  succeeding  Edmund  E.  Grace  Seger,  former  societv  ed-  = 

Crowe,  appointed  postmaster.  i,or  of  the  Lansing  (Mich.)  State  Jour-  If - 


at  Oneonta.  N.  Y. 


FL  II.  O’Hara — Syracuse  (N.  V'.) 


Miss  Helen  I.ethbridge  is  now  assistant  Herald. 

1  the  women’s  page  of  the  Calgary  Harvey  D.  Burrill — Syracuse  (N.  Y.) 


(Conn.)  Sentinel,  succeeding  Edmund  FL 
Crowe,  appointed  postmaster. 


Mrs.  Bert  Leston  Taylor,  widow  of  nal,  is  now  state  editor  of  the  newspaper, 
the  late  B.  L.  T.  of  tlie  Chicago  Trib-  Miss  Helen  Nesbitt,  former  society  ed- 


une,  is  compiling  all  of  her  husband’s  itor  of  the  Port  Huron  (Mich.)  Times- 
writings  into  a  uniform  edition  for  pub-  herald,  succeeds  her  on  the  Lansing  State 


lication  in  book  form. 

Joseph  H.  Martin,  editor  and  publi.sher 
of  the  Wilmington  (Del.)  Sunday  Star. 


Journal. 

John  H.  Boyle  has  returned  to  the 
Bridgeport  (Conn.)  Post  from  New 


has  returned  from  a  trip  to  the  Canal  York,  where  he  was  editor  of  the  FYiiit- 


man’s  Guide  and  is  telegraph  editor. 


William  H.  Hill,  former  editor  of  the  Mrs.  _  Boyle  returns  to  the  Post  as 
Wilmington  (Del.)  Morning  News,  has  librarian. 


returned  to  Wilmington  after  a  trip 
around  the  world. 

John  II.  Harrison,  editor  of  the  Dan- 


Thomas  L.  Reilly,  a  former  Meriden 
(Conn.)  editor  and  publisher,  was  elected 
sheriff  of  New  Haven  Countv  on  No- 


ville  (Ill.)  Commercial  News,  will  cele-  vember  7.  His  son,  I.oiiis  I.  Reillv.  is 
brate  the  completion  of  25  years  as  editor  managing  editor  of  the  Bridgeport  Post. 


and  publisher  of  the  paper  on  IX'cember 
13. 


Joseph  Connolly,  reporter  on  the 
Bridgeport  (Conn.)  Telegram,  has  re- 


Charles  H.  Sessions,  formerly  editor  of  signed  to  take  charge  of  employment  for 
the  Topeka  (Kan.)  Capital,  and  now  the  city  department  of  public  works. 


postmaster  of  Topeka,  was  recently  elect-  Marvin  Walker  is  acting  city  editor 


ed  president  of  the  Kansas  Postmasters’  of  the  Tampa  (Fla.)  Tribune  while 


Association 


IN  THE  EDITORIAL  ROOMS 


Edward  price  bell,  for  24 


Frank  Heaton  is  on  a  leave  of  absence. 

F'dward  Van  Biiren,  formerly  of  the 
.Appleton  (Wis.)  Post-Crescent,  is  now 
on  the  news  staff  of  the  Milwaukee  Wis¬ 
consin  News. 

Miss  Marguerite  Grav.  formerly  of  the 


Tne  Cleveland  Plain 
Dealer  has  signed 
a  contract  for  the 
Haskin  Service. 


^  years  in  charge  of  the  Chicago  Daily  editorial  and  advertising  staffs' of  the 
News  staff  in  London,  is  home  on  a  visit,  i^ynn  (Mass.)  Telegram-News,  and  Sam- 


Edward  R.  Mahoney,  city  editor  of  the  uel  Mason  have  announced  their  engage- 
Chicago  Evening  American,  is  back  at  ment. 


1 
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years  city  editor  of  the  Reveille,  Bel- 
ingham.  Wash.,  has  resigned  to  go  on  the 
copy  desk  of  the  Fresno  (Cal.)  Bee. 

Mrs.  Jessie  P.  Stratford  has  resigned 
as  society  editor  of  the  EH  Dorado  (Kan.) 
Times  and  has  gone  to  California  to  live. 

R0.SC0C  E.  McGowcn,  formerly  .Asso¬ 
ciated  Press  operator  with  the  Moline 
(Ill.)  Dispatch  and  later  telegraph  editor 
of  Rock  Island  (Ill.)  Argus,  becomes  an 
editorial  writer  on  the  New  York  News 
about  December  1. 

Lincoln  Eyre  resigned  recently  as 
chief  Paris  correspondent  of  the  New 
York  World  to  become  Berlin  corre¬ 
spondent  of  the  New  York  Herald. 
Ferdinand  Tuohy,  of  the  World’s  Paris 
staff,  succeeds  him  as  chief  correspondent. 
Mr.  Tuohy  is  the  son  of  James  M. 
Tuohy,  for  many  years  head  of  the 
World’s  European  staff. 


last  week  en  route  Moscow,  where  he 
plans  to  do  free  lance  writing. 

The  Ada  (Okla.)  News  and  the  Flint 
(Mich.)  Journal,  both  afternoon  papers, 
have  taken  the  Saturday  night  service  of 
the  Associated  Press  for  the  Sunday 
edition. 

The  meeting  of  the  executive  commit¬ 
tee  of  the  Associated  Press  will  be  held 
on  December  14. 

Robert  B.  .McClean,  business  manager 
of  the  Consolidated  Press,  Washington, 
spent  the  week-end  in  the  Chicago  office, 
and  was  called  home  because  of  the  ill¬ 
ness  of  his  son. 

Harry  W.  Frantz,  of  the  South  Ameri¬ 
can  section  of  the  United  Press  in  New 
York,  has  been  transferred  to  Washing¬ 
ton. 


THE  BUSINESS  ' 

W  SHELTON,  for  some  years  head 
•  of  the  Washington  Post  circulation 
department,  has  been  made  general  super¬ 
visor  of  circulation  for  the  Washington 
Herald  and  the  Times. 

Ted  Wagner,  formerly  city  circulation 


MECHANICAL  SIDE 

■yERN  KANATZER,  foreman  of  the 
’  electrotyping  room  of  the  Capper 
publications,  has  been  elected  president 
of  the  Topeka  Oub  of  Printing  House 
Craftsmen, 


WITH  THE  SPECIALS 


manager  of  the  Milwaukee  (Wis,)  News,  HEN,  for  12  years  ^vertis- 

is  now  circulation  manager  of  the  Wash-  manager  of  the  Jacksonville  Me- 

ington  Times.  Frank  May  worm  has  been  tropolis,  now  the  Jacksonville  Journal, 
appointed  temporary  acting  city  circula-  ”cen  appointed  traveling  representa¬ 


tion  manager. 


tive  for  the  .Allied  Newspapers,  Inc.  He 
T  XT  D-  I  Tii  u  •  j  will  have  as  his  territory  Florida. 

Georgia,  North  Carolina.  Sooth  Carolina 


from  the  advertising  staff  of  the  Fourth 
Estate  and  is  now  field  man  for  the  Ice 
Cream  Trade  Journal,  New  York. 

Robert  McAuliffe,  business  manager  of 
the  South  Bend  (Ind.)  News-Times,  is 
teaching  newspaper  methods  and  prac¬ 
tices  in  the  School  of  Journalism,  Notre 
Dame  University,  Notre  Dame,  Ind. 

Ben  Kimovsky,  of  the  Milwaukee 
(Wis.)  News  advertising  department,  has 
been  made  head  of  the  amusement  de¬ 
partment  of  the  News  and  the  Sunday 
Telegram,  publicity  and  advertising. 

Capt.  Johann  Beichmann,  who  is  to 
take  over  the  position  of  business  man¬ 
ager  of  the  Christiana  (Norway)  Tidings 
Tign,  spent  part  of  last  week  in  Chicago 
studying  the  methods  of  the  Tribune. 

El.  B.  Iji  Budde,  formerly  advertising 
manager  of  the  Plymouth  (Wis.)  Re¬ 
view,  has  joined  the  advertising  staff  of 
the  Milwaukee  (Wis.)  News. 

William  Pierce,  formerly  with  the  clas¬ 
sified  advertising  department  of  the  Chi¬ 
cago  Herald  and  Examiner,  has  trans¬ 
ferred  to  its  credit  department. 

George  R.  Rogers  has  been  appointed 
employment  manager  in  the  advertising 
department  of  the  Chicago  Herald  ami 
Examiner. 

Miss  Mary  Hugas  has  been  made  a 
member  of  the  promotion  staff  of  the 
Chicago  Herald  and  Examiner’s  classified 
advertising  department. 

Howard  H.  Smith  has  resigned  as 
secretary  of  the  Syracuse  Automobile 
I>ealers’  Association  to  return  to  the 
Syracuse  (N.  Y.)  Herald  as  promotion 
manager. 


PROVIDENCE  EDITORS 
IN  COURT 

Counsel  (or  News  Owners  Submits  Copy 
of  Paper  as  Sole  Evidence  in 
Trial  of  Gov.  Beeckman’a 
Charges 


and  Virginia. 

Hal  H.  King  has  been  made  manager 
of  the  San  Francisco  office  of  the  E. 
Katz  Special  Agency.  He  was  formerly 
with  the  Advertising  Service  Company 
and  the  C.  L.  Best  Tractor  Company, 
both  of  San  Francisco. 

Church  G.  Todd,  Jr.,  formerly  Western 
advertising  representative  of  the  Metho¬ 
dist  Book  Concern,  has  been  added  to  the 
Chicago  office  staff  of  S.  C.  Beckwith 
Special  .Agency. 

E'ralick  &  Bates,  Inc.,  newspaper  repre- 
•sentatives.  New  York,  Chicago  and  At¬ 
lanta.  have  moved  their  Chicago  office 
to  60.S  North  Michigan  avenue. 

WITH  THE  AD  FOLKS 

T  Ol’lS  MEL.AMED  has  resigned  as 
^  advertising  manager  for  Lindeke, 
Warner  &  Sons,  St.  Paul  wholesalers, 
to  take  a  similar  position  with  the 
Sharood  Company,  Minneapolis,  a  mail 
order  house. 

M.  .A.  Carpenter,  formerly  of  Crissey 
&  Carpenter,  Chicago,  has  joined  the 
staff  of  the  Chicago  office  of  the  Fred  M. 
Randall  Company,  Chicago  advertising 
agency. 


R.  Livingston  Beeckman,  Republican 
candidate  for  United  States  Senator  at 
the  recent  election,  was  the  first  witness 
called  in  the  Sixth  District  Court,  Provi¬ 
dence,  R.  1.,  November  22,  in  the  trial 
of  his  complaint  of  criminal  libel  brought 
a  few  weeks  ago  against  the  Hope  Pub¬ 
lishing  Company,  publisher  of  the  Provi¬ 
dence  News,  and  John  A.  Hennesy, 
president,  and  Henry  De  Witt  Hamilton, 
secretary-treasurer  of  the  company. 

Mr.  Beeckman,  who  was  called  as  a 
defense  witness,  was  closely  que.stioned 
by  the  defense  counsel  concerning  the 
Iiayment  of  $1,500  to  Herve  J.  Lagace,  of 
Woonsocket,  during  the  recent  campaign. 

Contending  that  the  story  printed  in 
the  News  is,  in  itself,  sufficient  evidence 
of  its  libelous  character,  Claude  R. 
Branch,  of  Eldwards  &  Angell,  attorneys 
for  the  complainant,  introduced  in  evi¬ 
dence  a  copy  of  the  News  in  which  the 
story  appeared  and  then  rested  his  case. 
Proof  of  the  truth  of  the  assertions  made 
and  proof  of  lack  of  wilful  intent  to 
injure  the  plaintiff,  he  said,  devolved 
upon  the  defendant.  It  was  upon  pub¬ 
lication  by  the  News  of  an  article  alleg¬ 
ing  that  the  money  had  been  paid  to 
I.agace,  a  Democrat,  by  J.  Henry 
Reuter,  Mr.  Beeckman’s  campaign  man¬ 
ager,  for  the  purpose  of  bribing  him  to 


win  votes  for  Beeckman,  that  the  com¬ 
plainant’s  action  was  founded. 

Counsel  for  the  complainant  put  in 
evidence  a  copy  of  the  News  for  October 
20  and  read  extracts  from  the  article, 
which  was  headed:  "Beeckman  and  His 
Tool  Reuter  Caught  in  Open  Attempt 
at  Bribery.”  He  also  quoted  parts  of  an 
editorial  entitled  “Beeckman’s  Disgrace,” 
and  referred  to  the  publication  in  the 
same  issue  of  reproductions  of  the  three 
$500  bills  which  it  was  alleged  Mr. 
Reuter  had  handed  to  Mr.  Lagace  in  Mr, 
Beeckman’s  rooms  in  the  Providence 
Biltmore  Hotel.  In  the  article  and  edi¬ 
torial  he  set  forth  language  which  de¬ 
scribed  the  payment  to  Lagace  as  a 
"crime”  and  as  "bribery.” 

The  defense  immediately  moved  that 
the  case  be  dismissed  on  the  ground  that 
there  was  no  proof  that  the  publication 
contained  falsehoods  or  that  it  constituted 
criminal  libel.  Both  sides  placed  their 
constructions  on  the  law  and  cited  cases 
in  support.  Judge  Gorham  overruled  the 
Viotion  to  dismiss  and  ordered  the  defense 
to  proceed  with  its  case. 

Counsel  for  the  prosecution  admitted 
the  payment  of  the  sum  in  question  to 
Mr.  I.agace,  but  contended  that  it  was 
given  to  Mr.  Lagace,  who  posed  as  a 
disgruntled  Democrat,  to  defray  the  ex- 
jienses  of  campaign  work  he  promised  to 
do  for  the  Republican  candidate  for  the 
United  States  Senate. 


Counsel  for  the  defense  on  Thursday 
rested  his  case,  having  questioned  only 
Mr.  Beeckman,  Henry  Reuter,  his  former 
secretary,  and  Sheriff  Andrews.  Sum¬ 
ming  up  started  as  EIditor  &  Publisher 
went  to  press. 


PORTLAND  GETS  1923  AD  MEETING 


NEWS  SERVICE  NOTES 

■pOBERT  T.  SMALL  of  the  Consoli- 
dated  Press  is  recovering  slowly  at 
a  Washington  hospital  from  the  effects  of 
what  had  been  expected  to  be  a  simple 
operation  for  the  removal  of  his  tonsils. 
He  suffered  severe  hemorrhages  and  had 
to  submit  to  a  blood  transfusion  oper¬ 
ation. 

H.  R.  Baukhage,  western  superintend¬ 
ent  of  the  Consolidated  Press,  and  Mrs. 
Baukhage,  have  returned  frfim  their 
honeymoon  at  White  Sulphur  Springs, 
Va.,  and  are  making  their  home  in  Chi¬ 
cago. 

Hen»-y  Sargent,  Treasury  Department 
man  for  the  Associated  Press  for  several 
years,  has  joined  the  Washington  staff  of 
the  New  York  Journal  of  Commerce. 

Kenneth  Clark,  formerly  of  the  Wash¬ 
ington  bureau  of  the  United  Press,  has 
joined  the  International  News  Service 
and  been  assigned  to  the  W^hite  House. 

Webster  K.  Nolan,  formerly  on  the 
Washington  staff  of  the  International 
News  Service,  passed  through  Chicago 


Convention  of  New  England  Club*  En¬ 
dorse*  Better  Business  Bureau* 

Portland,  Me.,  carried  off  the  honors 
at  the  third  annual  convention  of  New 
England  Associated  .Advertising  Clubs, 
which  closed  in  Providence,  R.  I.,  No¬ 
vember  18.  It  was  selected  as  the  meet¬ 
ing  place  for  the  1923  convention  and 
Portland  club  won  both  the  Town 
Crier’s  cup  for  the  largest  delegation 
and  the  silver  cup  for  the  earliest  regis¬ 
tration.  The  Portland  club  sent  150  dele¬ 
gates  to  the  convention. 

Before  closing  the  convention  passed  a 
resolution  urging  that  as  far  as  possible 
all  goods  manufactured  in  New  Eingland 
should  lie  marked  Made  in  New  Eng¬ 
land.  Close  co-operation  between  ad 
clubs  and  chambers  of  commerce  was 
also  recommended. 


V.  H.  Morgan  Now  a  Consultant 

Cleveland,  Nov.  21. — Victor  H.  Mor¬ 
gan  today  resigned  the  editor-in-chiefship 
of  the  Scripps-McRae  league  of  News¬ 
papers,  after  15  years  of  service  with  the 
Scripps-McRae  organization.  He  has 
been  succeeded  by  E.  E.  Cook,  formerly 
editor  of  the  Columbus  (Ohio)  Citizen. 
Mr.  Morgan  has  opened  offices  in  the 
News-Leader  building  as  a  consultant  in 
all  matters  pertaining  to  printing,  publish¬ 
ing  and  publicity. 


THANKSiaVlNG 

COPY 


Newspapers  are  carrying  many  references 
to  Thanksgiving  in  department  store  copy. 

But  Thanksgiving  is  distinctly  a  religious 
observance.  Perhaps  the  churches  of  your 
tow'n  would  be  glad  to  buy  paid  space  to  rein¬ 
force  the  religious  motif  in  connection  with 
the  day  if  suitable  copy  were  offered. 

The  Church  Advertising  Department  in 
church  ads  Series  No.  3  has  such  an  ad,  No. 

12  of  that  series. 

“Too  late  for  this  year,”  someone  is  saying. 

All  true,  but  Christmas  and  New  Years  are 
coming  and  the  rest  of  the  year.  The  series 
has  52  ads,  one  for  each  special  church  day, 
enough  for  a  whole  year. 

The  price  is  too  low — but  the  Department 
has  no  desire  to  make  money,  but  it  does  need 
a  little  to  pay  small  promotion  costs,  hence  the 
charge  for  copy. 

Like  to  see  all  the  proofs? 

We’ll  match  our  stamp  with  yours. 

Address  HERBERT  H.  SMITH 

518  Witherspoon  Bldg.  Philadelphui,  Pe. 

CHURCH  ADVERTISING  DEPARTMENT 

A.  A.  C.  W. 

P.  S — If  Editor  S  Pi'ilishf.*  did  mt  donate  thes  space,  toe  couldn’t  talk  to  you. 
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TIPS  FOR  AD  MANAGERS 


Albce  Corporation,  Marquettr  Bide.,  Detroit. 
PlacinK  account  for  the  Gardner  ^^otor  Com¬ 
pany,  St.  Louis. 

Georfo  Batten  Coropanjr,  381  4th  avenue, 


M.  Spivak,  286  Sth  avenue.  New  York. 
IManning  trade  journal  campaiftn  for  Feldbaum 
&  Spiegel.  Inc.,  New  York,  fur  manufacturers; 
Leo  Brown  Company,  Inc,  New  York,  sweater 
manufacturers;  and  Barsa  Corporation,  New 
York,  kimonos. 

Stack  Advertising  Company,  29  East  Madi¬ 
son  street,  Chicago.  Issuing  general  contracts 
and  orders  on  &nta  Ke  Railway. 

F.  R.  Steel  Company,  201  East  Ontario  street, 
Chicago.  Using  Coast  papers  on  Breon  La¬ 
boratories. 

Sweeney  A  Jamee  Company,  Reliance  Sav¬ 
ings  &  Loan  Bldg.,  Cleveland.  Making  10,000- 
line  contracts  for  Jordan  Motor  Car  Company. 

David  &  Tbonsaa  Company,  16S  East  Erie 
street,  Chicago.  Placing  account  for  the  Gil¬ 
son  Company,  Chicago. 


Help  Her  to  Save 
More  Lives 


Dudley  Wrdker  A  Co^  122  South  Michigan 
avenue,  Cbicapi.  Issuing  orders  on  Louis¬ 
ville  &  Nashville  Railway. 


Gets  Verdict  Against  the  Nesvs 

Marx  &  Co.,  bankers,  were  awarded 
a  verdict  of  $1,250  in  their  suit  for  $20,- 
000  against  the  Birmingham  (Ala.) 
News.  The  suit  grew  out  of  claims  of 
the  banking  concern  for  professional 
services  rendered  the  defendants  when 
they  purchased  the  Birmingham  (Ala.) 
Ledger. 


T  AST  year  over  100,000  lives  were 
saved  with  the  aid  of  Tiihcrcu- 
losis  Christmas  Seals.  Tuberculosis 
is  being  controlled.  The  death  rate 
has  been  cut  in  half.  If  you  and 
others  join  the  fight,  it  can  be 
stamped  oiit. 

Editors  should  encourage  the  sale  of 
Christmas  Seals.  Help  the  fight 
along  by  urging  your  readers  to  buy 
all  they  can.  Your  help,  the  help  of 
every  ’  happy,  healthy  editor,  is 
needed;  and  it  will  count. 


TIGHT  BUT  COMFORTABLE 
PHOTO  PLANT 


land.  Ore.  Making  10,000  and  12,000-line  con¬ 
tracts  for  King’s  Food  Products. 

Henri,  Hurat  A  McDooadd,  S8  E^st  Wash¬ 
ington  street,  Chicago.  Placing  account  for 
Acme  White  Lead  &  Color  Works,  Detroit. 

Hicks  Advertising  Agency,  52  Vanderbilt  ,.11.  ,  •  . 

avenue.  New  York.  Placing  copy  for  Charles  are  made,  the  photographic  printer  makes 
w.  Wolf,  luggage  stores.  a  test  print  which  is  carefully  compared 

James  Adverti^  Agency,  120  West  42nd  with  the  original  photographs,  if  it  is 
street.  New  York.  Making  i.ooo-iine  contracts  rot  an  exact  duplicate,  Other  tests  are 
^'anie^'"**'"  W'arner  &  Affiliated  Cbm-  niade  Until  a  satisfactory  print  is  pro- 

duced.  Whenever  necessary  to  insure 
st«X‘^icn?ir*  P^S"l^’co*nt  for*GuSa  K«od  Prints  originals  are  recopied  until 
&  Ca,  New  York,  manufacturers  of  E.  Salero  suitable  negatives  are  produced, 
cigars.  The  entire  production  room  of  the 

Wylie  B.  Jones,  107  Chenango  street,  Bing-  Wide  World  Photos  is  ventilated  by  a 
hamton,  N.  Y.  Making  yearly  contracts  for  blower  system  constructed  in  two  electric 
the  Akron  Trust  ^mpany.  M^ing  y^rly  niotor  driven  units.  Fresh  air  is  sucked 
contracts  for  the  Woodward  Products  Com-  .  j-  .l 

pany.  Ill  through  a  duct  extending  across  the 

,  ’  u  _  _ _  „  ninth  floor  to  a  window  on  the  43d  street 

Larcker-Horton  Company,  75  Westminster  ,  .  ™,  11  1  .i_  l  •  j 

street.  Providence.  R.  1.  Making  3.500-line  front.  The  air  pulled  though  this  duCt  IS 
contracts  for  the  Barstow  Shoe  Company.  carried  into  a  U-shaped  duct  extending 
Thoinas  F.  Logan.  680  5th  avenue.  New  ifround  two  sides  of  the  room.  At  regu- 
York.  Panning  campaign  for  Postal  Telegraph  lar  intervals  screens  built  into  this  duct 
and  Commercial  Cables,  the  Mackay  System,  ticrmit  a  Uniform  flow  of  fresh  air  to 

Issuing  orders  to  Middle  West  papers  on  ti _ _ _ 

Hurley  Machine  Company.  i  very  part  of  the  room.  The  air  gets 

.  _  „  ,  «•  V  '"lo  Inc  closed  dark  rooms  from  the  main 

av';ru'e:‘^“Tn!r«xJ’Tines.‘'l  tim^  for ^Jbe^'ra"  room  through  the  blind  doors.  The  used 
tional  Refining  Company.  air  13  carried  out  through  ducts  in  the 

MeJunkin  Advertiaing  Agency,  5  South  Wa-  ‘'’P  ca^^h  <lark  rOOm,  t^hence  through  a 
bash  avenue.  Chicago.  Contracts  issuing  on  larger  duct  across  the  floor  to  the  rear 
Pillsbury  6our.  of  the  building  and  up  a  flue  on  the  out- 

Chariea  F.  W.  Nichola,  20  East  Jackson  side  Wall  to  the  rOof  of  the  Times  An- 
boulevard,  Chicaim.  Makiny  2,800-line  con-  nex.  To  prevent  vibration  which  must 
tracts  for  S.  W.  Straus  &  Co.  eliminated  from  the  dark  rooms  the 

Gaorge  Hanrison  Phdpa,  Ine,_  110  Rowena  blowers  are  hooked  Up  to  the  intake  and 
booo-luie  contracts  pxhaust  ducts  by  canvas  connections, 
to,  Dod„  Btotb.,,  All  reconstruclion  ol  the  floor  used  lor 

Bw7rKSS.“"cUr."'u.to;  Snrr-Sl™  "i*-;  worm  prodjetioo  room  woe 
2  columns,  one  time,  for  Portland  Oment  At-  done  by  the  mechanical  force  of  the  paper 
sociation.  in  accordance  with  plans  worked  out  by 

Fr»d  M.  Randall  Compmiy,  Lytton  Bldg.,  Jules  V.  Dumas,  Wide  World  sales  man- 
Chicago.  Placing  account  lor  the  Falk  Cor-  ager,  John  Metzger,  dark  room  maanger, 
poration,  Milwaukee,  manufacturers  of  Her-  originated  many  of  the  ideas  cm- 

nng  one  ears.  ployed,  and  Charles  F.  Hart,  mechanical 

Reed-Miller  Caapany,  120  South  Broadway,  cnnerintenrlent 
Los  Angeles,  Cal.  Will  use  newspapers  west  supcr'nicnaent. 

of  the  Mississippi  for  the  Cedal  Manufacturing  - 

Company,  Wilmington,  Cal.  . 

New  Denyille  Paper  in  the  Spring 

H.  E.  Remingtan  Company,  225  Ehst  Erie  f  m 

street,  ^icago.  Issuing  schedules  on  Rock  j\n  new  afternoon  paper  is  to  be 
Island  Railroad.  Danville.  Va.,  early  in  the 

Roberta  A  MeAv^io,  30  North  Michigan  Spring  according  to  C.  T.  Eldridge, 
&h".eSer^en  formerly  president  of  the  Danville  Young 

Schld.  Advertidng  Agency.  110  South  Dear- 

bom  street,  Chicago.  Orders  and  contracts  ,  Danville  Citizens  have  SUb- 

gotng  out  on  Union  Pharmacal.  ^cribed  for  the  stock  oi  the  new  paper 


{Continued  from  Page  16) 


Stamp  Out  Tuberculosis 
with  Christmas  Seals 


THE  NATIONAL,  STATE,  AND  LOCAL  TUBERCULOSIS 
ASSOCIATIONS  OF  THE  UNITED  STATES 
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Editor  &  Publisher  for  November  25,  1922 


1 ,384,464 
More  Lines 


From  .lanuary  1  to  Oclobor  81 
The  I’assaic  Daily  News 
baa  printed  I,:i84.4ti4  more 
lines  of  paid  advert iainK  than  the 
other  I’aasaic  paper. 

The  Dally  News  loads  Its  com¬ 
petitor  in  elassiflod,  foreign 
and  iucai  advertising  lineage. 

I.wrgest  ((iiaiitit.v,  and  liest 
<)ualit>  t'ireulatiun  Itrsides. 


DAILY  NEWS 

Passaic,  New  jersey 


The  Buffalo  Territoiy 
Offers  Big  Possibilities 
To  National  Advertisers 

Twelfth  American  City;  second  in  New 
York  State,  Buffalo,  with  over  half  a 
million  people  and  the  surrounding 
trade  area  with  three  hundred  thou¬ 
sand  more,  affords  a  rich  market  to 
national  advertisers.  The  effective 
medium  to  capture  this  desirable  mar¬ 
ket  IS  the  big,  popular,  home  news- 
paper^A.  B.  C.  Net  paid  I(I6,»58,  80% 
of  Bhglish-Speaking  Homes. 

The  Buffalo  Evening  News 

Edward  H.  BuUer,  Editor  S  I*aUlaher 
KELLY-SMITH  CXMdPANY 

RtPrtttntativtt 

Marbridga  Bldg.  Ljrtloa  Bldg. 

Now  Yetfc,  N.  Y.  CUeago.  m. 


An  Accounting 
and 

Federal  Tax  Service 
for  Publishers 

References  on 
Application 


CLIFFORD  YEWDALL 

33  Woat  42nd  Stroat 
Now  York  City* 


NEW  ORLEANS 
STATES 

ADVERTISING  RATES 
AFTER  OCT.  I 
12c  DAILY  FLAT 
15c  SUNDAY  FLAT 

Daily  over  51,000 
Sunday  over  63,000 

PRESENT  RATE 
10c  D.  &  S.  on  2,000  Lines 

Rap  resented  by 

S.  C.  Beckwitk,  Spocinl  Agoney 
Now  York 

Jokn  M.  Branham  Co.,  Chicago 


Cl^bttuarg 

koitKRT  H.  Jones,  for  more  than  25 
years  a  inemiK-r  of  the  editoriar  staff  of 
tile  Syracuse  Herald,  died  Xovemlier  16 
followiiiR  a  surgical  operation. 

John  X.  H.\ssi.er,  who  retired  as  edi¬ 
tor  and  publisher  of  the  Pawnee  (Xeb.) 
Kepuhlican  two  years  ago  after  more 
than  30  years,  died  Xovember  15. 

Charles  J.  Heli.inge:r,  aged  66,  owner 
and  eilitor  of  the  Silver  Creek  (X.  Y.) 
Xews,  died  recently.  In  18f<3  he  became 
city  editor  of  the  Watertown  (X.  Y. ) 
Times  and  remained  in  that  city  until 
I'XW  acting  as  correspondent  lor  several 
Xew  'N'ork  paiiers. 

Rawson  IJennett,  aged  59,  formerly 
on  the  Chicago  Tribune,  the  Record- 
Herald,  the  Inter-dcean  and  the  Journal, 
died  last  week  in  Oaklaml,  Cal.,  where 
he  went  two  years  ago  iiecause  of  ill 
health. 

Thomas  M.  Hall,  aged  44,  general 
manager  of  Rogers  &  Co.,  Chicago, 
printers,  died  Xovember  15. 

Kpwari)  L.  Hechert,  who  with  his 
father,  the  late  Daniel  Dechert,  edited 
and  published  the  Harrisonburg  (Va. ) 
Spirit  of  the  V'alley  from  1877  to  1885, 
died  XovemiK-r  18. 

Horace  C.  Berry,  editor  of  the  Spirit¬ 
ualist  publication.  The  Banner  of  Light. 
Boston,  died  Xovember  12.  He  collapseil 
while  walking  home  from  church  and 
died  before  reaching  the  hospital. 

Winfield  S.  Gore,  aged  56  years,  a 
linotype  operator  on  the  Boston  Globe 
for  33  years,  died  November  16. 

James  F.  Melvin,  aged  62,  editor  of 
the  Salmon  (Idaho)  Recorder,  died  Xo¬ 
vember  11,  after  a  scuffle  with  some 
ex-soldiers.  The  coroner’s  jury  found 
that  his  death  was  caused  by  “excitement 
and  over  exertion.”  Mr.  Melvin  had  a 
scuffle  with  a  committee  of  former  serv¬ 
ice  men,  when  he  refused  to  join  the  Red 
Cross.  Escaping  from  them  he  ran  to 
his  office  and  expired.  He  had  been  en¬ 
gaged  in  mining  and  newspaper  work  in 
Idaho  for  the  past  30  years. 

A.  E.  Cowi.F.s,  aged  70,  for  the  past 
50  years  owner  and  publisher  of  the 
Wellsville  (N.  Y.)  Alleghany  County 
News,  died  recently. 

Mrs.  Julia  Bi/x'ker  Montgomfjiy, 
aged  93,  who  for  several  years  has  been 
writing  features  and  special  articles  foj 
the  New  Orleans  Item,  died  Xovemlier  15. 

John  M.  Bundscho,  aged  42,  author¬ 
ity  on  printing  composition  and  head  of 
the  John  M.  Bundscho  Company,  Chi¬ 
cago,  advertising  typograpliy  consultants, 
died  November  9. 

Buys  Site  for  Times’  New  Home 

D.  B.  McKay,  publisher  of  the  Tampa 
(I'la.)  Times,  announced  in  the  paper 
on  November  23,  that  he  has  purchased 
land  adjoining  the  present  building  of 
tlie  Times.  Building  of  new  home  for 
the  paper  will  be  commenced  shortly  af¬ 
ter  the  first  of  the  year. 


INDIANAPOLIS  SAYS  “PITTS- 
FORD,”  MEANING  PIE 

(Continued  from  Pafte  22) 


eggs,  with  just  a  d.ash  of  the  grated  rind  for 
flavor,  and  the  meringue  is  beaten  whites  of 
eggs  with  just  a  tr.ace  of  sugar,  delicately 
bri>wneii. 

“.\  Pittsford  pie  is  a  perfect  pie,  made  in  a 
spotless  kitchen  with  care  and  pains  and  skill, 
and  true  regard  for  the  honorable  and  old- 
fashioned  art  of  making  pies. 

"Your  grocer  has  a  delightful  treat  awaiting 
you — a  Pittsford  lemon  pic.  Order  yours  ti> 
morrow.  Never  will  you  eat  a  more  delicious 
pie  than  this,  lie  sure  you  get  a  Pittsford  pie. 
There  is  no  other  like  it.*’ 

It  should  be  noted  that  each  advertise¬ 
ment  is  devoted  to  selling  but  one  pie  at 
a  time.  The  copy  is  specific  as  well  as 
persuasive.  Its  size  makes  it  dominate 
the  page  it  is  printed  on. 

.\nother  advertisement  of  the  series 
showed  a  demure  wife  of  a  Puritan  at 
work  in  her  log  cabin  kitchen,  making 
mince  pie,  and  pointed  out  that  from  that 
time  mince  pie  has  become  a  tradition. 
It  emphasizes  that  the  Pittsford  mince 
recipe  was  derived  from  Puritan  New 
England  days. 


How  the  firm’s  apple  pies  are  made 
from  winey  northern-grown  fruit,  kept  in 
cold  storage  until  the  hour  to  be  used,  is 
described  in  another  piece  of  copy,  which 
.shows  an  apple  orchard.  That  the  peach 
pie  is  from  Santa  Clara  Valley  peaches 
is  told  ill  a  “peachy”  advertisement.  An¬ 
other  piece  of  copy,  illustrating  a  farm 
scene,  discusses  Pittsford  custard  pies. 
.\11  of  the  advertisements  carry  the  sig¬ 
nature,  Pittsford  Purity  Pies. 

The  city  is  covereil  two  or  three  times 
a  week  by  the  concern’s  sales  force  on 
regular  routes.  This  organization  car¬ 
ried  the  story  of  the  campaign  both  to 
grocers  already  handling  the  pies  and  to 
stores  which  had  not  been  doing  so. 

Display  Ixiards  arc  placed  in  all  the 
stores  which  sell  the  pies.  Reprints  of 
the  current  advertisements  are  posted  by 
the  salesmen  as  they  call,  affording  an 
effective  tie-up  of  tha  store  with  the  ad¬ 
vertisement.  Window  strips  from  week 
to  week  arc  supplied  the  grocer,  featur¬ 
ing  the  pie  tx-ing  advertised  for  the  week. 

The  fact  that  Pittsford  pies  do  not 
compete  with  other  articles  they  sell  has 
lieen  found  important  in  getting  the  co- 
ojK-ration  of  grocers. 

"The  campaign  has  now  run  for  seven 
of  the  scheduled  ten  weeks,”  Fred  Millis, 
president  of  Fred  Millis,  Inc.,  stated  re¬ 
cently.  “The  results  so  far,  which  have 
been  most  gratifying,  may  lie  tabulated  as 
follows : 

“29.76  per  cent  increase  in  the  daily 
average  production  and  sales.  In  seven 
weeks,  the  old  daily  average  production 
of  4,(XX)  pics  per  day  has  lieen  increased 
to  over  5,000. 

“The  number  of  retail  outlets  has  been 
increased  11.12  per  cent. 

“These  are  hare  facts  on  the  campaign 
as  a  whole.  There  are  interesting  side¬ 
lights.  In  the  seven  days  following  the 
appearance  of  the  cherry  pie  advertise¬ 
ment  (the  first  in  the  series),  the  sale  of 
cherry  pie  increased  43.79  per  cent.  In 
the  week  following  the  peach  pic  adver¬ 
tisement,  the  sale  of  peach  pies  increased 
49.36  per  cent. 

“Following  the  lemon  pie  advertise¬ 
ment,  the  sale  of  lemon  pies  increased 
103.61  per  cent  in  seven  days.  Pumpkin 
pics  increased  126.41  per  cent;  mince  pies 
increased  195.83  per  cent.  When  the  first 
apple  pie  advertisement  appeared,  the  in¬ 
crease  was  21.59  per  cent;  five  weeks 
later  another  apple  pie  advertisement  was 
inserted,  showing  an  increase  of  26.65  per 
cent  this  time.  .At  the  same  time,  the  to¬ 
tal  sales  on  all  pies  was  increasing  at  the 
rate  of  practically  four  per  cent  per  week. 

“Thus  it  will  be  seen  that  the  pie  ap¬ 
petites  of  Indianapolis  people  responded 
to  definite  suggestion  that  they  buy  a  cer¬ 
tain  kind  of  pic.  This  was  the  basis  upon 
which  the  campai);n  was  established.  No 
attempt  was  made  in  any  one  advertise¬ 
ment  to  sell  the  whole  line  of  Pittsford 
pics.  Each  advertisement  sells  one  kind 
of  pie,  but  the  name  Pittsford.  lieing 
prominently  displayed,  becomes  the  farrr- 
ily  name  of  good  pie,  whatever  the  va¬ 
riety. 

“It  was  the  aim  of  the  Pittsford  com¬ 
pany  to  make  Pittsford  pics  an  institu¬ 
tion  in  Indianapolis.  Indiana  people  have 
a  peculiarly  high  developed  institutional 
sense.  In  that  respect  the  campaign  has 
been  successful.  Pittsford  pies  actually 
are  accepted  as  the  standard  of  excellence 
for  all  pics  not  home-made. 

“Happy  as  the  effect  on  the  general 
public  has  been,  this  campaign  has  had, 
too,  an  energizing  effect  on  the  Pittsford 
organization.  Morale  is  at  high  pitch  in 
the  sales  department  and  advertising  de¬ 
partment  as  well. 

“The  salesmen  have  a  vital  interest  in 
the  merchandising  and  advertising  cam¬ 
paign.  It  is  their  campaign.  They  have 
a  concrete  part  to  play.  It  is  the  sales¬ 
man  who  changes  the  reprints  displayed 
in  the  grocery  .stores  from  week  to  week. 

“The  1922  appropriation  of  the  Pitts¬ 
ford  company  was  1  37  per  cent  of  their 
total  salc.s.  The  appropriation  for  1923 
is  twice  the  amount  for  1922.  although  it 
will  not  run  twice  the  percentage  of  the 
sales.  Plans  for  next  year  call  for  a  con¬ 
tinuation  of  the  present  scheme — dominat¬ 
ing  space  and  dominating  art  treatment, 
fairly  .short  copy,  strong  appetite  appeal, 
and  one  kind  of  pie  in  each  advertisement 
for  unity  and  the  value  of  the  specific 
suggestion.” 


ia  New  Haven’s 
Dominant  Paper 

Circulation  over  34,427  Average 
Bought  every  night  by  More  New 
Haven  people  than  buy  any  other 
TWO  New  Haven  papers  COMBINED. 

Neut  Hauru  UrgtatEr 

Th*  Juliut  iitthfwt  Sptcial  Agtney 
Btrtou  —  Ntw  York- — Detroit — CMcsga 


Wa  can  Increase  your  buslnsas 
you  want  It  increased. 

You  have  thought  of  praaa  dip- 
pinga  youraalf.  But  let  ua  tall  you 
how  press  clippings  can  be  made  a 
buaineas-builder  (or  you. 

BURRELLE 

145  Lafayette  St.,  N.  Y.  City 

Eetahliabed  a  Quarter  of  a  Casitiary 


The  great 

TRI-STATE  DISTRICT 

embracing  Western  Pennsylvania, 
Eastern  Ohio  and  West  Virginia,  offers 
the  advertiser  a  rich  market  (or  his 
wares. 

C^e 

I^t0patc]^ 

is  unquestionably  the  beat  medium 
through  which  to  reach  this  market 
most  advantageously. 

Wallace  a  Brooks 
Brunswick  Bldg.,  New  York 
Tks  Fard-Parsons  Co. 
Marquette  Bldg.,  Chicago 


FIRST 

In  nine  months  of  this  year  The 
New  York  Times  published  1 7,- 
44  1,572  agate  lines  of  advertising, 
an  increase  over  the  same  period 
last  year  of  1,803,027  lines  and 
an  excess  over  the  next  New 
York  newspaper  of  5,011,938 
linea. 


Ql|i  ^ttUbur^li  yoftt 

A  newspaper  of  charac¬ 
ter,  integrity  and  enter¬ 
prise  which  has  earned 
the  confidence  of  the  peo¬ 
ple  of  the  world*s  greatest 
industrial  district. 

DAILY  «m1  aiNIDAY 


“The  African  World” 

AND 

“Ca|)e4:(hCairo  Express” 


Pabliahod  ermrj  Satardny  in 
London. 
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Features  by 
Irvin  S.  Cobb 
Fontaine  Fox 
Hugh  Fullerton 
Rube  Goldberg 
Ed  Hughes 
T.  L.  Masson 
O.  O.  McIntyre 
Frederick  Palmer 
Chas.  Hanson  Towne 
H.  J.  TuthUl 
and  others 

Tlie  McNaaghtSTodicalednc. 

Times  Building,  New  York 


OPACE  in  The 
^  News  is  the  key 
to  a  selling  em¬ 
pire.  No  selling 
campaign  in  this 
territory  is  com¬ 
plete  without  it. 


The  Indianapolis 

NEWS 


The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

carries  more  display  ad> 
vertising  than  any  other 
newspaper  in  Westchester 
County. 

This  is  an  acknowledge 
ment  of  its  power  that  the 
advertiser  should  heed,  if 
desirous  of  reaching  the 
people  of  Mount  Vernon. 

GEO.  B.  DAVID  &  CO. 

Forato  Wspwtsthr* 

I  171  Madison  Ato.,  NEW  YORK 
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Qhei 

The  World  and  The  STe- 
nint  World  hare  a  com- 
hinra  circulation,  daily,  of 
650,000  for  $1.20  per  agate  line 

Jrots,  subject  to  contract 
ilcounts.  They  carry  nuore 
high  class  dry  goods  adver¬ 
tising;  are  read  by  more 
jobbers,  department  and 
chain  store  buyer^  and  by 
more  retailers;  oner  more 
circulation  per  dollar  and  a 
more  concentrated  circula¬ 
tion;  a  reader  and  a  dealer 
influence  more  localised  than 
any  other  morning  and 
evening  combintaion. 


A4vrtist  in  Stwipap*rs 
by  the  Y*nr 

me  aahntt 

MKaar  SoSdl^,  New  Task 

Ford  SaSdlv. 


pOLLAR  pullers 

Advertising  and  circulation  managers  are  always  on  the  lookout  for  new 
ideas  that  will  increase  advertising  receipts  and  win  new  circulation.  Your 
idea  for  increasing  advertising  or  circulat$on  may  not  appeal  to  your  manager, 
but  it  may  be  fust  the  thing  that  some  other  manager  wants.  Editor  &  Fub- 
LISHER  mil  pay  $1  for  each  idea  printed  under  this  head.  The  fact  that 
the  idea  is  now  being  used  >a  your  city  does  not  bar  it  from  the  department. 
Address  your  communication  to  the  Dollar  Puller  Editor.  When  they 
appear  dtp  them  and  mail  them  in  and  receive  payment.  Unavailable  ideas 
u-ill  not  be  returned. 


A  NE\VSP.\PER  which  s|>ecialised  with  .t 
^  farm  page  once  a  week  found  much  new  ad¬ 
vertising  of  produce  to  lie  the  result  of  a  Hest 
lien  contest.  Records  of  hens  for  a  month  were 
piiNished  on  this  page  and  most  of  the  con¬ 
testants  were  signed  up  for  yearly  and  half 
yearly  egg  and  chicken  advertising. — 15.  R.  A. 


In  co-operation  with  the  meTch.Tnts  of  the 
city,  the  I.ynn,  Mass.,  Telegram-News  has 
launched  a  campaign  to  m.Tke  Monday  the 
principal  shtipping  day  of  the  week.  Pages  of 
advertising  and  editorials  and  cartoons  are 
carried  in  the  Suntlay  edition,  with  the  slogan 
“Shop  on  Monday.”  Special  and  attractive 
bargains  are  offered  the  public  for  Mmday 
morning  sales.  Monday  usualy  is  a  quiet  day 
for  the  stores,  and  merchants  welcome  the 
"Shi  p  on  .Monday”  proposition,  as  it  tunis 
what  would  ordinarily  be  a  po,  r  day  into  a 
food  one.  Newspapers  not  (winting  <m  Sun- 
lay  could  carry  the  Monday  bargain  adver¬ 
tisements  tn  Saturday  afternoon. —  C.  I..  M. 


When  a  new  firm  cimtes  to  Muskigec,  it  is 
the  custom,  (worked  up  by  local  advertising 
men)  to  welcome  them  through  a  big  adver¬ 
tisement,  sometimes  as  much  as  a  whole  page, 
in  one  rrf  the  papers.  Recently  this  stunt 
was  worked  to  welcome  a  new  fabric  con¬ 
cern.  Then  this  concern  in  turn  used  the 
columns  of  the  press  to  thank  the  Muskogee 
firms  for  the  welcome — another  whole  page  ad 
for  the  newspaper  boys.  If  this  is  worked 
right,  it  will  bring  several  additional  dollars  to 
the  tills  of  the  papers. — E.  H.  J. 


How  a  newspaper  can  capitalize  a  great 
public  meeting  and  entertainment  of  a  nature 
to  delight  thousands  of  people  from  all  walks 
of  life  and  make  of  them  indebted  friends  of 
the  publication,  was  demonstrated  recently  by 
the  Indianapolis  Star,  The  Star  uses  a  daily 
poem  by  Edgar  A.  Guest  on  its  editorial  page 


under  the  heading  “Just  Folks.”  When  Guest 
came  to  th:  city  to  fill  speaking  engagements 
with  the  State  Bankers’  Association  and  other 
organizations,  R.  K,  Lawrence,  business  man¬ 
ager  of  the  paper,  announced  a  great,  free  puli- 
lic  meeting  in  Cadle  Tabernacle,  the  largest 
gathering  place  in  the  city,  to  which  all  of  the 
Star  re.-iders  and  their  friends  were  invited  to 
hear  the  poet  and  .special  musicians  in  an  eve¬ 
ning’s  entertainment  of  song  and  verse.  .\11 
attendance  records  for  the  enormous  building 
were  broken,  the  Star-Guest  crowd  exceeding 
by  considerable  numbers  the  throngs  that  had 
been  drawn  to  the  Tabern.'icle  by  Billy  Sunday 
•and  Gypsy  Smith,  evangelists;  Galli-Curci,  the 
singer,  and  M.arshal  Foch  of  France.  Thirteen 
thousand  persons  were  p.acked  into  the  building, 
another  1,000  or  more  were  lined  along  the 
walls  outside  and  from  2,000  tn  .1,000  additional 
were  turned  away.  Governor  Warren  T.  Me- 
('ray  of  Indiana  introduced  the  si>eaker.  O.  B. 
lies,  president  of  the  Chamber  of  Commerce, 
presided  as  chairman.  Both  praised  the  Star 
for  giving  to  the  public  such  an  entertainment. 
Star  ushers  distributed  to  the  outgoing  |>eopl: 
at  the  doors  a  souvenir  bearing  a  picture  of  the 
poet  and  a  reproduction  of  one  of  his  most 
imptilar  and  appealing  poems,  “Mother.” 
Twenty  thousand  of  the  souvenirs  were  t.aken 
away,  some  to  be  given  to  friends  who  did  not 
attend.  On  the  bottom  of  the  souvenir  was  a 
detachable  postcard  addressed  to  the  circulation 
dr|>artmrnt  of  the  Star,  intended  to  be  used  in 
sending  a  subscription  order  for  the  paper  by 
mail.  The  meeting  furnished  evidence  to  ad¬ 
vertisers  of  the  Star’s  standing  in  its  field.  It 
also  served  to  advertise  a  feature  of  the  paper, 
and  it  impressed  the  public  with  the  manage¬ 
ment’s  enterprise  and  desire  to  serve  them. — C. 

Linen  supi»ly  houses,  those  firms  which  keep 
the  city  in  white,  can  be  gotten  together  in  a 
co-operative  advertising  page,  telling  what  they 
do  for  the  city,  TTie  Boston  Telegram  re¬ 
cently  published  a  page,  paid  for  by  them. — 
J.  M.  M. 
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Here  U  the  way  they  welcome  new  firan  out  in  Yuba,  Cal.  It  means  advertbing  for  the 
locsd  newspaper  and  makes  everybody  happy.  Try  thia  the  next  time  a  new  firm  arrivaa 
in  your  cityr— M. 


CIRCULATION 
— ^BUILDING 
SUPREMACTY 

Recently  finished  our  third  cam¬ 
paign  on  the  World’s  Largest 
Newspaper — The  Los  Angeles 
Times.  Now  busy  on  the  In¬ 
dianapolis  News  and  Baltimore 
American  —  ASK  ANY  OF 
THEM! 

Employed  and  endorsed  by  the  leadiniT 
newspapers  of  the  U.  S.  A. 
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Do  You  Want  Your  Mail 
List  Handled  by  Your  Cir¬ 
culation  Dept.  Alone 

Your  wish  wniilil  be  realized  If  you  In¬ 
stalled  the  MIII.TI-MAllJiK  SYSTEM, 
which  completely  handles  every  address¬ 
ing,  listing,  checking,  and  mailing  opera¬ 
tion  connected  with  aubacriptlon  mall 
routine. 

It  lifts  the  mall  Hat  out  of  the  Com- 
posing  Boom  and  Oalley  Room— puts  the 
mall  list  under  the  sole  control  of  the 
circulation  niannger — etpilps  him  so  that 
all  changes,  atarta.  and  kills  can  be  han¬ 
dled  by  his  department. 

I-et  us  tell  you  more  about  the  MCI-- 
TI-MAII.EIl  SYSTEM— who  It  Is  serving 
— what  It  can  do  for  you.  Write  ua  to¬ 
day  for  full  particnlara. 
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DETROIT  NEWS  STAFF  GETS 
INSTANT  INFORMATION 


(Continued  from  Page  11) 


the  past  three  years  ending  July  1,  1922, 
shows  to  what  extent  the  scraparium  has 
won  the  confidence  and  acquired  the 
patronage  of  the  editorial  department. 
These  requests,  tabulated,  tell  their  own 
story : 

1920  1921  1922 

Service  on  cuts .  415  479  1,331 

“  “  photographs.  940  916  2,455 

“  “  clippings  ...  714  970  1,080 

“  “  pamphlets  ..  112  168  186 

Total  calls  answered.  2,181  2,533  5,052 

To  these  totals  might  properly  be 
added  the  inquiries  of  the  editor  of  the 
Question  and  Answer  department  on  be¬ 
half  of  the  public,  which  amounted  to  2,- 
170  in  1920,  2,990  in  1921,  and  3,100  in 
1922,  making  grand  totals  for  the  three 
years  of  4,351,  5,523  and  8,152.  These 
totals  do  not  include  a  great  many  hasty 
references,  when  service  was  given  but 
material  not  withdrawn  from  the 
scraparium  files ;  they  record  only  those 
instances  when  material  was  actually  de¬ 
livered,  or  in  other  words,  the  actual 
■‘sales”  of  the  department  to  the  staff. 
Each  request  recorded  might,  of  course, 
have  involved  a  great  many  items  or 
pieces  of  material. 

The  News  has  avoided  that  common 
pitfall,  a  doulile  indexing  system  where¬ 
by  a  card  index  locates  a  subject  in  a 
numbered  envelope.  The  entire  scrapa¬ 
rium  is  alphabetically  imlexed ;  and  a  suti- 
ject  catalog  is  kept,  not  for  the  use  of 
the  seeker  after  information  so  much  as 
for  the  guidance  of  the  clerks  in  the 
difficult  task  of  classifying  and  cross  in¬ 
dexing  material.  It  is  the  constant  aim 
of  the  staff  to  classify  all  matter  under 
those  headings  which  are  most  likely  to 
be  uppermost  in  the  minds  of  the  in¬ 
quirer.  It  is,  therefore,  occasionally 
necessary  to  revise  classifications;  and 
while  superficially  this  may  be  thought 
to  lead  to  unnecessary  duplication  of  ef¬ 
fort,  experience  has  indicated  that  the 
system  is  a  conservator  of  energy. 

Ten  years  ago  the  News  was  content 
with  a  morgue  and  library  something 
above  the  average,  with  a  single  custodian 
who  was  not  always  devoting  his  full 
time  to  the  operation  of  the  department. 
Today  it  is  sufficiently  convinc^  of  the 
value  of  the  reference  departments  to  de¬ 
vote  not  merely  5,000  square  feet  of  floor 
space  to  the  work,  but  has  invested  a 
comfortable  fortune  in  exclusively  steel 
filing  cabinets  and  furniture  for  the 
scraparium  and  the  library  with  its 
vaulted  and  modeled  ceiling,  fine  oak 
wainscoting,  and  leaded  and  stained  glass 
windows.  And  as  for  personnel,  against 
the  fraction  of  one,  there  are  now  18  per¬ 
sons  on  the  roll  of  the  reference  depart¬ 
ments,  all  working  industriously  and  con¬ 
tributing  consistently  to  the  convenience 
of  the  editorial  staff  and  the  improvement 
of  the  newspaper. 

A  most  vital  element  in  the  organiza- 


NEWSPAPER 
PRESSES 
For  Sale 

Four  Scott  32-page  presses  now 
printing  the  Kansas  City  Jour¬ 
nal-Post. 

Two  32-page  4-plate-wide  Du¬ 
plex  "Tubular”  Presses.  Now 
printing  the  Richmond  News- 
Leader. 

Also  two  Duplex  Sextuples  now 
printing  the  New  York  Tribune. 

For  particulars  apply  to 

R.  HOE  &  CO. 

504-520  Grand  Stra«t 
New  York.  N.  Y. 

7  Water  St.  tZ7  Tribune  BUa. 

Boatso,  Maea.  Cblcaso,  Ill. 


tion  of  the  reference  departments  of  the 
News  is  the  spirit  of  co-operation  be¬ 
tween  the  library  and  the  scraparium. 
Differing  somewhat  in  method  and  ma¬ 
terials,  they  have  nevertheless  the  com¬ 
mon  purpose  of  serving  the  editorial  de¬ 
partment  with  information.  Material  is 
exchanged  by  the  two  staffs,  and  cross- 
catalogued  sufficiently  to  apprise  anyone 
who  seeks  in  one  department  of  how 
well  equipped  the  other  is  to  supply  sup¬ 
porting  data.  The  executive  heads  of 
the  departments  work  constantly  together, 
and  furnish  suggestions  for  the  better¬ 
ment  of  their  service  to  each  other  and 
to  the  writers. 

Time  was  when  newspapers  reached 
out  and  engaged  special  talent  for  the 
writing  of  editorials  or  new  stories.  For 
reasons  well  known  to  publishers,  this 
practice  has  waned  and  all  but  vanished. 
Its  fundamentals  were  sound,  but  expedi¬ 
ence  has  dictated  the  present  staff  system. 
Nothing  will  suffice  now  but  that,  having 
a  staff  competent  to  seize  with  rapidity 
and  .sureness  upon  fact,  there  shall  be 
available  to  its  members  all  possible 
established  information.  There  is  no 
answer  except  an  adequate  library  and 
scraparium. 

“A  writer  who  is  not  the  priest  of 
truth  IS  only  fit  to  be  thrown  on  the 
scrap-heap,”  .says  Georg  Rrandes,  the 
great  Danish  critic.  But  a  priest  of 
truth  may  be  sadly  at  loss  if  put  in  the 
average  scrap-heap  which  newspapers 
have  come  to  call  their  libraries  and 
morgues.  Not  too  much  may  be  ex- 
jiected  of  the  best  educated  individual ; 
and  after  all,  exlucation  consists  not  so 
much  in  knowing  all  things  desirable 
(even  in  the  eyes  of  Mr.  FJdison),  but  in 
knowing  where  to  find  what  is  wanted 
wlv  n  it  is  wanted. 

Leaves  $18,500  to  Employees  of  Paper 

George  E.  Dunliam,  formerly  editor 
and  publisher  of  the  Utica  (N.  Y.) 
I’ress,  in  his  will  recently  probated  pro¬ 
vided  for  $18..500  to  be  distributed 
among  23  employes  of  the  paper.  The 
will  provides  for  personal  and  public  be- 
<|uests  of  more  than  $100,000. 


ENQUIRER  STOPS  PROVERB  TILT 

Postal  Authorities  Request  Full  List  of 
Answers  in  Advance 

The  Buffalo  Enquirer  has  withdrawn 
its  proverb  contest  at  the  request  of  the 
postal  authorities.  Of  60  pictures  which 
were  included  in  the  contest,  48  had  been 
published  when  the  termination  was  an¬ 
nounced. 

Postal  authorities  demanded  that  they 
lie  furnished  with  a  list  of  answers  in 
advance  of  the  end  of  the  contest.  This 
the  Enquirer  refused  to  do,  claiming  it 
would  be  a  violation  of  its  pledge  that 
the  answers  were  known  to  but  one  per¬ 
son,  the  editor  of  the  newspaper. 

The  postal  authorities  held  that  unless 
the  answers  were  provided  the  contest 
constituted  a  lottery  and  would  have  to 
be  discontinued.  The  Enquirer  elected  to 
discontinue  the  contest.  It  is  understood 
the  postal  authorities  intimated  that  in 
case  of  tie  prizes  equal  to  the  announced 
first  and  other  prizes  would  have  to  be 
awarded. 

Purchasers  of  extra  or  additional  sets 
of  pictures  were  given  opportunity  to  re¬ 
ceive  a  refund  for  these.  This  is  the 
second  contest  the  Enquirer  has  iheen 

forced  to  discontinue  within  a  short  time. 
At  the  reciuest  of  the  Buffalo  public 
school  authorities  it  discontinued  a 

coupon  contest  which  was  being  con¬ 

ducted  for  football  teams  of  Buffalo  high 
schools.  The  school  authorities  con¬ 

tended  such  a  contest  had  the  effect  of 
getting  students’  minds  off  their  work. 


Montreal  Gazette  Buys  Land 

The  Montreal  Gazette  has  made  an 
extensive  purchase  of  real  estate  on  St. 
.\ntoine  street,  a  short  distance  west  of 
their  present  oftice.  Altliough  no  official 
statement  is  obtainable  from  the  Gazette 
it  is  generally  presumed  that  this  has 
been  acquired  in  connection  with  the  pro¬ 
posed  new  building  which  it  is  understood 
the  Gazette  contemplates  erecting  during 
the  next  year. 


SUPPLIES  and  EQUIPMENT 


For  Newspaper  Making 


Model  3  Linotypea 

These  machines  have  had  unusual  care  and 
are  in  the  finest  condition.  Price  will  be  made 
attractive  for  quick  action.  A-608,  Editor  & 
Publisher. _ 

Model  24  Linotype, 

practically  new,  now  in  large  Eastern  news¬ 
paper.  Fully  equipped  with  Emerson  motor, 
three  molds,  five  fonts  of  matrices.  For  sale 
cheap  “as  is."  Make  best  offer.  A-609, 

Editor  &  Publisher. _ 

Printers’  Outfitters 

Printing  Plants  and  Business  bought  and 
sold,  American  Typefounders’  products,  print¬ 
ers’  and  bookbinders’  machinery  of  every  de¬ 
scription.  Conner,  Fendler  &  Co.,  96  Beekman 

St.,  New  York  City. _ 

For  Sale 

Twelvepage  Hoe  “Unique”  web  newspaper 
press,  printing  7-column  papers  of  4,  6,  8.  10 
or  12  pages,  with  stereotype  equipment.  Fine 
press  at  a  low  price.  Baker  Sates  Company, 

200  Fifth  Avenue.  New  York  City. _ 

Linotype,  Model  9,  for  Sale 
Four- magazine  machine,  in  excellent  condi¬ 
tion,  now  running  in  Eastern  newspaper  plant. 
Bargain  price.  A -606,  Editor  &  Publisher.  _ 
Linotype  for  Sale 

Model  IS,  in  fine  operating  condition.  Very 
low  price.  A-607,  Editor  &  Publisher. 


B  Newspaper  Plant  Equipments  B 

Established  M  U12 

PECitiiii'MtCHIIIEBYCO. 

MARBIIIDQB  BLDQ,  Mtli  *  Bway 
NEW  YORK  CITY 

Bargain  in  24-page  Scott  Straight- 
line.  Immediate  delivery. 

14  presses  from  large  advertis¬ 
ing  plant.  Big  mnlti-color  web,  2 
smaller  webs  No.  1  Miehle,  with 
2.color,  perfectera,  and  2.revoIn- 
tion  presses.  44  in.  cutter  for 
$300. 

Get  onr  List  No.  27 — 16  pages. 


USED  NEWSPAPER  PRESSES 

SCOTT  QUADRUPLE  FOUR  DECK  PRESS 
Prints  four  to  thirty-two  pages.  Can  be 
seen  in  f<peration  every  afternoon  in  the 
week  at  Hobokra. 

HOE  CONDENSED  SEXTUPLE  PRESS 
with  color  cylinder,  two  tapeless  folders  and 
in  excellent  condition.  Prints  from  4  to 
24  pages. 

HOE  DOUBLE  SEXTUPLE  PRESS 

available  in  the  near  future.  Can  be 
operated  as  two  single  Sextuple  Presses  if 
desired.  Can  show  press  in  operation. 

WALTER  SCOTT  &  CO. 

Plainfield,  New  Jersey 

NEW  YORK  CHICAGO 

14S7  Broadway  1441  Monadnock  Block 


Huber’s 

ROTOGRAVURE 

INKS 

Are  now  made  in  our 
new  Rotgravure  fac¬ 
tory.  A  better  ink 
at  the  same  price. 

HUBER’S  Colera  In 
uan  sl  non  1780 


0:^^.*Hubev’ 

Main  Otrinn 

88  W.  HOUSTON  ST..  NEW  YORK 

iflt  (S\m  to 


Taka  It  To 

POWERS 

Open  24  Hours  out  of  24 
The  Fastest  Engrarers  on 
the  Earth 

Powe  ri  Photo  EnfrsYiof  Co. 
1B4  Nnaaav  St.,  Tribnw  BMg. 
Near  Yeefc  CMr 


DRYMAT 


Better  in  performance  than  any 
other,  and  at  a  LOWER  price. 
A  trial  will  convince  you. 
Unlimited  Stock  on 
Hand  at  all  Times 

The  Flexideal  Company 

15  William  Street 
NEW  YORK  CITY 


Editor  &  Publisher  for  November  25, 


Introduction  to  Employer  and  Employee 


SITUATIONS  WANTED 


SITUATIONS  WANTED 


HELP  WANTED 


^  A  WORD  for  •dTarttMOMata  tmdar  tiria 
daMtflcMIiaB.  Caab  with  ordar.  For 


theaa  oMnplojrad  ana  laaartlaa  (adr.  not  to 
sxceod  S*  worda)  FREE. 


Reporter, 

ex|>erienced  on  three  New  York  newspapers, 
desires  position  on  small  city  daily,  anywhere. 
Initial  salary  unimportant,  want  small  city 
exiierience.  Can  tfive  best  references.  2S  years 
•  dll  and  single.  Address  Box  A-62S,  Editor  & 


Advertitini!  Man,  ex)ieriencc.  Can  give  beat  references.  2S  years 

.17  years  oid,  good  references,  6  years’  experi-  ‘dd  and  single.  Address  Box  A-62S,  Editor  & 
ence  in  various  dei>artments  two  papers  of  Publisher. 

.K),OIJO  circulation;  will  accept  equal  or  larger - 

connection.  Served  as  classified  manager  3  Situation  Wanted 

years  with  of  l,0W,(^  lin«  c^^^^  Young  Englishman  of  twenty  years  seeks 


Wanted 

man  of  literary  taste  and  ability  to  revise 
and  edit  a  number  of  verse  manuscripts.  State 
(lUalitications  and  method  of  charging.  A  0.15, 
Editor  \  Publisher. 


for  19211.  Start  nominal  salary.  Make  offer.  “I 

Address  W.  M..  1762  North  St.,  Decatur,  III  work  as  reporter  upwards  on  daily 


newspaper.  lie  has 


Wanted 

First  class  young  niodern  engineer  to  go 
abriKid.  preferably  exjieriencctl  (ioss  presses. 
Must  have  full  knowledge  newsjiaper  plant; 
be  capable  installing  same.  Traveling  expen.vs 


rather  exceptional  anil  salary  $.5,.S<«l.  .Apply  letter,  stating  ex 


l>erience  fully,  to  A.  II.  Phelps,  Risnn  411,  SI 


»a.  •  I  C  equipment,  being  a  graduate  of  the  London  iierience  fully,  to  A.  11.  Phelps,  Rixnn  411,  SI 

Advertising  Solicitor  University  School  of  Journalism,  where  he  t'hamliers  St.,  New  A'ork  City. 

seeks  connection  with  some  western  paper  became  a  fully  qualified  journalist,  stenog-  _ _  _ _ _ 

im  the  strictly  make-goixl  basis.  CTiance  for  rapher  and  typist.  Since  graduating  he  has 
promotiim  given  more  consideration  than  sal-  obuined  experience  on  London  and  provincial  Wanted 

ary.  Can  furnish  best  of  references  and  rec-  newspapers  and  traveled  through  many  Euro-  .A  live  country  circulator  who  can  meet  coin- 
ommendations  from  past  employers.  Three  pean  countries.  He  comes  well  recommended  |>etition  and  get  results.  .An  opiHirtunity  lor 
years’  college  experience,  twenty-two  years  of  with  letters  from  such  well  known  men  as  G.  a  young  man  who  has  had  extierience  in  ban 
age,  single.  Am  a  hard  wiwker.  Address  Box  Bernard  Shaw,  Sidney  Webb  and  Valentine  dling  roadmen,  carrier  Isiys,  street  organiza- 


.A  live  country  circulator  who  can  meet  cisn- 


■A -621,  Editor  &  I*ublishcr. 


dling  roadmen,  carrier  Isiys,  street  organiza- 


Classified  Advertising  Manager  make  good  will  not  re| 

Young  man,  now  connected  with  medium  sized  A-S90,  Editor  &  Publis 
paper,  desires  to  broaden  his  opportunity.  Well 

experienced  in  all  phases  of  developing  classi-  Successful  Sales  and  N« 
tied,  efficient,  energetic,  hard  worker.  Good  Been  at  it  twenty  years 


Knapp.  Any  editor  who  is  desirous  of  giving  turn  and  single  mail.  State  relcrcnces,  ex- 
a  hard  working,  ambitious  man  a  chance  to  la-rience,  age,  whether  marrieil  or  single  and 


make  good  will  not  regret  applying  to  Box  salary  ex|iectetl.  Address  Box  A  (xki.  Editor 


Successful  Sales  and  Newspaper  Executive 
Been  at  it  twenty  years.  Four  years  in  mer- 


Wanted 

Business  Manager  for  established  evcn.ng  news 


references  from  previous  employers,  ll^etails  in  chandising,  two  years  in  investment  banking,  ,uocr'wUhin''f5(rn,,V^'uf ' \eV YoJ'k  ^ 

full  on  request.  Address  Box  A-634,  Editor  &  fourteen  years  with  newspapers.  Now  on  ad-  l‘>*l>'-f  w"h>n  IM)  n  il.s  of  New  A  ork.  Must  b. 

luuiiicn  wiiii  iic  a.  uii  avi  ^  co!lllH?tent  fXrCUtlVC,  CXtKTIcncrtl  111  bUMlir^N 

'  _ vertising  and  sales  promo  ion  with  arges  ,„anagement  of  iiewspajK-r,  both  advertising  and 

morning  daily  in  city  of  /OO.OOO.  Family  and  circulation.  This  is  an  unusual  oiiportunity  for 


Editor  or  Managing  Editor, 

specially  qualified  as  to  make-up  and  ex 

ecutive  ability,  power  to  produce  without  “rag 


ging’’  staff,  feastem  newspaper  training  un-  (  oast  States.  Experienced  in  and  fam.liar  with 
iler  the  best  editors.  Competent  to  take  full  those  sections.  Present  earnings  $7,5a).  Avail- 


morning  daily  in  city  ot  /OU.UOO.  ramily  and  circulation.  This  is  an  unusual  oiiportunity  for 
1  w.ant  to  get  back  East,  to  position  of  ai  ver-  ^  ^hose  record  will  stTiml  the  most 

tising  or  general  manager,  in  city  of  1W,0WI  investigation.  I  Inly  ex|>erienced  and 

or  larger  anywlmre  in  New  England  or  Atlantic  ,|icants  will  lx-  considered.  In  writ- 


ulation.  This  is  an  unusual  o|iportunity  fur 
man  whose  record  will  stand  the  most 


charge  of  paper.  Fifteen  years’  experience  on  able  March  15.  .A-632,  F.ditor  Si  I’ublishir. 

desk  and  with  full  knowledge  of  mechanical - 


ing  state  age.  ex|ierirnce  and  salary  and  if  at 
present  employed.  .A-bJ3,  Falitor  Si  Publisher. 


as  well  as  editorial  departments.  Address  A- 
.593,  Editor  fit  Publisher. 


Feature  or  Managing  Editor 


There  in  a  Publisher 

somewhere  who  is  in  reed  of  a  young  ambi¬ 
tious  advertising  manager,  a  man  who  is  a 
hard  worker,  capable  of  directing  an  advertis- 


BUSINESS  OPPORTUNITIES 


Newspaperman.  10  yearn*  experience,  now  fca-  force  ami  relieving  publisher  <»I  many 

ture  editor  of  big  midwest  daily,  wants  job  circulation,  editorial  ami  management  pn>b* 


A  WORD  for  odvortisofnonts  undor  thJr 
^  clMsiftcotioii.  Cash  with  ordor. 


as  matuiging,  feature  editor  or  editorial  writer. 
Mas  wide  experience  in  all  these  lines.  Salary 


lems.  Now  employed,  seeking  a  change  to 
a  city,  population  15  to  75  thousand.  Address 


must  he  VO  weekly  or  better.  Address  Box  Box  A  613,  Editor  &  Puhlislier 
A-613,  Editor  &  Buhlishcr.  _ _ _ 


Financial,  Commercial,  Industrial  Writer  HELP  WANTED 

With  eleven  years’  experience  in  metro,K,litan  ^  ^  adv.rtf.mn. 

ilaily  held,  now  tinancial  and  economics  writer  OC  i  m  l  _ i.l 

for  weekly  industrial  journal  leading  its  field,  el».ifictfon.  Cub  with 

seeks  return  to  <laily  newspaper  in  etliturial 

capacity  commensurate  with  his  ability  and  A  Prosperous  Daily  Newspaper 
experience;  33  years  old;  married.  Address  in  onr  of  the  lH*st  towns  in 
Box  A  (»19,  Kdit«»r  &  Publisher.  t<»rnta  will  consider  an  applicat 


A  WORD  far  advartteamants  undar  this 
clasaificatkm.  Cash  with  ordar. 


N(  wspaper  for  Sale 

One  of  best  smaller  aftermsm  dailies  in  tlic 
Southwest;  excepti(»nal  loi'atioti,  thoroughly  es¬ 
tablished;  in  sfdemltd  city,  prolific  surround 
ing  territory.  (lOtNl  job  plant  in  conru'ction. 
Business  to  $75,fViO  annually.  Will  sell, 

if  taken  S4K»n,  aceouiit  owner*s  liealth;  gfsMl 
organixatiim.  Dtm’t  cimsider  unless  mean 
business  and  have  cash  to  handle.  Adilress 
Box  A-6U>,  Editor  Pul>lisher. 


High  Claas  Advartising  Saleaman 


ill  one  of  the  lM*st  towns  in  Southern  Cali- 
t<»rnta  will  consider  an  applicatum  for  invest¬ 
ment  and  employment  by  an  experienced  man 
who  can  make  g<M>d,  l>ecause  of  the  retire- 


Newspaper  for  Sate 

Excellent  daily  and  Sunday  newspaper  in 
tliriving  town;  many  large  office  and  store 
buildings  under  construction.  Only  afternoon 


Copywriter  seeks  connection  in  far  west,  pref-  ment  of  manager  of  the  fiusiness  (In'artment.  paper.  Owner  has  other  interests  that  demand 
erably  Southern  California.  Especially  good  Investigation  without  delay  will  prove  this  to  attention.  Will  sell  all  hut  prefer  to  sell 


on  all  classes  retail  store  copy.  IJnquestion-  he  an  unusual  oiiportunity  for  ncwsp.ai>er  „„p  capable  executive.  Must  have  at 


able  reference,  strictly  make  good  basis.  Sal-  business  for  a  caiiahle  man  of  soine  me.aiis 


ary  no  object.  Address  A-531,  Editor  fit  Pub¬ 
lisher. 


Address  Box  A-61I,  Fblitor  fir  Publisher. 


An  Experienced  Producer 

of  classifieil  earnings  is  wanted.  This  man 


least  $25,000  cash,  balance  in  payments.  One 
of  the  best  equipped  plants  of  its  size  in  the 
country.  Apply  Box  A  .594,  care  Editor  fit 
Publisher. 


riioroughly  experienced  in  towns  up  to  50,fl(W  win  have  a  record  of  past  performance  as  to  SimII  A(t«-n<n>  D.ilv  Wuiied 
open  for  engagement  January  1.  Earlier  if  his  ability.  He  will  now  he  employed  or  ,, 


urgent.  Rcf^ences.  Address  Box  A  514,  Ed-  give  substantial  reasons  why  he  is  not.  He  >'>  •‘^;|V‘»'frn  city  .ihour  lO.lW)  pipulatijm.  no 


itor  fit  Publisher. 


Mnnnging  Editor 


will  he  a  man  who  by  his  ability,  fair  doling  •“  !* 

and  strength  of  character  will  Automatically  '‘'I’'  '-'vc  full  ixirticulars,  sample 


gain  the  respect  of  the  people  in  his  depart  '"'“"I 


My  employer  is  aliout  to  sell  his  newspr.per  ment.  He  will  he  a  man  who  has  been  a  i  ’  i !!.  *,  .i*  7!, .  .5*1....  :  i  I’l  i  .T  V  u-liV 

interests— over  40,000  A.  B.  C.  audit  daily,  handler  of  men  and  women,  who  will  lead  and  Vsi  Mi-Z.Iir  Kl’r  ’’ 

I  have  her-ii  his  eilitor,  am  now  on  special  suggest  rather  than  drive  to  procure  results,  "  'G  '•  e'-‘- 


rtlitiofis  aiul  his  {ictsonal  advi.ser  in  sounding  hut  will  possess  the  necessary  firmness  t(» 
the  public  pulse.  Middle  thirties,  married,  maintain  discipline  and  adjust  situatimis  with- 


sixteen  years*  practical  experience.  My  hobby  tAJt  fear  or  favor  that  militate  against  pro 
is  getting  results.  Address  Box  A-631,  Editor  curing  proi>er  results. 


&  Publisher. 


Such  a  mat)  is  wanted  on  an  evening  news- 
i>ai>er  in  the  Middle  West,  which  has  the 
News  or  Managing  Editor  largest  circulation  and  classified  volume  in  its 

Can  write  editorials.  Fifteen  years’  metro-  ^‘y- 

politan  experience.  Will  make  afternoon  paper  department.  u  i  i  i 

dominate  Tts  field  anywhere  in  U.  S.  Box  *’“<1  '.""R 


dominate  its  field  anywhere 
.\-599,  Editor  &  Publisher. 


N  ewspeperman, 

with  all  around  experience  in  news  depart¬ 
ments  of  large  and  small  papers.  oi>en  for  po¬ 
sition  January  1.  Earlier  if  urgent.  Address 
Box  A-615,  care  Editor  fic  Publisher. 


proven  ability  and  thoroughly  versed  in  classi¬ 
fied  work  and  arc  “sold”  on  future  of  classi¬ 
fied.  Write  in  detail  regarding  yourself,  cimi- 
pensation  expectcil,  etc.  Address  Box  A-617, 
care  Editor  &  Publisher. 


NEWSPAPER 
FOR  SALE 


Circulation  Manager 


Excellent  Opportunity 

for  nlitorial  writer  and  copy  reader,  old  es- 
t.-ihlishrd  newspaper,  city  2S,l)0(> — circulation  7,- 


Yoimg  man  with  exceptionally  gixMl  record  -leading  paper  in  community.  State  age. 

Would  like  to  connect  as  circulation  manager  exiienciice  and  R>'^  '  .?]*** 


of  newspaper  of  15,000  or  more  or  as  business  |;rcted.  Address  Box  A-620,  Editor  fit  I  uh- 
manager  of  smaller  paper.  Twelve  years’  ex-  hsher. 
perience,  seven  years  in  present  position.  Can 
furnish  the  very  highest  of  reference.  GoimI  News  Editor 

^a.sons  fw  seeking  a  change.  Address  Box  ()„p  ,he  strongest  technical  weeklies  in  the 


A-618.  Editor  fit  Publisher. 

Reliable  Reporter 


couiitiy  needs  a  callable  man  to  take  charge 
of  its  news  section.  He  must  be  thoroughly 
familiar  with  handling  of  business  items  and 


A  family  death  caused  resignation  newspaper  able  to  select  and  direct  high  class  corre- 
position  month  ago.  Settlement  affairs  allows  siHinilents  in  the  industrial  centers  served. 


me  consider  reemployment.  Am  30,  unmar-  Preference  given  to  man  with  commercial 


ried,  regular  habits,  hustler,  physically  strong,  newspaper  training,  although  applicants  with 
initiative,  write  readable  copy,  experienced  in  financial  page  experience  will  he  considereil. 


Excellent  daily  and  Sunday 
newspaper  in  tliriving  town; 
many  large  ofTice  and  store 
buildings  under  construction. 
Only  afternoon  paper.  Owner 
has  other  interests  that  demand 
his  attention.  Will  sell  all  hut 
prefer  to  sell  one  half  to  ca¬ 
pable  executive.  Must  have  at 
least  $25,000  cash,  balance  in 
payments.  One  of  the  best 
equipped  plants  of  its  size  in  the 


all  general  assignments,  edited  sport,  writ-  Give  complete  particul.vrs  as  to  education, 
ten  humor;  some  desk  duty;  seek  permanent  training,  exiiericnce,  references,  salary  ex- 


place.  Ready  now.  Address  Box  594,  Kalama- 
loo,  Mich. 


pected,  etc.  Address  A.  L.,  619  Longacre 
Bldg.,  New  York  City.  . 


Reporting  or  Desk  Poeitioa  Ssnart  Circulation  Man  Reqidred 

with  morning  or  evening  daily  in  metropolitan  One  with  full  knowledge  of,  and  practical  ex- 
^rritory  desired  by  graduate  of  school  of  perience  in  circulation  office  routine,  promo- 
journalism  who  has  made  good  and  is  ready  tion  work,  carriers  and  boys  in  city  and 
lor  larger  opportunity.  Can  furnish  best  of  country.  Please  do  not  reply  unless  you  pos- 
teferences.  .\ddress  Box  A-627,  Editor  &  sess  qualifications.  Box  A-591,  Editor  &  Pub- 
Publisher.  Hsher. 
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B.  who  wonts  position  In  north 
central  city  at  $3,500.  Age  34. 
strong  personality.  thoroughly 
grounded  in  history  and  economics, 
hifhly  regarded  as  newspaper  man 
and  citizen,  staunch  Republican, 
editorials  frequently  quoted.  What 
paper  needs  a  man  of  this  type? 
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Which  now,  even  more  than  in 
Solomon’s  time,  requires  intelli¬ 
gent  winnowing. 

GRANT  OVERTON 

in  his 

WEEKLY  BOOK  CHAT 
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HUNCHES 

Managing  editors  and  city  editors  are  always  on  the  lookout  for  news;  and 
feature  ideas  that  can  be  used  locally.  Editor  &  Publisher  will  pay  $1  for 
each  hunch  published  under  this  head.  The  fact  that  the  hunch  is  not  being 
worked  successfully  in  your  city  does  not  bar  it  from  this  department.  Address 
your  contributions  to  the  Hunch  Editor.  When  they  appear,  clip  them  and 
mail  them  in  and  receive  payment.  Unavailable  hunches  will  not  be  returned. 


There  is  considerable  talk  nowadays  about 
changing  (he  calendar  so  there  will  be  thir¬ 
teen  months  in  th:  year  of  exactly  four  weeks 
each.  What  do  local  people  think  of  this  propo¬ 
sition?  How  do  they  view  the  changes  it 
would  make  in  birthdays,  anniversaries,  etc.? 
.'\  very  interesting  story  could  be  worked  up 
on  this  theme  by  getting  a  lot  of  personalities 
along  these  lines  into  the  story. — E.  H.  W. 


“Now  and  Twenty  Years  Ago”  could  be  the 
foundation  for  a  feature  on  advertising  mat¬ 
ter.  Use  a  reproduction  of  old  time  ads.,  not 
neccssar.ly  the  attached  ads.;  it  would  be  better 
to  use  ads  from  your  own  old  files.  Compare 
the  typography  of  old  ads  with  those  of  today. 
Feature  the  growth  and  changes  for  the  bet¬ 
ter  of  the  article  advertised.  Note  how  the 
price  of  the  article  has  increased  in  20  years 
or  so.  Feature  the  growth  of  the  old  whale¬ 
bone  buggy  into  the  beautiful  type  bl  Cadillac 
of  today,  or  any  other  car  you  wish.  Bring 
the  old  time  pine  roll  top  desk  out  of  its  hole 
and  compare  it  with  one  of  the  modern  fire 
proof  varieties  of  today.  This  would  make  a 
wonderful  story. — A.  R.  D. 


What  has  become  of  the  old-fashioned  chicken 
thief?  One  city  had  no  complaints  or  hen¬ 
roost  robberies  for  nearly  a  year. — F.  H.  M. 


A  most  interesting  series  of  automobile  traf¬ 
fic  educational  pictures  are  being  run  by  the 
Uos  Angeles  Times.  Their  purpose  is  to  bring 
the  people  to  a  realization  of  the  dangers  of 
violating  traffic  rules.  In  a  recent  issue  of 
that  newspaper  a  full  page  was  devoted  to  these 
pictures,  each  labeled  with  a  “don't,"  as  fol¬ 
lows:  Don’t  swipe  the  other  fellow’s  parking 
place!  Don’t  steal  rides!  Don’t  get  out  on 
the  street  side  of  a  car!  Don’t  cut  corners! 
Don’t  steal  the  right  of  wayl  Don’t  cut  in 
front  of  another  car  at  the  turn!  Don’t  use 
coaster  on  crowded  street!  (This  directed  to 
hoys.)  Don’t  cross  behind  the  cars!  There 
mil  out  from  curb  without  looking  to  left  and 
right!  (This  to  pedestrians.) — W.  D.  H. 


of  the  postmaster.  Other  interesting  figures 
and  facts  might  be  obtained  in  a  few  minutes’ 
conversation  with  the  stamp  seller  or  the  post¬ 
master. — E.  H.  J. 


.Aren’t  there  some  unclaimed  letters  in  your 
pi  stoffice  addressed  to  persons  of  interesting 
names?  Some  of  the* letters  are  probably  ad¬ 
dressed  to  persons  with  names  made  famous  in 
history. — J. 


In  every  postoffice  of  a  city  of  upward  of 
50,000  in  the  country  there  is  a  man  whose 
duty  it  is  to  appraise  the  value  of  goods  shipped 
from  foreign  countries  through  the  mail  in 
bond.  I  found  that  he  had  a  wealth  of  human 
interest  material.  Right  along  that  line  we 
obtained  a  story,  with  a  photograph  of  ail  the 
carriers  who  had  more  than  25  years  of  service, 
finding  that  their  reminiscences  of  the  time 
when  their  routes  included  vastly  more  terri¬ 
tory  than  they  do  today,  were  very  interesting. 
—  R.  A.  M. 


An  amusing  story  along  the  “how  times  do 
change”  idea  can  be  secured  by  getting  some 
old  “beauty  counter”  clerk  or  buyer  to  tell 
about  how  rouge,  lip  sticks,  and  eyebrow 
darkener  used  to  be  bought  and  how  it  is 
bought  now.  Inquiry  usually  finds  that  rouge 
formerly  was  bought  much  as  bootleg  whiskey 
is  now,  but  that  rouge  and  all  other  require¬ 
ments  of  milady’s  toilette  are  now  bought  as 
openly  as  a  bar  of  soap.  Interesting  statistics 
which  department  and  drug  store  buyers  for 
the  bMiuty  counters — usually  a  woman — can 
give  also  provide  good  comparisons. — D.  B. 


The  San  Antonio  Evening  News  is  offering 
prizes  totaling  $50.00  for  the  three  best  500 
word  stories  from  persons  giving  their  experi¬ 
ences  in  snow  storms,  storms  at  sea,  cyclones, 
typhoons  and  hurricanes.  The  stories  are  elicit¬ 
ing  much  interest  on  the  part  of  those  who 
have  been  through  storms  of  any  kind,  and 
readers  are  showing  much  interest  in  the  printed 
stories,  which  must  he  actual  and  not  imaginary 
experiences. — \V.  H.  M. 


PICTURES 


An  exclusive  feature 
story  of  250  words  with 
two-  or  three-column 
layout  of  pictures  in 
mat  form,  mailed  fresh 
six  days  a  week.  Ask 
for  samples. 


N.  A.  HUSE,  General  Manager 
World  Bldg.  New  York  City 
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150,000 
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Habits  of  thrift  are  being  inculcated  upon 
boys  and  girls  in  many  grade  schools  by  means 
of  slot  machines  from  which  a  penny,  a  nickel 
or  a  dime  will  bring  a  token  that  upon  pre¬ 
sentation  at  the  .savings  bank  which  installed 
the  machines  will  he  credited  in  a  pass  book 
for  the  de|>osit  it  represents.  Although  the 
total  sum  saved  by  the  pupils  in  some  schools 
reaches  surprisingly  large  proportions,  the  gen¬ 
eral  public — at  least,  in  some  towns — knows 
very  little  about  the  matter.  Short  stories  about 
the  buys  and  girls  making  the  best  records  in 
dilterent  grades  and  in  different  schools,  week 
by  week  or  month  by  month,  would  be  inter¬ 
esting  reading.  Additional  interest  might  be 
aroused  by  giving  prizes.  The  savings  banks 
should  be  glad  to  cooperate  with  newspapers. — 
T.  A.  H. 


The  San  Antonio  (Tex.)  Light  has  been 
publishing  an  interesting  series  of  articles  on 
the  thrilling  experiences  of  the  local  police 
force.  Most  of  the  older  members  of  the 
force  have  been  through  one  or  more  exciting 
experiences  in  which  gun  play  took  a  leading 
part.  After  reading  several  of  the  stories  I 
have  concluded  that  the  majority  of  the  police¬ 
men  were  more  than  willing  to  talk  of  their 
experiences.  And  those  who  might  have  been 
reticent  if  approached  first,  talked  freely  after 
they  had  read  the  experiences  of  fellow-officers 
who  had  been  interviewed  already. — J.  T. 


.\gain  and  again  the  question  is  raised — 
“Why  do  girls  leave  home?”  Many  explana¬ 
tions  have  been  given,  for  it  is  an  inexhaust¬ 
ible  subject.  A  widely-known  judge  declared 
recently:  “Girls  of  today  are  hungry  for 

thrills.  They  crave  speed  and  action-food  for 
their  emotions;  and  they  find  it  in  the  movies 
and  automobiles.’’  Interview  men  and  women 
in  your  city  including  police  officials  and  hu- 
m.ane  society  officials.  (Opportunity  for  a  good 
story  that  would  probably  start  a  newsy  con¬ 
troversy. — F.  C.  D. 


“A  stamp  a  day - ”  This  might  well  be 

the  heading  of  story  from  the  postoffice  about 
the  number  of  stamps  sold.  Figures  in  one 
city  (Muskogee)  show  that  every  one  of  the 
30,277  inhabitants  uses  on  an  average  nearly 
one  two-cent  stamp  a  day.  The  figure  is  ob¬ 
tained  from  the  postal  receipts  with  the  help 


few  years  ago  tatting  was  the  craze  in 
fancy  work.  It  is  not  so  popular  today. 
Why?  Ask  some  dealer  in  fancy  work  and 
find  out  the  most  popular  stitches  and  designs. 
Your  women  readers  will  be  interested. — M. 


Publishing  favorite  hymns  of  readers  is  a 
most  popular  feature.  A  little  sketch  of  how 
the  hymn  came  to  be  produced  adds  to  the  in¬ 
terest.  There  should  be  an  explanation  of 
why  it  is  thi/  reader’s  favorite  hymn.  Con¬ 
tributions  come  from  most  unexpected  sources 
and  it  is  surprising  to  find  that  there  are  few 
who  don’t  have  a  favorite  hymn  and  are  glad 
to  have  the  opimrtunity  to  let  the  fact  be 
known. — E.  B. 


How  do  industrial  accidents  on  Monday  now 
compare  with  the  number  in  pre-Volstead  days? 
Are  there  many  men  that  fail  to  show  up 
for  work  because  of  moonshine  sprees?  Or  do 
they  appear  in  a  shaky  condition?  Talk  with 
some  of  the  employment  men  and  foremen  tn 
different  industries. — H.  D.  K. 


How  precarious  is  the  profession  of  pro¬ 
hibition  sleuthing?  The  wife  of  a  Rochester 
dry  detective  declares  her  husband’s  occupa¬ 
tion  is  a  menace  to  herself,  himself  and  their 
two  children,  and  that  she  cannot  go  out  on 
the  street  without  being  insulted  and  hearing 
threats  against  her  life  and  the  lives  of  her 
husband  and  children.  What  have  the  wives 
of  some  of  the  dry  agents  in  your  bailiwicks 
got  to  say  that  might  make  good  reading? — 
J.  H.  A.  K. 


Remember  back  when  no  church  was  con¬ 
sidered  to  be  a  church  unless  it  had  a  steeple 
and  a  bell?  How  many  churches  in  your 
town  have  steeples  or  bells  now?  What  has 
become  of  the  old  bells?  Have  they  been 
sold,  melted  down,  preserved  in  a  museum, 
or  are  they  still  in  service  in  some  secular 
calling? — B.  C. 


How  much  an  hour  does  it  cost  to  run 
your  city?  How  is  the  total  cost  split  up 
among  the  various  public  services,  such  as 
police,  firemen,  health  department,  education, 
etc.  ?  How  much  does  this  amount  to  per 
day  or  hour  for  each  inhabitant?  On  a  dull 
day,  the  city  ball  man  can  work  up  a  good 
story  along  these  lines,  either  for  use  as  a 
feature  or  filler  story. — O.  J.  H. 
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**It*s  as  necessary  as  Ink." 
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Special  Representatives — Syndicates — Equipment  Manufacturers 

Keep  This  Book  in  Daily  Use 

FOR  12  FULL  MONTHS 

The  1923  edition,  to  be  published  early  in  January,  will  be  the  b<St  and  therefore  the 
most  serviceable  we  have  ever  issued. 

Three  years  of  practical  experience  in  securing  and  tabulating  the  information  and 
statistics  used  every  day  by  every  executive  associated  with  the  publishing  and  advertising 
business,  has  made  it  possible  for  us  to  Improve  this  edition  in  many  ways. 

In  fact,  the  1923  EDITOR  &  PUBLISHER  YEAR  BOOK  NUMBER 

will  be  the  most  dependable  reference  book  known  in  the  publishing  and  advertising  world. 


An  Advertisement  in  this  Edition  is  an  Investment  that 
will  Work  Steadily  for  You  for  Twelve  Full  Months 
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is  the  period  when 
people  of  greatest 
purchasing  power  buy 
their  evening  newspapers - 


IN  consideration  of  the  comparative  advertising  valtre  of  New  York 
evening  newspaper  circulation,  the  advertiser  provided  with  A.B.C. 
reports  can  eliminate  from  consideration  early  editions  produced  to 
meet  requirements  of  those  interested  in  racing  tips  and  late  editions 
for  those  concerned  in  racing  results. 

■  A  summary  of  A.  B.  C.  figures  for  the  six  months  ended  September  30, 
1922,  showing  gross  print  (12  noon  to  5  P.  M.)  of  the  New  York  evening 
newspapers  (September  29,  1922)  in  comparison  with  advertising  rates 
should  be  important. 
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The  Globe’s  circulation  is  97  per  cent,  in  Greater  New  York  and  im¬ 
mediate  suburbs. 

At  present  rates  The  Globe  is  the  best  buy  to  reach  a  very  large  group 
of  New  Yorkers  with  money  to  spend. 
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LORENZEN  &  THOMPSON.,  Inc.,  Special  Representatives 
Chicago  NewYork  SanFrancisco  Los  Angeles  St.  Louis 


EDITORS  PUBLISHER 


^7IteOldesiPu£lis/ievsanclAdvertisersJouma.linAm«riaL^  . 


Copyright  1922  by  the  Eoitob  &  Puauian  Compooy 


Revised  Space-Buyers’  Chart  and  Market  Survey  of 

New  York  State  Outside  New  York  City 


Second  Section 


NEW  YORK,  SATURDAY,  NOVEMBER  25,  1922 


Pages  I  to  XXVIII 


NEW  YORK  STATE-THE  GREATEST  MARKET  AREA 

Supreme  in  Business,  Commerce,  and  as  Producer  from  Soil,  Empire  of  States  Offers  Most  and 
Attracts  Citizenship  from  Among  Those  Who  Demand  World’s  Best. 

j^EW  YORK  is  an  Empire  State  in  powdered  milk,  milk  sugar  and  other  commonwealth  and  all  her  people,  square  miles,  of  which  1,550  represent 
more  than  name.  In  buying  milk  products  are  also  manufactured  in  Because  of  her  position  as  a  world  water  surface.  The  inhabitants  of  the 
power,  industrial  supremacy  and  return  large  quantities.  leader.  New  York  has  attracted  to  her-  State  numbered  9,113,614  in  1910  and  now 

to  her  citizens.  New  York  is  an  Empire  In  no  other  State  has  the  putting  of  self  the  leaders  and  doers  of  big  things  number  10,384,144.  In  1914  it  ranked 
that  ranks  first  in  America.  inland  waterways  to  work  reached  such  from  every  part  of  the  world,  with  the  twenty-ninth  in  area  and  fifth  in  density, 

New  York  is  a  liberal  and  progressive  a  high  state  of  development,  with  the  result  that  her  citizenship  is  the  most  having  207.7  persons  per  square  mile, 
u  States  of  the  Union  result  that  New  York’s  commercial  po-  powerful  buying  force,  as  well  as  the  compared  with  191.2  in  1910. 

that  has  built  upon  solid  foundations  for  sition  is  unassailable.  This  is  only  one  most  discriminating  today,  anywhere.  The  greater  portion  of  the  soil  of  New 

®  ^tter  citizenship  and  business  stability,  c.xample  of  the  manner  in  which  her  peo-  This,  too,  explains  why  New  York  State  York  State  is  arable,  much  of  it  is  ex- 

N^  Yorjr  is  the  most  favored  of  all  pie  have  reached  the  highest  point  of  is  the  most  sought  after  market  in  the  ceedingly  fertile.  Although  by  many  it 

our  States  because  of  the  right  of  might  efficiency  in  making  her  natural  resources  world.  is  looked  upon  as  a  manufacturing  State 

I  as  represented  in  her  population  of  work  to  the  fullest  in  the  interest  of  the  The  area  of  New  York  State  is  49,204  containing  great  cities,  the  value  of  its 
more  than  10,384,-  farm  products  is 


more  than  10,384,-  i 

144  within  what  is  _ ( 

probably  the  rich¬ 
est  State  area  in 
the  United  States. 

Rich  in  natural 
resources  in  the  be¬ 
ginning,  New  York 
has  kept  her  place 
of  first  by  indus¬ 
trial  expansion  and 
intensive  farming. 

Keeping  pace 
with  the  times, 
communication  and 
transportation  have 
been  developed  to 
a  higher  point  of 
perfection  in  New 
York  State  than  in 
any  other  common¬ 
wealth  of  the  na¬ 
tion.  Every  im¬ 
provement  has  been 
undertaken  with  a 
view  to  meeting  the 
demands  of  a  still 
greater  future  than 
the  great  past.  Her 
waterways  have 
I  been  made  modern 
bearers  of  c o m- 
merce  and  the  busi¬ 
ness  life  of  the  en¬ 
tire  State  is  close¬ 
ly  interlocked  by 
steam  railroads, 
electric  railroads 
ind  highways  that 
•nark  the  last  word 
n  Twentieth  Cen- 
ury  transportation 
construction.  State 
reports  also  show 
that  while  annual 
milk  production 

if--(^Tinmc(liati’  con- 
‘.iinpti„n  reaches 
1,170,000,000  quarts, 
a  total  of  more 
than  1,000.000,000  nymn 

^  r  0  made  into  Inductry,  comnem  and  tlm  rcaultant  waaltb  ara  all  Naw  York  SCata^  in  abundanca.  That  is  why  tha  Empira  Stata  ia  tks  macic  marirat 
cheese,  etc.  Casein,  toward  wUefa  tha  ayaa  of  tha  sailer  always  turn. 


exceeded  by  only 
one  State. 

It  is  estimated 
that  there  are  1,- 
488,000  dairy  cows 
in  New  York  State 
and  in  1921  the 
milk  produced  by 
them  was  valued  at 
$220,000,000.  There 
are  also  estimated 
to  be  882.000  other 
cattle.  In  a  recrat 
year  the  creameries 
of  the  State  made 
42,986,900  pounds 
of  butter  and  over 
112,500,000  pounds 
of  cheese  were 
manufactured. 

New  York  State 
is  well  wooded  and 
the  timber  is  varied 
and  excellent.  Its 
leading  mineral  is 
iron  ore,  of  which 
the  mines,  especial¬ 
ly  those  of  the 
Champlain  and 
Adirondack  r  e  - 
gions,  yield  abun¬ 
dantly.  Galena  is 
found  in  jarge 
quantities  in  St. 
Lawrence  and 
other  counties. 

Building  stone  is 
abundant,  consist¬ 
ing  of  granite, 
white  aiid  colored 
marbles,  of  which 
those  of  Westches¬ 
ter  and  St.  Law¬ 
rence  counties  are 
the  most  impor¬ 
tant;  Potsdam  and 
Medina  sandstones 
and  gray  and  blue 
limestones ;  also 
fine  brick  clay.  It 
I  (Continued  on 
Page  XIV) 
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’  City  classed  as  industrial  and  Commercial 

One  of  the  ten  largest  ports  in  the  world,  I’ufifalo 
is  known  as  a  “City  of  Diverse  Industries”  pro¬ 
ducing  in  quantities  Sfi'/c  of  all  different  lines  of 
goods  and  products  recognized  hy  the  United 
States  Census  Bureau,  213  of  the  356  varieties  of 
gcx)ds  listed  are  manufactured  here. 

In  the  milling  of  flour  it  is  second  only  to  Min¬ 
neapolis.  - 


Population 

1920  Census  . .  .506.775 

ChamBer  of  Commerce,  City .  525,000 

Chamljer  of  Commerce,  City  and  Sub....  800,000 

.\.  B.  C.  City  .  .506,775 

A.  B.  C.  City  and  Suhurlmn .  825,000 

Native  White  . .380,512 

Negroes  .  4,511 

P'oreign  Born  .  121,530 

Industrial  Workers  .  85,000 

Knglish  Reading  .  93% 

Home  Owners  .  116,201 


Savings  Banks  . 4  Resources  .$142,846,799 

State  Banks  .; . 3  Resources  .  61,858,998 

National  . 6  Resources  .  116,837,211 

Trust  Co.’s  . 4  Re.sources  .  192,696,445 


Schools 

Public  Grade’  ..... .63 

No. 

of 

Pupils. . 

.67,823 

High  . . 5 

No. 

of 

Pupils. , 

.  8.531 

Vocational  . 4 

No. 

of 

Pupils. . 

.  866 

Parochial  . 66 

No. 

of 

Pupils. , 

.28,550 

Univer.sity  of  Buffalo 

No. 

of 

Pupils. , 

.  1,250 

In  the  Parochial  Colleges,  High  Schools  and 
.\cademies  are  3,150  students. 

The  night  schools  have  a  regi.stration  of  18,000. 

Thoatrvs 

Legitimate,  2 ;  Burlesque,  2 ;  Moving  Pictures, 
71;  Vamlevillc,  3;  Motion  Picture  and  Vaudeville, 
8.  There  are  twelve  motion  picture  houses  seat¬ 
ing  over  1,000.  Total  No.  Seats,  75,000. 

Location 

Buffalo  is  located  at  the  fewt  of  Lake  Erie  at  the 
junction  of  Niagara  River,  and  at  western  end  of 
the  New  York  Barge  Canal. 

It  is  a  great  railroad  center  with  15  trunk  lines. 
It  is  the  terminus  of  the  Delaware,  Lackawanna 
and  Western  R.  R.,  Lehigh  Valley  R.  R.,  Pere 
Marciuette  Railroad  and  Buffalo,  Rochester  & 
Pittsburgh  Railway. 

It  is  the  halfway  point  between  New  York  and 
Chicago,  and  is  further  served  by  the  New  York 
Central  Lines,  east  and  west ;  Pennsylvania  Rail¬ 
road,  Erie  Railroad,  Grand  Trunk  Railway  Sys¬ 
tem,  Michigan  Central,  Wabash  R.  R.,  West  Shore 
R.  R.,  New  York,  Chicago  and  St,  Louis,  Cana¬ 
dian  Pacitic  R.  R,,  Toronto,  Hamilton  and  Buffalo 
and  Buffalo  &  Susquehanna  R.  R. 
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There  are  live  important  steam  railroad  pas¬ 
senger  terminals  in  Buffalo.  The  New -York  Cen¬ 
tral  Station  is  the  terminal  for  the  Pennsylvania 
R.  R.,  West  Shore  R.  R.,  Michigan  Central  and 
New  York  Central  Lines.  The  D.  L.  &  W.  Depot 
is  used  bv  the  Buffalo,  Rochester  and  Pittsburgh 
Railway  and  the  Lackawanna  R.  R.  The  Grand 
Trunk  Depot  by  Pere  Marquette  R.  R.,  Wabash 
Railway  and  Grand  Trunk  System.  The  Lehigh 
Valley  and  Erie  R.  R.  have  separate  terminals. 

There  are  22  Grain  Elevators,  not  including 
many  used  for  private  elevations  and  nine  Ore 
Docks.  These  are  terminals  for  bulk  freight.  The 
I^ke  Terminals  are  important  during  the  summer 
as  considerable  i>ackage  freight  is  handled  at 
these  terminals.  F'ourteen  freight  stations  dot  the 
City  of  Buffalo,  having  a  combined  floor  space  of 
322,.503  square  feet. 

The  railroads  have  a  city  trackage  of  more  than 
715  miles. 

The  city  is  served  in  addition  hy  an  excellent 
suburban  electric  trolley  system,  namely.  The  In¬ 
ternational  Railway,  Buffalo,  Lake  Erie  Traction 
Co.,  The  Rochester,  Lockport  and  Buffalo  Rail¬ 
road,  The  Rochester-Syracuse  Railroad  and  the 
Empire  State  Railroad. 

The  city  is  connected  by  ferry  boat  with  Canada 
and  Grand  Island. 

The  following  steamship  lines  maintain  routes 
from  Buffalo:  Cleveland  and  Buffalo  Transit  Co., 
Detroit  and  Oeveland  Navigation  Cb.,  Great 
Lakes  Transit  Corp.,  and  Qiicago,  Duluth  and 
Georgian  Bay  Transit  Co. 


BUPFAW)  EVENING,  NEWS 

The  Bufilalo  market  is  supported  and  stabilized  by  6o%  of  all  the  basic  industries  recotjnized  hy  the  United  States 
Census  Bureau.  ^ 

Its  prosperity  is  assured  and  its  people  are  of  the  variety  that  respond  to  the  intelligent  appeal  of  the  quality 
product, 

The  Buffalo  Market  is  served  by  ONE  BIG  DOMINATING  NEWSPAPER 

THE  BUFFALO  EVENING  NEWS 

A  recent  canvass  of  7,761  houses  prove  they  contain  7,599  Evenintj  Ne'its  Daily.  These  houses  canvassed  are 
in  typical  zone:;s  in  widely  scattered  districts  and  in  all  sections  of  the  city. 

Charles  M. 'Schwab, -Chairman  Bethlehem  Steel  Corporation,  has  just  announced  the  decision  to  spend 

-  Fifteen  Million  Dollars  for  Enlargement  and  Extension 
of  the  Lackawanna  Steel  Branch  in  Buffalo  Area 

This  expenditure  is  an  indication  of  the  belief  and  confidence  the  Bethlehem  Steel  Corporation  has  in  Buffalo’s 
future. 


^  Advertising 
43  of  all  advertising 
carried  by  the  six  daily 
papers  of  Buffalo 


A.  B.  C.  Audit  ending  June  30,  1922. 

Buffalo  City .  77,127 

Evening  Suburban .  17,102 

News  Country .  11,832 


Total . 106,061  average  net  paid 
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Principal  Industries 

The  general  result  of  the  1919  census  is  shown 
in  the  following  tabulated  statement: 

1919 

\uml)er  of  establishments  .  2,093 

Capital  . $465,804,208 

Wage  earners,  average  number .  75,899 

Wages  .  $97,033,985 

Horsepower  .  291,249 

Cost  of  materials  . $400,620,729 

Value  of  products  . $634,409,733 

Value  added  by  manufacture  (differ¬ 
ence  between  cost  of  materials  and 

value  of  products)  . $233,789,(X)4 

The  20  leading  industries  of  Buffalo,  in  the 
order  named,  are:  Automobiles,  bodies  and  parts. 
Hour  and  grist  mill  products,  slaughtering  and 
meat  packing,  foundry  and  machine  shop  products, 
iron  and  steel,  coal  tar  products,  linseed  oil,  bread 
and  other  bakery  products,  soap,  steam  railroad 
repair  shops,  malt  liquors,  rubber  goods,  printing 
and  publishing,  shipbuilding,  brass,  bronze  and 
other  eopper  products,  leather,  tanned  and  curried, 
malt,  furniture,  oil  refining,  lumber,  planing  mill 
products. 

Of  350  classifications  used  by  the  Census  Bureau, 
213  were  represented  in  Buffalo  in  1919  or  16%. 
The  value  of  goods  manufactured  by  these  20 


industries  in  1919  aggregated  $476,355,837  or  over 
75  per  cent  of  the  total  output. 

For  the  first  time  flour  and  gristmill  products 
exceeded  slaughtering  and  meat  packing,  showing 
a  total  production  of  $66,425,747. 

Other  industries  are :  Electrical  accessories, 
paints  and  varnishes,  agricultural  machinery,  air 
and  gas  compressors,  marine  engines,  steamship 
boilers,  piano  actions,  oils  and  lubricants,  drill 
presses,  sugar  mill  machinery,  trucks  and  suit¬ 
cases,  bakers’  machinery,  cottonseed  oil,  baskets, 
brushes,  beaver  board,  hack  saws,  concrete  blocks, 
air  brake  hose,  printers’  type,  glue,  box  shooks, 
davenports,  chairs,  tables,  food  products,  cereals, 
butter,  cheese,  elevators,  wire  cloth,  chinaware, 
stoves,  ranges  and  heaters,  roofing,  horse  shoe  nails, 
sewing  machines,  safes  and  dental  machinery  and 
supplies. 

Special  Information 
Buffalo  ranks  ninth  city  in  manufacturing  in 
the  United  States.  Over  a  period  of  five  years 
475  new  industries  situated  here.  It  is  a  popular 
convention  city  and  also  entertains  a  large  portion 
of  the  1,650,000  visitors  to  Niagara  Falls  each 
year.  There  are  85,000  w'age  earners  and  an  equal 
number  employed  in  merchandising.  The  milling 
of  flour  which  is  increasing  rapidly  due  to  the 
transportation  facilities  and  geographic  location 
aggregates  6,0(X),000  barrels  annually. 


It  is  an  important  rail  center,  with  327  pas¬ 
senger  and  479  freight  trains  daily.  It  is  eighth 
in  tonnage  in  ports  of  the  world. 

There  are  four  public  markets  where’  three  to 
four  hundred  loads  of  produce  are  sold  daily  in 
season. 

It  is  one  of  the  most  important  live  stock  mar¬ 
kets. 

It  is  the  greatest  sheep  market  and  second  horse 
market  of  the  U.  S. 

In  this  district  are  20  blast  furnaces  with  an 
annual  output  of  over  3,000,000  tons. 

12,{XX),000  bushels  of  linseed  are  crushed  here 
annually. 

Among  the  Buffalo  firms  in  milling  are  Wash- 
burn-Crosby,  Hecker-Jones-Jewell,  Thornton 
Chester  Milling  Co.,  Geo.  Urban  Milling  Co.  and 
Pillsbury  Milling  Co.,  Dunlop  .America,  Inc., 
Lackawanna  Plant  of  the  Bethlehem  Steel  Co., 
Donner  Steel  Co.,  Wickwire  Spencer  Steel  Corp., 
Buffalo  Union  Furnace  Co.,  National  .\niline  and 
Chemical  Co.,  .American  Brass,  American  Radia¬ 
tor  Co.,  the  Pierce-Arrow  Motor  Car  Co.,  the 
Atterbury  Truck  Co.,  Ford  Motor  Co.,  the  Beaver 
Board  Companies,  Dold  Packing  Co.,  the  Ameri¬ 
can  Linseed  Co.,  the  H-0  Co.,  Larkin  Factories. 

Street  car  and  railroad  equipment  shops  employ 
10,(X)0. 


NOTE 


.  Source  from  which  these  facts  and  figures  wefe  secured : 
Banks  and  Business  Men. 


Henry  B.  Saunders,  Industrial  Commissioner  of  the  Chamber  of  Commerce, 


The  Selling  Power 


OF  THE 


Buffalo  Evening  News 

is  thoroughly  recorded  in  its  actual  results  to  advertisers,  both  local  and  foreign. 

There  are  but  few  daily  media  throughout  the  entire  country  that  stand 
pre-eminently  high  in  actual  selling  power  for  advertisers  as  does  the  Buffalo 
Evening  News.  The  policy  of  the  Buffalo  Evening  News  is  such  as  to  inspire 
confidence  among  its  readers,  and  the  readers  have  come  to  accept  its  adver¬ 
tising  announcements  as  a  guarantee  of  the  quality  of  the  product.  It  is  the 
only  medium  in  the  territory  that  censors  its  advertising  columns. 

The  Buffalo  Evening  News  will  be  glad  to  furnish  to  advertisers  or  adver¬ 
tising  agencies  specific  data  or  analysis  of  the  possible  volume  of  the  major  lines 
of  business  in  this  market. 

BUFFALO  EVENING  NEWS 


Marbridge  Building 
New  York 


EDWARD  H.  BUTLER,  Publisher 

KELLY  SMITH  CO. 

REPRESENTATIVES 


Lytton  Building 
Chicago 
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Suburban  Farm  Residents 

Metropolitan  District,  Erie  County. — Amherst 
town,  excl.  Williamsville  village,  4,533;  Blasdell 
village,  1,401 ;  Buffalo  city,  506,775 ;  Cheektowaga 
town,  excl.  Sloan  village  and  part  of  Depew 
village,  9,230;  Depew  village,  5,850;  Hamburg- 
town,  excL  Blasdell  and  Hamburg  villages,  4,070; 
Hamburg  villages,  3,185;  Kenmore  village,  3,160; 
Lackawanna  city,  17,918;  Lancaster  town,  excl. 
Lancaster  village  and  part  of  Depew  village,  2,- 
165;  Sloan  village,  6,059;  Tonawanda  city,  10,068; 
Tonawanda  town,  excL  Kenmore  village,  2,345; 
West  Seneca  town,  7,062;  Williamsville  village, 
1,753. 

Niagara  County. — North  Tonawanda  city,  15,- 
482. 

Adjacent  Territory  Outside  Metropolitan  Dis¬ 
trict,  Erie  County. — Aurora  town,  excl.  East 
Aurora,  1,609;  Clarence  town,  2,660;  East  Aurora 
village,  3,703;  East  Hamburg  town,  3,120;  Elma 
town,  1,966;  Grand  Island  town,  738. 

Niagara  County. — La  Salle  village,  3,813 ; 
Niagara  town,  excl.  La  Salle  village,  360;  Pendle¬ 
ton  town,  1,175;  Wheatfield  town,  1,884. 


Churches 

Baptist  .  26 

Roman  Catholic  .  64 

Church  of  Christ  .  7 

Christian  Science  .  4 

Congregational  .  4 

Episcopal  .  26 

Evangelical  .  6 

Evangelical  Lutheran .  12 

German  .  13 

Swedish  .  1 

Hungarian .  1 

Free  Methodist  .  2 

Dutch  Reformed  .  9 

Presbyterian  .  4 

German  Evangelical  .  5 

English  Evangelical  .  3 

German  Methodist  Episcopal .  1 


Wholesale  Houses 


Bakers  . 

.  5 

Confectionery  . . . 

..  81 

Groceries  . . . . 

. 25 

Jewelers . 

..61 

Meats . 

.  35 

Hardware  . 

..  6 

Fruits  . 

.  23 

Tobacco  . 

..  46 

Shoes  . 

.  8 

Men’s  Clothing. . . 

..  9 

Dry  Goods  . . 

.  19 

Milliners  . 

..  15 

Cheese  an<l 
Products  . , 

Dairy 
.  16 

Seeds  . 

..  12 
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Retail  Section 

The  principal  shopping  center  extends  along 
Main  Street,  William  Street,  Broadway,  Filmore 
Avenue,  Chippewa  Street,  West  Eagle  Street, 
Grant  Street,  Genesee  Street,  Jefferson  Avenue 
and  adjoining  and  intersecting  streets,  about  seven 
miles  in  all.  In  this  district  are  found  the  banks, 
stores,  theatres,  shops. 

The  fast  electric  interurban  lines  radiating  to  the 
many  towns  surrounding  Buffalo  bring  thousands 
of  shoppers,  daily  swelling  the  business  of  the  city’s 
retailers. 


Residential  Features 

The  Chamber  of  Commerce  figures  show  83,543 
owned  homes.  The  U.  S.  census  figures  credit 
the  city  116,201  families.  One  and  two  family 
houses  predominate  aggregating  74,000.  The  in¬ 
dustrial  population  arc  housed  mostly  in  detached 
houses  of  the  one  and  two  family  type.  Delaware 
Avenue,  the  finest  residential  street,  is  one  of  the 
handsomest  avenues  in  the  country  and  in  the 
world.  This  street  alone  has  nearly  five  miles  of 
magnificent  residences. 

The  city  plan  of  Buffalo  is  believed  to  have  been 
suggested  by  L’Enfant’s  plan  of  Washington. 

The  streets  radiating  from  Niagara  Square  are 
similar  to  the  arrangements  of  the  avenues  in  the 
plan  of  Washington. 


The  Buffalo  Courier — a  greater  buy  than  ever 

120,906 


Sunday  Net  Paid — Latest  Audit 
Gain  of  7,062  in  one  year 


55,142 

Daily  Net  Paid — 1922  Audit 
Gain  of  5,287  in  one  year 


The  Sunday  Courier  is  Western 

The  Morning  Courier  leads  its  contem- 

New  York’s  greatest  buy — In- 

porary  by  more  than  17,500  copies. 

dispensable  to  the  advertiser  sell- 

It  is  the  class  buy  of  Buffalo.  All  Cou- 

ing  high  grade  merchandise. 

rier  advertising  subject  to  censorship. 

Buffalo  Courier 


New  York 


LORENZEN  &  THOMPSON 

Foreign  Representative* 

Chicago 


San  Francisco 
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Trading  Area 

Buffalo  is  the  trading  center  of  a  large  and  pros¬ 
perous  territory.  Within  Buffalo’s  trade  zone  are 
many  large  manufacturing  cities  and  towns,  such 
as  Lackawanna,  Lockport,  Niagara  Falls,  Tona- 
wanda.  North  Tonawanda,  Hamburg  and  Lan¬ 
caster.  The  families  from  these  towns  do  their 
trading  in  Buffalo. 

This  means  that  in  addition  to  the  half  million 
people  of  Buffalo,  there  is  a  local  vicinity  popula¬ 
tion  of  200,000  people.  From  the  fact  that  12,500 
farmers  among  them  are  worth  between  $8,0(X) 
and  $9,000  each,  one  may  judge  the  general  pros¬ 
perity  of  the  territory. 

The  population  outside  of  Buffalo  in  Erie 
County  is  about  100,000.  There  are  about  8,000 
farms  in  the  county,  ranging  between  50  and  100 
acres.  The  average  value  per  farm  is  $8,000. 

Erie  County,  in  which  Buffalo  is  situated,  has 
more  miles  of  improved  highway  than  any  other 
county  in  the  State,  and  extend  in  all  directions. 

These  highways  are  used  by  motor  traiisi>ort 
companies  who  are  handling  an  increasing  volume 
of  merchandise,  which  afford  quick  and  economical 
distribution  for  the  shorter  distances. 

The  retail  division  of  the  Chamber  of  Com¬ 
merce  has  in  the  past  rebated  railroad  fares  for 
eighty  miles,  thus  extending  the  trading  territory 
on  the  south  as  far  as  Meadville,  Penn.,  includ¬ 


ing  Dunkirk,  Jamestown,  Salamanca  and  Olean. 

On  the  east  side  the  area  extends  past  Batavia, 
including  Lancaster,  Attica,  Akron  and  Oakfield. 

On  the  north  the  area  extends  to  Lake  Ontario, 
including  Lockport,  Medina,  Niagara  on  the  Lake 
and  Niagara  Falls. 

On  the  west  the  area  extends  eighty  miles  into 
Ontario,  Canada.  Especially  on  Canadian  holi¬ 
days,  the  pjwple  of  these  farms  and  towns  flock  to 
Buffalo.  They  are  liberal  spenders  and  contribute 
many  thousands  of  dollars  to  the  business  houses. 

Port  of  Buffalo 

Buffalo  is  the  11th  city  of  the  United  States.  It 
is  situated  500  miles  inland,  yet  it  is  the  tenth  great 
port  of  the  world. 

Being  at  the  terminus  of  the  State  Barge  Canal 
and  close  to  the  Welland  Canal,  it  enjoys  mini¬ 
mum  freight  rates  from  all  railroads. 

Buffalo  is  the  recognized  center  of  the  lake 
traffic  of  the  United  States.  Yearly  over  10,000 
vessels  arrive  or  leave,  carrying  nearly  20,000,000 
tons  of  freight. 

Fourteen  miles  of  docks  have  been  built  in  order 
to  facilitate  Lake  traffic. 

The  largest  breakwater  in  the  world  protects 
Buffalo  harbor.  It  is  33,600  feet  long. 

The  Buffalo  River  has  been  deepened  to  a  depth 
of  twenty-two  feet  and  a  width  of  190  feet. 


The  Barge  Canal  has  been  deepened  so  as  to 
accommodate  l,(XX)-ton  barges.  This  will  in¬ 
crease  its  carrying  capacity  and  add  largely  to 
the  transportation  of  grain,  coal,  cement,  brick,  iron 
and  other  slow  freight. 

Buffalo’s  position  at  the  head  of  Lake  Erie  and 
as  the  western  terminal  of  the  Barge  Canal,  puts 
her  into  direct  connection  with  Minnesota,  Michi¬ 
gan,  Wisconsin,  Illinois,  Indiana,  Ohio  and  all 
Canada,  through  the  waters  of  the  Great  Lakes. 

The  proximity  of  the  Welland  Canal,  which  con¬ 
nects  Lake  Erie  with  Lake  Ontario  and  the  St. 
Lawrence  River,  is  most  advantageous  to  Buffalo, 
being  the  main  waterway  for  cheap  entry  of 
freight  into  the  vast  Canadian  field. 

There  are  30  grain  elevators  with  a  total  capac¬ 
ity  of  40.000.000  bu.shels.  Nine  ore  docks  with  a 
handling  capacity  of  between  six  and  eight  million 
tons  a  year. 

300,000,000  bushels  of  grain  handled  annually. 

Value  of  Exports  to  Canada. — In  1918,  $210,- 
436,364. 

Buffalo  now  ships  about  four-fifths  of  the 
anthracite  shipped  by  Lake. 

In  1919  the  value  of  imports  through  the  Port 
of  Buffalo  were  $100,082,855 ;  the  exports  were 
$201,503,730. 

The  tonnage  entered  in  1919  was  6,719,016  tons, 
and  cleared  7,159,219  tons  for  a  total  of  13,878,235 
tons. 


Automobile  Passenger  Agencies.. 

Automobile  Truck  Agencies . 

Automobile  Tire  Agencies . 

Automobile  Parts  Agencies . 

Automobile  Supply,  Gas  and  Re¬ 
pair  Stations . 

Bakers  . 

Cigar  Stores . 

Cloaks  and  Suits . 

Clothiers  . 


Retail  Outlets  for  Nationally  Advertised  Products 


115 

Confectioners  . 

.  545 

23 

Dairy  Products . 

9t 

Delicatessen  . 

.  64 

173 

Department  Stores . 

.  20 

Dressmakers  . 

.  373 

395 

Druggists  . 

.  221 

27-* 

Dry  Goods . 

.  98 

132 

Electrical  Supplies  . . 

.  57 

64 

Florists  . 

.  86 

123 

Furniture  . 

.  150 

Furriers  .  64 

Garages  .  364 

Grocers  .  1,465 

Chain  Grocers .  422 

Hardware  .  161 

Hats  and  Caps  .  52 

Jewelers  .  163 

Ladies’  Tailors .  23 

Meat  Markets .  646 

Men’s  Furnishings .  48 


Merchant  Tailors .  55 

Millinery  .  97 

Opticians  .  31 

Photographers  .  43 

Pianos  .  31 

Restaurants  .  275 

Shoe  Dealers .  237 

Sporting  Ooods .  12 

Stationers  .  38 


Morning  Newspapers 


Express 


Evening  Newspapers 

Commercial  hmquirer  News  Times  Courier 


Sunday  Newspapers 
Express 


WHY  BUFFALO  IS  A  TWO-PAPER  CIH 

The  unduplicated  circulation  of  the  Buffalo  TIMES  is  equal  to  a  city  of 
350,000  population.  No  advertiser  would  think  of  ignoring  such  a  field  if  it 
were  called  by  a  separate  name. 

of  Buffalo  and 
Buffalo  territory.  It  is  100% 
the  TIMES’  part,  and  it  can  be 
^  i  iH  reached  through  no  other  news- 

H  paper.  That  is  why  the  Buffalo  Auto  Copy  in  I 

I  TIMES  leads  in  display  adver-  ^B  I 

Department  tising  and  makes  good  —  no  'to^  October  ^ 

each  Janu- 

to  Okrtober 

^B  Column.  ■  what  the  merchandise  !^!r538,622  I 


Column. 

TIMES  . 6,757 

New.  . 5,684 

Courier  . 2,271 

Express  . 1 ,583 

Commercial  .  .  165 

Enquirer  ....  6 


THE  BUFFALO  TIMES,  Inc. 

Norman  E.  Mack,  President  &  Editor 
National  RepreMntative,  VERREE  &  CONKLIN,  Inc. 
New  York  Chicago  Detroit  San  FraneiKo 


Auto  Copy  in 
Buffalo 

Space  carried  by  each 
Btiffalo  newspaper  from 
January  1st  to  October 
3Ist,  1922: 

Line. 

TIMES  ....538,622 
Express  ....  465,234 
Courier  ....  344,442 

News  . 252,794 

Commercial.  85,218 
Enquirer  .  ..  46,508 
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Population 

1920  Census  .  295,750 

A.  K.  C.  City  .  295,750 

A.  B.  C.  City  aiiJ  Suburban  .  600,000 

Chamber  cf  Commerce,  City  .  300,000 

Chamber  of  Commerce,  City  and  Suburban .  700,000 

Native  Whites  . . .  222,768  Industrial  workers  130,000 

Negroes  .  1,579  English  reading  ..  94% 

Foreign  born .  71,321  Home  owners  (fara.)69,470 

Students  .  2,000 


Savings  . 4 

Trust  Companies  .  9 

National  .  3 


Resources  ....$101,446,159 
Resources  ....  136,124,127 
Res<  urces  ....  51,538,404 


Public  Grade  .  44  Pupils  40,655 

High  .  4  Pupils  4,632 

Junior  High  .  3  Pupils  2,779 

Parochial  .  34  Pupils  17,371 

University  of  Rochester  has  550  men  and  335  women. 
Eastman  Schorl  of  Music  has  1,100  total  enrollment. 


Legitimate,  3;  burlesque,  1;  movingpictures,  38;  vaude¬ 
ville,  4:  miscelhaneous,  the  Eastman  Theatre,  belonging  to 
University  of  Rochester,  seating  3.500,  is  devoted  to 
opera  and  motion  piefures.  Total  number  of  seats,  43,850. 

Location 

On  the  N.  Y.  C.  R.  R.,  Buffalo,  Rochester  &  Pittsburgh, 
I.ehigh  Valley,  Pennsylvania  R.  R.  and  Erie.  Lake  On¬ 
tario  is  but  seven  miles  away,  where  a  good  harbor  affords 
shipping  facilities  on  the  Great  Lakes. 


Principal  Industries 

Cameras,  films,  photographic  plates,  iiaper  and  other 
camera  supplies,  optical  goods,  thermometers,  enameled 
steel  tanks,  filing  devices  and  office  systems,  check  pro¬ 
tectors,  soda  fountain  fruits  and  syrups,  mail  chutes, 
machinery,  women’s,  misses  and  children’s  shoes,  men’s 
clothing,  carbon  paper,  typewriter  ribbons,  ivc»ry  buttons, 
automobile  trucks,  motors,  electrical  supplies,  trunks, 
stoves,  stamped  metal  ware,  seeds,  railway  signals,  rail¬ 
road  car  wheels  and  supplies,  perfumes,  furniture,  tools, 
dental  chairs,  lenses,  jewelry,  castings,  candy,  paper 
boxes,  wooden  boxes,  beds,  boilers,  bottles,  ci  ndensed  milk, 
corsets,  fishing  tackle,  hats,  hosiery,  knit  goods,  nianos, 
organs,  wire  goods  and  screens,  wax  paper,  thrcao,  tele¬ 
phone  instruments,  tags,  soap,  safes,  shirts,  show  cases, 
surgical  instruments. 


Special  Information 

The  city  leads  the  world  in  the  manufacture  of  cameras, 
films,  etc.,  and  in  ivory  buttons;  60  per  cent  of  the 
carbon  paper  and  typewriter  ribbons  made  in  the  United 
States  are  manufactured  here;  $40,000,000  worth  of  shoes 
and  $80,000,000  in  clothing  are  manufactured  yearly  here. 
It  ranks  fourth  in  the  United  States  in  the  manufacture 
of  these  commodities.  It  is  one  of  the  largest  nursery 
and  seed  centers  in  the  world;  $200,000,000  invested  in 
manufacturing.  ’There  are  130,000  wage  earners;  canning 
industry  is  of  importance;  33,000  automobiles  are  owned 
in  the  city. 

Among  its  industries  are  Eastman  Kodak  Co.,  Bausch 
&  Lomb  Optical  Co..  Taylor  Instrument  Co.,  ’Todd  Check 
Protector  Co.,  Stein-Bloch,  Michael  Stern,  Rochester 
Button  Co.,  Yawman  &  Erbe  Co.,  Hungerford  Smith  Co. 
and  Gleason  Works. 


Retail  Outlets  for  Nationally  Advertised  Products 


Auto  (Passengers)  42  Confectioners  ....245 


Auto  (Truck) 


Delicatessen  .  34 


Auto  (Tires)  Agys.  22  Dress  Makers  ...275 
Auto  (Parts)  Agys.139  Druggists  . 101 


Bakers  . 154 

Cigar  Stores  ....129 
Cloaks  and  Suits.  33 
Clothiers  . 72 


l>ry  Goods  . 163 

Department  Stores  6 
Electrical  .  27 


Florists  .  43  Hats  and  Caps  . .  23  Opticians  . 23 

Fruits  .  95  Jewelry  . 95  Photographers  ...  56 

Furniture  .  60  Ladies’  Tailors  . .  19  Pianos  . 26 

Furriers  .  20  Meat  Markets  ...275  Restaurants  . 195 

Garages  . 185  Men’s  Furnishings  37  Shoe  Dealers  ....112 

Grocers  . 1030  Merchant  Tailors.  40  Sporting  Goods  ..  10 

Hardware  .  59  Milliners  . 81  Stationers  . 20 


JVrrkT'17  Facts  and  figures  were  secured  from  A.  R.  'Tucker,  Industrial  Commissioner,  (Htamber  of  Commerce, 
ixL-rl-i-'  Banks,  Board  of  Public  Instruction,  and  business  men. 


ROCHESTER,  N.  Y. 

City  classed  as  industrial 

Suburban  and  Farm  Residents 

Rochester  is  situated  in  the  heart  of  an  orchard  and 
farming  section.  The  surrounding  towns  are  Pittsford, 

- ;  Webster,  - ;  Fairport,  - ;  ^encerport,  - ; 

Honeoye  Falls,  - ^  Brockport,  - ;  Churchville,  - ; 

Scottsville,  - ;  East  Rochester,  - .  The  city  is 

centrally  located  and  enjoys  the  business  from  the  seven 
surrcuiiding  counties. 

W'holesale  Houses 

Groceries  .  23  Tobacco  .  17 

Meats  .  16  Clothing  .  33 

Fruits  .  15  Hardware  .  5 

Drugs  .  7  Men’s  Furnishings  _ _  10 

Shoes  .  8  ■  Confectioners  .  14 

Dry  Owds  .  6  (ilothiers  . 149 

Retail  Section 

The  retail  center  extends  along  East  and  West  Main 
Sts.,  East  Ave.,  State  St.,  St.  Paul  St.,  South  St.,  North 
Clinton,  South  Clinton  and  West  Sts. 

Residential  Features 

A  city  cf  homes  with  well  paid  workers.  One-  and 
two-family  houses  and  some  fire  apartments  predominate. 

Churches 

Adventist,  2;  Unitarian,  1;  Baptist,  15;  (Christian  Sci¬ 
ence,  2;  Congregational,  2;  Evangelical,  2;  Hebrew,  14; 
Christian,  3;  Lutheran,  14;  Methodist,  14;  Presbyterian, 
19;  Episcop^,  12;  Reformed,  5;  Catholic,  28. 


Trading  Area 

Rochester  trading  area  embraces  one  of  the  largest 
farm  sections  in  New  York.  It  extends  north  to  Lake 
tJntario,  west  as  far  as  Batavia  and  Albion,  including 
Brockport  and  Le  Roy,  sfjuthwest,  taking  in  Warsaw, 
Perry  arid  Castile,  east  to  Waterloo  and  Clyde,  including 
Lyons,  Newark  and  Palmyra,  and  south  to  Dansville,  Way- 
land,  Naples,  Canandaigua,  Honeoye  Falls,  Geneseo  and 
Lima. 


Newspapers 

Evening,  Times  Union.  Journal,  Post  Express.  Morn¬ 
ing,  Democrat-Chronicle,  Herald.  Sunday,  Herald,  Demo¬ 
crat-Chronicle,  American. 


VIVO'RCE 

TAKING  THE  GAMBLE  OUT  OF  ADVERTISING 

I 

What  the  Rochester  Times-Union  Does  for  the  Advertiser 


The  Merchandising  Department  of  the  Times-Union 
has  resolved  itself  into  a  future  business  insurance.  The 
object  of  this  department  is  to  create  a  certainty  of  returns 
for  the  advertiser.  Coupled  with  this  is  the  definite  plan  to 
maintain  a  permanent  outlet  for  a  product. 

No  one  definite  rule  can  be  laid  down  for  merchandising 
in  Rochester.  Each  individual  case  must  be  thoroughly 
analyzed.  Very  frequently  after  investigating  a  market 
and  the  possibilities  of  actually  selling  a  product  here,  our 
Merchandising  Department  advises  a  prospective  adver¬ 
tiser  NOT  TO  come  in  to  the  city. 

We  absolutely  set  aside  the  thought  of  advertising 
revenue  when  making  an  investigation. 

The  Times-Union  has  a  nationwide  reputation  and  under 
no  circumstances  will  it  be  jeopardized  to  obtain  an  adver¬ 


tising  contract.  TO  DIVORCE  AN  ADVERTISER  AS 
FAR  AS  POSSIBLE  FROM  BECOMING  A  GAMBLER 
THROUGH  HIS  INVESTMENT  IN  ROCHESTER, 
WE  MAINTAIN  A  MERCHANDISING  DEPART¬ 
MENT.  We  go  as  far  as  consistent  to  insure  a  profitable 
return  on  every  nickel  invested  in  advertising  in  this  news¬ 
paper.  We  build  for  the  future  and  the  best  prGof  that 
our  Merchandising  Department  is  successful  is  the  fact  that 

THE  TIMES-UNION  HAS  NEVER  LOST  ^  ACCOUNT. 

Last  year  national  advertisers  used  the  Times-Union  to  a 
far  greater  degree  than  any  other  Rochester  newspaper.  It 
is  suggested  that  national  advertisers  will  find  it  highly 
advantageous  to  permit  our  Merchandising  Department  to 
answer  any  question  regarding  possibilities  in  Rochester. 
Our  investigations  and  reports,  complete  in  all  details,  are 
made  without  cost  to  the  advertiser. 


An  example:  Within  a  month  the  Timea-Union  was 
able  to  place  a  previous  unheard  of  Food  Product  in 
806  stores  out  of  971,  in  a  period  of  eleven  days. 


Frank  Wood,  Advertising  Manager 
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Population 

1920  Census .  100,176 

A.  B.  C.  City .  100,226 

A.  B.  C.  City  and  Suburban .  119,497 

Chamber  of  Commerce,  City .  100,176 

Chamber  of  Commerce,  City  and  Suburban .  105,000 

Native  Whites....  72,478  English  reading...  85% 


Native  Whites....  72,478 

Negroes  .  1,940 

Foreign  bom .  25,700 

Industrial  workers.  15,000 


English  reading...  85% 
Homeowners  (fam¬ 
ilies)  .  22,126 


Savings  .  2  Resources .  $30,527,750 

Trast  Companies .  2  Resources .  12,284,151 

National  .  2  Resources .  7,782,889 


Public  Grade 
High  . 


23  Pupils  .  16,757 

2  Pupils  . . . 3,716 


Legitimate,  1;  moving  pictures,  12;  motion  picture  and 
vaudeville,  3.  Total  number  seats,  16,000. 


Churches 

16  Roman  Catholic,  8  Methodist,  7  Baptist,  3  Lutheran. 
6  Presbyterian,  9  Episcopal,  3  Reformed,  1  Unitarian,  1 
Russian  Orthodox,  2  Greek  Catholic,  4  Hebrew  and  2 
Christian  Science. 

Location 

Yonkers  is  situated  north  of  and  adjoins  New  York 
City.  It  has  trolley,  subway,  railroad  and  boat  connec¬ 
tions  with  New  York  City.  It  is  a  port  of  entry  of  New 
York  Harbor  with  facilities  for  docking  ocean-going  vessels. 
It  is  in  the  jurisdiction  of  the  newly -created  Port  Author¬ 
ity.  It  is  a  terminus  of  the  New  York  State  Barge  (}anal. 
There  are  electric  lines  to  Hastings.  Mt.  Vernon  and 
Tuckahoe. 

Principal  Industries 

Carpets,  felt  hats,  elevators,  sugar  refining,  electric  cables 
and  wire,  mining  machinery,  marine  boilers,  waists,  ^irts, 
clothing,  overalls,  underwear,  tires,  paper  containers, 
drugs,  chemicals. 

Special  Information 

The  largest  carpet  manufacturing  plant  in  the  United 
States  is  located  here.  Sugar  and  hats  also  are  important 
industries.  In  manufactured  products  it  ranks  fifth  in  the 
State.  The  city  is  a  popular  suburb  of  New  York  City 
and  is  the  home  of  a  large  number  of  people  who  do  busi¬ 
ness  in  New  York.  The  city,  with  an  area  of  22}4  square 


YONKERS,  N.  Y. 


City  classed  as  industrial  and 
residential 


miles,  is  larger  than  Manhattan  Island.  Among  the  plants 
located  here  are  the  Alex  Smith  &  Son  Carpet  Co.,  em¬ 
ploying  6,500;  Waring  Hat  Mfg.  Corp.,  2,000;  Otis  Ele¬ 
vator  Co.,  2,0OO;  Federal  and  National  Sugar  refineries, 
3,000;  Habirsbaw  Wire  Works,  600,  and  many  others  in 
various  lines. 

Suburban  and  Farm  Residents 

Surrounding  Yonkers  the  section  is  well  built  up  and 
there  are  few  farms.  There  are  many  high  class  resi¬ 
dential  towns,  including  the  following:  Hastings,  5,526; 
Tarrytown,  5,807;  Dobbs  Ferry,  4,401  j  Irvington,  2,701; 
Tuckahoe,  3,509.  Throughout  this  section  are  many  pala¬ 
tial  estates.  This  is  claimed  to  be  the  wealthiest  resi¬ 
dential  area  in  the  United  States. 

Wholesale  Houses 

Groceries  .  6  Drug  .  4 

Meats  .  S  Produce  .  9 

Fruits  .  4  Hardware  .  2 

Paper  .  4 

Retail  Section 

The  main  business  section  extends  along  Main  St., 
North  Broadway,  South  Broadway,  Warburton  Ave.,  Ash¬ 
burton  Ave.,  Lawrence  St.  There  are  many  neighborhood 
stores  throughout  the  city.  The  stores  and  shops  have 
stocks  to  satisfy  all  needs  of  the  Yonkers  residents. 

Residential  Features 

The  houses  are  mostly  of  the  one-  and  two-family  type, 
with  few  apartments.  There  are  many  fine  homes  in  the 
residential  sectirn.  There  are  10,302  dwellings  for  its 
22,126  families. 


Retail  Outlets  for  Nationally  Advertised  Products 


(Confectioners . 

83 

Florists  . 

....  17 

Hats  and  Caps. . . 

15 

Opticians  . 

.  8 

Delicatessen . 

27 

Fruits . 

....  52 

Jewelry  . 

Ladies’  Tailors. . . 

15 

Photographers  . . . 

.  17 

110 

Furniture  . . . . 

....  14 

16 

Pianos . 

6 

Drug^sts . 

Dry  Goods . 

.17 

Furriers . 

....  5 

Meat  Markets.... 

128 

Restaurants . 

.  45 

63 

(jarages . 

....  62 

Men’s  Furnishings 

15 

Shoe  Dealers . 

.  39 

Department  Stores. 

2 

Oocers . 

....374 

Merchant  Tailors. 

14 

Sporting  Goods. . . 

.  8 

Electrical  . 

7 

Hardware  . . . 

.  20 

Milliners . 

25 

Stationers  . 

.  25 

Clothiers  .  32 


Trading  Area 

There  are  150,000  in  this  immediate  section  and  shares 
piirt  of  the  trade  of  Irvington,  Dobbs  Ferry,  Tarrytown, 


_  Facts  and  figures  were  secured  from  Assistant  Secretary  Chamber  of  Commerce,  banks,  schools  and  busi¬ 
es  ness  men. 


Newspapers 

Evening:  Herald,  Statesman  and  News. 


The  Largest  Newspaper  in  the  Great  and  Populous 
Hudson  RiverValley  and  in  the  Empire  State* s  Sixth  City 

The  Yonkers  Herald 


(Member  Audit  Bureau  of  CIrealatioas) 


Its  circulation  is  greater  than  the  combined  circulations,  in  Yonkers, 
of  all  the  New  York  Evening  Newspapers  and  of  the  combined  circulations 
of  all  the  New  York  Morning  Newspapers. 

That  accounts  for  the  liberal  use  of  the  advertising  columns  of  the 
Herald  by  the  Great  Metropolitan  Department  Stores  and  by  the  Principal 
National  Advertisers. 

Member  Audit  Bureau  Circulations 


National  Representatives 
GEORGE  B.  DAVID,  REPRESENTATIVE 
171  Madison  Avenue,  New  York  City 
Vanderbilt  4053-4054 


A.  R.  Keator 
1411  Hartford  Bldg. 
Chicago 


Publication  Office 
6-8-10  Warburton  Ave. 
Yonkers,  N.  Y. 
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Population 

1920  Census  .  171,717 

A.  B.  C.  City  .  171,717 

A.  B.  C.  City  and  Suburban .  450,000 

Chamber  of  Commerce,  City .  210,000 

Chamber  of  Commerce,  City  and 

Suburban  .  400,000 


Native  Whites.  138,051  Industrial  work- 

Negroes  .  1,260  j"' 

*  .  English  reading  83% 

F oreign  born  . .  32,326  Home  owners 

Students  .  6,734  (Families)  ..  41,558 


Savings  .  2  Resources  .  $57,972,156 

Trust  Companies...  3  Resources  .  106,278,395 

National  .  3  Resources  .  14,367,104 


Schools 


Public  Grade  . . . 

..  35 

Pupils  .... 

....  19,907 

High  . 

..  3 

Pupils  .... 

....  3,674 

Jr.  High . 

4 

Pupils  .... 

....  4,502 

Parochial  . 

..  15 

Pupils  .... 

....  5,791 

Syracuse  University  has  an  enrollment  for  the 
year,  5,057,  of  which  2,710  are  women  and  3,112 
men. 

Theatres 

Legitimate,  2 ;  burlesque,  1 ;  moving  pictures,  44 ; 
vaudeville,  1 ;  motion  picture  and  vaudeville,  2. 
Largest  seats  3,000.  Total  number  of  seats,  33,500. 


Location 

Syracuse,  272  miles  from  New  York  City  and 
80  miles  from  Rochester,  is  situated  on  the  lines 
of  the  New  York  Central,  the  D.  L.  &  W.  R.  R., 
Lehigh  Valley,  Ontario  and  Western,  and  the  St. 
Lawrence  Division  of  the  N.  Y.  C.  It  is  on  the 
New  York  State  Barge  Canal  and  at  the  junction 
of  the  Oswego,  Syracuse  and  Erie  Canal.  High 
speed  electric  interurban  lines  are  operated  to 
Rochester,  Oswego,  Utica  and  intermediate  points. 


Principal  Industries 

Because  of  its  advantageous  geographical  posi¬ 
tion  Syracuse  enjoys  as  part  of  its  big  business 
the  wholesaling  and  jobbing  of  goods  of  all  descrip¬ 
tions.  This  business  has  had  rapid  growth. 

The  city  stands  pre-eminent  in  the  manufacture 
of  the  following  lines :  tool  steel,  automobile  gears, 
differentials  and  transmissions,  soda  ash  and  its  by¬ 
products,  agricultural  implements,  china  ware, 
mince  meat,  powdered  milk,  shoe  wax,  candles, 
typewriters,  automobiles  and  automobile  acces¬ 
sories,  textiles,  clothing  machinery,  boilers,  bicy¬ 
cles,  hardware,  carriages,  bricks,  engines,  wagons, 
canned  goods,  structural  iron,  cash  carrier  and 
conveying  systems,  pneumatic  tube  systems,  cans. 


Special  Information 

There  are  643  industrial  plants,  employing  34,457 
persons.  In  the  industrial  plants  wages  in  1921 
mounted  to  $42,332,370. 


Survey  in  Two  Parts — Part  1 

SYRACUSE,  N.  Y. 

City  classed  as  Industrial  and  Distrib¬ 
uting  Center  for  Central  New  York. 

There  are  3,600  traveling  men  going  out  from 
the  city. 

There  are  24,000  persons  engaged  in  merchandis¬ 
ing,  wholesale  and  retail. 

In  addition  to  the  rail  lines  entering  Syracuse 
there  are  six  interurban  lines  radiating  to  all  points 
of  the  compass.  These  lines  bring  thousands  of 
people  daily,  shoppers,  workers  and  amusement 
seekers. 

Syracuse  is  popular  as  a  convention  city.  It  has 
54  hotels  with  a  new  1,000  room  one  under  con¬ 
struction. 

Syracuse  University  adds  a  large  amount  of 
business  with  its  2,710  women  and  3,112  men 
students. 

There  are  138  public  buildings,  83  halls  and 
theatres  and  98  apartment  houses. 

There  are  427  lawyers  and  491  physicians. 

The  wide  variety  of  its  manufactured  products 
makes  its  prosperity  independent  of  any  one  in¬ 
dustry. 

Among  the  city’s  well  known  concerns  are : 
Franklin  Automobile  Company,  employing  3,2(K); 
Solvay  Process  Company,  employing  2,5(X) ;  Brown- 
Lipe-Chapin,  employing  2,600;  Holcomb  Steel 
Company,  employing  2,000;  Brown-Lipe  Gear 
Company,  employing  l,0Ci0;  Nettleton  Shoe  Com¬ 
pany,  employing  1,000;  Continental  Can  Company, 
L.  C.  Smith  Typewriter  Company,  New  Process 
Gear  Company,  Crouse-Hinds  Company,  Lampson 
Company,  and  many  others. 


NOTE—  Facts  and  6g:ure<>  were  secured  from  Chamber  of  Commerce,  banks,  Supt.  Public  Institutions  and  business  men. 


THE  LEADERSHIP 
of 

THE  SYRACUSE  HERALD 

in  Syracuse,  New  York,  is  shown  in  the  acceptance  of  The  Herald  by  advertisers  generally.  The  first  nine 
months  of  1922  shows  a  continued  lead  in  advertising  activities.  • 


HERALD  (7  days) 
4,*SI,S87  Unes 


HERALD  (7  days) 
1,M7,»S0  lines 


HERALD  (7  days) 
<7t,4M  lines 


HERALD  (7  days) 
•,(H,223  lines 


HERALD  (7  days) 
l,189,2t>  lines 


HERALD  (7  days) 
S3Z,SS1  lines 


LOCAL  DISPLAY 
POST  STANDARD  (7  days) 

3,247,041  lines 
FOREIGN  DISPLAY 
POST  STANDARD  (7  days) 

«2(,C1S  lines 
AUTOMOBILE 
POST  STANDARD  (7  days) 

SM,1(1  lines 
TOTAL  DISPLAY 
POST  STANDARD  (7  days) 

4,7n420  lines 
DEPT.  STORES 
POST  STANDARD  (7  days) 
iM,3»S  lines 

FOOD  ADVERTISING 
POST  STANDARD  (7  days) 

324,345  lines 

The  Herald  also  leads  in  all  other  important  classifications 


JOURNAL  (0  days) 
3,7M,137  lines 

JOURNAL  ((  days) 
S»«,M4  lines 

JOURNAL  (0  days) 
382,107  lines 

JOURNAL  (8  days) 
5,078,828  lines 

JOURNAL  (8  days) 
010,715  lines 

JOURNAL  (8  days) 
300425  lines 


This  advertising  leadership  is  a  logical  result  of  The  Syracuse  Herald  making  Profitable  Advertising  to  mean  exactly  what  it  says.  Most  advertising,  we 

believe,  is  addressed  to  a  public  for  the  one  and  only  purpose  of  directing  their  buying,  or  their  state  of  mind,  and  the  cost  of  this  effort  must  be 

met  by  resultant  values,  plus  a  profit. 

The  Leadership  of  The  Syracuse  Herald  in  activities  and  lineages  is  a  result  of  this  publication  being  of  the  type  of  newspaper  worthy  to 

carry  a  worthy  sales  message.  In  addition  to  being  of  this  type  to  reflect  credit  on  the  goods  or  ideas  to  be  sold,  it  reaches  the  greatest 

number  of  people  capable  of  assimilating  the  sales  message,  and  acting  on  it. 

Cooperation  does  not  alone  consist  of  assisting  in  the  distribution  problems  of  an  advertiser, — something  The  HERALD  does  thoroughly, — 
but  more  important,  consists  of  maintaining  its  w’arm  friendship  among  people  with  whom  it  functions  as  a  salesman. 

Special  Representatives 

PRUDDEN,  KING  &  PRUDDEN,  Inc. 

286  Fifth  Ave.  New  York  City  Globe  Building  Boston  Steg  er  Building  Chicago 
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Survey  in  Two  Parts — Part  2 

SYRACUSE,  N.  Y. 


Churches 

8  Baptist,  1  Evangelical,  2  Reformed,  7  Hebrew, 
8  Congregational,  8  Lutheran,  18  Methodist,  2 
Methodist  Episcopal,  10  Presbyterian,  17  Roman 
Catholic,  8  Protestant  Episcopal,  1  Seven  Day 
Adventist,  1  Unitarian,  1  Universalist,  2  Church 
of  Christ,  1  Christian  Science. 

Suburban  and  Farm  Residents 
Market  gardens  and  fruits  are  raised  in  the 
neighboring  farm  section.  While  a  portion  of  these 
crops  are  marketed  a  large  percentage  is  canned. 
Among  the  surrounding  towns  sending  trade  to 
Syracuse  are  Oswego,  23,626 ;  Oneida,  10,541 ; 
East  Syracuse,  4,106;  Baldwinsville,  3,685,  Liver¬ 


pool,  1,831 ;  Solvay  which  is  adjacent  to  the  city, 
7,352;  Skaneateles,  530,  Fulton,  13,043;  Manlius, 
1,2%;  Cortland,  12,294;  Clyde,  2,528;  Weedsport, 
1,379;  Camden,  1,941;  Canastota,  3,995. 

Wholesale  Houses 


Groceries . 

...  20 

Jewelry  . 

12 

Meats . 

...  8 

Hardware  . 

3 

Fruits . 

...  15 

Tobacco  . 

7 

Confectioners  . . . 

...  9 

Manufacturers 

Shoes  . 

...  2 

Agents  . 

18 

Dry  Goods . 

...  5 

Merchandise 

Drugs  . 

...  5 

Brokers . 

17 

Retail  Section 

The  principal  shopping  districts  are  located  on 
Salina  St.,  Fayette  St.,  Warren  St.,  Jefferson 


St.,  and  Washington.  Neighborhood  sections  are 
located  throughout  the  city. 

Residential  Features 

The  houses  are  mostly  of  the  one-  and  two- 
family  type.  There  are  many  well  above  the  aver¬ 
age  residential  sections  and  about  100  apartment 
houses.  Building  activity  is  going  on  in  all  sec¬ 
tions  on  a  large  scale. 

Trading  Area 

Good  roads  and  transportation  facilities  have 
widened  Syracuse  trading  area.  While  it  is  dif¬ 
ficult  to  define  it  covers  a  radius  of  35  miles,  shar¬ 
ing  trade  of  some  of  the  intermediate  section  with 
Auburn,  Oswego,  Utica  and  Ithaca. 


R(Hail  Outlets  for  Nationally  Advertised  Products 


Auto  (Passengers)  . . 

..  45 

Delicatessen  . 

.  6 

Furriers  . 

.  14 

Merchant  Tailors  .... 

.  163 

Auto  (Truck)  . 

..  21 

Dressmakers  . 

. 233 

Garages  . 

.  97 

Milliners  . 

.  52 

Auto  (Tires)  .\gys . 

..  37 

Druggists  . 

.  71 

Grocers  . 

. 875 

Opticians  . 

.  21 

Auto  (Parts)  Agys . 

..  83 

Dry  Goods  . 

.  78 

Hardware  . 

.  86 

Photographers  . 

.  34 

Bakers  . 

..  79 

Department  Stores  . . 

.  7 

Hats  and  Caps . 

.  24 

Pianos  . 

.  18 

Cigar  Stores  . 

..  103 

Electrical  . 

.  26 

Jewelry . 

Ladies’  Tailors . 

.  61 

Restaurants  . 

.  190 

Cloaks  and  Suits . 

..  31 

Florists . 

.  23 

.  10 

Shoe  Dealers  . 

.  56 

Clothiers  . 

..  66 

Fruits  . 

.  32 

Meat  Markets  . 

.  116 

Sporting  Goods  . 

Stationers  . . .  . . 

.  9 

Confectioners  . 

...  149 

Furniture  . 

.  65 

Men’s  Furnishings  . . 

.  59 

.  10 

Evening  Newspapers 
Journal  Herald 

Telegram  1 

Morning  Newspaper 

Post-Standard 

1  Herald 

Sunday  Newspapers 
Post-Standard 

American 

Wise  men  continually  are  saying: 

‘‘The  way  to  build  a  newspaper  big  and 
great  is  to  make  a  good  NEWSPAPER.” 

Nowhere  in  all  these  United  States  of  America  is  this  truism  better  illustrated  and  exemplified  than  in 
the  case  of 

THE  SYRACUSE  JOURNAL 

Every  Evening  Except  Sunday 

Its  publishers  and  editors,  knowing  what  constitutes  a  good  newspaper,  have  conscientiously  been 
making  one,  working  constantly  to  make  it  better  and  better. 

Without  schemes,  lotteries,  contests — whose  result  is  at  best  bulk  and  nearly  always  bunk  —  THE 
SYRACUSE  JOURNAL  has  by  sheer  force  of  merit  added  reader  to  reader,  until  today 

IT  LEADS  THE  AFTERNOON  FIELD 

An  up-to-the-minute,  live-growing  newspaper  that  reaches  nearly  every  responsive  home  in  one  of 
the  finest  cities  of  the  world. 

THE  JOHN  BUDD  COMPANY 


New  York 


Chicago 


National  Advertising  Representatitives 

St.  Louis  Atlanta  San  Francisco  Los  Angeles 


Seattle 
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City  Classed  as  Industrial 


Population 


1920  Census  . 

A.  B.  C.  City . 

A.  B.  C.  City  and  Suburban . 

Chamber  of  Commerce,  City . 

Chamber  of  Commerce,  City  and  Suburban .... 


Native  Whites .  59,918  Industrial  workers. 

Negroes  .  579  English  reading... 

Foreign  bom .  11,483  Home  owners  (fami- 

Students  .  1,815  lies)  . 


72,013 

73,000 

130,000 

72,013 

120,150 

35% 

95% 

17,859 


Banks 


Savings  .  1  Resources. .  $15,687,524.36 

Trust  Companies .  2  Resources..  8,315,383.58 

National  .  5  Resources. .  43,665,026.21 


Location 

From  a  transportation  standpoint,  no  inland  city  is  more 
advantageous  situated  than  Troy.  It  is  150  miles  from 
New  York  City  by  rail  or  water,  300  miles  by  rail  or 
barge  canal  to  Buffalo  and  the  Great  Lakes,  250  miles 
from  Montreal,  and  190  from  Boston.  It  is  at  the  head 
of  navigation  on  the  Hudson,  the  eastern  terminus  of  the 
State  Barge  Canal,  and  has  the  following  rail  lines:  New 
York  Central,  D.  &  H.,  Rutland,  and  B.  &  M. 

Principal  Industries 

Abrasives,  bells,  boilers,  blowers  and  fans,  chains,  cur¬ 
rency  ink,  cord,  cotton  waste,  fire  hydrants,  furnaces,  fire 
brick,  fire  proofing,  fish  lines,  horseshoes,  hydroextractors, 
handkerchiefs,  knitting  machines,  knit  goods,  laundry  ma¬ 
chinery,  locomotive  specialties,  merchant  iron,  malleable 
steel  and  iron,  metal  store  front  bars,  marine  engines,  pig 
iron,  paper,  paint,  paper  boxes,  rivets,  rail  joints,  scales, 
shirts,  stamp^  tinware,  thermometers,  towels,  wash  cloth, 
valves,  underwear,  varnish,  waists  and  other  products. 


Schools 

Public  Grade . 

. 19 

Pupils. . 

High  . 

.  2 

Pupils. . 

Parochial  . 

.  10 

Pupils. . 

Colleges  . 

.  3 

Pupils. . 

Theatres 

Moving  pictures  . 

Vaudeville  . 

Motion  picture  and  vaudeville.... 
Total  number  seats . 


6,689 

1,410 

4,900 

1,815 


12 

1 

3 

13,800 


Special  Information 

The  buying  power  of  the  Troy  community  encompasses 
150,000  persons  within  nine  miles  of  the  center  of  the  city. 

The  purchasing  power  of  Greater  Troy  is  shown  by  the 
fact  that  28.45  per  cent  of  all  families  have  an  earned  tn- 
come  in  excess  of  $1,800.  The  city  has  thirty-two  vohoiesale 
houses:  90  per  cent  of  the  collars  and  cuffs  made  in  the 
United  States  are  manufactured  here. 

Among  Troy’s  well  known  firms  are:  Van  Zandt,  Jacobs 
Co.;  Cluett.  Peabody,  George  P.  Ide  Co.,  Hall,  Hart¬ 
well  Co.,  C.  W.  Ferguson  Collar  Co.,  Fuller,  Wairen 
Stove  Co.,  Burden  Iron  Co.,  Ludlow  Valve  Co.,  Continu¬ 
ous  Rail  Joint  Co.,  Earl  &  Wilson,  J.  B.  Carr,  Wood- 
house  Co.,  Inc.,  and  W.  &  L.  E.  Gurley. 


Churches 

Fifteen  Roman  Catholic,  14  Presbyterian,  11  Methodist,  8 
Episcopal,  6  B^ist,  5  Lutheran,  3  Jewish,  2  Christian,  2 
Unitarian,  1  Congregational,  1  Evangical,  1  Christian 
Science. 

Suburban  and  Farm  Residents 

The  communities  comprising  greater  Troy  are  Water- 
vliet,  16,063;  Green  Island,  4,441;  Cohoes,  22,987;  Water¬ 
ford,  2,637^  all  in  the  seven  cent  fare  area.  Surrounding 
Troy  are  Johnsville,  575;  Valley  Falls,  633;  Schenectady, 
88,723;  Eagle  Mills,  537;  Grafton — Hoosick  Falls — Emer- 
ick,  529;  Mechanicsville,  8,166;  Stillwater,  982;  Balston 
Spa,  4,103;  Cambridge,  1,559. 


Groceries  . . 

Meats  . 

Fruits  . 

Confectioners 


Wholesale  Houses 


8 

6 

4 

5 


Shoes  . . . . 
Dry  Goods. 
Hardware 


1 

2 

2 


Retail  Section 

There  is  nearly  three  miles  of  stores  and  shops  in  the 
retail  center,  on  River  street,  Congress  street,  Broadway, 
State  street.  King  street,  Fulton  street.  Third  street  and 
intersecting  streets. 

Residential  Features 

The  city  has  many  attractive  homes,  mostly  of  the  one 
and  two-family  type. 


Auto.  (Passengers)  29 
Auto.  (Truck)....  17 
Auto.  (Tires)  Agys  41 
Auto.  (Parts) Agys  20 

Bakers  . 24 

Cigar  Stores . 31 

Cloaks  and  Suits.  17 
(Tlothiera  . 29 


Retail  Outlets  for  Nationally  Advertised  Products 


Confectioners  .... 

52 

Florists  .... 

....  22 

Hats  and  Caps... 

17 

Opticians  .... 

Ddicatessen  . 

7 

Fruits . 

....  11 

Jewelry  . 

30 

Photographers  . 

Dress  Makers.... 

120 

Furniture  . . . 

....  20 

Ladies’  Tailors. . . 

11 

Pianos  . 

Druggists  . 

38 

Furriers  . . . 

....  3 

Meat  Markets . . . . 

86 

Restaurants  . . . 

Dry  Goods . 

18 

Garages  .... 

....  47 

Men’s  Furnishings  16 

Shoe  Dealers.. 

Department  Stores 

7 

Grocers  .... 

....282 

Merchant  Tailors. 

19 

Sporting  Obods 

Electrical  . 

11 

Hardware  . . 

....  10 

Milliners  . 

22 

Stationers  .... 

Trading  Area 

Troy  shares  the  trade  of  the  Capitol  district  of  500,000 
with  Albany  and  Schenectady.  Many  small  and  prosper¬ 
ous  villages  surround  Troy  and  do  a  major  part  of  their 
trading  in  Troy.  Interurban  service  in  all  directions  aids 
Troy  in  securing  this  business. 


NOTE) - Facts  and  figures 


were  secured  from  Chamber  of  Commerce,  banks,  schools  and  business  men. 


Newspapers 

Record,  Times  (Evening).  Record  (Morning). 


II 


In  Troy,  N.  Y. 

the  only  A.  B.  C.  newspaper  is 

THE  TROY  RECORD 
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Population 

1920  Census  .  66,800 

A.  B.  C.  City .  66,800 

A.  B.  C.  City  and  Suburban .  150,000 

Chamber  of  Commerce,  City .  72,000 

C.  of  Commerce,  City  and  Sob .  300,000 

Native  Whites .  55,772  Industrial  workers..  33,000 

Negroes  .  623  English  readin|N...  95% 

Foreign  bom .  10,368  Home  owners  (Fam- 

Uies)  .  16,000 

Banka 

Savings  .  2  Resources  . $10,479,381 

Trust  Companies. .  2  Resources  .  7,374.975 

National  .  2  Resources  .  11,592,880 

Schools 

Public  Grade .  14  Pupils  .  8,473 

High  .  1  Pupils  .  1,384 


BINGHAMTON,  N.  Y. 


Theatres 

Legitimate,  2;  Moving  Pictures,  12;  Vaudeville,  2. 
Total  number  seats,  16,750. 

Location 

On  the  D.  &  H.  R.  R.,  with  lines  east  to  Maine,  Massa¬ 
chusetts,  and  Canada,  D.,  L,  &  W.  R.  R.  main  line  and 
lines  to  Syracuse  and  Utica  and  Erie  R.  R. 


Principal  Industries 

Steam  engines,  chairs,  pottery,  overalls,  bricks,  paving 
blocks,  combs,  flour,  pianos,  shoes,  cigars,  furniture, 
cameras,  films,  silk  weaving,  ball  bearings,  portable  elec¬ 
tric  tods,  drop  forgings,  mattresses,  washing  machines, 
automobile  tires. 


Special  Information 

In  the  community  of  Binghamton  there  are  15,(^ 
persons  earning  ever  $30  per  week.  There  are  33,000  in¬ 
dustrially  employed  in  the  258  plants  in  this  section,  and 
these  plants  are  enjoying  a  rapid  nowrth  and  planning 
a  large  increase  in  perscmnel.  Two  thousand  five  hundred 
are  employed  in  the  manufacture  of  cigars,  1,200  in  th<% 
silk  inoustm.  and  700  in  the  manufacture  of  workmen’! 
clothing.  This  community  is  the  home  of  the  following 
well  known  plants:  Ansco  Co.,  employing  1,200;  Endicott- 
Johnson,  13,000;  Dunn  &  McCarthy,  1,200;  Fairbanks 
Co.,  70*);  Brewer-Tictchener,  Kroehler  Co.,  U'W;  Washer 
Co.  and  many  others  in  many  varied  lines. 


Suburban  and  Farm  Residents 

Johnson  City  and  Endicott,  two  large  manufacturing 
cities,  adjoin  Binghamton  and  add  nearly  2,500  people 
to  the  retail  trading  population.  Broome  County  has  ex- 
tensive  dairying  interests  shipping  nearly  $2,000,000  worth 
of  milk  annually.  Surrounding  towns  include  Windsor, 
598;  Deposit,  1943;  Hancock,  1326;  Cadosia,  547;  Afton, 


City  classed  as  industrial 


782;  Bainbridge,  1,259;  Greene.  1,297,  Oxford,  1,590; 
Norwieh,  8,269;  Whitney  Point,  665;  Owego,  4,147;  John¬ 
son  City,  12,000;  and  a  considerable  portion  of  the  ad¬ 
jacent  section  of  Pennsylvania. 

Wholesale  Houses 


Groceries  .  6 

Meats  .  4 

Fruits  .  10 

ConfeiXioners  .  12 

Shoes  .  1 

Dry  Goods  and  Notions  •  4 


Drun  .  1 

Men’s  Clothing  .  4 

Hardware  .  2 

Furniture  .  4 

Paper  .  2 

Stationery  .  1 


Retail  Section 

The  shopping  center  and  retail  district  covers  over  two 
and  a  half  miles  on  Court,  Chenango,  Washington  and 
the  side  streets  near  this  section.  There  are  neighbw- 
hood  sections  throughout  the  dty. 

Residential  Features 

Mostly  one  and  two-family  houses.  There  are  66  apart¬ 
ment  houses  and  over  10,000  other  dwellings. 

Churches 

Roman  Catholic,  IS;  Presbyterian,  14;  Methodist,  11; 
Episcopal,  8;  Baptist,  6;  Lutheran,  5;  Jewrish,  3;  Christian, 
2;  Unitarian.  2;  Confp-egational,  1;  Evangelical,  1; 
Colored,  1;  Christian  Science,  1. 


Retail  Outlets  for  Nationally  Advertised  Products 


Auto  (Passengers)  44 
Auto  (Truck)....  10 
Auto  (Tires)  Agys  22 
Auto  (Parts)  Agys  40 

Bakers  .  28 

Cigar  Stores .  35 

Cloaks  and  Suits.  17 
Clothiers  .  43 


Confectioners  .... 

93 

Florists  . 

....  9 

Hats  and  Caps...  15 

Opticians  . 

.  12 

Delicatessen  . 

2 

Fruits  . 

. ...  20 

Jewelry  . 27 

Photographers  . . 

.  13 

Dress  makers .... 

97 

Furniture  . . . 

....  20 

Ijidies’  Tailors...  7 

Pianos  . 

.  3 

Druggists  . 

26 

Furriers  . . . . 

....  2 

Meat  Markets....  31 

Restaurants  . . . . 

.  83 

Dry  Goods . 

22 

Garages  . 

....  42 

Men’s  Furnishings  17 

Shoe  Dealers.,.. 

.  24 

Department  Stores 

8 

Grocers  . 

...  165 

Merchant  Tailors.  63 

Sporting  Goods.. 

.  5 

Electrical  . 

7 

Hardware  . . . 

....  11 

Milliners  .  20 

Stationers  . 

.  4 

Trading  Area 

The  trading  area  of  Binghamton  is  one  of  the  most 
prosperous  in  the  State.  Within  its  boundaries  are  sev¬ 
eral  large  towns  and  vijlages,  each  with  one  or  more 
thriving  factories  employing  well  paid  mechanics  whose 
families  come  to  Binghamton  to  trade. 

The  area  extends  south  into  the  State  of  Penn^lvania 
for  several  miles;  to  the  east  the  area  extends  to  Oneonta 
and  Hancock,  which  are  northeast  and  southeast,  respect¬ 
ively.  To  the  north  the  area  reaches  Norwich  and  to 
the  west  as  far  as  Owego. 

Fine  automobile  roads  help  Binghamton  business  houses 
to  maintain  an  excellent  motor  delivery  in  this  entire 
section.  The  Lackawanna  Railroad  extending  81  miles  to 
Scranton  has  no  grade  over  one  per  cent. 


NTOT'P’  Facts  and  fibres  were  secured  from  James  G.  Brownlow,  sec.  of  Chamber  of  Commerce,  school 
i  X  ”  L  El  board  .md  business  men. 


Newspapers 

Evening,  Press  and  I-eader;  morning.  Sun. 


Busy — Prosperous — Binghamton 

”IN  THE  VALLEY  OF  OPPORTUNITY 

Has  a  newspaper  that  in  every  way  ranks  with  America’s  best 

THE  BINGHAMTON  PRESS 


Goes  daily  into  98  per  cent,  of  the  worth-while  homes 
in  the  buying  territory  within  the  trading  radius. 

It  is  a  splendid  newspaper  in  a  splendid  community.  Earns  and  receives  the  confidence  of  its  read¬ 
ers.  Constantly  demonstrates  its  effectiveness  in  thoroughly  covering  its  territory  in  an  advertising 
way  for  both  the  local  and  the  national  fields. 

THE  JOHN  BUDD  COMPANY 

National  Advertising  Representatives 

New  York  Chicago  St.  Louis  Atlanta  San  Francisco  Los  Angeles  Seattle 
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NIAGARA  FALLS,  N.  Y. 


City  Classed  as  Industrial  and  Tourists'  Center 


Population 

1920  Census  .  50,760 

A.  B.  C.  City  .  50.760 

A.  B.  C.  City  and  Suburban  .  80,000 

Chamber  of  Commerce,  City .  55,000 

Chamber  of  Commerce,  City  and  Suburban .  75,000 

Native  whites  . 32, .151  Industrial  workers  ..14,000 

Nep-oes  .  509  English  reading  ....  85% 

Foreign  born  . 17,886  Home  owners  (fam.). 10,857 

Students  .  250 

Banks  * 

Savings  .  2  Resources  . $10,136,355 

Trust  companies  .  1  Res<)urces  .  3,089,975 

National  .  1  Resources  .  866,331 

State  . 4  Resources  . 19,019,691 

.\nother  National  Bank  opens  for  business  January  1, 
1923. 

Schools 

Public  Grade  .  14.  Pupils  .  7,721 

High  .  1  Pupils  .  1,300 

Parochial  .  5  Pupils  .  3,670 

Niagara  College  Pupils  .  250 

Theatres 

Legitimate,  1;  moving  pictures,  11;  vaudeville,  1.  Two 
new  hi-uses  have  just  been  opened.  Total  number  of 
seats,  10,500. 

Churches 

Baptist,  1;  Episcopal,  3:  Catholic,  7;  Congregational,  2; 
Hebrew,  3;  Lutheran,  3;  Methodist,  4;  Mormon,  1; 
Presbvtcrian,  2;  Evangelical.  1;  Seven  Day  ,\dventist,  1; 
Christian  .Science,  1;  Unitarian,  1. 


Location 

Niagara  Falls  it  situated  on  the  Niagara  River,  New 
York  Central,  Ni^ara  Falls  section  and  Suspension 
Bridge  section,  Michigan  Central,  Erie,  Lehigh  Vall^, 
Pere  Marquette,  Grand  Trunk  and  the  Niagara  Junction 
R.  R.,  an  electric  road  connecting  all  lines.  There  is 
an  electric  traction  road  operated  to  Lewiston  and  Youngs¬ 
town  and  the  International  Railways  operate  interurban 
lines  to  Buffalo  and  Lockport. 

Principal  Industries 

Among  the  city’s  industries  are  electro  chemioals, 
cereals,  corsets,  silver  plate,  sales  books,  flour  mills, 
wall  paper,  paper,  abrasives,  ink,  knit  goods,  roofing  ma¬ 
terial,  carburetors,  carbin,  aluminum  and  graphite. 

The  housing  and  feeding  of  the  tourists,  estimated  at 
1,650,000  annually,  adds  largely  to  the  business  of  the 
town. 

Special  Information 

The  city  of  Niagara  Falls,  known  far  and  wide  for  its 
scenic  beauty  is  a  representative  manufacturing  city  with 
200  factories  with  a  wide  variety  of  products  and  with 
an  indiistri.-il  pay  roll  exceeding  $21,000,000,  with  annual 
production  of  $90,000,000.  There  are  49  hotels  and  many 
private  residences  rent  moms  to  the  vast  horde  of  visitors. 

The  following  companies  have  i>lants  situated  here:  The 
Carborundum  Co.,  employing  1,900.  the  Aluminum  Co., 
1,100;  Union  Carbide  Ca,  1,000;  U.  S.  Light  &  Heat, 
1.000;  Shredded  Wheat  Co.,  700;  International  Paper  Co., 
400;  Hooker  Electric  Co.,  500;  Niagara  Falls  Power  Co., 
600;  W.  A.  Rogers,  Ltd.,  600;  Mathison  Alkali  Co.,  500; 
Niagara  Electro  Chemical  Co.,  350,  and  National  Carlx)n 
Co.,  400;  Niagara  Wall  Paper  Co.,  216;  Spirella  Corset 


Co.,  326;  Niagara  Alkali  Co.,  224;  Acheron  Graphite  Co., 
325;  American  Sales  Book  Co.,  341;  Certain-teed  Prod¬ 
ucts  Co.,  250,  and  Kimberly-Clarke  Paper  Co.,  375. 


Suburban  and  Farm  Residents 
The  suburban  and  farm  section  on  account  of  the 
geography  cf  this  section  is  small  in  area.  Surrounding 
and  .adjacent  towns  are  Lewiston,  723;  Youngstown,  539; 
Ransomville,  539;  Wilson.  631;  Sanborn.  280;  La  Salle, 
3,813;  Cambria,  1,596;  Niagara  Falls,  Ontario,  including 
the  surrounding  farm  section.  18.000. 


Wholesale  Houses 

Groceries  .  4  Confectioners  .  4 

Meats  .  2  Rakers  .  2 

Fruits  .  3  Tobacco  .  4 

Buffalo  jobbers  and  wholesalers  supply  the  retailers  also. 


Retail  Section 

The  growth  of  the  city  has  brought  together  the  two 
business  sections.  The  leading  retail  sections  are  on 
Falls  St.,  Erie  Ave.,  Main  St.,  Niagara  St.,  Pine  Ave., 
and  Portage  Road,  a  distance  of  2%  miles,  with  stores, 
shops,  theatres  and  hotels. 


Residential  Features 

One-  and  two-family  predeminate.  There  are  but  42 
aoartment  houses  and  over  10,000  owned  homes.  Many 
new  homes  have  been  built  in  a  new  residential  develop¬ 
ment. 


Auto  (Passengers)  23 
Auto  (Truck)  ...  9 

Auto  (Tires)Agys.  9 
Auto  ( Parts)  Agys.  20 

Bakers  .  17 

Cigar  Stores . 63 

Cloaks  and  Suits.  10 


Retail  Outlets  for  Nationally  Advertised  Products 

Clothiers  . 42  Electrical  .  11  Hardware  .  12 

Confedu.ners  _ 81  Florists  .  5  Hats  and  Caps  . .  9 

Delicatessen  ....  1  Fruits  .  IS  Jewelry  .  22 

Dress  Makers  ...  28  Furniture  .  16  Ladies’  Tailors...  7 

Druggists  .  19  Furriers  .  3  Meat  Markets....  65 

Dry  Goods  . 20  Garages  . 38  Men’s  Furnishings.  22 

Department  Stores  5  Grocers  . 240  Merchant  Tailors.  38 


Milliners  .  13 

Opticians  .  7 

Photographers  ...  11 

Pianos  .  5 

Restaurants  .  72 

Shoe  Dealers  ....  29 
Sporting  Goods  . .  3 

Stationers  .  7 


Trading  Area 

Niagara  Falls  derives  its  trade  from  a  relatively  small 
and  compact  area.  On  the  nerth  it  extends  to  Lake 
Ontario,  including  Youngstown  and  Wilson,  on  the  south 
to  Tonawanda,  on  the  east  to  I.ockport,  and  on  the  west 
to  Niagara  Falls,  Ont.,  which  gives  a  large  and  profitable 
Canadian  trade. 


_  Facts  and  figures  were  secured  from  R.  D.  House,  Secretary  Chamber  of  Commerce,  Department  of 

Public  Instruction,  B.anks  and  other  sources. 


Garctte  fEve.) 


Newspapers 


NIAGARA  FALLS 

The  Power  City  of  the  World  ” 

The  Fastest  Growing  City  in  New  York  State  Is  Spending 

$3,000,000  For  Schools 

$11,000,000  For  Additional  Power  Development 

$400,000  For  a  City  Hall 

$285,000  For  a  New  City  Park  of  304  Acres 

EVERY  ONE  IS  EMPLOYED 

and  the  13,500  heads  of  families  are  not  stinting  them¬ 
selves  on  their  purchases  of  necessities  or  luxuries.  In 
one  week  alone  38  electric  washers  were  delivered  in  the 
course  of  ordinary  business;  in  one  week  $12,000  was 
spent  for  pianos  alone,  and  a  phonograph  sale  disposed 
of  150  phonographs  in  ten  days. 

To  Better  Your  Butineaa  in  Niagara  Fall*  and  trading  territory  schedule  your  campaign  in 

NIAGARA  FALLS  GAZETTE 

Read  in  over  15,200  Niagara  Homes  Daily 

FRANK  R.  NORTHRUP  FRANK  R.  NORTHRUP 

350  Madison  Avenue,  New  York,  N.  Y.  1510  Association  Building,  Chicago,  111. 

POPULATION  OF  NIAGARA  FALLS  55,000 


Among  the  other  huge  expenditures  in  this  city  are  hun¬ 
dreds  of  new  residences  and  numerous  factory  buildings. 

Over  $800,000  has  been  spent  in  Niagara  County 
this  year  for  improved  roads. 

BUSINESS  IS  SPLENDID 

In  all  mercantile  and  industrial  lines,  according  to  the 
statements  of  our  merchants  and  the  heads  of  our  vast 
industries. 
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ELMIRA,  N.  Y. 

City  Clasaetl  ax  Industrial  and 
Distributing  City 


Population 


1920  Cennus  .  45,393 

A.  B.  C.  City  .  45,305 

A.  B.  C.  City  and  Suburltan  .  300,000 

Chamber  of  Commerce,  City  .  46,664 


Chamber  of  Commerce,  City  and  Suburban .  80,000 

Native  Whites  ....  40,123  Industrial  Workers  .  25% 

Foreign  Born .  4,706  English  reading  ....  95% 

Negroes .  316  Home  owners  (fain.)l  1,357 


Banks 

1  Resources  . $1,675,023 

1  Resources  .  9,561,359 

2  Resources  . 12,204,711 


Schools 

Public  Grade  .  10  Pupils  5,259 

High  .  1  Pupils  1,241 

Parochial  .  6  Pupils  1,650 

Elmira  College  Pupils  .  445 

Theatres 

I.egitimate,  1 ;  moving  pictures,  4 ;  motion  picture  and 
vaudeville,  2. 


Location 

Elmira  is  heated  on  the  lines  of  the  following  railroads; 
the  LX  L.  6c  W.,  Pennsylvania,  Erie,  and  Lehigh  Valley, 
with  lines  radiating  to  all  points  of  the  compass.  The 
excellent  rail  facilities  have  aided  in  building  up  Elmira's 
jobbing  and  wholesale  business. 

Principal  Industries 

.^uto  parts,  fire  fighting  apparatus,  foundries,  valves, 
silk,  knit  goods,  aluminum  ware,  bridges,  dairy  equipment, 
milk  bottles,  candy,  coaster  brakes. 

Special  Information 

Eleven  thousand  workers  are  employed  in  the  34  plants 
in  the  city. 

There  are  more  wholesalers  in  Elmira  than  in  any  city 
i4  its  size  in  the  United  States.  Every  Monday  morn¬ 
ing  253  salesmen  leave  Elmira  cn  their  trips  to  give 
personal  service  and  supply  the  retail  trade  of  a  wide 
and  prosperous  letritory  of  which  Elmira  is  the  buying 
renter.  Elmira  is  of  greater  importance  as  a  distribution 
noirt  than  most  cities  twrice  its  sire. 


Savings  . 

Trust  Companies 
National  . 


Suburban  and  Farm  Residents 
Elmira  is  the  center  of  an  agricultural  district.  Among 
the  towns  surrounding  are:  New  York — Horseheads,  2,078; 
Elmira  Heights,  4,188;  Bath,  4.795;  Watkins,  2,785; 
Montour  Falls,  1,560;  Penn  Yan,  4,517;  Waverly,  5,270. 
Pennsylvania — Troy,  1,419;  Mansfield,  1,609;  Canton, 
2,154;  Sayre,  8,078;  Blossburg,  2,033;  Wellsboro,  3,452; 
Towanda,  4,269. 


Groceries 
Meats 
Fruits 

Confectionery 

Shoes  . . 

Dry  Goods  .  2 


I>rugs  .  2 

Millinery  .  2 

Hardware  .  4 

Tobacco  .  3 

.lewelers  .  2 

Clothing  .  2 


Wholesale  Houses 

.  6 

.  3 

.  8 

3 


Retail  Section 


Retail  trading  section  is  located  atxut  the  following 
center;  East  and  West  Water  St.,  Main  St.,  Ijke  St 
and  intersecting  streets  for  about  a  distance  of  two  miles 
and  a  quarter. 


Churches 

Baptist,  5;  Methodist,  13;  Congregational,  2;  Episcr^l, 
3;  Disciple,  1;  Lutheran,  1;  Presbyterian,  7:  Seven  Day 
Adventist,  1;  Gerimtn  Evangelical,  1;  Salvation  Army,  1; 
Jewish,  4;  Catholic,  7. 


The  Lackawanna,  Pennsylvania  and  Lehigh  Railroad 
shops  keep  1,800  families  in  the  city.  Among  the  well 
known  concerns  are  American  Bridge  Co.,  American  La 
France  Fire  Engine  Co.,  Eclipse  Machine  Co.,  Kennedy 
Valve  Co.,  Willy-Morrow  Co.,  and  many  others. 


Residential  Features 

It  is  a  city  of  fine  homes  with  excellent  houses  in  the 
city  and  suburbs.  There  are  9,209  dwellings  for  the 
11,357  families. 


Retail  Outlets  for  Nationally  Advertised  Products 


Auto  (Passengers)  20 
Auto  (Truck)  ...  7 

Auto  CTires)  Agys  17 
Auto  (Parts)  Agys  12 

Bakers  . 20 

Cigar  Stores  ...  30 
Cloaks  and  Suits.  14 
ClothieTS  .  36 


Confectioners  .... 

64 

Florists  . 

....  15 

Hats  and  Caps.. 

15 

Opticians  . 

.  11 

Delicatessen  . 

a 

Fruits  . 

....  19 

Jewelry  . . 

22 

Photographers  . . 

.  13 

Dress  Makers  . . . 

93 

Furniture  . . . 

....  16 

I.adies‘  Tailors  . . 

23 

Pianos  . 

.  5 

Druggists  . 

23' 

Furriers  . . . . 

....  11 

Meat  Markets  . . . 

54 

Restaurants  . . . . 

.  64 

Dry  Goods  . 

8 

Garages  . 

....  53 

Men’s  Furnishings  30 

Shoe  Dealers  . . . 

.  16 

Department  Stores 

4 

Grocers  . 

. ...230 

Merchant  Tailors. 

32 

Sporting  Goods  . 

.  5 

Electrical  . 

14 

Hardware  . . 

....  8 

Milliners  . 

25 

Stationers  . 

.  8 

Trading  Area 

The  trading  area  of  Elmira  includes  the  rich  farming 
territory  of  south  central  New  York  and  northern  Penn¬ 
sylvania.  In  New  York,  Bath,  Penn  Yan,  Watkins  and 
Waverly  are  in  the  territory  and  Sayre,  Canton,  Wells¬ 
boro  and  Blossburg  in  Pennsylvania,  a  radius  of  about 
35  miles. 


NOTE—  Facts  and  figures  were  secured  from  diamber  of  Commerce,  Banks  School  Board  and  business  men. 


Newspapers 

Evening,  Star-G.izette.  Morning,  .Advertiser.  Sunday, 
Telegram. 


THE  ELMIRA  STAR-GAZETTE 


Oct.  1,  1922,  Average  Net  Paid  Daily  Circulation— 23,754 


Elmira,  N.  Y.  is  a  manufacturing  city  of  well  paid,  expert 
workers,  situated  in  the  center  of  the  richest  agricultural  ter¬ 
ritory  of  Southern  New  York  and  Northern  Pennsylvania.  It 
is  recognized  as  an  important  and  profitable  market  for  all 
standard  merchandise  and  is  a  potential  market  for  any  new 
product. 

Elmira  is  an  important  distribution  center  for  scores  of 
manufacturers.  It  is  situated  on  four  trunk  line  railroads  and 
is  a  divisional  terminal  of  three.  It  commands  the  industrial 
and  trading  supremacy  of  a  territory  which  includes  Watkins, 
Waverly,  Horseheads,  Corning,  Addison,  Bath,  Penn  Yan, 
Montour  Falls,  in  New  York  State  and  Towanda,  Sayre, 
Athens,  Troy,  Canton,  Mansfield,  Wellsboro,  Blossburg  in 


Pennsylvania  and  countless  smaller  villages  thniughout  the  I 
thickly  populated  suburban  section.  1 

The  Elmira  Star-(iazette  is  the  only  publication  which  \ 

covers  this  territory  completely.  The  rich  locality  is  exclu-  5 

sively  Star-tiazette  territory  and  is  invaded  by  no  other  im-  j 

portant  publication.  Star-Gazette  circulation  almost  exactly 
meets,  without  overlapping,  the  newspaper  territories  of  Ro¬ 
chester  aiul  Syracuse  on  the  north ;  of  Williamsport,  Scranton 
an«l  WilkesBarre  on  the  South;  of  Binghamton  on  the  East 
and  of  Buffalo  on  the  West. 

A  trading  population  of  200,(X)0  in  this  rich  and  conveni¬ 
ent  territory  positively  cannot  be  reached  without  the  Elmira  j 

Star-Gazette.  In  more  than  half  the  homes  the  Star-Gazette  1 

is  read  exclusively.  | 


Carries  90  per  cent,  of  the  National  Advertising  entering  Elmira  and  publishes  tivice  as  much  local  advertis¬ 
ing  as  all  other  Elmira  papers  combined 
THE  ONLY  A.  B.  C.  PAPER  IN  ELMIRA 


li 


J.  P.  McKinney  &  son,  Representatives 


19  West  44th  Street,  New  York 


122  S.  Michigan  Avenue,  Chicago 
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has  large  quarries  of  slate  and  stone  for  flagging. 

There  are  extensive  deposits  of  hydraulic  cement  and 
gypsum,  the  former  being  largely  produced  at  Rondout, 
Manlius  and  Akron,  the  latter  near  Syracuse. 

A  vast  amount  of  salt  is  made,  chiefly  from  the  springs 
(if  Onondaga  county.  The  annual  output  is  over  1,500,- 
000  tons,  an  output  exceeded  by  only  one  State.  In  re¬ 
cent  years  new  and  promising  salt  fields  have  been 
developed  in  Wyoming  and  Genesee  counties. 

The  annual  graphite  production  is  about  10,000,000 
pounds,  and  is  valued  at  over  $500,000.  There  are  natural 
gas  wells  in  several  <x)unties,  with  an  output  value  of 
over  $2,500,0(X)  annually;  and  petroleum  is  found  near 
Olean,  Wells ville  and  other  places.  The  1920  production 
of  petroleum  was  938,974  barrels.  Many  other  minerals 
are  found. 

New  York  has  long  been  a  leader  among  the  greater 
states  of  the  Union.  Her  farm  population  is  among  the 
highest  in  the  Union,  1,795,383.  In  other  words  the  per¬ 
centage  of  her  population,  that  is,  rural,  is  17  3/10. 

The  number  of  farms  in  New  York  State  is  193,195, 
with  a  total  acre.age  of  20,632,803  of  which  more  than 
13,000,000  acres  is  improved  and  in  a  high  state  of  culti¬ 
vation.  The  average  acre  ix;r  farm  in  New  York  State 
is  106  8/10  acres  and  the  improved  acreage  per  fatm  is 
68  1/10  acres.  The  total  valuation  of  all  farm  property 
in  New  York  State  in  1920  was  $1,908,483,207.  This  is 
an  increase  of  31  5/10  per  cent  over  1910  or  $457,001,706 
for  the  ten  year  pericxl. 

Lands  and  buildings  of  New  York  farmers  are  valued 
at  $1,425,061,740.  Implements  and  machinery  reach  a 
grand  total  of  $169,866,766. 

Live  stock,  in  which  New  York  is  one  of  the  leaders 
as  a  result  of  her  great  dairy  interests,  is  valued  at 
$313,554,695,  an  increase  of  71  3/10  per  cent  in  the  ten 
year  period  which  was  made  necessary  to  meet  her 
rapidly  increasing  population. 

'  Some  idea  of  the  great  buying  power  of  the  people 
of  New  York  can  l)e  gather^  from  the  fact  that  her 
aVerage  farm  value  is  nearly  $10,000  of  which  lands 
and  buildings  represent  more  than  $7,000.  Im- 
itiense  crops  of  cereals  arc  growing  in  the  valley  lands 
which  also  produce  an  abundance  of  crops  and  other 
fruits;  in  Otsego,  Madison,  Giautauqua  and  Oneida 
counties  hops  are  growing  in  abundance;  tobacco  is 
growing  profitably  in  several  counties  and  corn  generally 
throughout  the  state.  New  York’s  apple  crop  totals  more 
than  55,000,000  bushels  annually;  peaches,  2,000,307,000 
bushels ;  pears,  more  than  2,000,200,000  bushels,  placing 
her  first  in  the  Union  in  apples,  second  in  pears  and  third 
in  peaches.  New  York  State’s  grape  crop  has  a  value  of 
more  than  $5,000,000,000. 

New  York  long  ago  learned  to  harvest  instead  of  cut 
her  timber  crop  and  it  is  one  of  her  great  sources  of 
mutual  revenue  each  year.  Her  timber  is  very  excellent 
and  the  state  is  generally  well  wooded. 

The  leading  mineral  of  New  York  is  iron  ore  and  the 
output  reaches  nearly  a  million  tons  a  year.  Some  zinc 
mines  and  galena  is  found  in  large  quantities  in  St. 
Lawrence  and  some  of  the  other  counties.  High  grade 
building  stone  is  abundant,  consisting  principally  of 
granite  and  w  hite  and  colored  marbles.  Sand  stone  and 
gray  and  blue  lime  stone  as  well  as  fine  brick-clay  are 
also  found  in  many  parts  of  the  state.  The  state  is  noted 
for  its  extensive  deposits  of  hydraulic  cement,  and  New 
York  is  exceeded  by  only  one  state  in  its  annual  produc¬ 
tion  of  salt. 

An  industry  that  is  peculiar  to  N(ny  York  is  that  of 
bottled  mineral  waters  which  reaches  a  total  of  over 
8,000,000  gallons  annually. 

Natural  gas  is  found  in  several  counties  in  New  York 
and  the  annual  output  is  valued  at  more  than  $2,500,000. 

{Continued  on  Page  XI') 
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Inland  waterways  are  playing  an  important  part  in  the  proa- 
parity  of  New  York  State  today.  This  bargee  New  York  bound, 
is  sarrying  a  cargo  of  7S,MI  bushels  of  oats,  the  equivalent  of 
an  entire  train  of  7$  cars. 
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Petroleum  is  also  found  in  various  parts  of  the  state  and 
in  1920  the  production  reached  more  than  900,000  barrels. 

New  York  has  no  coal,  nevertheless  over  a  million 
tons  of  coke  are  made  annually  within  the  boundaries 
of  the  state. 

New  York  leads  the  nation  industrially,  both  in  the 
diversity  and  value  which  it  has  manufactured  products. 

The  industries  of  New  York  cover  almost  the  whole 
range  of  business  and  are  well  distributed  over  the  entire 
state.  The  total  number  of  manufacturing  plants  is 
more  than  65,000  and  value  of  their  product  is  high  in 
the  billions.  With  a  total  mileage  of  more  than  8,(X)0 
miles  the  railroads  penetrate  every  section  and  constitute 
unexcelletl  transiwrtation  system  that  has  played  a  promi¬ 
nent  part  in  industrial  and  agricultural  development. 

New  York  has  been  also  greatly  enriched  from  the 
business  standpoint  by  the  development  of  the  historic 
Erie  Canal  which  has  been  deepened  and  improved  under 
the  name  of  the  Erie  Barge  Canal  at  a  cost  of  more  than 
$150,000,(X)0.  It  has  connected  the  Great  Lakes  with  the 
Atlantic  by  way  of  the  Hudson  River  and  has  branches 
tapping  some  of  the  wealthiest  parts  of  the  state.  The 
canal  has  a  depth  of  12  feet  with  the  locks  55  feet  wide 
and  300  feet  long,  which  permit  vessels  2,500  tons  to  pass, 
without  transferring  cargo,  from  any  of  the  lake  ports  to 
the  ocean. 

Probably  no  state  in  the  Union  has  equalled  New  York 
in  its  continued  expenditures  for  good  highways.  New 
York  State’s  exfienditures  reach  $5,000,000,000  a  year 
which  has  been  doubled  with  a  like  sum  from  counties 
in  which  the  improvements  have  been  carried  on.  It  is 
estimated  that  the  total  expenditures  made  annually  on 
the  roads  of  New  York  State  is  in  excess  of  $20,000,000. 

Some  idea  of  the  buying  power  of  the  State  of  New 
York  can  be  securetl  by  a  glance  at  the  condition  of  her 
banks.  Savings  hanks  in  New  York  State  showed  total 
resources  of  $2,922,781,411.65,  and  deposits  of  $2,696,104,- 
131.^  on  January  1st,  1922.  Deposits  for  the  year  1%!, 
not  including  dividends  credited  for  that  period  reached 
the  astonishing  sum  of  $906,906,582.30,  and  dividends  for 
the  same  period  reached  a  grand  total  of  $97,858,479.93. 
Total  numl)er  of  savings  institutions  in  the  state  at  the 
beginning  of  business,  January,  1922,  was  144. 

Private  banks  of  the  State  show  the  same  healthy  con¬ 
dition  with  resources  of  $32,411,593,  and  deposits  of  $22,- 
503,299. 

Banks  of  New  York  State,  of  which  there  are  238, 
show  a  capital  investment  of  $58,098,000  and  a  surplus 
of  $83,011,315. 

Canning  and  preserving,  as  a  factory  industry,  assumed 
commercial  prominence  about  1850.  New  York  was  one 
of  the  first  states  in  which  it  was  developed,  and  its 
growth  in  that  state  has  been  continuous.  Of  the  987 
establishmc^nts  reported,  864  were  engaged  primarily  in 
canning  and  preserving  fruits  and  vegetables,  107  in  the 
manufacture  of  pickle.s,  preserves  and  sauces,  and  16  in 
canning  and  curing  fish. 

With  the  exception  of  dried  fruits,  each  of  the  main 
groups  of  pr<xlucts  shows  a  substantial  gain  both  in 
quantity  and  value.  The  output  of  canned  vegetables 
shows  an  increase  of  1,179,515  cases,  or  34.1  per  cent, 
and  more  than  $5,0(K).(XX)  in  actual  value. 

The  output  of  canned  fruits,  the  second  largest  product, 
{Continued  on  Page  XXIV) 


NEW  YORK  STATE 
CROP  WEALTH 


BvWy  .  $3,44S,Mt 

Beuu  .  4,41*,«M 
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Clover  Seed  .  4<8,tM 

Com  . 3744t,tM 
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Total  value— all  crope . $4S<4S7,1M 
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Population 

1920  Census  .  38,917 

A.  B.  C.  City  .  38,917 

A.  B.  C.  City  and  Suburban . 100,000 

Chamber  of  Commerce,  City  .  40,000 

Chamber  of  Commerce,  City  &  Suburban. .  .100,000 

Native  Whites. .  .27, .305  Indust’l  Workers.  13,000 

Negroes  .  191  English  Reading.  90% 

Foreign  Born  ...11,415  Home  Owners. .  .10,206 


T rust  Companies . . 

..  1 

Resources . . 

$  2,872,710 

National  . 

..  4 

Resources. . 

,  12,419,510 

State  Banks  . 

..  2 

Resources . . 

,  11,060,298 

Schools 

Public  Grade . 

.  13 

Pupils  . . . . 

.  5,928 

High  . 

.  1 

Pupils  . . . . 

.  1,420 

Parochial  . 

.  1 

Pupils  . . . . 

.  365 

Junior  High,  2  (building) 

Theatres 

V'audeville,  1 ;  Vaudeville  and  Legitimate,  1 ; 
Vaudeville  and  Moving  Pictures,  1 ;  Motion  Pic¬ 
tures,  5.  Total  seats,  6,650. 


Location 

Jamestown,  on  Chadakoin  River,  70  miles  south¬ 
west  of  Buffalo  on  main  line  Erie  R.  R.  and  James¬ 
town,  Westfield  &  Northwestern  R.  R.,  connect¬ 
ing  with  Pennsylvania  at  Mayville  and  New  York 
Central  at  Westfield.  It  is  the  south  terminal  of 
the  Buffalo-Southwestern  branch  of  Erie  R.  R. 

Traction  lines  operate  to  the  Chautauqua  Lake 
section  and  an  interurban  line  to  Warren,  Pa., 
tapping  a  section  untouched  by  other  lines.  The 
city  is  half  way  between  New  York  and  Chicago. 
Six  local  lines  are  operated  in  city. 


Principal  Industries 

Furniture — Jamestown  takes  its  place  well  along¬ 
side  of  Grand  Rapids  and  Rockford  in  this  in¬ 
dustry;  metal  furniture  and  building  trim,  vot¬ 
ing  machines,  washing  machines,  pianos,  paving 
brick,  woolens,  dress  goods  and  suitings,  towels, 
window  screens  and  blinds,  tools,  rubbing,  carving 
and  sanding  machines,  mirrors,  automobile  gears, 
axles,  radiators,  veneer,  malleable  iron  products, 
wrenches,  bee-hives,  toys,  incense. 


Special  Information 
There  are  262  factories  with  13,0(X)  employees; 
of  this  number  53  are  furniture  factories  employ¬ 
ing  over  4,000.  There  are  four  metal  product 


Survey  in  Two  Parts — Part  1 

JAMESTOWN,  N.  Y. 

City  classed  as  industrial 

furniture  factories  (office  desks,  doors,  filing  cabi¬ 
nets)  employing  2,500  metal  workers. 

Falconer,  a  prosperous  village  east  of  the  city, 
practically  and  business- wise  is  part  of  Jamestown. 
With  Falconer,  Celeron  and  Lakewood  there  are 
about  45,000  in  the  rapid  transit  limit.  It  is  the 
largest  city  in  Chautauqua,  Cattaragus  and  Alle¬ 
gany  counties  and  Warren  county.  Pa.  It  is  the 
market  town  of  this  entire  section. 

Among  its  factories  are:  Art  Metal  Construc¬ 
tion  Co.,  employing  1,200;  Dahlstrom  Metallic 
Door  Co.,  600;  Gurney  Ball  Bearing  Co.,  400 ;  Wm. 
Broadhead  and  Sons  Worsted  Mills,  1,500;  James¬ 
town  Worsted  Mills,  1,200;  Odsonia  Mills,  1,200; 
Empire  Mills,  Chautauqua  Worsted  Mills,  Salis¬ 
bury  Axle  Co.,  and  many  well  known  furniture  fac¬ 
tories  ;  American  Mfg.  Corp.,  Jamestown  Malleable 
Iron  Products  Co. 

It  has  the  largest  number  of  employees  of  any 
city  in  the  State  in  its  worsted  mills. 

The  Chautauqua  Assembly  and  summer  schools 
on,  Lake  Chautauqua  bring  upward  to  15,000 
people  to  this  section  during  the  summer  months 
from  all  parts  of  the  country. 

The  Furniture  Building,  costing  $350,000,  is 
the  scene  of  the  semi-annual  market  exhibition, 
bringing  buyers  from  far  and  wide. 


NOTE  - Facts  and  figures  were  secured  from  the  foUowing  sources:  D.  F.  Howe,  Secretary,  Chamber  of  Commerce,  banks,  superintendent  of  schools  and  business  men. 


THE  FAVORITE  DAILY  NEWSPAPER  CIRCULATING  IN  SOUTHWESTERN  NEW  YORK 


THE  JAMESTOWN  MORNING  POST 

Its  Circulation  Hits  the  ^^BulVs-Eye^* 

OVER  93%  WITHIN  THE  TWE!NTY  MILE  TRADING  AREA 

It  Leads ! 

It  Leaas  In  City  Carrier  Delivery. 
It  Leads  In  City  Net  Paid. 

It  Leads  In  Suburban  Net  Paid. 

It  Leads  In  Country  Net  Paid. 


Jamestown’s  Leading  Newspaper — In  Circulation, 
Local  Advertising,  Classified  Advertising  and 
Foreign  Advertising. 


a'lEMBER  A.  B.  C.  • 


ADVERTISING' 

REPRESENTATIVE 


PAUL  BLOCK,  Inc. 


NEW  YORK  -  BOSTON 
CHICAGO  -  DETROIT 


/  ). 
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Survey  in  Two  Parts — Part  2 

JAMESTOWN,  N.  Y. 


Churches 


Wholesale  Houses 


Five  Baptist,  4  Catholic,  3  Congregational,  1 
Episcopal,  3  Lutheran,  9  Methodist,  2  Presbyterian, 
1  Seven  Day  Adventist,  1  Unitarian,  1  United 
Brethren,  1  Christian  Science. 


Suburban  Farm  Residents 

Jamestown  is  located  in  one  of  the  richest  dairy¬ 
ing  sections  of  the  state.  It  is  surrounded  by  a 
large  farm  section  with  many  towns,  large  and 
small.  Among  the  towns  are  Falconer,  2,742 ; 
Celeron,  757;  Lakewood,  714;  Frewsburg,  850; 
Mayville,  1,442;  Sherman,  847;  Randolph,  1,310; 
Salamanca,  9,276;  Westfield,  3,413;  Corry,  Pa., 
and  Warren,  Pa. 


Groceries . 3 

Meat .  2 

Fruits .  4 

Florists  .  2 

Butter,  Cheese  &  Eggs  1 
Bakeries  .  3 


Hardware  .  1 

Notions  .  1 

Produce  .  1 

Cigars  .  2 

Paper  .  1 

Confectionery  .  4 


few  apartment  houses.  A  zoning  system  restricting 
the  business  and  residential  sections  is  in  effect. 


Buffalo  distributors  also  supply  the  retailers  in 
this  section. 


Retail  Section 

The  shopping  center  is  on  Main  Street,  between 
Roosevelt  Square  and  Fourth  Street ;  on  Second 
and  Third  Streets,  between  Prendergast  and  Wash¬ 
ington  Streets.  There  are  many  neighborhood  sec¬ 
tions  throughout  the  city  and  in  suburbs  of  Fal¬ 
coner,  Celeron  and  Lakewood. 


Residential  Features 


It  is  largely  a  home-owning  population.  One- 
family  houses  predominate.  Two-thirds  of  the 
homes  are  owned  by  their  occupants.  There  are 


Trading  Area 

Jamestown’s  trading  area  extends  south  to 
Warren,  Pa.,  north  to  W  estfield,  east  to  Randolph 
and  Salamanca  and  west  to  Corry,  Pa.,  throughout 
most  of  which  there  is  suburban  trolley  service. 


Retail  Outlets  for  Nationally  Advertised  Products 


Auto  (Passengers)... 

..  20 

Clothiers  . 

...  22 

Florists  . 

.  15 

Hats  and  Caps . 

..  15 

Opticians  . 

Auto  (Truck)  . 

..  8 

Confectioners  . 

...22 

Fruits  . 

.  5 

Jewelry . 

..  14 

Photographers  . 

Auto  (Tires)  Agys  . . . 

..  11 

Dressmakers  . 

...  66 

Furniture  . 

.  6 

Ladies’  Tailors . 

..  12 

Pianos  . 

Auto  (Parts)  Agys  .. 

..  17 

Druggists  . 

...13 

Furriers  . 

.  10 

Meat  Markets . 

..  59 

Restaurants  . 

Bakers  . 

..  19 

Dry  (Joods . 

...18 

Garages  . 

.  19 

Men’s  Furnishings  . . . 

..  17 

Shoe  Dealers  . 

Cigar  Stores . 

..  29 

Department  Stores  . . . 

...  4 

Grocers  . 

. 185 

Merchant  Tailors  . . . 

..  12 

Sporting  Goods  . 

Ooaks  and  Suits . 

..  4 

Electrical  . 

...12 

Hardware  . 

.  7 

Milliners . 

...23 

Stationers  . 

Jamestown  is  Busy  and  Prosperous,  as  Evidenced  by  Steadily  Increasing  Bank  Debits  or  Clearings. 

To  carry  Your  Message  to  the  40,000  People  of  Jamestown  You  Should  Use  at  Least 


THE  JAMESTOWN  EVENING  JOURNAL 


Established  1826  and  the  leading  home  newspaper  of  the  city  ever  since. 


With  88%  of  its  paid  circulation  distributed  within  the  city,  it  will  be  found  daily  at  the  period  of  the  day  to  insure  care¬ 
ful  reading  in  fully  three-quarters  of  the  homes  of  the  city,  and  that  means  most  of  the  homes  where  English  is  read.  No 
effort  is  made  to  secure  circulation  outside  of  Jamestown  and  its  immediate  suburbs.  Such  outside  circulation,  being  of 
little  use  to  home  advertisers  and  duplicating  national  advertising,  doesn’t  pay  its  way. 


Member  of  Associated  Press,  with  full  leased  wire  service,  insuring  good  news  service  to  readers. 

Member  of  Audit  Bureau  of  Circulations — insuring  full  benefit  of  circulation  claims  to  advertisers. 

Member  American  Newspaper  Publishers’  Association — insuring  standing  in  the  craft. 

Member  American  Newspaper  Publishers’  Association  (Advertising  Bureau)  insuring  full  co-operation  to  advertisers. 

Advertising  Rates  (subject  to  change)  Less  than  1,000  lines  1,000  to  2,500  5,000  or  more 

.04  line  .03  line  .025  line 


1,000  to  2,500 

.03  line 


The  Tri-Weekly  Journal,  an  entirely  separate  publication  of  this  Company,  with  same  rates,  circulates  4,500  copies 
three  times  a  week  in  rural  sections  of  the  country. 


THE  JAMESTOWN  JOURNAL 

JAMESTOWN,  N.  Y. 

F.  P.  HALL,  President  H.  M.  HALl 


H.  M.  HALL,  Business  Manager 

Foreign  Representative,  FRANK  R.  NORTHRUP 


303  Fifth  Ave.,  New  York 


Association  Bldg.,  Chicago,  Ill. 


1 


Evening 

Newspapers 

Morning 

Journal 

Post 

1 
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City  classed  as  residential 


Population 

1920  Census  .  42,726 

A.  B.  C.  City .  46.000 

A.  B.  C.  City  and  Suburban .  80,000 

Chamber  of  Commerce,  City .  46,000 

Chamber  of  Commerce,  City  and  Suburban .  80,000 


Native  Whites  . . . . 

31,268 

English  reading. . . .  94% 

Negroes  . 

1,345 

Home  owners 

(fami- 

Foreign  born . 

10,090 

lies)  . 

.  9,715 

Industrial  workers. 

.  35% 

Ranks 

Savings  . 

....  1 

Resources. . . . 

..  $7,705,475 

Trust  Companies... 

....  1 

Resources. . . . 

. .  9,995,277 

National  . 

....  2 

Resources. . . . 

.,  10,323,598 

Schools 

Public  Grade . 

....  10 

Pupils . 

.  7,240 

High  . 

....  1 

Pupils . 

.  1,380 

Trade  . 

....  1 

Pupils . 

.  229 

Theatres 

Legitimate,  1;  moving  pictures,  1;  motion  picture  and 
vaudeville,  1.  Total  number  seats,  3,500. 


Churches 

Baptist,  3;  Methodist  Episcopal,  7;  Hebrew,  3;  Chris¬ 
tian  Science,  2;  Roman  Catholic,  5;  Evangelical  Lutheran, 
2;  Congregational,  2;  Reformed,  1;  Presbyterian,  1;  Uni- 
versalist,  1;  Lutheran,  3;  Episcopal,  3. 

Location 

Mount  Vernon  is  twenty-five  minutes'  ride  from  Grand 
Central  Station,  New  York  City,  on  the  New  York,  New 
Haven  &  Hartford  Railroad.  It  is  also  reached  by  the 
Harlem  Division  of  the  New  York  Central  and  by  the 
New  York,  Westchester  &  Boston  Railroad  and  several 
trolley  lines. 

Principal  Industries 

Optical  supplies,  silverware,  metal  parts,  spark  plugs, 
electrical  machinery,  electric  automobiles,  thumb  tacks, 
ornamental  bronze,  raincoats,  wrenches,  garments,  refrig¬ 
erators  and  printing  presses  and  soap  dyes. 

Special  Information 

One  of  the  largest  and  most  important  of  Mount  Ver¬ 
non’s  factories  is  that  of  the  General  Optical  Company, 
which  employs  400  persons,  and  is  not  only  the  largest 
industry  in  Mount  Vernon,  but  also  one  of  the  largest 
manufacturers  of  optical  goo<ls  in  the  country. 


Suburban  and  Farm  Residents 
Westchester  County  is  the  suburban  district,  with  prac¬ 
tically  no  farms.  It  is  thickly  populated.  It  is  easily  ac¬ 
cessible  by  excellent  and  frequent  trolley  service. 

Wholesale  Houses 

Groceries  .  2  Meats  .  1 

Metropolitan  jobbers  and  wholesalers  cover  this  section 
and  supply  retailers  in  all  lines. 

Retail  Section 

The  retail  section  extends  for  about  two  miles  on  Fourth 
Avenue,  Prospect  Avenue,  First  Street,  Mt.  Vernon  Ave¬ 
nue,  Fifth  Avenue,  Sidney  Avenue,  North  Third  Avenue 
and  East  Third  Street.  There  are  neighborhood  stores 
in  other  sections  of  the  city. 

Residential  Features 

Mount  Vernon  is  a  city  of  homes;  in  fact,  its  sobriquet 
is  "A  City  of  Homes.”  Its  residential  advantages  are 
many  and  varied,  and  its  manufacturing  interests  arq 
growing  more  extensive  all  the  time.  Its  transportation 
facilities  are  unusually  extensive;  it  has  wide  and  beau¬ 
tiful  streets,  many  restricted  residential  sections,  over  80 
miles  of  pavements  and  paved  streets,  and  situated  high, 
is  remarkably  healthy.  It  is  an  ideal  residential  city. 


Trading  Area 

The  trading  area  of  the  city  extends  from  the  north, 
beginning  at  the  southern  boundary  of  Scarsdale,  and 
extending  through  Tuckahoe,  Waverly  and  Bronxville; 
also  Armour  Villa  Park  and  in  the  10th  Ward  of  Yonk¬ 
ers,  including  Crestwood,  as  well  as  from  Sherwood  Park. 
On  the  East  the  city's  trading  area  takes  in  the  Pelhams, 
North  Pelham,  Pelham  Manor,  Pelham  Heights;  and  on 
the  West  the  area  includes  Wakefield,  a  part  of  McLean 
Heights  and  Woodlawn.  These  are  all  sections  where 
the  residential  feature  is  uppermost,  and  consequently 
represent  a  buying  public  of  steady  growth.  Mount  Ver¬ 
non  stores  cater  to  these  sections. 


Newspapers 

Daily  Argus  (Evening). 


Retail  Outlets  for  Nationally  Advertised  Products 


Auto.  (Passengers) 

17 

Confectioners  .... 

49 

Florists  . 

....  14 

Hats  and  Caps. . . . 

9 

Opticians  . 

3 

Auto.  (Truck)... 

4 

Delicatessen  . 

26 

Fruits . 

....  31 

Jewelry  . 

12 

Photographers  ... 

6 

Auto.  (Tires)  Agys 

13 

Dressmakers  . 

59 

Furniture _ _ 

....  13 

Ladies’  Tailors. . . . 

6 

Pianos  . . 

3 

Auto  (Parts)  Agvs. 

31 

Druggists  . 

22 

Furriers . 

....  3 

Meat  Markets.... 

70 

Restaurants . 

40 

Bakers  . 

35 

Dry  Goods . 

33 

Garages  . 

....  35 

Men’s  Furnishings 

9 

Shoe  Dealers . 

18 

Cigar  Stores . 

24 

Department  Stores 

4 

Grocers . 

....144 

Merchant  Tailors. . 

47 

Sporting  Goods. . 

5 

Cloaks  and  Suits. 

9 

Electrical  . 

5 

Hardware  . . . 

....  16 

Milliners  . 

11 

Stationers  . 

.  12 

Clothiers  . 

12 

NOTE—  Facts  and  figures  were  secured  from  business  men,  banks,  stores,  schools  and  other  reliable  sources. 


THE  DAILY  ARGUS 

Member  Audit  Bureau  of  Circulations 

MOUNT  VERNON  NEW  YORK 


The  City  of  Mount  Vernon  is  Making  Giant  Strides,  both  in  Population 
and  Building.  The 

Building  Plans  Already  Filed  for  1922  Reach 
the  Unprecedented  Value  of  $6,498,831.00 

This  is  a  record  not  equalled  by  any  City  of  similar  size  in  New  York  state.  It  means  housing  accommodations 
for  at  least  5,000  more  people.  50,000  or  more  population  is  assured  soon. 

Is  the  only  newspaper  published  in  this  city.  It  goes  into  practically  every  home  in 
Mount  Vernon,  and  the  important  vicinity  towns  of  Eastchester,  Tuckahoe  and 
Bronxville,  the  Pelhams,  and  other  towns  to  the  north  and  west.  It  is  a  complete 
newspaper — Serves  all  and  is  read  by  everybody.  The  Daily  Argus  carries  more 
advertising  than  any  other  paper  in  Westchester  County. 


Foreign  Representative 
GEO.  B.  DAVID  &  CO. 

171  Madison  Ave.,  New  York  City 
1411  Hartford  Bldg.,  Chicago,  111. 


The  Daily  Argus 

ESTABLISHED  1892 

t  STILES  &  MERRIAM,  Props. 


The 

Daily 

Argus 


Home  of  the  DAILY  ARGUS 
First  Street  at  2nd  Ave. 
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AUBURN,  N.  Y. 


City  classed  as  industrial 


Population 


1920  Centus  . 

Chamber  of  Commerce,  City . 

.  38,000 

Chamber  of  Commerce,  City  and  Suburban. 

.  48,000 

Native  whites . 

28,109  English  reading. . . .  90% 

Negroes . 

293  Home  owners 

(fami- 

Foreign  bom . 

7,579  lies)  . 

.  8,719 

Industrial  workers. 

.  8,000 

Banks 

Savings  . 

....  2  Resources..., 

..  $12,640,029 

Trust  Companies... 

....  1  Resources . . . . 

5,307,145 

National  . 

....  2  Resources..., 

5,931,178 

Schools 

Public  Grade . 

....  11  Pupils . 

High . 

....  1  Pupils . 

.  783 

Parochial  . 

. ...  4  Pupils . 

.  1,435 

Theatres 

Legitimate,  2; 

moving  pictures,  5; 

Miscellaneous, 

Auditorium,  seats  3,600.  Total  number  seats,  9,300. 

Churches 

Three  Baptist,  2 

Christian  Science,  2  Episcopal,  1  (?er- 

man  Protestant,  1 

Hebrew,  4  Methodist. 

9  (^tholic,  6 

Presbyterian,  1  Universalist. 

Location 

Auburn,  situated  in  the  Finger  Lake  section,  is  served 
by  three  railroads,  the  Lehigh  Valley,  the  New  York  Cen¬ 
tral  and  Central  New  York.  It  is  the  division  head¬ 
quarters  for  the  Lehigh  Valley.  There  is  an  interurban 
electric  line  to  Syracuse.  Also  an  interurban  line  con¬ 
necting  at  Port  Byron  for  Rochester. 


Principal  Industries 

Among  the  industries  are  rope,  twine,  agricultural  im¬ 
plements  and  parts,  drop  forgings,  shoes,  buttons  and 
allied  products,  woolens,  leather  goods,  felt,  wagons,  trail¬ 
ers,  Diesel  engines,  carpets  and  rugs,  automobile  acces¬ 
sories,  dairy  products,  shoe  patterns. 


Suburban  and  Farm  Residents 
A  fertile  agricultural  section  surrounds  the  city.  This 
section  also  contains  large  deposits  of  limestone,  gravel, 
sand  and  brick  clay.  In  the  surrounding  section  are  Aure¬ 
lius.  2.000;  Brutus.  4,500;  Cato,  2,500;  Conquest,  1,500; 
Fleming,  1.800;  Genoa,  2,100;  Ledyard,  2,300;  Mentz, 
2,300;  Moravia,  4,000.  Springport,  3,800;  Sterling,  2,000; 
Skaneateles,  7,000;  Elbridge,  4,000;  Seneca  Falls,  8,000. 


Special  Information 

The  popularity  of  the  Finger  Lakes  bring  many  visitors 
to  Auburn  in  the  summer  months.  There  are  9,432  em¬ 
ployed  indu.strially.  The  annual  payroll  is  $9,682,701, 
with  a  production  of  $31,710,000.  A  municipal  plant  dis¬ 
tributes  steam  to  the  business  section  and  to  the  homes. 
The  city  is  credited  with  the  largest  Chamber  of  Com¬ 
merce  of  any  city  of  its  size  in  the  country.  The 
Chamber  renders  an  invaluable  and  exceptional  service 
to  the  merchants  in  composition  and  characteristics  of 
the  population  in  the  section  surrounding  Auburn.  While 
the  city  has  been  known  as  the  cordage  city,  it  is  develop¬ 
ing  its  carpet  and  rug  business;  these  are  not  key  indus¬ 
tries  as  can  be  seen  from  the  varied  companies  having 
plants  there:  International  Harvester  Co.,  Columbia  Rope 
Co.,  Mclntosh-Seymour  (Diesel  oil  engines).  Firth  Carpet 
Co.,  Dunn  &  McCarthy  (shoes).  Auburn  Button  Co., 
Bowen  Mfg.  Co.,  (Auto  parts  and  oilers).  Eagle  Wagon 
Works  and  Auburn  Woolen  Co. 


Wholesale  Houses 

Grocers  .  4  Clothing .  2 

Meats  .  4  Produce  .  4 

Fruits  .  5 

The  retailers  are  also  served  by  Syracuse  jobbers  and 
wholesalers. 

Retail  Section 

Excellent  retail  stores  in  every  line,  carrying  the  widest 
variety  of  necessities  and  luxuries,  enable  the  people  of 
Auburn  to  shop  at  home.  The  principal  retail  streets  are: 
Genesee  street.  Market  street.  Exchange  street.  Dill  street. 
Water  street.  North  street  and  South  street.  There  is  an 
Italian  retail  section  on  Clark  and  Division  streets. 


Residential  Features 

There  is  a  fine  residential  section  with  many  beauti¬ 
ful  homes.  The  houses  are  of  the  one-family  type.  Many 
residents  maintain  summer  homes  at  Owasco  I.ake,  one 
mile  from  the  city.  There  are  two  country  clubs. 


Retail  Outlets  for  Nationally  Advertised  Products 


Auto.  (Passengers)  17  Confectioners 
Auto.  (Truck)....  7  Delicatessen 

Auto.  (Tires)  Agys  21  Dressmakers 


Florists .  9  Hats  and  Caps.. 


Opticians  .  S 


—  Fruits .  7  Jewelry  .  15  Photographers .  8 


Auto.  K 1  tres;  Agys  21  Dressmakers  . 40  Furniture .  8 

“‘*^^*^*  ??  Druggists .  15  Furriers .  3 

cfvaWoVei!!!!".  38  Dry  Goods .  15  Garages  19 


Ladies’  Tailors... 


Pianos  .  7 


Cigar  Stores . 38  . 

Cloaks  and  Suits.  12  Department  Stores 


Meat  Markets .  27  Restaurants . 32 

Men’s  Furnishings.  10  Shoe  Dealers . 23 


Trading  Area 

The  trading  area  extends  on  the  south  to  Groton,  on 
the  north  to  Lake  Ontario,  on  the  east  to  Elbridge,  and 
on  the  west  to  Seneca  Falls. 


Grocers . 135  Merchant  Tailors.. 


Sporting  Goods. . . 


25  Electrical  .  7  Hardware  .  4  Milliners  .  17  Stationers  .  3 


lyT/tT*!?  Facts  and  figures  were  secured  from  John  M.  Shetland,  Secretary,  Chamber  of  Commerce,  Board  of 
V  ”  -5-  Education,  banks  and  business  men. 


Newspapers 

Advertiser-Journal  and  Citizen  (Evening). 


YOU  DO  NOT  ADVERTISE — For  Political,  Personal,  or  Sentimental  Reasons 
YOU  ADVERTISE — To  Get  the  Widest  Pnblicity  For  Yonr  Prodnets 


We  Give  100%  Distribution 
THE  AUBURN  CITIZEN  THE  AUBUR] 

6800  3 


THE  AUBURN  ADVERTISER-JOURNAL 

3750 


“Enters  more  than  twice  as  many  homes  as 
any  paper  sold  in  Auburn.” 


“Leading  Rural  Circulation  in  This  Trading 
Area.” 


There  has  been  no  industrial  bankruptcy  and  but  one  retail  bankruptcy  in  over  three  years  in 
Auburn. 

These  two  papers  cover  the  field  and  are  pre-eminently  home 
newspapers,  with  full  Associated  Press,  complete  local  news, 
features  and  departments — each  paper  with  its  distinct  following 
due  to  the  vigorous,  independent  editorial  policies  maintained. 


I 


R ATEIS .  . .  The  Auburn  Citizen  The  Auburn  Advertiser  Journal  Joint  Rate  on  More  than 

.035  .03  3y000  lines  .055 


Special  Representative — Frank  R.  Northnip,  350  Madison  Ave.,  New  York,  and  Association  Bldg.,  Chicago. 


I 


i 

-  I 

'.•1 
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[^EDITOR  &  PUBLISHER! 

•  Wl  SPACE  BUYERS  CHARTS 


Population 

1920  Census .  30,366 

A.  B.  C.  City .  30,272 

A.  B.  C.  City  and  Suburban .  80,000 

Chamber  of  Commerce,  City .  36,000 

Chamber  of  Commerce,  City  and  Sub .  80,000 

Native  White .  24,780  Industrial  Workers.  8,215 

Foreign  Born .  4,939  English  Reading...  92% 

Negroes  .  63i  Home  Ownersffam.)  7,647 


Savings  . — 

Trust  Companies. 
National  . 


Public  Grade. 

High  . 

Parochial  . . . . 


1  Resources .  $12,827,180 

1  Resources .  4,675,147 

3  Resources .  11,729,226 


Pupils . .  4,437 

Pupils .  885 

Pupils .  490 


Legitimate,  2;  burlesque,  1;  moving  pictures,  4;  vaude¬ 
ville,  1;  miscellaneous,  1  large  house  under  construction; 
total  number  seats,  5,134. 

Churches 

Five  Roman  Catholic,  4  Episcopal,  7  Presbyterian,  1 
Unitarian,  2  Methodist,  1  Congregational,  1  Lutheran,  1 
Dutch  Reformed,  2  Baptist,  1  Christian  Science,  1  Seven 
Day  Adventist,  3  Jewish,  1  Colored  Methodist. 


Location  | 

The  city  is  situated  on  the  west  bank  of  the  Hudson  | 
River  on  the  West  Shore  and  Erie  Railroads  and  is  con-  | 
nected  by  ferry  to  Beacon  with  the  New  York  Central 
and  Hudson  River  R.  R’s  and  the  Central  New  England 
and  is  four  mites  from  Cornwall,  the  terminal  of  the 
O.  &  W.  railway.  The  river  beat  lines  stop  for  both 
passengers  and  freight.  It  is  sixty  mites  from  New  York 
(.'ity.  Fine  roads  extend  to  Albany  and  New  York  City, 
and  to  Binghamton  on  the  west,  and  Boston  and  New 
England  points  in  the  east. 

Principal  Industries 

Ship  building  was  a  large  industry  in  Newburgh,  but 
these  yards  are  being  gradually  turned  into  manufactur¬ 
ing  plants  of  varied  lines.  Other  industries  are;  Tex¬ 
tile  mills,  imitation  leather,  paper,  clothing,  ^irts,  cut¬ 

lery,  machinery,  furniture,  bricks,  cigars,  plasters,  chemi¬ 
cals,  lace,  pumps,  condensers,  medicines,  perfumes,  car¬ 

buretors,  roofing,  paper  boxes,  felt,  tanks,  boilers,  carpet, 
silk,  pipes,  tools,  lawn  mowers,  yarns,  heaters,  flags, 
engines,  auto  rob«,  plush,  wire  specialties,  dyes. 

Special  Information 

Newburgh  is  the  trading  center  of  Walkill  Valley,  fa¬ 
mous  for  fruits,  dairy  and  farm  products.  It  enter¬ 

tains  thousands  of  tourists  and  visitors  annually  brought 
here  by  the  historical  associations,  the  picturesque  scenery, 
ihe  fine  roads  and  enjoyable  boat  trip. 

A  conception  of  the  healthy  condition  of  business  in 
Newburgh  is  reflected  in  the  post  oflRce  receipts,  which 
amounted  to  $97,226  for  the  first  eight  months  of  1922, 


Retail  Outlets  for  Nationally  Advertised  Products 


Auto,  (passengersl  24  Uontectioners  ....  bv  Morists  .  3  Hats  and  Laps. .. .  12  Opticians  .  ll 

Auto.  (Truck)....  15  Delicatessen  .  4  Fruits  . 19  Jewelry  .  15  Photographers  ...  7 

Auto.  (Tires) Agys.  14  Dress  Makers....  38  Furniture  .  20  Ladies’  Tailors _  10  Pianos  .  7 

Auto.(Parts)Agys..  16  Druggists  . 21  Furriers  .  S  Meat  Markets. _ 54  Restaurants . 29 

Bakers  .  27  Dry  Goods .  15  Garages  . 37  Men’s  Furnishings —  .Shoe  Dealers . 25 

Cigar  Stores . 34  Department  Stores  2  CJrocers  . 169  Merchant  Tailors.  12  Sporting  Goods...  5 

Cloaks  and  Suits.  7  Electrical  .  8  Hardware  .  8  Milliners  .  16  Stationers  .  3 

Clothiers  .  25 


NOTE 


Facts  and  figures  were  secured  from  O.  C.  Baker,  manager  Chamber  of  Commerce,  banks,  stores  and 
Board  of  Education. 


NEWBURGH,  N.  Y. 


City  classed  as  industrial 


compared  to  $76,473  for  the  corresponding  period  of  1921. 
An  increase  of  28.4  per  cent.  , 

There  are  16  textile  factories,  19  clothin|[  factories,  2 
paper  factories.  An  enormous  amount  of  imitation  leather 
IS  made  here;  8,300  persons  are  industrially  employed. 

Among  the  well  known  firms  situated  here  are  Du  Pont 
Fabrikoid,  Sweet-Orr  and  Keystone  Pants  and  Overalls, 
Stroock  Plush  Auto  Rdbes,  Coldwell  Lawn  Mowers,  Ide 
and  Excello  Shirts,  Lazell  Perfumes,  and  Betty  Ross 
Flags. 

Suburban  and  Farm  Residents 

Surrounding  Newburgh  are  some  of  the  finest  farms  in 
the  State.  There  are  also  many  palatial  homes  and  large 
estates  in  this  section. 

Wholesale  Houses 

Groceries  .  4 

Meats  .  5 

Fruits  .  4 

Confectioners  .  3 

New  York  jobbers  and  wholesalers  supply  the  retail 
trade  in  this  section  to  a  large  extent. 

Retail  Section 

The  retail  shopping  district  takes  in  over  a  mile  on 
Water  street,  Colden  street,  Broadway,  Williams  street 
and  Liberty  street. 

Residential  Features 

There  are  many  fine  homes  in  the  city.  The  residences 
are  of  the  one-family  type.  In  the  manufacturing  sections 
the  houses  are  of  the  one-family,  detached  type. 


Trading  Area 

Fully  two  thirds  of  Orange  County,  extending  from  the 
Hudson  to  the  main  line  ot  the  Erie  R.  R.,  is  in  the  New¬ 
burgh  trading  area.  There  are  fifteen  towns  with  up  to 
10,000  population  included. 

The  Walkill  Valley,  the  Short  Cut  Valley  and  Erie 
Branch  Valley,  the  Marlboro  peach,  berry  and  fruit  sec¬ 
tion  and  the  Chester  onion  growing  section  ail  shop  in 
Newburgh. 


Newspapers 

Evening.  News.  Evening,  Star. 


NEW  YORK 


150  MILES 


ALBANY 


Sell  Your  Goods  in  Newburgh 

Midway  between  Metropolis  and  Capitol.  In  the  Heart  of 
the  Hudson  River  Fruit  Belt.  Rich  in  Industry,  Agriculture, 

Finance.  Unrivaled  Shipping  Facilities.  Population  35,000. 

Northern  Terminus  of  the  Famous  Storm  King  Highway. 

A  FIELD  OF  100,000  POTENTIAL  BUYERS 

COVERED  BY  A  SINGLE  NEWSPAPER 

THE  NEWBURGH  DAILY  NEWS 

Circulation  10,500  A.  B.  C.  Line  Rate  5c 

Complete  Selling  Information  Furnished  60  Miles  From  New  York  City  —  Just 
Investigations  Cheerfully  Conducted  Outside  the  Metropolitan  Trading  Zone 
News  Ads  Insure  Successful  Campaigns  A  Handy  and  Popular  Try-out  Territory 


350  Madison  Ave. 

MUBBAT  Hn.T.  1076 


WRITE  DIRECT  OR  CALL  IN 


Association  Bldg. 

OENTBAI.  4461 


FRANK  R.  NORTHRUP 


Editor  &  Publisher  for  November  25,  1  922 
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Population 

1920  Census . Gloversville  22,075,  Johnstown  10,908 

A.  B.  C.  City  . 32,931 

A.  B.  C.  City  and  Suburban  . 50,000 

Chamber  of  Commerce,  City  . 32,931 

Chamber  of  Commerce,  City  and  Suburban  . 65,000 

Native  Whites .  26,945  Industrial  Workers...  .38% 

Negroes  .  124  English  Reading . 95% 

Foreign  bom .  5,745  Horae  Own’s  (Fam.). 9,291 

Banks 

National  .  2  Resources  . $14,027,411 

State  .  3  Resources  .  7,563,010 

Schools 

Public  Grade  .  12  Pupils  .  4,791 

High  .  2  Pupils  .  1,245 

Theatres 

Legitimate.  1;  Moving  Pictures,  3;  Vaudeville.  1:  Total 
number  .seats,  6,200. 


Location 

Gloversville  and  Johnstown,  52  miles  from  Albany.  60 
miles  from  Utica,  are  on  the  Fonda,  Johnstown  and 
Gloversville  Railroad  connecting  with  the  N.  Y.  Central 
and  intenirhan  trolley  lines  to  Schenectady,  Amsterdam, 
Troy  and  Albany. 

Principal  Industries 

Gloves,  silk,  hardwood  goods,  gelatin,  glue,  leather 
dressing,  hosiery,  knit  goods,  toys,  caskets  and  sporting 
goods. 

The  cities  are  pre-eminently  the  glove  manufacturing 
cities  of  this  country.  They  have  125  shops  manufactur¬ 
ing  gloves,  tive  leather  tanneries  (shoe  leather),  18  glove 
leather  t.anneries,  12  silk  mills,  three  paper  boK  factories, 
three  woodworking  factories  and  five  leather  novelties 
factories. 

Special  Information 

Ninetv  per  cent  of  the  leather  gloves  of  the  United 
States  are  made  here.  A  large  portion  of  the  work  on 
these  is  done  as  piece  work  at  the  private  homes.  Silk, 
wool,  fur  lined,  working,  gauntlets,  mosquetaire  and 
ladies’  fine  gloves  are  among  the  wide  variety  made  here; 
12,000  are  engaged  in  factory  and  home  work.  Among 
the  firms  heated  here  are  H.  &  P.  Glove  Co.,  Ireland 
Bros.,  Jacob  Adler  Co.,  Fownes  Bros.,  Louis  Meyer  & 
Sons.  I-ittauer  Bros. 


GLOVERSVILLE  AND 
JOHNSTOWN,  N.  Y. 

Cities  classed  as  industrial  and  glove  manufac¬ 
turing  center. 

Suburban  and  Farm  Residents 
Gloversville  and  Johnstown  are  twin  cities  and  distinct 
in  government,  but  share  industries  and  business  ad¬ 
vantages.  The  following  towns  surround  the  twin  cities: 
Mayfield.  592;  Northville.  1,190;  Vail  Mills,  112;  Fonda, 
747;  Reckwood,  386;  Wells,  327;  Fultonville,  869. 

Wholesale  Houses 


Groceries  .  4  Fruits  and  Produce  ....  1 

Meats  .  4 


Jobbers  and  wholesalers  from  the  Capitol  district  also 
supply  retailers  in  the  section. 

Retail  Section 

In  Gloversville  the  retail  section  extends  along  Main, 
Church,  Itleecker  and  Fulton  Sts.  for  about  a  mile  and 
a  half;  in  Johi\stown  along  Main  St.  for  nearly  a  half 
mile. 

Residential  Features 

Tliere  are  a  number  of  fine  residences  in  both  cities 
.and  the  industrial  workers  are  unusually  well  housed, 
fine-family  type  houses  preaail. 

Churches 

Christian,  1;  Episcopal,  2;  Presbyterian.  2;  Methodist, 
5;  Baptist,  3;  Jewish,  3;  Christian  Science,  2;  Spiritual¬ 
ist.  1;  I’nivcrsalist,  1;  Reform^  1;  Lutheran.  1;  United 
Presbyterian,  1 ;  Roman  Catholic,  5. 


Auto  (Passengers)  16 
Auto  (Truck)  ...  9 

Auto  (Tires)  Agys  17 
Auto  (Parts)  Agys  12 

Bakers  .  13 

Cigar  Stores .  15 

Cloaks  and  Suits.  13 
Clothiers  . 23 


Retail  Outlets  for  Nationally  Advertised  Products 


Confectioners  .... 

Delicatessen  . 

Dress  Makers. . . . 

Druggists  . 

Dry  Goods  . 

Department  Stores 
Electrical  .  15 


Florists  .  10 

Fruits  .  12 

Furniture  .  10 

Furriers  .  5 

Garages  .  29 

Grocers  .  90 

Hardware  .  8 


Hats  and  Caps. . .  8 

ewelry  .  17 

.adies’  Tailors...  7 
Meat  Markets. ...  36 
Men’s  Furnishings  10 
Merchant  Tailors.  19 
Milliners  .  16 


19 

2 

43 

14 

10 

7 


^ticians  . 

Photographers  . . . 

Pianos  . 

Restaurants  . 

Shoe  Dealers . 

Sporting  Goods... 
Stationers  . 


4 

10 

II 

13 

23 

3 


Trading  Area 

The  trading  area  extends  mulh  to  Speculator  30 
miles,  north v/est  to  l.ake  Pleasant  .30  miles,  west  to  Johiu- 
villc  18  miles,  southwest  to  P.ahatine  15  miles,  south  to 
Fultonville  8  miles,  east  to  Hagedorn  Mills  12  miles, 
northwest  to  Batchelersville  16  miles. 


NOTE— 


Facts  and  figures  were  secured  from  R.  H.  Stroud,  manager  Chamber  of  Commerce. 
.\ssociation,  banks  and  schools. 


Glove  Mfg. 


Newspapers 

Leader  keiniblican  (Eve.)  Herald  (morning.) 


The  Glove  Tariff  Now  in  Force  Means  More  and  Steadier 
Work,  Better  Wages  and  More  Liberal  Buying  on  the  Part  of 

MEN  AND  WOMEN  GLOVE  WORKERS 


of  Gloversville  and  Johnstown,  New  York 


These  adjoining  Glove  manufacturing  cities 
are  the  center  of  glove  production  in  the  United 
States,  and  the  EVENING  NEWSPAPER 


THE  LEADER -REPUBLICAN 

serves  BEST  the  people  of  this  lively  industry.  Cir¬ 
culation  supremacy  claimed.  See  A.  B.  C.  records. 


NEW  YORK 
Charles  E.  Miller 
225  Fifth  Ave. 


CHICAGO 
W.  H.  Stockwell 
Peoples  Gas  Bldg. 


t 
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Population 

1920  Census  .  17,004 

A.  B.  C.  City  .  17,004 

A.  B.  C.  City  and  Suburban .  35,000 

Chamber  of  Commerce,  City .  17,004 

Chamber  of  Commerce,  City  and  Suburban....  35,000 

Native  whites .  14,941  Industrial  workers.  15% 

Negroes  . 204  English  reading....  95% 

Foreign  born .  1,609  Home  owners  (fami- 

Students  .  6,000  lies)  .  4,718 

Banks 

Savings  .  1  Resources .  $5,062,344 

Trust  Companies .  1  Resources .  3,941,287 

National  .  2  Resources .  5,830,301 


Public  Grade . . 

High  . 

Cornell  University 
Ithaca  Conservatory  of 
Music  . . 


Schools 

..  Pupils .  2,267 

Pupils .  820 

Pu|)ils .  4,965 


Pupils .  600 


Theatres 

Legitimate,  1;  moving  pictures,  4;  motion  picture  and 
vaudeville,  1. 

Churches 

Methodist  Episcopal,  2;  Congregational,  1;  Presbyterian, 
1;  Unitarian,  1;  Lutheran,  1;  Free  Methodist,  1;  Christian 
Science,  1;  Baptist,  2;  Episcopal,  1;  Roman  Catholic,  1; 
Colored,  2. 


On  the  main  line  of  the  Lehigh  Valley  R.  R.  and  two 
branches.  Central  New  York  Southern  Railways,  I).  L. 
&  W.,  on  the  New  York  State  Barge  Canal.  Bus  lines 
connect  to  Elmira,  Watkins  and  other  points  of  this  pic¬ 
turesque  section.  It  is  144  miles  from  Buffalo,  250  miles 
from  New  York  City,  and  52  miles  from  Binghamton. 


Principal  Industries 

Salt,  cement,  chains,  guns,  aeroplanes,  silk,  advertising 
signs,  roller  organs,  traction  engines,  portable  houses,  con¬ 
densed  milk,  furniture,  shirts,  suspenders,  paper,  well  drill¬ 
ing  machinery,  cigars,  auto  phones,  flour,  chain  belting, 
incubators,  gas  engines,  corsets,  moving  picture  Aims,  toys, 
gears,  agricultural  implements. 


Special  Information 

Cornell  University  with  4,965  students  enrolled  in 
all  courses,  of  which  1,095  are  women  and  3,870  men, 
contribute  largely  to  tbe  business  of  Ithaca,  not  only 
during  the  regular  college  year,  but  also  during  the 
summer  months  when  the  enrollment  in  its  summer  school 
is  nearly  as  great.  The  surrounding  scenic  sections 
bring  visitors  from  all  parts  of  the  country.  Among  its 
industrial  concerns  are  Morse  Chain  Co.,  Thomas-Morsc 
,\ir  Craft  Corp.,  Ithaca  Gun  Co.,  International  Salt  Co., 
Remington  Salt  Co.,  and  Stanford-Crowell  Co. 


Retail  Outlets  for  Nationally  Advertised  Products 

Auto.  (Passengers)  20  Confectioners  ....  26  Florists .  9  Hats  and  Caps ... .  9  Opticians  .  3 

Auto.  (Truck)....  7  Delicatessen  .  2  Fruits  .  12  Jewelry  .  9  I-liotographers  ....  9 

Auto.  (Tires)  Agys  11  Dressmakers  . 38  Furniture .  6  Ladies'  Tailors. .. .  6  Pianos  .  5 

Auto.  (Parts)  Agys  14  Druggists .  9  Furriers  .  2  Meat  Markets....  17  Restaurants  . 37 

Bakers  .  6  Dry  Goods .  10  Garages  . 21  Men’s  Furnishings  11  Shoe  Dealers .  10 

Cigar  Stores .  11  Department  Stores  2  Grocers  .  58  Merchant  Tailors.  12  Sporting  Goods...  4 

Cloaks  and  Suits..  10  Electrical  .  3  Hardware  .  3  Milliners  .  14  Stationers  .  7 

CHothiers  . 26 


Facts  and  figures  were  secured  from  Ralph  C.  Smith,  secretary.  Chamber  of  Commerce,  banks,  schools 
1 1-i  and  other  reliable  sources. 


ITHACA,  N.  Y. 

City  Classed  as  Educational 
and  Industrial 


Suburban  and  Farm  Residents 
A  thickly  populated  farm  section  surrounds  Ithaca. 
Dairying  is  carried  on  on  a  large  scale.  In  tbe  adjacent 
and  surrounding  sections  are  the  following  towns:  Dry- 
den,  707;  Ludlowville,  270;  Groton,  2,235;  Brookton, 
320;  Trumansburg,  1,011;  Slaterville,  397;  Freeville,  303; 
Newfield,  350;  Varna,  208;  Portland  Point,  252. 


Wholesale  Houses 

Groceries  .  2  Confectioners  .  2 

Meats  .  1  Paper  .  1 

Fruits  .  4  Hardware  .  1 


Retail  Section 

The  retail  shopping  and  theatre  center  is  on  East  and 
West  State  streets.  East  Green  and  intersecting  streets 
extending  for  a  distance  of  nearly  a  mile  and  a  half. 


Residential  Features 

The  one-family  house  prevails.  Some  two  family.  Beau 
tiful  homes  abound  in  the  fine  residential  section. 


Trading  Area 

The  trading  area  extends  on  the  north  to  Moravia,  on 
the  west  to  Watkins  and  Montour  Falls,  on  tbe  south  to 
Van  Etten  and  Owego,  on  the  southeast  to  Newark  Valley, 
and  northeast  to  Cortland. 


Newspapers 

Journal-News  (Evening).  Sun  (Morning)  (college 
term  only). 


A  Thriving,  Prosperous  Territory 


ITHACA  and  TOMPKINS  COUNH 

Ithaca,  N.  Y. — a  College  Town — is  also  an  industrial  center  and  is  situ¬ 
ated  in  the  heart  of  New  York  State’s  most  productive  farming  section. 

45,000  PEOPLE  MAKE  UP  THIS  SECTION 

2uid  they  are  large  buyers  of  advertised  Goods 


THE  ITHACA  JOURNAL-NEWS  ONLY  DAILY  IN  THIS  RICH  FIELD 


ADVERTISE  IT  IN 


Newspaper 


THE  JOURNAL-NEWS 


Newspaper 


j.  p.  McKinney  &  son,  national  representatives 


New  York 


Chicago 


San  Francisco 


Los  Angeles 


■  .  J  , 
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171  MADISON  AVENUE 
NEW  YORK  CITY 


iEDITOR&  PUBLISHER! 

]  —'SPACE  BUYERS  CHART,~  [ 


Population 

1920  Census  .  16,573 

A.  H.  C;  City  . 

A.  B.  C.  City  and  Suburban  . 

Chamber  of  Commerce,  City  .  20,000 

Chamber  c£  Cimmerce,  City  and  Suburban  .  35,000 

Native  Whites  ....  11,606  English  reading . 85% 

Negroes  .  204  Home  owners  (fam.).  3627 

Foreign  born .  4,758  Summer  residents  ..  1,000 

Industrial  workers  ..  33% 


Savings  . 

Trust  Companies 
National  . 


Resources  . $6,110,842 

Resources  .  3,703,106 

Resources  . 3,176,179 


Public  Grade  .  6  Pupils  3,675 

High  . 1  Pupils  439 

Parcchial  .  1  Pupils  416 

Theatres 

Moving  pictures,  4;  vaudeville,  1.  Total  number  of 
scats,  3,574. 

Location 

Port  Chester  is  situated  on  Long  Island  Sound  26 
miles  northeast  of  New  York  on  the  main  line  of  the 
New  York,  New  Haven  and  Hartford  R.  R.  Electric 
lines  connect  the  city  with  Harrison,  Rye,  Stamford, 
White  Plains  and  Greenwich.  The  harbor  will  accommo¬ 
date  vessels  drawing  eleven  feet  of  water  at  low  tide. 
Auto  express  services  are  operated  to  New  York  City. 


Principal  Industries 

The  leading  industries  are  bolts,  nuts,  heaters,  gas  and 
coal  ranges,  soil  pipes,  sheets,  pillow  cases,  paper  boxes, 
tungsten  products,  candy,  automobile  apparel,  asbestos  prod¬ 
ucts,  wireless  equipment,  brushes,  wire  screens,  adjustable 
electrical  arms. 


Special  Information 

Port  Chester  is  but  a  mile  and  a  half  from  the  West- 
chester-Biltraore  Country  Club  and  enjoys  much  of  the 
trade  from  the  club  and  its  employees.  There  are  upward 
to  six  thousand  employed  as  wage  earners.  It  is  the 
home  of  Abendroth  Bros.,  one  of  the  largest  stove  and  ] 
boiler  foundries;  Life  Saver  candies,  Russell  Burdsall  and 
Ward  nut  and  bolt  factory,  a  leader  in  this  line  in  the 
United  States;  Simons  Mtg.  Co.,  sheet  manufacturing; 
Anderson  &  Co.,  wrapping  machines;  the  U.  &  C.  Flour 
Co.,  P.  R.  Mallory  Co.,  tungsten  products*  Liberty  Elec¬ 
tric  Co.,  wireless  apparatus;  and  a  number  of  smaller 
concerns  with  a  wide  variety  of  products. 

There  is  excellent  train  service  with  60  trains  a  day. 
ft  is  within  ten  minutes  of  Rye  and  Oakland,  two  popular 
,tnd  thickly  settled  summer  resorts.  There  is  a  large 
colony  of  people  making  their  home  and  commuting  to 
New  York  City. 


Churches 

Baptist,  1;  Presbyterian,  1;  Methodist,  1;  Roman 
Catholic,  5;  Colored  Baptist,  1;  Colored  Methodist,  1; 
Lutheran,  1,  Hebrew,  2. 


PORT  CHESTER,  N.  Y. 

City  Classed  as  Industrial  and  Residential. 

Suburban  and  Farm  Residents 

TTie  section  adjacent  to  and  surrounding  Port  Chester 
contains  some  of  our  hnest  country  estates.  There  is 
also  considerable  land  devoted  to  agriculture  of  all  kinils, 
in  particular  truck  and  market  garden.  Ami  ng  the  sur¬ 
rounding  towns  are  Rye,  5,308;  Purchase,  300;  Harrison, 
2,500;  Mamaroneck,  6,200;  Armonk  in  .New  York  State 
and  East  Port  Chester,  5.000;  Glenvillc,  1,200;  Pemher- 
wick,  600;  Greenwich,  8,000  an,l  Cos  Cob,  550,  in  Con¬ 
necticut. 


Wholesale  Houses 

Groceries  .  3  Meals  .  2 

The  Port  Chester  territory  is  supplied  in  addition  to 
the  local  whi  h-salers  by  the  Stamford  and  New  York 
jobbers  as  well. 


Retail  Section 

The  principal  shopping  sectii  n  extends  for  nearly  two 
miles  and  a  quarter  on  the  following  streets:  North  Main 
St.,  South  M.iin  St.,  Wcsichester  .\ve.,  Willefs  .\ve., 
Adee  St.,  Broad  St..  Grace  tTiurch  St.  and  King  St. 


Residential  F eatures 

.Mostly  dwellings  of  the  one  family  type,  with  consider- 
.able  ground  suiroiinding.  There  are  tenements  of  the 
lietter  class  in  the  manufacturing  sections. 


Retail  Outlets  for  Nationally  Advertised  Products 

Trading  Area 

Auto  (Passengers)  23 

Confectioners  .... 

24 

Florists  . . . 

Hats  and  Caps  . . 

7 

Opticians  . 

..  4 

Auto  (Truck)  ...  9 

Delicatessen  . 

23 

Fruits  .... 

Jewelry  . 

8 

Photographers  . 

..  4 

The  trading  area  covers  but  a  sm.ilt,  though  populous 

Auto  (Tires)  Agys  10 

Dress  Makers  . . . 

20 

Furniture  . 

.  8 

Ladies’  Tailors  . . 

7 

Pianos  . 

..  3 

and  prosperous  section  extending  on  the  north  to  Armonk, 

Auto  (Parts)  Agys  14 

Druggists  . 

11 

Furriers  . . 

Meat  Markets  . . . 

27 

Restaurants  . . . 

..  18 

N.  Y.,  on  the  east  to  and  including  Cos  Cob,  Conn., 

Hakers  .  14 

Dry  Goods  . 

18 

Garages  . . . 

. 19 

Men’s  Furnishings 

10 

Shoe  Dealers  . . 

..  5 

west  to  Purchase,  N.  Y.,  and  south  to  Harrison,  N.  Y. 

Cigar  Stores  ...  12 

Department  Stores 

5 

Grocers  . . 

Merchant  Tailors. 

22 

Sporting  Goods 

..  4 

Throughout  the  entire  area  there  is  fine  trolley,  steam 

Cloaks  and  Suits  .  3 

Clothiers  .  12 

Electrical  . 

6 

Hardware  . 

Milliners  . 

12 

Stationers  .... 

..  7 

and  motor  service. 

NOTE 


Facts  and  figures  were  secured  from  Fred  H.  Ponty,  President  Chamber  of  Commerce,  School  Board, 
Banks  and  other  reliable  sources. 


Daily  Item  (Eve.) 


Newspapers 


PORT  CHESTER,  N.  Y. 


Published  Every  Afternoon  Except  Sundays  and  Legal  Holidays 


By  the  Daily  Item  Press,  Inc. 


DAILY  ITEM  BUILDING 


A  Homey  Paper  for  the  Home  Folks 


Has  no  telegraph  service — It  does  not  try  to  cover  the  universe,  but  only  the  southeast  corner  of  Westchester 
County,  N.  Y.,  and  the  westerly  part  of  Fairfield  County,  Conn.,  the  wealthiest  of  New  York’s  suburbs — Port 
Chester,  Rye,  Harrison,  Mamaroneck  and  Larchmont,  N.  Y.,  and  F'ast  Port  Chester  and  Greenwich,  Conn. — Is 
the  only  daily  newspaper  in  its  territory.  Local  merchants  bear  cheerful  testimony  to  its  efficacy  as  a  business  getter. 


FIVE  LINOTYPES— PERFECTING  PRESS  (Member  A.  B.  C.) 


GEORGE  B.  DAVID  COMPANY,  Inc.,  Special  Agent 


Port  Chester  Daily  Item 
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NEW  YORK  STATE— THE 
GREATEST  MARKET  AREA 

{Continued  from  Page  XV) 


5,809,720  is  native  white  and  2,487,080  is  native  American  stock  shows  the  strong- 
of  native  parentage,  est.  Of  the  total  rural  population  of 

It  is  in  rural  New  York,  however,  that  1,795,383  there  is  a  white  population  of 


increased  505,638  cases,  or  56.1  iwr  cent  in 
quantity,  and  more  than  $1,500,(XX)  in 
value.  Canned  apples,  the  most  important 
item  in  this  group,  increased  352.741 
cases,  or  82.2  per  cent  in  quantity,  and 
$477,027,  or  63.3  per  cent,  in  value. 

Dried  apples  increased  3,567,938  pounds, 
or  10.6  per  cent. 

The  photographic  industry  includes  the 
m.'inufacture  of  cameras,  lenses,  head¬ 
rests,  and  photographic  apparatus  aqd 
I>arts,  and  also  the  production  of  films 
(not  exp'ised),  plates,  developers,  sensi¬ 
tive  p;iper.  etc.  Of  the  59  establishments 
reported  24  are  engaged  in  the  production 
of  materials,  and  their  output  represented 
91.3  per  cent  of  the  total  for  the  com¬ 
bined  industry. 

The  development  of  this  industry  was 
very  rapid  during  the  last  15  years,  the 
total  value  of  products  having  increased 
from  $4,186,876  in  1899  to  more  than  $50,- 
000.000  annually. 

Of  New  York  State’s  total  population 
of  10,385,227  over  ten  is  white,  and  of 
this  number  7,385,915  is  native  white  ami 
3.668266  of  that  is  of  native  parentage. 


fhoto  by  Ewing  Galloway 


The  total  urban  population  of  New  Hundreds  of  herds  like  this  add  millions  imnually  to  the  buyinf  power  of  New  York  State  and 


York  State  is  8,589,844,  of  this  nunilier 


make  it  one  of  the  greatest  dairying  centers  in  the  World. 


1776,957,  of  this  number  1,556,195  is 
native  white  and  1,100,186  is  of  native 
parentage. 

This  large  percentage  of  native  white 
of  native  parentage  in  the  population  of 
New  York  State  shows  clearly  a  satisfac¬ 
tion  with  New  York  and  the  things  that 
it  has  to  offer  as  a  commonwealth  and 
place  to  live,  that  has  lasted  through  sev¬ 
eral  generations,  and  is  a  testimony  to 
the  high  type  of  market  that  the  adver¬ 
tiser  appeals  to  when  he  carries  his  mes¬ 
sage  to  the  people  of  the  state. 

There  are  in  New  York  State  2,8602^'> 
children  and  youths  between  the  ages  r)f 
5  and  20  years  and  of  this  number  1,85().- 
260  are  attending  school.  The  total  num¬ 
ber  of  children  between  the  ages  of  7  and 
13  years  is  1,307,158  ami  of  this  num¬ 
ber  more  than  93  per  cent  are  in  regular 
attendance  at  sch<K)l ;  the  urban  popula¬ 
tion  between  the  ages  of  7  and  13  years  is 
1,076,425  and  of  this  total  more  than  94 
per  cent  are  in  regular  school  attendance. 
The  rural  population  Ixrtween  the  same 
years  is  230,733  and  more  than  92  per  cent 
are  in  regular  school  attendance. 

The  total  urban  population  lH.'tween  the 
ages  of  14  and  20  years  is  961,967  and  of 
these  342,990  are  in  regular  school  at¬ 
tendance  :  the  rural  population  between 
the  same  ages  arc  l%.i81  and  of  these 
more  than  45  per  cent  are  in  regular 
school  attendance. 

Of  the  total  population  of  8,402,786 
over  10  years  of  age  there  are  only  5  1/10 
per  cent  of  illiteracy. 
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WHITE  PLAINS,  N.  Y. 


Population — 1920  Census  . 21,864 

Chamber  of  Com.  Estimate,  City  .and  Sub .  40,000 

4  Hanks,  Res'jurces  $20,952,477.69.  13  Schools,  Pupils  4,476. 

Theatres,  3;  seats,  4,000.  Trading  Area — 17  miles.  New- 
paters — Keportei-  (E). 


Auto  (Passengers)  18 
Auto  (Truck)  ...  2 

Auto  (Tires)  Agys  22 
Auto  (Parts)  Agys  13 

Bakers  .  15 

Cigar  Stores  . *18 

Cloaks  and  Suits.  9 
Qothiers  .  13 


White  Plains  Retail  Outlets  for  Nationally  Advertised  Products 

Confectioners  ....  19  Florists .  8  Hats  and  Caps...  3 


Confectioners  ....  19 

Delicatessen  .  7 

Dress  Makers. ....  40 

Druggists .  11 

Dry  goods  .  17 

Department  Store.  3 
Electrical  .  6 


Florists .  8  Hats  and  Caps...  3 

Fruits  .  16  Jewelry  .  6 

Furniture .  10  Ladies'  Tailors....  5 

Furriers  .  4  Meat  Markets....  36 

Garages  .  11  Men’s  Furnishings  11 

Grocers  . 86  Merchant  Tailors.  31 


Opticians  .  5 

Photographers  ...  6 

Pianos  .  2 


Meat  Markets....  36  Restaurants  .  14 

Men’s  Furnishings  11  Shoe  Dealers . 19 


Merchant  Tailors.  31  Sporting  Goods...  5 
Milliners  .  9  Stationers  .  7 


LOCKPORT,  N.  Y. 


Lockport  Retail  Outlets  for  Nationally  Advertised  Products 


Population — 1920  Census  . 21,308 

Chamber  of  Com.  Elstimate,  City  and  Sub . 40,000 

3  B.^nks,  Resources  $22,000,000.  16  Schorls,  Pupils  3,950. 

Theatres,  4;  seats,  3,800.  Trading  Area — 10  miles.  News¬ 
papers — Union-Sun  &  Journal  (ED. 


Auto  (Passengers)  19 
Auto  (Truck)  ....  9 

Auto  (Tires)  Agys  11 
Auto  (Parts)  Agys  16 

Bakers  .  7 

Cigar  Stores . 22 

Cloaks  and  Suits.  1 
(Hothiers  .  14 


Confectioners  ....  27 

Delicatessen  .  2 

Dress  Makers  ....  40 

Druggists  .  8 

Dry  Goods .  5 

Department  Stores  4 
Electrical  .  2 


Florists .  7 

Fruits  .  22 

Furniture .  4  Ladies'  Tailors. ...  2  Pianos  .  7 

Furriers  .  1  Meat  Markets  ...  25  Restaurants . 14 

Garages  . 26  Men’s  Furnishings  14  Shoe  Dealers .  13 

Grocers  .  93  Merchant  Tailors.  9  Sporting  Goods...  3 

Hardware .  8  Milliners  .  12  Stationers  .  7 


Hats  and  Caps...  8  Opticians  .  5 

Jewelry  .  8  Photographers  ...  5 

Ladies'  Tailors....  2  Pianos  .  7 

Restaurants . 14 


OLEAN,  N.  Y. 


Population — 1920  Census  . 20,506 

Chamber  of  Com.  Estimate,  City  and  Sub . 75,000 

3  Banks,  Resources  $14,194,608.  11  Schools,  Pupils  4,676. 

Theatres,  3;  seats,  3,000.  Trading  Area — 15  miles.  News¬ 
papers — Times  (E),  Herald  (E). 


Auto  (Passengers)  17 
Auto  (Truck)  ...  7 

Auto  (Tires)  Agys  10 
Auto  (Parts)  Agys  11 

Bakers  .  10 

Cigar  Stores  .....  29 
Cloaks  and  Suits.  4 
Clothiers  .  12 


Olean  Retail  Outlets  for  Nationally  Advertised  Products 

Confectioners  ....  15  Florists  .  7  Hats  and  Caps....  9 

Delicatessen  . —  Fruits  .  10  Jewelry  .  6 

Dress  Makers  ....  41  Furniture .  10  Ladies’  Tailors....  6 

Druggists  .  13  Furriers  .  2  Meat  Markets  ....  20 


Delicatessen  . — 

Dress  Makers  ....  41 

Druggists  .  13 

Dry  Goods  .  8 

Department  Stores  3 
Electrical  .  3 


Opticians  .  3 

I’h(/tographers  ....  4 

Furniture .  10  Ladies’  Tailors....  6  Pianos  .  1 

Furriers  .  2  Meat  Markets  ....  20  Restaurants  .  37 

Garages .  19  Men’s  Furnishings  11  Shoe  Dealers  ....  9 

(irocers .  91  Merchant  Tailors.  13  Sporting  Goods...  4 

Hardware  .  10  Milliners  .  10  Stationers  .  2 


JAMAICA,  N.  Y. 


Jamaica  Retail  Outlets  for  Nationally  Advertised  Products 


Pid’iflation — 1920  Census  .  20,000 

Chamber  of  Com.  Estimate,  City  and  Sub . 100,000 

6  Banks,  Res  urces  $29,252,000.  8  Schools,  Pupils  12,301. 
Theatres,  5;  seats,  9,800.  Trading  Area — 27  miles.  News¬ 
papers — L.  I.  Press  and  E'armer  (E.). 


Auto  (Passengers)  24 
Auto  (Truck)  ....  7 

Auto  (Tires)  Agys  21 
Auto  (Parts)  Agys  23 

B.akers  . 20 

Cigar  Stores .  8 

Cloaks  and  Suits.  12 
Clothiers  .  14 


Confectioners  ....  21 

Delicatessen  . 15 

Dress  Makers  ....  20 

Druggists  .  26 

Dry  Goods  .  19 

Department  Stores  5 
Electrical  .  12 


Florists .  8  Hats  and  Caps...  5 

Fruits  .  12  Jewelry  .  6 

Furniture .  7  l-adies’  Tailors....  10 

Furriers  .  3  Meat  Maikets  ....  36 

Garages  . 26  Men’s  Furnishings  12 

Grocers .  36  Merchant  Tailors.  13 


Opticians .  6 

photographers  ....  4 

Pianos  .  5 


Meat  Maikets  ....  36  Restaurants .  27 

Men’s  Furnishings  12  Shoe  Dealers  .  17 


Grocers .  36  Merchant  Tailors.  13  Sporting  Goods  .,  4 

Hardware  .  8  Milliners  .  8  Stationers  .  12 


1)1  NKIKK,N.  Y. 


Dunkirk  Retail  Outlets  for  Nationally  Advertised  Products 


Popitlation — 1920  Census . 19,336 

(  haiiiber  i{  Com.  Estimate,  City  and  Sub . 30,000 

3  Banks,  Resources  $7,715,801.  11  Schools,  Pupils,  5,574. 

Tlie.atrcs,  2;  se.ats,  2,649.  Trading  Area — 20  miles.  News¬ 
papers — Observer  (E.). 


Auto  (Passengers)  8 
Auto  (Truck)....  3 

Auto  (Tires)  Agys  10 
Auto  (Parts)  Agys  10 

Bakers  .  6 

Cigar  Stores  ....  19 
Qoaks  and  Suits.  9 
(Tothiers  .  10 


Confectioners  ....  20 

Delicatessen  . — 

Dress  Makers  ...  18 

Druggists  .  5 

Dry  Goods  .  3 

Department  Stores  4 
Electrical  .  6 


Florists  .  4  Hats  and  Caps. . . 


—  Fruits  .  5  Jewelry  .  5 


Furniture  .  5 

Furriers  .  1 

Garages  .  12 

Grocers  . 64 


l.adies’  Tailors...  3 
Meat  Market  ....  27 
Men’s  Furnishings  7 
Merchant  Tailors.  5 


Opticians  .  4 

photographers  ...  4 

Pianos  .  2 

Restaurants  .  10 

Shoe  Dealers  ....  10 
Sporting  Goods...  3 


Hardware  .  5  Milliners  .  8  Stationers  .  2 


MIDDLETOWN,  N.  Y. 


Populatwn — 1920  Census  . 18,420 

Chamlier  of  Com.  Estimate,  City  and  Sub . 75,000 

4  Hanks,  Ke>ources  $18,367,431.  10  Schools,  Pupils  4,831. 

Theatres,  2;  .scats,  2,200.  Trading  Area — 15  miles.  News¬ 
papers — TimesPress  tE.).  Herald  (E.). 


Auto  (Passengers)  15 
Auto  (Truck)  ....  4 

Auto  (Tires)  Agys  20 
Auto  (Parts)  Agys  19 

Bakers  .  9 

(agar  Stores .  15 

Cloaks  and  Suits.  10 
Clothiers .  11 


Middletown  Retail  Outlets  for  Nationally  Advertised  Products 

Confectioners  ....  21  Florists  .  6  Hats  and  Caps...  5 


Druggists . 

Dry  Goods . 

llepartment  Stores 


21 

Florists  . 

...  6 

Hats  and  Caps. . . 

5 

1 

...10 

9 

28 

Furniture  , , . 

...  7 

Ladies'  Tailors. . . . 

3 

11 

Furriers  . 

...  2 

Meat  Markets  .. . . 

29 

8 

Garages  . 

...  34 

Men’s  Furnishings  11 

4 

Grocers . 

...  71 

Merchant  Tailors.. 

6 

2 

Hardware  . . . 

...  6 

Milliners  . 

9 

Opticians  . 

Photographers  .. 

Pianos . 

Restaurants  .... 
Shoe  Dealers  . . . 
Sporting  Goods. 
Stationers  . 


LACKAWANNA,  N.  Y. 


Pi  pulation — 1920  Census  . 17,918 

Chandler  of  Com.  Estimate,  City  and  Sub . 30,000 

2  B.an'is,  Recources  $4,500,000.  7  Schools,  Pupils  3,500. 

'llieatres,  3;  scats,  1,500.  Trading  Area — 10  miles.  News¬ 
papers — Journal  (E.). 


Auto  (Passengers)  6 
Auto  (Truck)  ...  2 

Auto  (Tires)  Agys  9 
Auto  (Parts)  Agys  10 

Bakers  .  7 

Cigar  Stores .  12 

Cloaks  and  Suits.  3 
Clothiers  .  9 


Lackawanna  Retail  Outlets  for  Nationally  Advertised  Products 

Confectioners  ....  27  Florists  .  2  Hats  and  Caps...  6  Opticians  ..... 

Delicatessen  . —  Fruits  .  14  Jewelry  .  3  Photographers 

Dress  Makers  ....  12  Furniture  .  4  Ladies’  Tailors...  2  Pianos  . . 


Druggists  .  5 

Dry  Gofids  .  6 

Department  Stores  — 
Electrical  .  3 


Meat  Markets. . . . 


Garages  .  10  Men’s  Furnishings  8 


Grocers  . 73  Merchant  Tailors. 


Hardware  .  4  Milliners  .  7 


Restaurants  . . . . 
Shoe  Dealers  . . . 
Sporting  Goods.. 
Stationers  . 


GLENS  FALLS,  N.  Y. 


Glen  Falls  Retail  Outlets  for  Nationally  Advertised  Products 


Population — 1920  Census  . 16,638 

Chamber  of  Com.  Estimate,  City  and  Sub . 35,000 

4  Banks,  Resources  $28,450,000.  7  Schools,  Pupils  2,350. 
Theatres,  3;  seats,  3,500.  Trading  Area — 18  miles.  News¬ 
papers — Times  (E.),  Post-Star  (M.). 


Auto  (Passengers)  12 
Auto  (Truck)  ...  5 

Auto  (Tires)  Agys  22 
Auto  (Parts)  Agys  18 

Bakers  .  7 

Cigar  Stores .  9 

Cloaks  and  Suits.  8 
Cl(4hiers  .  14 


Confectioners  .... 

11 

Florists  . 

...  3 

Hats  and  Caps... 

7 

Opticians  . 

Delicatessen  . 

Fruits  . 

...10 

Jewelry  . 

11 

Photographers 

Dress  Makers .... 

37 

Furniture  . . . 

...  8 

Ladies’  Tailors. . . 

21 

Pianos  . 

Druggists  . 

7 

Furriers  .... 

...  2 

Meat  Markets  . . . 

13 

Restaurants  ... 

Dry  Goods  . 

8 

Garages  . 

...  14 

Men’s  Furnishings  10 

shoe  Dealers  . 

Department  Stores 

4 

Grocers  . 

...  81 

Merchant  Tailors. 

9 

Sporting  Goods 

El^rical  . 

5 

Hardware  . . . 

...  6 

Milliners  . 

16 

Stationers  .... 

PEEKSKILL,  N.  Y. 


Peekskill  Retail  Outlets  for  Nationally  Advertised  Products 


Population — 1920  Census  . 15,868 

Chamber  of  Com.  Estimate,  City  and  Sub . 30,000 

3  Banks,  Resources  $15,000,000.  7  Schools,  Pupils  3,220. 

Theatres,  2;  seats,  2,000.  Trading  Area — 5  miles  News¬ 
papers — Union  (E.),  Star  (E.). 


Auto  (Passengers)  8 
Auto  (Truck)  ...  4 

Auto  (Tires)  Agys  20 
Auto  (Parts)  Agys  6 

Bakers  .  6 

Cigar  Stores . 22 

Cloaks  and  Suits..  6 
(Hothiers  .  6 


Confectioners  ....  8 

Delicatessen  .  1 

Dress  Makers  ....  15 

Druggists  .  6 

Dry  Goods  .  5 

Department  Stores  3 
Electrical  .  1 


Florists  .  2  Hats  and  Caps. . . 

Fruits  .  4  Jewelry  . . . 

Furniture  .  4  l4idies’  Tailors.... 

Furriers .  1  Meat  Markets  .... 

Garages  .  10  Men’s  Furnishings 

Grocers  .  17  Merchant  Tailors. 

Hardware  .  3  Milliners . 


I4idies’  Tailors.... 
Meat  Markets  .... 


Milliners .  6 


upticians  . 

photographers  . 

Pianos  . 

Restaurants  ... 
Shoe  Dealers  . 
Sporting  Goods 
Stationers  .... 


CORNING,  N.  Y. 


Corning  Retail  Outlets  for  Nationally  Advertised  Products 


Population — 1920  Census  . 16,820 

Chamber  of  Com.  Estimate,  City  and  Sub . 60,000 

2  Banks,  Resources  $4,000,000.  8  Schools,  Pupils  3,420. 

Theatres,  5;  seats,  3,400.  Trading  Area — 10  miles.  News¬ 
papers — I-eader  (E.). 


Auto  (Passengers)  10 
Auto  (Truck)  ...  7 

Auto  (Tires)  Agys  9 
Auto  (Parts)  Agys  10 

Bakers  .  6 

Cigar  Stores  .  14 

(Cloaks  and  Suits.  5 
QiAhiers  .  16 


Confectioners  ....  13 
Delicatessen  ....  — 

Dress  Makers  ....  19 

Druggists  .  6 

Dry  Goods .  7 

Department  Stores  2 
Electrical  .  3 


Florists  .  4 

Fruits  .  5 

Furniture  .  6 

Furriers  .  — 

Garages  .  19 

Grocers .  81 

Hardware .  4 


Hats  and  Caps...  5 

Jewelry  .  10 

Ladies'  Tailors....  4 
Meat  Markets  ....  20 
Men’s  Furnishings  8 
Merchant  Tailors.  5 
Milliners  .  5 


Opticians . 

photographers  ., 

Pianos  . 

Restaurants  .... 
Shoe  Dealers  . . 
Sporting  Goods. 
Stationers  . 


NORTH  TONAWANDA 
&  TONAWANDA 


|n.  Y. 


North  Tonawanda  and  Tonawanda  Retail  Outlets  for  Nationally  Advertised 


Auto  (Truck) 


Population — 1920  Census  . 26,490 

Chamber  of  Com.  Estimate,  City  and  Sub . 32,000 

3  Banks,  Resources  $13,325,790.  14  Schools,  Pupils  5,169. 

Theatres,  4;  seats,  2,500.  Tisding  Area —  20  miles.  News¬ 
papers — News  (E.). 


Cigar  Stores  ....  15 
Cloaks  and  Suits.  5 
CHothiers .  14 


12 

Confectioners  .... 

30 

Florists  . 

...  5 

Hats  and  Caps  . . . 

7 

10 

Delicatessen  . 

1 

Fruits  . 

..  20 

Jewelry  . . 

6 

16 

20 

Furniture  .... 

...  4 

Ladies'  Tailors  . . . 

2 

10 

8 

Furriers  .... 

...  — 

Meat  Markets  . . . 

25 

8 

Dry  Goods  . 

13 

Garages . 

...12 

Men’s  Furnishings 

9 

15 

Department  Stores 

3 

Grocers  . 

...  55 

Merchant  Tailors. 

5 

5 

4 

Hardware  . . . 

...  10 

Milliners . 

5 

Products 

Opticians 


Upticians . 

photographers  .. 

Pianos  . 

Restaurants  .... 
Shoe  Dealers  . . 
Sporting  Goods 
Stationers  . 
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